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Taking the Ledger 
out of the Shadow 
of the Pen 


LD figures are treacherous figures. Last week’s accounting Any Caderwant eammeoning pe 
s P " bs aus 2 ’ oo representative will gladiy give expert advice 
is a matter of record—not an index of today s condition. on accounting problems, without obligation. 

Books kept on the Underwood Bookkeeping Machine are rarely 

more than a day, often less than an hour, behind the last 

transaction. 

Ledgers, for instance, are kept in perpetual balance. A trial 

balance can be struck almost automatically whenever de- 

sired. Statements are ready for mailing on the last day of the 
month—without overtime. 

Think of the advantages in collections, credits, purchases, sales 

in all branches of the business, that result from Underwood 

accounting—accounting that is taken ‘‘out of the Shadow of 
the Pen.”’ 


Executives will be interested in ‘‘Taking Industry Out of the 
Shadow of the Pen.’ A copy will be sent on request. Write to 
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JNDERWOOD TYPEWRITER Cov., ING., Underwood Building, New York Ex 


Branches in all principal cities 


UNDERWO 


BookReeping MACHINE 
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{The ownership of OFFICE | hope - it ms vested 


il 
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and its valuable special articles upon subjects germane to its field it serves. It aims to discuss all subjects aan a in GB 
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d to the best of its qpility, 
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Yan Dorn Iron Works Co., The....... 102, 103 eS Kr eR Se ee _— —_ now Bes : ws sa vess weno gas onniege ne oY 
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Underwood Typewriter Co.............. 2, 53 . ~ Pads, ——— General Fireproofing Co.........+ 
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(See Ribbons and Carbons.) Ravenswood Office Specialties Co.......... 165 Yawman & Erbe Mfg. Co...........- . UL 

Card Cases. : Filing Cabinets, Wood, 

Improved Boehner Binder Co.............. 211 — ae ae ore. 178 Automatic File & Index Go......... jaede 176 
Wiggins, The, John B., 00........06. . 195 Automatic File & Index Co.............:. 176 Boston Index Card ener errr 
Chair Irons. Barbee Wire & Iron Works.............. 106 Browne-Morse C0......ss.0eseeeeeee Cseeens ‘ 
Collier-Keyworth Co............eese0e. . 215 ee er ee .217 ne “Wernicke Co., ‘The... reteeerrens 80 
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ee ED Ore ore 165 “aet Metel Cans . ‘ = Wols Mit, Orie c<sh0rzss 
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Gunlocke, W. H., Chair Co............. 198 — om + ga ni uraiture Co......+... 169 Advance Paper Box Co.. 

eae. We, Be WO ai cs abv cast svete: .122 Cl shee: Bag: WesseuResergrcecessers soninic : American Kardex Co.....:. hana ey 
Milwaukee Chair Co...i....ccceseccees 187 seme - sobbed Ss Sad 2 Nolge ape g de 4 Bushnell, Alvah, & Co...... s 

ee Ge, WG. cies ¥en sbuladewteiessnes 156 pert hs or Mfg. - Diemer, John F., Co.....60si000.000 
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Cheek Wikter Oo., Witics. sec sieiicss nic .212 Sanenet wind a og - er Anierican Mfg. Concern........ Serr 
Hall-Welter ©0., The...ccccccccccses ee 201 eee = ireproofing Co............ Sade ~ 5! Automatic File & Index Co......... 5 \seis Se 
Todd Protectograph Co...........++6. see Hoost a THE... seen ee eeeeeees . Boston Index Card Co...... oe 

Check Sorters. ween a ee hr Browne-Morse Co...... ssdben 
SO OR eee eee ere 201 Setenehe : Me Po. ee Ae dt coi 188 General Fireproofing Co....-..-- 

Ulrich Planfiling Equipment Co...........200 eee o n ~— es Oreesreervnces ‘ante Globe-Wernicke Co., The.... 

Coin Bags and Wrappers. Metai Ofice Fu eh eosocs a alae aa a, wy, = Hamilton Card & Paper Go.. 
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Column Finder and Line Guide. re in sk © CO. sn ceereccscccerececncess +4 Macey Co., The........+. ‘ 
Ce CRD Gs ccnneenscnkrincenee’ «alec 200 Richel ” K me eae eee reee sees oe Oxford Filing Supply Co.... 

Copyholders. Sha Walk "6 Es Sess sesssscte serene - Shaw-Walker Co........ wianstnk oa 
American WBlectric O0.....cccccccssccces .178 Steel Ea BOE Wee cscececccsccsessesesoves if Simonson, R. A., Co 3 i 

Copying Devices. Tell qe ae COFP'D. «+. + +seee- eee a Smead Manufacturing Co., The.......164, 202 
Yawman & Erbe Mfg. Co............ 110, 111 Vs ~ 7 De me soe: Sees oie , 181 Steel Equipment Corp’n........scsseeceees 

Costumers. an Dorn Iron Works Co., The....... 102, 103 United Business Equipment Co a 
Gomme: Wie: Obi... issccdsonvetipiediscscl Western Furniture C0.......essseeeseee 197 Wels Mis. ‘O@i.séecacsnier> 132, 135, “134 
see Beet Oe. . wisacihis duwdeces vsa8% 158 Yawman & Erbe Mfg. Co.......... -110, 111 Yawman & Erbe Mfg. Metres 0, 111 
Furnas Office Furniture Co.......... .. 166 Duplicating Machines and Supplies. Folding Machines. 

Ridemsredoek 2600. “Giecac seco sdavicddvas 178 American Multigraph Sales Co............ 117 American Multigraph Sales Co............117 

Crayons. OQaaete Gas Gis vis cde ower akies oo .s)nunsne 139 Floor Coverings, Office. 
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Furniture Finish Solution. 
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Index Card Signals. 
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Yawman & Erbe Mfg. Co............. 110, 111 
Index Tabs. 
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ee ee + Oe cc ccccecccuccese 212 
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Knickerbocker Inkstand Co...............209 
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Letter Distributors. 
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TINT, WR on. css sicccncen cass 178 
Stationers Loose Leaf Co................. 146 
ew. MO. TRO. cc ccccscescos 194 
i i Es eC iebe Ges ceeneessedecdbe 202 
Wilson-Jones Loose Leaf Co............... 101 
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Patents. 
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Pen and Pencil Clips. 
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SSS a Des 212 
Pencil Sharpeners 
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Dixon, Joseph, Crucible Co............... 144 
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ee ace caccceeseescee 193 
Stewart & i Mie Magee kebeb ene ceseantee 160 
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Multinost Co. .......-sccccecees 182 
Standard Stamp Affixer Co.... 190 
Stamp Pads. 7 
Consolidated Stamp Mfg. Co 173 
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Simplex Steel Stpg. & Mfg. Co. .176 
Stapling Machines. 
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Defiance Mfg. Co........ 175 
Hotchkiss Sales Co... . 8 
Irvin, Alex H., Co...... .145 
Stationery, Embossed and Engraved. 
American Embossing -Co.... .193 
Kihn Brothers......... o 183 
Wiggins, John B., Co 195 
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Imperial Methods Co. 163 
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Terrell’'s Equipment Co. .190 
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American Writing Machine Co , #8, 115 
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Tables. 
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Corry-Jamestown Mfg. Corp'n 182 
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Mutschler Bros. Co... 152 
St. John’s Table Co....... 90 
Udell-Predock Mfg. Co... 17S 
Van Dorn Iron Works Co., The 102, 103 
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American Electric Co. 178 
Colytt Laboratories... 175 
Thumb Tacks. 
Solidhed Tack Co........ 211 
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Automatic Time Stamp Co 213 
Boston Time Stamp Co..... 181 
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Morton Mfg. Co... 213 
Munson Suppply Co 219 
Nielson Supply Co.... 212 
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Speed Key Mfg. Bi scitxs 208 
Thorp & Martin Type writer Co. 178 
Webster, F. S., Co.. 7, 184 
Williams Typewriter Exchange 213 
Typewriters, New. 
Allen Typewriter Mfg. Co..... 81 
American Writing Machine Co... $8, 115 
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Roberts, L. .. Typewriter Co 76 
Royal Typewriter Co...... : n4 
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Victor Typewriter (Co...... 201 
Woodstock Typewriter Co. 223 
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American Writing Machine Co... 48, 115 
General Typewriter Exchange, In 149 
Guarantee Typewriter Co.......... 211 
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Regal Typewriter Co.... 206 
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HELP WANTED. _ : 


WANTED—Commercial Stationery Sales- 
man, C. F. Hoeckel Blank Book & Litho. 
Co., 1524 Arapahoe, Denver, Colo. 











EXPERIENCED high grade typewriter 
salesman. Salary $25 weekly and 10% 
commission payable weekly. Muncie 
Typewriter Exchange, Muncie, Indiana. 





SALESMAN with knowledge of commer- 
cial stationery and filing equipment to 
cover portion of southern state. Good 
opportunity. J-12, care Office Appliances, 
Chicago. 


SWELL YOUR BANKROLL. “Handy- 
pad” America’s Fastest Specialty for 
desk and phone. 20% commission, big 
repeater. Nasco Co.,. 2024 No. Major 
Ave., Chicago. 


WANTED—Salesmen who understand 
office supplies and printing, to handle our 
line on a straight commission basis. Good 
territory open. National Office Supply 
Co., Zion City, 














SIDE LINE or commission salesmen for 
new children’s Christmas toy or game 
item, small and easy to carry and a ready 
seller wherever shown. Good commis- 
sions. Herald Paper Box Co., Erie, Pa. 





LIVE OHIO commercial stationery firm 
wants enterprising young men both for 
inside and outside selling. A fine oppor- 
tunity to grow up with a progressive or- 
ganization. Give complete information 
Address Z-9, care Office Appliances, Chi- 
cago. 





SALESMEN with established trade to 
sell handsome line of metal book ends 
and desk sets to department stores, book 
sellers and stationers as side-line. Won- 
derful opportunity. Liberal commission. 
Write N-12, care Office Appliances, Chi- 
cago. 

YOUNG MAN wanted as salesman in 
office supply and office equipment de- 
partment of well established stationery 
concern in attractive northern city. An 
excellent opportunity for successful ap- 
plicant Address V-9, care Office Appli- 
ances, Chicago. 


WANTED — Salesmen having an ac- 
quaintance with stationery and drug 
trade to handle a nationally advertised 
office specialty in Baltimore and vicinity, 
also Cincinnati and adjacent territory. 
Give references and other lines handled. 
Address T-15, care Office Appliances, 
Chicago. 


SALESMEN and_ district managers— 
Strictly high-class men for the fastest 
and easiest selling patent check protect- 
ing system in the United States. Sells 
complete for $6. Commission $2. Write 
for full particulars. National Security 
Check System, 1819 Broadway, N. Y. 





WANTED—An_ A-1_ experienced = sta- 
tionery man as manager and buyer for 
a stationery jobbing house in the Mid- 
dle West. Give full information in let- 
ter which will be treated strictly con- 
fidential. Big opportunity for big man. 
Address G-35, care Office Appliances, Chi- 
cago. 





AGENTS in all principal cities to sell 
our fanfolded forms for Underwood and 
Elliott Fisher billing machines. Fine 
opportunity for building up steady in- 
come. May be sold in @@njunction with 
typewriter supplies. Continuous Form 
Printing Co., 367 Park Avenue, Brooklyn, 
N. Y. 


SALESMAN WANTED—High class man 
of demonstrated sales producing ability, 
to call on stationers throughout eastern 
half of United States, with specialty line, 
for large, well established but growing 
house. Salary and expenses. Write with 
full information as to experience, salary 
required, etc., to F-13, care Office Appli- 
ances, Chicago. 





_FOR SALE. 


BECAUSE of disagreement partners will 
sacrifice paying typewriter business, 
$2,000 cash. Address Y-11, care Office 
Appliances, Chicago. 





FOR SALE—2 Monroe Calculators, $150.00 
each; 2 Burroughs Calculators, $115.00 
each. All guaranteed like new. Perdue 
Office Furniture Co., 13 South Laura 
Street, Jacksonville, Fla. 








FOR SALE—9 column electric Burroughs 
adder, multiplier, divider, 18-in. carriage, 
stand, completely equipped, model 4, 
serial No. 403471, $300.00, guaranteed like 
new. Perdue Office Furniture Co., Jack- 
sonville, Fla. 





MULTIGRAPHS.,. Dictaphones, Ediphones, 
Writerpresses, Mimeographs bought, sold 
and rebuilt like new. Multigraph and 
Multicolor ribbons, ink and platens. We 
save you money. Price, Inc., 440 South 
Dearborn st., Chicago. 








MULTIGRAPHS—Like new at one-third 
to one-half cost. Thoroughly rebuilt, in- 
cluding new type, platens, bearings, etc. 
Iron-clad two year guarantee. Will ship 
on approval. Russell Ernest Baum, 33 
South Broad Street, Philadelhpia. 








ADDRESSING Machines, multigraphs, 
duplicators, letter folders, envelope seal- 
ers, mailometers, check writers, dictat- 
ing machines, multicolor presses—at 
about half the manufacturer's price. 
Pruitt Company, 170-H North Wells, Chi- 
cago. 


ALL MODELS Multigraphs, duplicators, 
folding, sealing, addressing machines and 
supplies. Guaranteed serviceable as new. 


One year free’ service, Chicago. Ma- 
chines bought for cash, taken in trade 
and handled on _ consignment. Office 


Device Company, 167 W. Randolph St., 
Chicago. 





FOR SALE: A one-half interest in a 
modern, up-to-date printing plant and 
stationery business in one of the best 
towns in the Northwest. Large trade ter- 
ritory. Will sell on inventory price. Cap- 
ital required about $10,000. Excellent op- 
portunity to a man that knows the line. 
Present owner has other interests. Ad- 
dress R-7, care Office Appliances, Chicago. 





OFFICE SUPPLY Business.—On account 
of ill health and disability proprietor and 
owner of exclusive Office Supply business, 
city of 40,000, Illinois, will consider propo- 
sition to sell. Those having cash to 
apply on purchase and meaning business, 
write. Address S-7, care Office Appli- 
ances, Chicago. 

FOR SALE—Established typewriter ex- 
change, stock and fixtures. Five-year 
lease yet to run. Excellent agency and 
good territory. Located in center of one 
of the most promising cities of the North- 
west with a population over a hundred 
and fifteen thousand. Address D-8, care 
Office Appliances, Chicago. 


MISCELLANEOUS. 


6 DIFFERENT business publications cov- 
ering Accounting, Advertising, Adminis- 
tration, Merchandising, Salesmanship and 
Taxation all prepaid only 25c. Value 
$1.50. Instructive, educational, practical. 
Walhamore Co., Lafayette Bldg., Phila- 
delphia, Pa, 


500 THINGS to Sell by Mail. Remarkable 
new publication. Workable plans and 
methods. Loose-leaf, cloth binder. Pre- 
paid $1.00. Walhamore Company, La- 
fayette Bldg., Philadelphia, Pa. 























“36 ACCOUNTING Problems Solved by 
c. P. A.’’ Cloth bound, loose leaf, new, 
original, up-to-date, valuable. Prepaid, 
$1.00. Walhamore Company, Lafayette 
Bldg., Philadelphia, Pa. 
SERVICE. 
TYPEWRITER platens recovered, 50c up. 
Fresh rubber, expert service, prompt re- 
turn. Try us. Typewriter Exchange, 
Birmingham, Ala. 








SITUATIONS WANTED. 


REPAIRMAN—20 years’ experience on 
all makes of typewriters, desires posi- 
tion that requires an all around man. Ad- 
Gress Falk, 1324 Chestnut, Terre Haute, 
Ind. 








ENERGETIC married man wants posi- 
tion as office furniture manager of sta- 
tionery establishment, or sales manager 
for office equipment house. References 
furnished. Address P-7, care Office Ap- 
pliances, Chicago. 


SUPERINTENDENT, thorough, prac- 
tical, with full knowledge of designin 
and manufacturing of all kinds of meta 
furniture with ability to produce results 
is desirous of making a change. Address 
A-9, care Office Appliances, Chicago. 








EXECUTIVE, aggressive and capable of 
handling oftice as well as sales force in 
printing and stationery business. 18 years 
experience, desires a new connection with 
progressive firm. Best of references. Ad- 
dress W-S8, care Office Appliances, Chi- 
cago. 





MAN with 15 years’ experience selling 
loose leaf devices and systems forms 
both to the trade and consumer; having 
traveled the entire country, wishes con- 
nection with strong concern. Am fa- 
miliar with manufacturing and have had 
executive experience. Address A-10, care 
Office Appliances, Chicago. 

| HAVE a successful selling record, well 
known among the stationers in the east, 
middle west and south; can promote a 
selling campaign that will bring good re- 
sults and can give best of references. 
Willing to travel. Who wants my ser- 
vices? Address M-13, care Office Ap- 
pliances, Chicago. 


SUPERINTENDENT, or general fore- 
man, age 40, 15 years’ practical expe- 
rience (bindery and machine shop) in the 
manufacturing of commercial stationery, 
filing, catalog and lose leaf devices. Ex- 
pert on economic production, and thor- 
ough mechanic and bookbinder, designer 
and owner of many loose leaf patent 
devices. Wish to connect with a grow- 
ing concern, with real opportunity. Can 
furnish the best of references. Address 
T-13, care Office Appliances, Chicago. 














AGENTS WANTED. 





SPECIALTY salesmen and agents, to 
sell direct to consumer, nationally ad- 
vertised appliance primarily designed for 
office use but which on account of its 
adaptability is also applied to many in- 
dustrial uses. Each sale creates reor- 
ders. Cash proposition. Profit more 
than 50% each sale and can be sold ex- 
clusively or as side line. Write for de- 
tails to R. Haverstock. Specialty Dept., 
351 Jay st., Brooklyn, N. Y. 








BUSINESS OPPORTUNITIES. 





BUSINESS OPPORTUNITY: Sales man- 
ager for a growing concern in loose leaf, 
stationery and printing line. Must have 
organiation and sales ability. Replies are 
requested only from men capable of tak- 
ing a substantial interest in the busines. 
Address T-14, care Office Appliances, Chi- 
cago. 








AGENCIES WANTED. 





SALES ORGANIZATION—South Texas 
territory, headquarters, Houston, Texas, 
open for proposition from manufacturer 
of high grade office appliances or office 
equipment. Experienc specialty sales- 
men. Company in same location for seven 
years, well and favorably known in the 
territory. Have been handling the prod- 
uct of a leading office appliance manufac- 
turer exclusively, but equi to get re- 
sults with one other good line. If you are 
not represented, or not getting the vol- 
ume of business the territory should pro- 
duce, communicate in confidence with 
manager, 109 Lenox St., Houston, Texas. 
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The RECENT 
PATENTS 















Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 
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1,416,766. 1,416,766. 





No. 1,399,912.—Manifold attachment for typewriters; pat- by Arthur A. Johnson, New York, N. Y., assignor by mesne 
ented December 13, 1921, by Fred G. White of Kansas City, assignments to Underwood Typewriter Company, New York, 
Mo., assignor to Albert Pico of the same place. N. Y. 

No. 1,412,374.—Typewriting machine; patented April 11, 1922, No. 1,416.766.—Combined typewriting and computing machine: 
by Jesse A. B. Smith of Stamford, Conn., assignor to Under- Patented May 23, 1922, by Harry H. Vickers, Corona, N. Y., 

assigror to Underwood Computing Machine Company, New 





wood Typewriter Company, New York, N. Y. 
No. 1,415,241.—Typewriting machine; patented May 9%, 1922, 


1,415,750. Typewriting machine.—John A. Wherry, New Or- 
leans, La. (assignor to Underwood Typewriter Company, New 
ZOem, 2s. F.)- 

1,415,844. Noise reducing typewriter platen.—William R. 
Muiock, Winnipeg, Manitoba, Canada. 

1,415,883. Calendar and diary page.—Charles F. Lewis, Chi- 
cago, Ill. 

1,415,904. Ledger sheet.—Jesse A. B. Smith, Stamford, Conn. 
(assignor to Underwood Typewriter Company, New York, N. Y., 
a corporation of Delaware). 

1,415,909. Typewriter desk.—Jens Vaaler, Chicago, Ill. (as- 
signor to Clemetsen Company, Chicago, Ill., a corporation of 
Illinois). 

1,416,023. Combined typewriting and computing machine.— 
Walter J. Hausman, St. Louis, Mo. (assignor to Underwood 
Foaneting Machine Company, N. Y., a corporation of New 
fork). 

1,416,031. Typewriting machine.—Arthur E. Howell, Brooklyr 
N. Y. (assignor to Underwood Typewriter Company, N. Y., 
corporation of New York). 

1,416,137. Pencil.—Conrad Stehl, Oakland, Calif. 

1,416,194. Computing machine.—Alex. Guidon, Rockland, 
Canada. 

1,416,502. Fountain pen.—Oliver Mitchell, Brookline, Mass. 

1,416,363. Adding machine.—Harry Landseidel, Norwood, 
Ohio (assignor to The Dalton Adding Machine Company, Cin- 
cinnati, Ohio, a corporation of Ohio). 

1,416,364. Adding machine.—Harry Landseidel, Norwood, Ohio 
(assignor to The Dalton Adding Machine Company, Cincinnati, 
Ohio, a corporation of Ohio). 

1,416,428. Combined typewriting and computing machine.-— 





:] 


a 


York, N. Y. 


John Waldheim, Elizabeth, N. J. (assignor to Underwood Com- 
puting Machine Company, New York, N. Y.). 

1,416,464. Combined typewriting and computing machine.-- 
Hans Hanson, Ivoryton, Conn. (assignor to Underwood Com- 
puting Machine Company, New York, N. Y., a corporation of 
New York). 

1,416,639. Check proetector.—Ariow B. Himes, Van Wert, Ohio 

1,411,997. Tabulating mechanism for typewriting machines.— 
Fred P. Gorin, Seattle, Wash. (assignor to Gorin Shockless 
Speed Tabulator Company, King County, Washington, a cor- 
poration). 

1,412,335. Envelope.—Charles J. Barnstead, Berkeley Calif 

1,412,351. Typewriter.—Wellington P. Kidder, Boston, Mass 
(assignor to Harry Bates, New York, N. Y.). 

1,412,374. Typewriting machine.—Jesse A. B. Smith, Stam- 
ford, Conn. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,412,505. Holder for pencils, fountain pens, etc.—Gustayv A. 
Carlson, Chicago, Ill. (assignor to the Boye Needle Company, 
Chicago, Ill., a corporation of Illinois). 

1,412,637. Typewriting machine.—Richard W. UWhlig. Arling- 
ton, N. J. (assignor to Allen Typewriter Company, Allentown, 
Penna., a corporation of Pennsylvania). 

1,412,701. Loose leaf book or binder.—John William Myatt. 
Tipton, England (assignor tc Ledgers, Ltd., Tipton, Eng.) 
or Safety envelope.—Edwari W. Owen New York, 
1,412,930. Fountain pen.—Joseph B. Friedman, San Fran- 
cisco, Calif. 











a — 


1,413,123. Combined inventory envelope and ticket.—Samuel 
E. Kearney, Los Angeies, Calif. 

1,413,312. Typewriting machine.—John H. Barr, New York, 
N. Y. (assignor to Remington Typewriter Company, Ilion, N. Y., 
a corporation of New York) 

1,413,407. Typewriting machine —Arthur A. Johnson, Wash- 
ington, D. C. (assignor to John G. Sherman, Dayton, Ohio). 





1,413,476. Fountain pen holder.—Thomas B. Greelaw, Flora, 
ml 

1,413,893. Fountain pen.—F. L. Blackstone, Lindsay, Calif. 

1,414,167. Typewriter machine.—John H. Barr, New York, 


N. ¥. (assignor to Remington Typewriter Company, Ilion, N. Y.) 


1,414,198. Calculator.—L. E. Maupin, Campbellsville, Ky. 

1,414,130. Desk file—John C. Hislop, Newark, N. J._ 

1,414,229. Typewriting machine.—Paul Steinkraus, New York, 
N. Y. 

1,414,269. Check-stub holder.—A. A. Froehlingsdorf, St. Paul, 
Minn. 

1,414,310. Typewriting machine.—Arthur W. Smith, New York, 
N. Y. (assignor to Remington Typewriter Company, Ilion, 
| ae AS 

1,414,355. Computing machine.—Louis E. Giles, New York, 
N. Y. (assignor to Underwood Computing Machine Company, 


New York, N. Y.) 


1,414,389. Copy holding device.—A. N. Woodruff, New York, 
N. Y 


. 1,414,436. Computing machine.—Wm. E. Royster, Jr., and K. 
B. Royster, Henderson, Ky. 
1,414,496. Cryptographic typewriter.—Peter G. G. Beyer, 


Chailattenlund, Denmark. 

1,414,729. Calculating machine.—Hugo Enders, Belleville, N. 
J. (assignor to Lehigh Corporation, New York, N. Y.). 

1,414,730. Digit wheel and calculating machine.—Hugo Enders, 
a N. J. (assignor to Lehigh Corporation, New York, 
N 


1,414,738. Typewriting machine.—William F. Helmond, Hart- 
ford, Conn. (assignor to Underwood Typewriter Company, New 
York, N. Y.) 

1,415,834. 
ids, Iowa. 

1,416,766. Combined typewriter and computing machine.— 
Harry H. Vickers, Corona, N. Y. (assignor to Underwood Com- 
puting Machine Company, New York, N. Y., a corporation of 
New York). 

1,416,799. Holder for pencils and the like.—Maxmilian Des- 
rochers, Montreal, Quebec, Canada. 

1,416,842. Typewriter machine.—George Kromm, 


Germany. 
1,416,862. Inkwell.—Edwin Harris Oakman, Atlanta, Ga. 
1,416,863. Blotter.—George D. Parker, Riverside, Calif. 
Calculating machine.—Taeggi Pisciceli, 


Loose leaf binder.—Lloyd E. Goodyear, Cedar Rap- 


Stuttgart, 





1,416,974. 
France. 
1,417,034. 
1 'y 


Paris, 


Pencil sharpener.—Clement Cleveland, New York, 
1,417,106. Combined typewriting and computing machine.— 
Henry L. Pitman, Elizabeth, N. J. (assignor to Underwood 
Computing Machine Company, New York, N. Y., a corporation 
of New York). 

1,417,304. Typewriting Machine.—William A. Dobson, Hart- 
ford, Conn. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 





1,417, 124. Calendar.—Simpson Thomas, Southampton, N. Y. 
1.417.472. Typewriting machine.—Clifford W. Marsh, Bridge- 
port, Conn. 
om 417,489. Typewriting machine.—Alexander Block, New York, 
~ 1,417,564 Potter, 


; . Check holder and punch.—Thomas R. F. 
Brooktyn. N. Y. 

1,417,642. Combination fountain pen and pencil.—A. R. Tall- 
man, Nashville, Tenn. 

1,417,685. Combined typewriting and computing machine.— 
Henry L. Pitman, Flizabeth, N. (assignor to Underwood 
Computing Machine Company, New York, N. Y., a corporation 
of New York). 

1,417,737. Typewriting machine.—Frederick W. Hillard, Tot- 
tenville, N. Y¥ 


1,417,762 Copy holder.—Louise A. Mochel, Chicago, IIl. 
; 1,417,790. Fastener for envelopes.—Lew Arntz, Des Moines, 
owa. 


1,417,902. Typewriting Machine.—Edward Bernard Hess and 
Lewis Cary Meyers, Brooklyn, N. Y. (assignors to Royal Type- 
Mabe 4 Company, Inc., New York, N. Y., a corporation of New 
Tork). 

1.417,903. Margin scale for typewriting machines.—Edward 
Bernard Hess and Lewis Cary Myers. Brooklyn, N. Y. (as- 
signors to Royal Typewriter Company, Inc., New York, N. Y., a 
corporation of New York). 

1,417,904 Tyvpewriting machine.—Edward Bernard Hess and 
Lewis Cary Myers, Brooklyn, N. Y. (assignors to Royal Type- 
ar Company, Inc., New York, N. Y., a corporation of New 

ork). 

1,417,905. Back-space mechanism for typewriting machines.— 
Edward Eernard Hess and Lewis Cary Mvers, Brooklyn, N. Y 
(assignors to Royal Typewriter Company, Inc., New York, N. ¥ 
a, corporation of New York). 

1,417,906. Line-lock mechanism and margin release mechan- 
ism for typewriting machines.—E. B. Hess and L. C. Myers, 
Rrooklyn, N. Y. (assignors to Royal Typewriter Company, Inc., 
New York, N. Y., a corporation of New York). 

1,417,907. Line spacing mechanism for typewriting machines, 
—Edward Bernard Hess and Lewis Cary Myers, Brooklyn, N. Y. 


(assignors to Royal Typewriter Company, Inc., New York, 
.. Sa 
1,417,908. Ribbon operating and guiding mechanism for type- 


writing machines.—Edward Bernard Hess and Lewis Cary 
Myers. Brooklyn, N. Y. (assignors to Royal Typewriter Com- 
pany, Inc., New York, N. Y.). 

1.417.909. Ribbon guide for typewriting machines.—Edward 
Bernard Hess and Lewis Cary Myers, Brooklyn, N. Y. (as- 
signors to Royal Typewriter Company, Inc., New York, N. Y.). 

1,417,910. Typewriting machine.—Edward Bernard Hess and 
Lewis Cary Myers, Brooklyn. N. Y. (assignors to Royal Type- 
writer Company, Inc., New York, N. Y.). 

1,417,911 Seale for typewriting machines.—Edward Bernard 
Hess and Lewis Cary Myers, Brooklyn, N. Y. (assignors to 


Royal Typewriter Company, Inc., New York, N. Y.) 
1,417,924. 
Penna 


Computing machine.—A. Koronski, Nazaberth, 
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EXPORTS 


Comparative figures on the exports listed here will be found 
under the classification, “Sundry Customs Information,” else- 
where in this section. The monthly totals for the various 
classifications are given for last year and the present year. 


May Exports of Metal Office Furniture. 


_ United States exports of metal furniture by countries dur- 
ing May, 1922. By the Division of Statistics, Department of 
Yommerce: 





9) 





Other 
Office Other 
rni- Metal 


Filing Cases. Safes. tureand Fur- 
y vo. 








Countries. No. N Fixtures. niture. 
We -* cio koe newe 2 §.78 -... Beane Go. cok, Bee 
Ree eee 4 = onve (a Spee rer 
See 5 cidcs panes ead 173 3,582 2 aan: é00ah Pana 
COUMAEE coc kcnccanedesced Gackt 1 i’ osm 8,746 
DT ise snes ee ouaaser cs 4 oka tee 2 4,400 a ae cones 
Netherlands ........... 2 AS RE 79 bia gan" 
ON a ese ee Sada onane ie” ee 165 
SE 03% S540) Jamba ov ss 18 354 10 1,270 224 219 
Eee ee 12 T50 koe shee 75 Pag ply 
Switzerland ....... en 18 ROR “oc. Bigewee de 0% er 
Tertey te MeaTORS ..0000 sae eee 1 100. scitek Pee 
SE GS cottces sconces 226 16,908 icc i ewes 959 3,655 
OSS RRA ee ane or ee ayers 1 RE New eam " 
NE leu a akon ae ke: WO vite meee Saal oa ten 56 
Canada— 

Maritime Provinces 1 30 1 49 18 476 

Quebec and Ontario .. 282 6,876 86 6,052 9,311 26,004 

Prairie Provinces .... 38 663 2 144 199 374 

Brit. Col. and Yukon. 21 AT pcr 217 571 
British Honduras a 1 Dy sos “saeae 14 102 
Cee RO Sass wecdes. a bau Send 2 eee 337 
CNL”. Socnces wencs eal ate ceeg’ “aan 636 
NS Fee eae 6 240 9 798 ps 1,189 
REIGN dc rcacens seme 0 6a lean 12 10 
gE 1 aera sue 305 1,071 
ES Pe reer as 5 gate ie ba 
SOR ii neuiec nates es 283 5.422 18 3,279 1,849 18,821 
Newfoundland and 

pe ee Peer nok 6 333 24 43 
pe Nr ee eee 2 82 2 96 377 
PN © 5.05 ceploae sacs 1 ST Sania cate : oases 
ee a ae 6 205 3 re 1,006 
Trinidad and Tobago 9 MS is - wrte eee 6 
Other Brit. W. Indies ......  ...s:. 4 eee 336 
COE 5 5s 18s dcokdnes hes ee 35 1,330 60 6.588 2,676 21,372 
Dominican Republic ... 4 i eee’ tote-8 hens re ,105 
Dutch West Indies ..... .... doen” Mag eel wha 32 
TEAEEE 5 ks ccdcdcc’ascusds vb ucie \ inne uaa 519 
Virgin Islands of U. S...... die Sadat eee eae 148 
ear ST 2468° «0200 Ree SOGs. sass 
Bn err 44 JOR ka: 4g Wea 465 
|” GES SS a P 6 284 1 108 35 
eS See ee eae 7 208. 29 6,406). sess. 6,888 
, Serer ee 2 489 svet” ‘gene 217 
Britign Guiame <..0: ccs cons eae : = 195 7 
Penh: COIR Soo oc cnc ccess eee ah sees 
RS Se ay ee 1 % ck 7 ee 772 4,481 
eS emer Te oe 54 153 
ON a een 19 700 ks 32) dpe eee 1,145 
TG. DEE on cas winds €oD% + wate’ 5 eae ee 63 ,055 
Straits Settlements ........ wee ae SOR. 2 Niven 
|. ERS ere ae 70)=—s 3, 796 2 805 1,696 3,444 
EE. oc eceate ders arn mee coee. vb i Reeak pee ee 
Juve. antl MaGUTE .....2 sees “sean 13 DORR. .«<<4a osha 
Far Eastern Republic... .... ere ee ey re 331 
French Indo-China .... 1 BRO: 90d. (ees teas fi 
Greece in Asia ......... 1 SD. sce oui 38 7, 
ee ee Parr “A 1 OB; ges 202 
TE oa vce vamates. «vse 7 $396 41 6486. icccs 4,869 
Palestine and Syria ........ | sess 1 5 217 4 
Philippine Islands ..... 0 «21,402 «48 3,222 1,245 425 
ee ee 1 60 1 SE . case 21 
French Oceania és. week \ eae icess, sean acne 32 
New Zealand manpesse1s> Se - oie Kaa 56 
British West rica .... 2 SD Oak) esate _ 

British South Africa ... 85 2,688 ions 23 1,141 
TE © eos occ cacs tune ce saree Pyne 2 $96: <x, d0s. 0). ee 
ee PUREE Oe 2 98 cow soSeueicnlaenn ested 

WOME Baki civaceeessnes 1.568 $47,263 351 $42,695 $23,485 $115,471 





May Exports of Typewriters. 


United States exports of typewrtters (including bockkeeping 
machines) by countries, during May, 1922. By the Division of 
Statistics, Department of Commerce: 


Typewriters. Parts of. 

Countries. Number. Number. 
De ror eaten $e ot. 165 $230 

zores and Madeira............- esis mee 
Belgium tas keavnnnvae%s oven 489 26,106 188 307 
CmOGhnOSIOVOMIA 26.50 sec cseesecee 147 10,905 oan re 
pe eer i {4 137 175 
i) Ph \. ncevcsdnbisnesccunae 33 .743 cas Per 
Soaaes ean ate Fs 2,709 147,091 1,988 6,627 
eS: EEE OTL 12 6,911 aaa o> 
GD: . ¢:.scceees oboe enen nen 1 61 cas pea 
PE. cae caeneda dees Cre 1 100 ak 
DE -. . . 5 4. skeen ean eel 60 2,525 61 1 
, ee Per Seems 740 46,452 568 2,217 
Se eee oerrr wes re ke 60 4,382 inte 4 
I cS sop panealenle 317 15,504 21 225 
NN eS 5 oc wad nk's beeen e ea tiene 4 eo —_ eos 

oland and Danzig..........+.+-+ 2 . mp Pty 
Portusal 2 tatth «dese: «i taReeee 99 6.286 121 208 
SR 255 fossa 6.n4'en's od Gee 1,337 85,587 425 936 
SFE EE en e 208 19,547 40 130 
ores 448 24,473 176 451 
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Typewriters. Parts of. 

Countries. Number. Number. 
Turkey in Europe.......... dan 23 1,108 ee ‘ind 
aaa Gs dicccsccs cco 4,172 262,117 4,463 15,524 
Es a 75 3,109 oe ae 
Canada— 

Maritime Provinces.......... 43 1,880 70 43 

uebec and Ontario....... a 37,276 3,871 4,997 
airie Provinces............. 236 11,381 245 279 

British Columbia and Yukon.. 41 1,912 74 165 
FOO 6 406 er am 
ee nag 9 437 
ee an hb 005 046 0.0'0.9 26 1,860 nice si 
SESE 18 1,103 1,551 296 
Te aa oe canis bes 660 a6 e 3 235 _ : 
ES ee 25 2,133 40 87 
ee 39 1,944 5 15 
ee dass hbsiaeyececc 482 26,809 76 51 
Newfoundland and Labrador ... 8 340 aut 
I e See is pan tb chadbee ec 1 105 
eis Abe bweend doe rece e 2 1,349 mate ati 
Trinidad and Tobago .......... 19 1,065 741 411 
— British West Indies ..... 4 200 8 4 

ean dw ec ceoes oe 93 2,742 ie 
Bateh Sc ca cececsectes 4 558 
French West Indies ............ 2 132 
PTS? Joe Ewen aceéacesheces 11 504 eee ose 
EL 611 43,362 499 941 
RE ES Ses 22 2,345 82 204 
ET a ee te oe de wae th 410 28,550 179 126 
aco cia Une Su iw de Wess 60s 0 36 2,252 inate nie 
NS eee eke wind nce tence 219 13,770 41 118 
i ee Sin w appa cee o% on « 35 1,425 meee ‘a 
EERO SO 6 374 
Bo ccc cane naan 6 195 
RN on a ea 68 4,850 —_ was 
CO EE a eee 45 3,968 30 50 
IE Wain e246 oad 6 os she «0 50 3,735 abi die 
SR a re 335 23,016 171 315 
Straits Settlements ........ aa 5 322 ond saa 
inc cues he oa.00'6 347 24,630 145 258 
Pere 69 5,104 may “> 
Far Eastern Republic .......... 18 1,096 180 305 
French Indo-China ............ 37 2,960 plew cub 
TE ER a so ddere oeace sees 1 50 
es oe ith ccenece ts 156 9,187 Save dani 
tt aitins Md eeEas Ke bie sesee ose 279 17,552 45 95 
Kwangtung, leased territory ... 1 57 ane - 
Palestine and Syria ............ 72 3,703 ale bite 
Philippine Islands .............. 146 6,930 148 600 
a SS re 10 600 sities sag 
I Mie a Eee plaids 000.60 0.0/0 687 45,260 395 1,234 
British Oceania ................ 10 786 Se4 a 
UE, og cnt ide ccsccsees 1 120 . 
I en ci a ceca 110 8,268 wa 
ES once weccececcs 10 645 a“ 
British West Africa............. 2 250 gs 
British South Africa ........... 103 5,626 265 456 
British East Africa ............ 7 400 “e 
EY “CIE os dw cccwcccccacess 30 2.030 ae <a 
TE Oe 43 2,695 150 111 
Aletta and Tunis ..........,.. 449 29,590 55 76 
Other French Africa ........... 1 100 diss ae 
| 162 12,380 biste idee 
Portuguese East Africa ....... 9 615 34 50 
Other Portuguese Africa ....... 1 7 tad “ee 
i, ds eo cceecdscesebs 6 480 

a a Sree 18,515 $1,136,860 17,473 $38,417 


May Exports of Carbon Paper and Ribbon. 
United States exports of carbon paper and typewriter ribbons 
by countries during May, 1922. By the Division of Statistics, 
Pepartment of Commerce: 


Typewriter 
Carbon Paper. Ribbon. 

Countries. Pounds. Pounds. 
a ae ne hieSiewdiea - 23 $ 36 537 $ 868 
Denmark ........ iat Se ee 167 290 463 
ENE Ea ee eee i a an 263 417 
ee anded 770 799 3,920 10,691 
Mod» enChee iv Matvaccewenes 2,791 2,239 375 656 
Netherlands ..... Gt tite Sake ore eld £09 709 242 377 
tT sod cwea ie artidls dev ao S.a 81 EE 
i RS Re » fae aie tne 559 1,090 
Es sta ied ae oe cus Poor, 215 6 12 
 —" aa <<ee ee 1,096 413 649 
1 MMID® ccccccsccccecs aba ewtbian 20 45 
DES lg eee 13,951 12,116 14,963 23,238 
Dd cO0 chee he Wd Ge occa cence 947 770 eel Ae been 
Canada— 

Maritime Provinces ........... 85 62 59 98 

Quebec and Ontario......... . 9,617 4,192 1,630 3,653 

Prairie Provinces ............. 1,212 818 1,206 1,886 

British Columbia and Yukon.. 75 55 <iea sae 
SE oh ch aca 6% cama dare oe — shan 3 10 
DE? duce gins a weuns saeco us ki Kann 5 27 
aS oe hk se ei aa Ree ous 9 16 site ry 
iy ih ch ei ala Wb wens 44,00 00% 5 >. wedias alae 
DE oc ¢enhbanecaes ia ara Ge acca 395 395 58 95 
ET ni database ds'c od ¢ aus 134 118 12 68 
EE SE i ee 1,288 1,118 781 1,150 
Re Pees Che obi assaeé 31 22 16 19 
Trinidad and Tobago ........... 15 23 jews Seda 
se eee a de ses ee ee acnds 1,758 1,467 359 759 
Dominican Republic ....... write 80 74 12 15 
RE Re rrr 4,314 2,272 627 1,714 
Bolivia Metivedees) 6th éhans —? pemeie 215 563 
tc? tie aes G40 es ésinsc tele 1,368 1,237 1,100 1,330 
0 ES ee ooce Oe 2.604 695 1,666 
ES Ee re 285 129 347 557 
EE 21 32 


SE WEL uAVs bieknks ene: rabaes di. Ses ae 








Typewriter 
Carbon Paper. Ribbon. 
Countries. Pounds. Pounds. 
i Sa he dd gaa ROK & 10 154 387 
Pe ee 1,992 1,968 713 968 
ea ee ee 375 385 60 82 
i PE os. cntescceeees 120 138 234 403 
WEOmO BRESCIA 2. cc ceccccecs ce wares: 123 186 
Flongkong Pehehbn sd ¢eadekennss< aoe ba 23 32 
Pe eS ee ya 7,198 4,699 77 193 
Philippine gE s acd ee eis 389 1,488 
EIS SS Ee 10 6 60 72 
Auatreiia AERA So See rae sc< ee 6,211 1,231 2,649 
i Se tc cn ccadeeenee 82 60 ey ays 
i ois wen 'nk.d de aoe 1,088 861 150 195 
ne yo whesbecnees 47 49 S 21 
British South Africa ............ 1,615 992 57 64 
British East Africa ............. bee nena 12 16 
et Ms ee! eae 265 130 96 189 
SE PE occ mace cciuaee 75 66 Pointe carne 
I as Bs ai ak owe ee kre 67 107 
Portuguese East Africa ........ 43 28 12 16 
a ere Pee Saree 66,366 $48,897 32,200 $59,216 


May Exports of Cash Registers and Parts. 


United States exports of cash registers and parts, during 
May, 1922 By the Division of Statistics, Department of Com- 
merce: 





Cash Registers. Parts of 

Countries. Number. Number 
I eta tress Ee wins ee aaa iia 14 $ 5,192 106 $ 91 
a wittd t atawne bakes ene eo 61 20,570 171 575 
ee a Deke cng ee e's 64m 9 4,664 535 865 
BPP eeeee Seas aaeale aoe mae aitecat 1,476 2,139 
PEE ee ere 92 27,502 69 302 
ED tek ia awe a he se a4.80' oe 28 5,065 49 &3 
I Asn alates tek d's pilin EAS er O8 nee 7 16,067 216 298 
I ce ns le a ill aid wl Bex at Cie 4a Lads 55 15,470 146 511 
CS CO eer er 4 1,208 129 228 
nce enebediws cnceeee 691 86,110 899 736 
Canada— 

Maritime Provinces ........... 2 135 na igen 

Quebec and Ontario .......... 60 2,838 22,904 14,358 

Pe se Be. ee 4 Serr ve dei 
i oo dade ehewks 40k vas 50' 6 1,056 meat nia 
PE Skid tcdeth ne eon cbens Ko «eeu eon ee 30 33 
 . 26 ihe eam ele ta sn cele 6 21 2,038 ae re 
DED. ac cnekaieweos a ig honk gh 1 100 eo - 
CNG e | de dibbudnh wees soubor 4 480 444 473 
Dominican Republic a a ae 1 145 460 69 
. 266 wake bth ise do eclee <e,0 6 2,362 1,024 904 
Brazii Pe ee Pe ee ee 42 8,109 37 60 
RRNA A ee ee ee 1 350 cones ao ae 
EES er ee 3 1,804 ; 
CE kc nncetetae ties etnawe oes 2 868 55 148 
Straits Settlements ............. 4 1,104 
a eB errr err ere : 3 1,503 7 45 
French Indo-China ............-. 4 1,470 
Dh tp. tenuate nedene un begec nee es 65 15,056 232 262 
eeeE®. TOU noc s ccccccccess 29 2,962 eal 
MEE. hc bE Seb bce ci ceisocccers 93 16,547 1,105 576 
New Zealand ....... Medin we aie 6 2,945 1,155 863 
British South Africa ........... 1 429 ites padre 
pO ere 3 621 

IE -Cvdanamcad and Aaee ecber une 1,295 $244,908 31,279 $23,619 


May Exports of Adders-Calculators. 


United States exports of adding and calculating machines, by 
countries, during May, 1922. By the Division of Statistics, De- 
partment of Commerce: 


Countries. Number. Countries. Number 
eae 14 $ 2,100 Sarre 3 $439 
Czechoslovakia ... 1 325  ~te@nanew ee 119 9,892 
BOOGIE. cvsccsecs BY 1,583 rae 6 750 
ES «wae dia oun’ 82 22,671 Dominican Re spublic 1 38 
DE cadeocceu 48 9,361 Virgin Is. of U. S. 2 320 
re 2 975 Argentina _........... 70 11,673 
Netherlands ...... 23 6,479 A aide es diate « 2 675 
Poland and Danzig 1 125 eee 4 1,553 
aaa 1 315 Ct Cenkekeianend am 2,284 
Turkey in Europe. 2 359 eed talons ene oa { 910 
OOS errr 3 1,645 ee 15 2,700 
Canada— British India ...... 3 720 

Maritime Straits Settlements 4 600 

Provinces .. 1 65 - oe { 830 
Quebec and On- i dudeesi ses 6 1,440 
a o oan 15,233 Philippine Islands. 2 744 
Prairie Provinces 1 148 PE adaheoeens 2 300 
British Columbia BEIPOTE .cccecsss 8 11,500 
and Yukon . oe 827 New Zealand .. 5 1,320 
tritish Honduras . 1 125 British West Africa 1 223 
Se EE, cccccece & 784 British South Africa 2 600 
Guatemala ....... 1 350 — ———$—___— 
PORTED dncccess $ 2,311 ED -eGbce casas 795 $115,292 
Shipments to Non-Contiguous Territories. 

Countries. Number. Countries. Number 
DE: <cecksatnune 5 $ 1,640 Porto Rico ........ 1 $ 350 
ES « seueesesten 1 130 


SUNDRY CUSTOMS INFORMATION 


The following figures and notes were abstracted from the 
general statistics prepared by the Bureau of Foreign and 
Domestic Commerce showing activities of the products of this 
field: 





9) 








Canada. 

Imports of paper (all kinds) from all sources—(1913) $8,460,- 
883; (192C) $14,059,046; (1921) $8,390,160. 

Exports of paper (all kinds) to all destinations—(1913) $9,990,- 
388; (1920) $72,920,225; (1921) $69,786,317. 

Great Britain. 

Imports of paper and cardboard from all sources—(1913) £7,- 
691.540; (1920) £30,243,744; (1921) £11,601,303. 

Imports of printing and writing paper from Germany—(1920) 
178,239 cwt. @ £511,364; (1921) 97,273 cwt. @ £150,646. 

Imports of printing and writing paper from Belgium—(1920) 
17,133 cwt. @ £78,257; (1921) 73,518 cwt. @ £155,903. 

Exports of paper and cardboard to all destinations—(1913) 
£3,679,195; (1920) £12,810,405; (1921) £7,736,444. 

Exports of writing paper to the United States—(1920) 1,312 
ewt. @ £15,073; (1921) 795 cwt. @ £10,472. 

Exports of stationery to the United States—(1920) £131,297; 
(1921) £89,281. 

The Netherlands. 

Paper and manufactures imported from all 
$7,628,000; (1920) $19,927,518; (1921) $9,992,174. 

Exports of paper and manufactures to all destinations— 
(1919) $15,740,800; (1920) $23,274,345; (1921) $11,324,760. 

Imports of typewriters and calculating machines from the 
United States—(1919) $1,002,302; (1920) $1,105,621; (1921) $575,- 


sources—(1919) 





600. 
Exports from the United States. 
Chairs, wooden, in May—(1921) number not stated, $85,364; 
(1922) 10,678 chairs @ $31,833. Eleven months ending May— 
(1921) $2,068,864; (1922) $432,450. 


Cash registers in May—(1921) 650 machines @ $169,533; (1922) 
1,295 machines @ $244,908. Eleven months ending May—(1921) 
14,022 machines @ $3,640,007; (1922) 10,221 machines @ $1,- 
986,861. 

Cash register parts in May—(1921) 
344; (1922) 31,279 pounds @ $23,619. 
May—(1921) $370,372; (1922) $226,577. 

Envelopes in May—(1921) none stated; (1922) 250,871 pounds 
@ $49,314. (1922, Jan. 1 to May 31) 1,081,965 pounds @ $203,650. 


weight not stated, $28,- 
Eleven months ending 


Furniture, metal office, in May—(1921) $293,094; (1922) $228,- 
are Eleven months ending May—(1921) $7,359,630; (1922) $2,- 
349,674. 

Furniture, office and store, wooden, in May—(1921) $79,573; 
(1922) none. Eleven months ending May—(1921) $632,856; 
(1921, July 1 to December 31, 1921) $432,450. 

Furniture, wooden office, in May—(1921) not stated; (1922) 
173,020 pounds @ $43,266. (Jan. 1 to May 31, 1922) 523,026 
pounds @ $137,811. 

Ink, writing, in May—(1921) not segregated; (1922) 80,773 


pounds @ $15,384. (1922, January 1 to May 31) 295,919 pounds 
@ $69,538. 

Machines, adding and calculating, in May—(1921) 972 ma- 
chines @ $205,014; (1922) 795 machines @ $115,292. Eleven 


months ending May—(1921) 28,143 machines @ $5,738,695; (1922) 
7,835 machines @ $1,341,252. 

Machines, addressing, in May—(1921) not segregated; (1922) 
182 machines at $26,950. (1922, January 1 to May 31) 894 ma- 
chines @ $97,045. 


Mucilage and paste in May—(1921) $24,679; (1922) separately 


reported. Eleven months ending May—(1921) $576,910; (1921, 
July 1 to December 31) $139,468. 
Mucilage in May—(1921) grouped with paste; (1922) 13,854 


pounds @ $2,833. (1921, July 1 to December 31) 45,032 pounds 
@ $11,195. 

Office supplies, including paper clips and binders, erasers, 
inkstands, etc., in May—(1921) not segregated; (1922) 182,490 
pounds @ $93,663. (1922, January 1 to May 31) 684,200 pounds 
@ $363,237. 

Paper, adding machines and cash registers, in May—(1921) 
weight not stated, $4,792; (1922) 48,266 pounds @ $5,723. Eleven 
months ending May—(1921) $239,159; (1922) $95,840. 

Paper, carbon, in May—(1921) weight not stated, $38,884; 
(1922) 66.366 pounds @ $48,897. Eleven months ending May— 
(1921), $786,231; (1922) $885,090. 

Paper, writing, and envelopes, in May—(1921) $243,618; (1922) 
none stated. Eleven months ending May (1921) $8,055,226; 
(1922, January 1 to May 31) $1,033,894. 

Paper, writing, except papeteries—(1921) none stated; (1922) 


589,397 pounds @ $92,795. Eleven months ending May—(1921) 
none stated; (1922, Jan 1 to May 31) 2,917,794 pounds @ 


$491,036. 
Papeteries in May—(1921) none stated; (1922) 23,375 pounds 
@ $8,155. (1922, Jan. 1 to May 31) 84,951 pounds @ $32,311. 
Paste in May—(1921) grouped with mucilage; (1922) 163,688 


pounds @ $16,748. (1922, January 1 to May 31) 594,815 pounds 
@ $64,812. ‘ 
Penholders in May—(1921) 4,988 gross @ $9,995; (1922) 3,001 


gross @ $6,274. Eleven months ending May—(1921) 91,020 gross 
@ $231,888; (1922) 41,473 gross @ $74,954. 

Pens, fountain, in May—(1921) 3,474 pens @ $1,985; (1922) 
23,681 pens @ $20,086. Eleven months ending May—(1921) 336,- 
727 pens @ $424,559; (1922) 86,785 pens @ $77,832. * 

Pens, metallic, except gold, in May—(1921) 13,581 gross @ 
$13,453: (1922) 9,765 gross @ $5,319. Eleven months ending May 
—(1921) 585,909 gross @ $319,865; (1922) 86,808 gross @ $54,737. 

Pencil leads in May—(1921) not segregated; (1922) 182,710 
dozen @ $4,212. (1922, January 1 to May 31) 795,796 dozen @ 
$26,520. 

Pencils, lead with metal casing, in 
gated: (1922) 11,494 dozen @ $25,077. (1922, January 1 to May 
31) 39,764 dozen @ $103,030. 7 - 

Pencils, other, in May—(1921) not segregated; (1922) 512,965 
dozen @ $111,585. (1922, January 1 to May 31) 39,764 dozen @ 
$103,030. 

Ribbon, typewriter, in May—(1921) weight not given, $32,618; 
(1922) 32.200 pounds @ $59,216. Eleven months ending May— 
(1921) $618,808; (1922) $369,341. 

Safes in May—(1921) 474 safes @ $82,294; (1922) 351 safes @ 





May—(1921) not segre- 


$42,695. Eleven months ending May—(1921) 11,601 safes @ 
$1.447,998; (1922) 3,725 safes @ $468,837. : ies 

Typewriters in May—(1921) number not given. $757.192; 
(1922) 18,515 machines @ $1,136,860. Eleven months ending 


May—(1921) $18,143,716; (1922) $9,383,558. 


Page 11 OFFICE APPLIANCES For August, 1922. 





Re- Exports. 

Pencils and pencil leads [re-exports] in April—(1921) 104 

gross @ $265; (1922) none. en months ending April—(1921) 
7,637 gross @ $12,555; (1921) 1,324 gross @ $3,376. 

Penholders and pens, including fountain and st 

{re-exports]—(1921) none; (1922) none. Ten mont 

April—(1921) 1,024 gross @ $1,207; (1922) 229 gross @ 

Imports. 
Pencils and pencil leads in May—(1921) 48,536 gross @ $49,465; 
(1922) 72,298 gross @ $39,372. Eleven months ending May— 


1 : ic 
Ss en 
a" 


(1921) 362,727 gross @ $374,788; (1922) 637,784 gross @ $304,142. 
Pen holders and pens in May—(1921) 19,201 gross @ $17,099; 


(1922) 92,767 gross @ $48,735. Eleven months ending May— 
(1921) 732,697 gross @ $439,285; (1922) 511,904 gross @ $327,093. 
Bonded Warehouse Statistics. 

Pencils and pencil leads on hand March 31, 1922—11,622 gross 
@ $75,406; no export withdrawals; domestic withdrawals or 
April, 4,279 gross @ $13,947; balance on hand April 30, 7,3 

gross @ $61,459. 

Penholders, pens, etc., on hand March 31, 1922—24,515 gross 
@ $62,222; no export withdrawals; domestic withdrawals dur- 
ing April, 206 gross @ $663; balance on hand April 30, 24,309 
zross @ $61,559. 


on 


Overseas. 

Brussels, Belgium.—The Banque Privee Franco-Belge, 10, Rue 
de Marquis, is in the market for folding machines, paper goods, 
envelopes and steel furniture. . 

London, England.—The Work-Organizer Specialties er uns 4 

, is in 


Red Lion House, Red Lion Court, Fleet street, E. C. 4 
the market for paper and paper specialties. 

New York, N. Y.—The Inter-Americas Mercantile Corporation 
320 Broadway, operates in Latin America. Catalogues and 
price lists are requested from manufacturers of all kinds of 
office supplies. The company has branches at Havana, Cuba, 
San Juan, Porto Rico, and Manizalis, Colombia. 


Domestic. 


Atlanta, Ga.—Edward V. Bogart, 1218 Fourth National Bank 
building, is always interested in new lines. He will be pleased 
to hear from manufacturers of office nee and supplies. 
Mr. Bogart has been traveling the South as a manufacturers’ 
agent for twenty years, and is well acquainted with the trade. 

Baltimore, Md.—The Howard P. Boyer Company has n 
organized at 104 West Fayette street, to deal in typewriters, 
supplies and office equipment generally. Catalogues and prices 
are requested from manufacturers. 

Chicago, ItIl._—Additional accounts from manufacturers of 
office equipment and supplies are requested by a young man 
operating in Chicago and surrounding territory. He worked 
successfully as a manufacturer’s agent, and now has several 
good accounts. Address AX 12, care Office Appliances, 417 
South Dearborn street, Chicago, Il. 

Houston, Texas.—Cary Farrow, Carter building, offers his 
services as representative for manufacturers of office appli- 
ances and equipment. 

New York, N. Y.—The Nassau Press, 173 Greenwich street, 
wishes to receive catalogues from stationery manufacturers. 

New York, N. Y¥.—Leo Baren has opened a retail stationery, 
printing and engraving business at 66 Nassau street. He re- 
quests catalogues from manufacturers in this field. 

Phelps, N. Y.—The Winton Supply Company wishes to re- 
ceive catalogues from manufacturers of office equipment. The 
company is also interested in hearing from concerns dealing 
in rebuilt dictating and adding machines. 

St. Albans, Vt.—T. S. Houghton, commercial agency, is in 
position to take on a reliable desk line in this territory. 

Sturgis, Mich.—H. M. Mason, Sturgis Typewriter Exchange, 
wishes to widen his field. He desires to hear from manufac- 
turers of office supplies, equipment and other items. 





Opportunities for Foreign Trade. 


The business tips which follow are collected from various 
points where the United States has consular officers and com- 
mercial attaches. If the reader wishes to follow any of the 
prospects, he can obtain the name and address by requesting 
the information from the Department of Commerce, Bureau of 
Foreign and Domestic Commerce, Washington, D. C., mention- 
ing the number which identifies each item. This information 
ean also be obtained from the district and co-operative offices 
of the department. ’ 

Most of these items are quoted in full, as reported by the 
Bureau of Foreign and Domestic Commerce, in the thought that 
where a miscellaneous list of requirements is stated, the char- 
acter of the inquirer’s business will be revealed. 

These items are given identifying numbers, to avoid - 
miscuous publication of the names connected with Fore 
Trade Opportunities developed by the Department of Com- 
merce. The names and addresses must not be published by 
their recipients. 


DISTRICT OFFICES. 
Boston: 1801 Customhouse. 


setae. gooey Palais 
. Ss: ~ 
Central Trust Co. Bu ; 


Chicago: 1424 First National en 
Bank Building. CO6PERATIVE x 
Manila, P. L.: George L. Lo- Akron, O.: Cham! of Com- 
gan, Mer. merce. 
Now Orleans: 214 Custom- Baltimore, Md.: 
ouse. 


Chatlensoge teun.t Pong 

a af 

Trade Secretary, Southern 
Railway System. 


New York: 734 Customhouse. 
San Francisco: 307 Custom- 
house. 





‘ 
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CO6PERATIVE OFFICES—- hon, Apasies. Calif.: Chamber 
of Commerce. 
Continued. Newark, N. J.: Chamber of 
Cincinnati, Ohio: Chamber of Commerce. 
Commerce. — Va. i! meen Roads 
. time change. 
a ember of Philadelphia, Penna.: Cham- 
Columbus, Ohio: Chamber of Pittsbu ———, 
, rgh, Penna.: Chamber 
Commerce. of Commerce. 
Dallas, Tex.: Chamber ot Portland, Ore.: Chamber of 
Commerce. Commerce. 
Dayton, Ohio: Dayton Cham- Richmond, Va.: Chamber of 
ber of Commerce. Commerce. 
a \ ioe Chamber of Rochester, N. Y.: Chamber of 
Com Commerce. 
Indianapolis. Ind.: Chamber of Syracuse, N. Y.: Chamber of 
Commerce. Commerce. 


Adding and Calculating Machines. 
2679 under Typewriters. 
Furniture. 


2631.—A merchant in Canada wishes to secure an agency for 
the sale of articles suitable for hardware, furniture, fancy 
goods and general stores. Quotations, f. o. b. Canadian 
destination. 

2638.—A school in Mexico, 
is in urgent need of 150 school desks, 
dren, a platform desk, and three platform chairs. 
f. o. b. nearest port of destination. 

2745.—The purchase is desired by a firm in England, of office 
furniture, such as desks, filing cabinets, and revolving arm 
chairs. Quotations c. i. f. English port. | Reference. 

2787.—A mercantile firm in England desires to purchase gen- 
eral office furniture. Quotations c. i. f. English port. Terms, 
cash against documents. Reference. 

2868.—A merchant and manufacturer in Spain desires to pur- 
chase and secure an agency for office furniture, typewriters, 
automatic and electric pianos, bathroom fixtures and sanitary 
supplies. Quotations c. i. f. Vigo or Corunna. Correspondence, 
Spanish. References. 

See also No. 2857 under Typewriters. 

See also No. 2964 under Typewriters. 


See No. 


having a seating capacity of 400, 
100 chairs for small chil- 
Quotations 


General. 


2578.—An important firm in Spain desires to secure an agency 
for the sale of general merchandise adaptable to the Spanish 
market. Quotations c. i. f. Spanish port. Terms, cash against 
documents. References. 

2582.—An agency for the sale of copper and other base metals 
in Austria and other countries is sought by an Austrian firm, 
which would also sell American machines, receiving them 
knocked down and putting them together in its factory, and 
also qupplying some parts when required. References. 

2761.—A merchant in Austria who has had several years of 
business experience in the United States, desires to secure an 
agency for the sale of goods in Austria, and other European 
countries. Reference. 

Paper. 

2865.—Mill owners in Southern India wish to secure agencies 
for the sale of metals, hardware, rosin, aniline and alizarine 
dyes, chemicals, paper, enameled ware, paints and varnishes, 
stationery. etc. Quotations c. i. f. Indian port. References. 

962.—A commercial agent in Argentina desires to be placed 
in communication with manufacturers and exporters not al- 
ready represented in that country, for the sale of steel, bronze, 
iron, and copper in bars, plates, sheets, or ingots, zinc and 
sheet tin, lead pipe and fittings, iron and steel pipe, Portland 
cement, calcium carbide, oakum, aluminum, asbestos, sulphur, 
tools, chains, belting, steel cables, wire, coal and coke, wine 
casks, chemicals, dyes, paper, oils and greases, paint, rubber 
in sheets and tubes, cordage and bags and thread. References. 

See also No. 2934 under Stationery. 


Pens and Pencils. 

2678.—A commercial representative in Mexico desires to se- 
cure an agency for the sale of gold-filled jewelry, leather hand 
bags, safety razors, pens, pencils, rubber toys and any nov- 
elties sold by jewelers, dry-goods dealers, and perfume and 
drug stores. Quotations f. o. b. place of shipment. References. 

2834.—A mercantile firm in Italy wishes to secure an agency 
for the sale of scientific apparatus and supplies, such as sur- 
gical, dental and photographic, and fountain pens. Correspond- 
ence, Italian or French. References. 

2910.—A stationery supply firm in Spain desires to purchase 
fountain pens, pencils, stationery and other office supplies. 
Quotations by parcel post should be given. References. 

2945.—Pencil manufacturers in Italy desire to purchase cedar 
slats stained and treated for making lead pencils. Quotations 
ec. i. f. Leghorn or Genoa. Correspondence, Italian or French. 
References. 

See also No. 2639 under Stationery. 

Ribbons and Carbons. 

2627.—The purchase of ribbons for the manufacture of type- 
writer ribbons, silk paper, eleven, thirteen, sixteen and twenty 
grams per square meter, for the manufacture of carbon paper, 
machinery for the manufacture of colored ribbons and carbon 
paper, yellow carnauba wax, petrolatum and carbon blacken- 
ing, is desired in Sweden. Quotations desired c. i. f. Swedish 
port. Payment, against documents in Swedish bank. Corre- 
spondence, Swedish 

Stationery. 

2639.—A merchant in South Africa desires to secure agencies 
for the sale of stationery, fountain pens, automatic pencils, 
rubber daters and novelties. Reference. 

2685.—A mercantile firm in Italy desires to secure an ex- 
clusive agency for the sale of office supplies. Quotations de- 
sired c. i. f. Genoa. Reference. 

2851.—A merchant in Greece wishes to purchase on his own 
account smokers’ requisites, walking sticks, pocket electric 
lamps, stationery requisites, and patent drugs, all of first-class 
quality. Quotation c. i. f. Piraeus. Terms, cash against docu- 
ments in Grecian port. Reference. 


2885.—A merchant in Spain desires to purchase or secure an 
agency for the sale of stationery, 


and also to be placed in 


hef- 


communication with dealers in postage stamps in series. 
erences. 

2921.—A merchant in Manchuria wishes to purchase sta- 
tionery and school supplies, and to secure estimates for the 
printing of 1,000 picture post cards from photographs to be 


supplied. Catalogues requested. Reference. 
2934.—The purchase is desired by a merchant in Spain, of 
stationery and fine paper for printing. Quotations c. i. f. Span- 


ish port. Terms, cash. Correspondence, Spanish. References. 

2954.—A commercial agent in Austrialia desires to secure the 
representation of firms for the sale of a good grade of gal- 
vanized wire, and also office requisites, sporting goods, electrical 
fittings, patent soles for shoes, etc. No reference given. 

See also No. 2865 under Paper. 

See also No. 2910 under Pens and Pencils. 

See also No. 2916 under Typewriters. 

Typewriters. 

2622.—A commercial agent in Spain desires to purchase or 
secure an agency for second-hand rebuilt typewriters. (Quota- 
tions ce. i. f. Spanish port. Correspondence, Spanish. tef- 
erences. 


2679.—An inquiry has been received from a firm in France 


for the purchase and agency for rebuilt typewriters, with 
French keyboard, and calculating machines. Quotations ec. i. f. 
French port. References. 

2857.—A firm in Czechoslovakia wishes to purchase type- 
writers and office equipment. Quotations c. i. f. German, 


French or Holland ports. Correspondence, Czech or German. 
Reference. 
2916.—A commission merchant in Spain desires to secure the 


agency for the sale of office supplies, including new and rebuilt 


typewriters, and sheet music, popular magazines, and trade 
journals printed in English or Spanish. Quotations c. i. 
Spanish port. References. 


2964.—A firm in Czechoslovakia wishes to purchase stoves, 
ranges, office equipment, such as typewriters and furniture, 
novelties, and kitchen utensils. Quotations c. i. f. European 
ports. References. 

See also No. 2868 under Furniture. 


JULY IN CORPORATE FINANCE 


A summary of prices on New York and Chicago stock ex- 
changes of industrial stocks related to the office equipment and 
stationery fields. Where no showing is made the stocks were 
not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 

American Bank Note Company—Common. 

High for year, April 7@77%; low for year, Jan. 6@51 1-5. 

Week of July 1—Sales, 200; high, 67; low, 67; close, 67. 

Quarterly dividend, $1.00; payable August 15 to stock of rec- 
ord July 25. 

American Bank Note earned $4.21 a share on the common 
during the first six months of the year, which more than cov- 
ers the dividend for the entire year. This company misses the 
profitable business which formerly came from abroad, this 
being curtailed greatly by the unsettled conditions in the for- 
eign exchange market. While earnings for the six months were 
slightly less than those of a year ago, the company’s business 
showed a steady increase through the period with June the best 
month so far this y2ar, and well ahead of the same month last 
year. 





American Bank Note Company—Preferred. 
High for year, March 3@54; low for year, Jan. 12@52. 

Quarterly dividend, 75 cents, payable October 2 to stock of 

record September 12. 
American Writing Paper Company—Preferred. 

High for year, April 15@37%; low for year, Jan. 13@22%. 
Week of July 1—Sales, 200; high, 29%; low, 29%; close, 29%. 
Week of July 8—Sales, 100; high, 29%; low, 29%; close, 29%. 
Week of July 15—Sales, 1,300; high, 31%; low, 30%; close, 31. 
Week of July 22—Sales, 800; high, 32; low, 31; close, 31. 

Burroughs Adding Machine Company.* 

Two weeks ending June Sales, 207; average 
@178. 

Two weeks ending July 21—Sales, 281; average price, 175@180. 

Organization of a new corporation of similar name with 
160,000 shares, authorized and issued, 8 per cent cumulative 
preferred of $100 par, and 500,000 shares no-par common of 
which 440,000 shares will be issued. New corporation will agree 
to retire from net earnings before dividends, for ten years 
beginning 1925, 2 per cent greatest amount of preferred out- 
standing, next ten years 3 per cent, next six years 4 per 
cent and on June 30, 1951, to retire all remaining preferred. 
Price of redemption not to exceed $115, except that preferred 
as a whole can be called at any time at $120. 

Present company is to convey all property to new corpora- 
tion except “that there will be reserved from such sale and 
by and under contract between the new and old company 
there will be transferred to new company out of earned sur- 
plus of old company a special reserve fund of $2,200 000 to be 
distributed in four equal quarterly instalments of $1.2 each, 
beginning Sept. 30, 1922, to holders of new company’s non-par 
value stock of record at the respective times of taking the 
records for distribution as may be fixed by the board of di- 
rectors.” 

Each stockholder of old company will receive in exchange 
for each present share $50.00 cash, half of one share new 
preferred and one and three-eighths shares new non-par value 
common. 

To furnish a portion of capital required for payment of $50.00 
cash per share to present stockholders, new corporation will 
sell to W. A. Harriman & Co., Inc., and Dominick & Dominick 
40,000 shares of new preferred and 110,000 shares of no-par- 
common. 

Articles of association will be amended so that life of present 
corporation will expire Dec. 30, 1922. 

Letter of Chairman Joseph Boyer to stockholders says in 
part: “In the opinion of our counsei and of counsel for the 
bankers, the stockholders will be subject to no federal income 
tax ‘n the transaction. While old stockholders will retain con- 
trol, new interests will be brought in which should be of 





price, 175 
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material benefit to company’s business. No change in manage- Week of July 15—Sales, 600; high, 88} 
ee ee paeenes of Neg is contemplated except that num- Week of July 22—-Sales, 300; hich, rt Baty oe = 

ver cf directors may be increased if stockholders consider ad- Quarterly dividend, 1% per cent, b 
visable. It is proposed to list both issues on New York Stock of record September 22. ety pet cs October 2 ae 
Exchange. —New York Journal of Commerce, July 10, 1922. The Goodyear Tire & Rubber Company—Common.* 

Burroughs Adding Machine declared an extra stock dividend June 26 to July 22—High bid, 11%; low bid, 10%. High asked, 
lige cali per cent, payable August 15 to stock of record 12%; low asked, 11. 

July 31. The Goodyear Tire & Rubber Company—Pr red.* 

This is the first extra stock dividend since January, 1917, June 26 %o ‘ded 22—High bid, 36; low bid. ff Hien aiked 38; 
when 200 per cent was declared. In 1906 just one year after low asked, Z . 
1“ Bp pp apr there was an extra stock div- ’ big A Goodyear, Pd} 4 Hubeer ements ae Lien.* 

oT ‘ er ce ; une 26 to July igh bid, 69; low 6 ; 

The plan +a reorganization of the capital stock of the com- low asked, 71. + Seen 
pany, according to the notice sent out June 27, has been with- 
drawn by mutual consent of the company and the bankers. June 26 oe oF oo itich Mie &. ey, Oe : 
At the prockhelders: meeting yesterday there were not enough low asked, 55%. ain 7 ch asked, 60; 
shareholders in favor of the plan. Some of the older share- artafiy divide , “rc , 
holders preferred to keep the stock on the present capitaliza- a et em nd, two per cent, payable July 31 to stock of 
tion basis.—Chicago Journal of Commerce, July 12, 1922. Die Th j 

’ . y ‘se - ee e Noiseless Typewriter Company. 4 
sad Samanta Graphephone Company—Common. | “ Middletown, June 30.—In order to increase the capital stock 
igh for vear, June 6@5%; low for year, Jan. 23@1 and to incorporate le h 

Week of Juiy 1--Sales, §.106: high, 4%: low, 4%: close 43 T ) rporate under the laws of Delaware, the Noiseless 

eee Oe ey te Shae: Gen, tee ry —_— + ypewriter Company, organized under the laws of Connecticut 

we [ July 8—-Sales, 11,500; high, 4%; ¥. $4; Clos 8 in 1909, yesterday filed a preliminary certificate of dissolution 

Veek of July 15—Sales, 14,200; high, 5; low, 4%; close, 45%. with the secretarv ; 

eee ee ee eee saa tae ake tne, tke ce, ak with the secretary of the state. The following directors signed 

(ow & pales, Shae gh, 4%; ‘ 4; close 4: the certificate: Charles W. Colby, Holland S. Duell, Arthur F. 
‘ata Setuenbia Grap agnone ana aa AO oe Hebard, Joseph Merriam, Frederic P. Warfield, Henry J 
year, . 3@20%; y for year, Jan. 26@6%. F — ‘rederick ; 

Week of July 1—Sales, 600; high, 174 2; low, 16%; close, 16%. cen) ee - ae tts and Samuel J. Moore.—Hartfors 

Week of July 8—Sales, 500; high, 18%; low, 17%; close, 17%. es a ta 

Week of July 15—Sales, 2,000; high, 18%; low, 16%; close, ich Remington Typewriter Company—Common. 

17%. 2 ” _ High for year, March 14@42; low for year, Jan. 6@21. 

Week cf July 22—Sales, 1,900; high, 18%; low, 165%, close, bs ae pe june eae. ee: bigh. on am a2, ae Ry 
17%. ve of y 5—Sales, 2, 0; g ow, 3 close 

Computing-Tabulating-Recording Company. Week of July 15—Sales, 3,600; high, J6%; low, $44; ¢ 
High for year, April 26@79%; low for year, Jan. 3@55\. BN eek of July 22—Sales, 1,100; high, 36%; low, 35%; 

Week of July 1--Sales, 900; high, 64; low, 61; close, 61. — 

Week of July 8—Sales, 1,360; high, 65%; low, 6214; close, 64%. Remington Typewriter Company—First Preferred. 

Week of July 15—Sales, 700; high, 65%: low, 64%: close, 65%. High for year, March 13@73; low for yeas. Jan. 13@55 

Week of July 22—Sales, 1,100; high, 65%; low, 63%; close, 64. woe po phe a ai0b: high y afi Ow, mh ese. 72. 

Fox Typewriter Company. eek OF July 10 Sales, & ow, 72; close, 72. 

Capital stock of the Fox Typewriter Company has been de- Remington Typewriter Company—Secend ‘Preferred. 
creased rrom $450,000 to $45,000, of which $27,500 is common High for year, March 13@63; low for year, Jan. 14@60. 
and $17,500 preferred, drawing interest at seven per cent and re” Royal Typewriter Company, Inc. 
subject to redemption at par Jan. 1, 1928.—Grand Rapids The stock holders of the Royal Typewriter Coneoes, Inc., 
(Mich.) Press, July 1, 1922. have voted to increase the authorized common stock from 

The B. F. Goodrich Company—Common. 42,493 shares to 134,852 shares, no par vaiue; and authorized 
High for year, May 29@44%; low for year, Jan. 4@34%. the issuance of 92,358% shares of common stock, no par value 

Week of July 1--Sales, 2,400; high, 40%; low, 384; close, 39%. in liquidation of the $2,308,972 dividends on the preferred 

Week of July 8--Sales. 1.900: high, 39%: low, 38%: close, 39. stock as of, and which would be accumulated on, July 17, 1922, 

Week of July 15—Sales, 1,900; high, 40%; low, 39; close, 39%. at_the rate of one share of common. stock in place of each 

Week of July 22—Sales, 2,300; high, 40; low, 38% 6: close, 38% $25.00 of accumulated and unpaid dividends.—Hartford (Conn.) 

Net for six months ended June 30 was $3,877,000 before de- Courant, June 26, 1922. 
ducting for depreciation and interest on borrowed money. After Underwood Typewriter Company—Comm 
deducting interest of $1,527,483 and depreciation of $1, 037.836, High for year, May 1@142%: tow for year, ay 14@130, 
net earnings were $1,312,000, about equal to preferred dividend Underwood Typewriter Company—Preferred. 
requirements. Net sales for six months were approximately High for year, Jan. 12@107%; low for year, Jan. 12@107%. 
$39,000,000. Directors authorized calling for redemption on Oct. The Wahl Company—Common, 

1, $30,000,000 seven per cent gold notes due April 1, 1925. ; High for year, April 13@78%; low for year, Jan. 3@50. 

P. Cc. C.—The B. F. Goodrich Company is issuing $20,000,000 Week of July 1—Sales, 3,870; high, 59%; low, 56%; close, 56%. 
twenty-five year six and one-half per cent bonds for the pur- Week of July 8—Sales, 3,255; high, 60 : low, 56%; close, 59. 
pose of retiring its $30,000,000 five year seven per cent notes, Week of July 15—Sales, 785; high, 59%; low, 59; Close, 59. 
which are called for payment as a whole on Oct. 1, 1922. These Week of July 22- -Sales, 2,120; high, 61; low, 59; "close, 60. 
bonds are seoured by a first mortgage on all fixed assets and The Wahl Company is making operatives preparations for 
by the pledge of stocks of certain subsidiaries. Earnings avail- fall commitments. More than 200 men have been added re- 
able for interest after depreciation, but before taxes, have cently. The company has just received an order of over 100,000 
averaged $9,412,000 annually for the last eight calendar years, for use as premiums. Production during the summer months 


or over seven times the maximum interest charges on the may reach 40,000 although only 10,000 to 12,000 now, and 5,000 
present issue. This period includes 1921, in which year a loss three weeks ago. The company is reported to have made 


of $10,921,000 was ineurred. For the first six months of 1922, enough from the sale of lead for pencils to cover dividend re- 
earnings available for interest are reported in excess of three quirements. Earnings for the first six months were consid- 
times semi-annual interest charges on this issue. These bonds erably better than last year. It is expected that the company 


are redeemable as a whole at 107 and interest on sixty days’ will earn at least $10.00 a share for the full year. The corpora- 
notice. They are a business man's investment.—lInvestor’s tion is benefiting from the reduction in taxes. Plans are under 


Friend, Chicago Tribune, July 7, 1922. way for putting out a new line of pencils for the holiday trade, 
The B. F. Goodrich Company—Preferred. it is said.—Chicago Journal of Commerce, July 8, 1922. 
High for year, April 24@91; low for year, Jan. 5@82. The Wahl Company—Preferred,* 
Week of July 1—Sales, 200; high, 88% 65 low, 88144: close, 88%. June 26 te July 22—High bid, 92; low bid, 90. High asked, 94; 


Week of July 8—Sales, 500; high, 89%; low, 88; close, 88 low asked, 92. 


The Service Bureau of Office Appliances Is for 
the Exclusive Use of Subscribers 
and Advertisers 


For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upor 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together, 
aids foreign dealers in securing U. S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes lists 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 
ways supplements the value of the advertising space. Subscribers 
in every corner of the globe make good use of this bureau; 
manufacturers in every section of the field have 
evidence of the value of the service. 
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Association Officers 


A LIST OF OFFICERS OF THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIA- 

TIONS, THE REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS 

AND MANUFACTURERS, LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS, 

AND THE VARIOUS AFFILIATIONS OF MANUFACTURERS TO FACILITATE CON- 
TACT WITH THE FIELD. 


Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report 
annual elections xs 
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NATIONAL ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


J. Ogden Pierson, president; Eberhard Faber, first vice presi- 
dent; G. L. Davis, second vice president; Charles L. Mitchell, 
third vice president; A. H. Childs, treasurer; J. Herbert White, 
auditor; Fletcher B. Gibbs, general manager, 403-05 Conway 
Building, Chicago, Ill.; Mortimer W. Byers, secretary; W. D. 
Pittman, assistant general manager; W. UH. Greenleaf, field 


secretary; Charles L. Estey, advertising counsel. 


WHOLESALE STATIONERS’ ASSOCIATION OF THE 
UNITED STATES 

Paul J. Wielandy (Blackwell-Wielandy Book & Stationery 
Company), president, St. Louis, Mo.; Geo. L. Davis (Adams, 
Cushing & Foster, Inc.), vice president, Boston, Mass.; Ross P. 
Andrews (R. P. Andrews Paper Company), treasurer, Wash- 
ington, D. C.; H. C. Whittemore, secretary, 1741 West Eleventh 
Street, Brooklyn, N. Y. 


Stationers—Regional and State 


CAPITOL DISTRICT STATIONERS’ ASSOCIATION 

R. F. Clapp, Jr., president, Albany, N. Y.; Mr. Shaffer 

(Albany News Company), Albany, N. Y., vice president; George 
H. Green, treasurer, Albany, N. Y. 


THE COLORADO STATIONERS’ ASSOCIATION 
George Matheson, chairman, 301 Colorado National Bank 


Building, Denver, Colo. 
CONNECTICUT VALLEY STATIONERS’ ASSOCIATION 


D. D. Macdonald (Bradley & Scoville Company, Inc.), New 
Haven, Conn.; J. B. Tower (John R. Rembert Company), vice 
dent, New Haven, Conn.; F. L. Chamberlin (The Chamber- 
in & Shropshire Company), treasurer, Bridgeport, Conn.; E. W. 
Pape (Adkins Printing Company), secretary, New Britain, Conn.; 
James E. Feeley, auditor. 
ILLINOIS STATIONERS AND 
ASSOCIATION 
Will H. Johnson (W. B. Read & Company, Bloomington, IIl.), 
president; Otto Wagner (Otto Wagner, Freeport, IIll.), vice 
president; Harry H. Chumley (Wilder & Wilder, 129 North 
Main street, Decatur, Ill.), secretary-treasurer. 


KANSAS BOOK DEALERS’ ASSOCIATION 
Phil M. Andersen, president, Newton, Kans. 
A. 8. Allen, vice president, Wichita, Kans. 
F. @. Orr, secretary-treasurer, Wichita, Kans, 


MIDDLE ATLANTIC DIVISION 
A. Pomerantz (A. Pomerantz & Company), chairman Board 
of Governors, Philadelphia, Penna.; Mortimer W. Byers, coun- 
sel, New York, N. Y.; Francis B. Irwin (James Hogan Com- 
pany, Ltd.), Philadelphia, Penna., secretary-treasurer. 


MIDWEST DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS ‘ 
D. W. Collins (Western Bank Supply Company, Oklahoma 
City, Okla.), president; F. M. Hughes (Standard Office Supply 
Company, Oklahoma City, Okla.), secretary-treasurer; Otto C. 
Botz (The Hugh Stephens Printing & Stationery Company, 
Jefferson City, Mo.), vice president for Missouri; George 


BOOKSELLERS’ 


Hausam (Hutchinson Office Supply & Printing Company, 
Hutchinson, Kans.), vice president for Kansas; J. W. Ras- 
mussen (Omaha Printing Company, Omaha, Neb.), vice presi- 
dent for Nebraska; James T. Ward (Ward Office Supply Com- 
pany, Okmulgee, Okla.), vice president for Oklahoma; C. RB. 
Smith (Smith Printing Company, Pine Bluff, Ark.), vice presi- 
dent for Arkansas. 


NORTHWESTERN STATIONERS’ ASSOCIATION 
E. D. L. Sperry (Brown, Blodgett & Sperry Company), 
chairman, St. Paul, Minn. 


PACIFIC NORTHWEST STATIONERS’ ASSOCIATION 
J. K. Gill (J. K. Gill Company, Portland, Ore.), president. 
Pliny L. Allen (Pliny L. Allen Company, Seattle, Wash.), 
vice president. 
J. 8. Ball (Kilham Stationery & Printing Company, Portland, 
Ore.), secretary-treasurer. 


SOUTHEASTERN DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS 

Ivan E. Allen (Ivan Allen-Marshall Company, Atlanta, Ga.), 
president; R. H. Pogue (Birmingham, Ala.), vice president for 
Alabama; A. W. McClure (Macon, Ga.), vice president for 
Georgia; Leo Johnson (Tampa, Fla.). vice president for Flor- 
ida; Marshall Hotchkiss (Nashville, Tenn.), vice president for 
Tennessee; G. Harpold (New Orleans, La.), vice president 
for Louisiana; George H. Moore (Charlotte, N. C.), vice presi- 
dent for North Carolina; William Cogswell (Charleston, S. C.), 
vice president for South Carolina; J. P. Swann (Lester Book 
& Stationery Company, Atlanta, Ga.), secretary. 


STATIONERS’ ASSOCIATION OF CALIFORNIA 
Henry P. Dimond, chairman, 255 California Street, San 
Francisco, Calif. 


THE STATIONERS’ ASSOCIATION OF SOUTHEEN 
CALIFORNIA 


J. L. Garner, chairman, 608 O. T. Johnson Building, Los 
Angeles, Calif. 


Stationers—Local 


ATLANTA STATIONERS’ CLUB 
A. P. Baylis (Baylis Office Equipment Company), president; 
H. M. Kopplin (The 8S. P. Richards Company), vice president; 
J. P. Swann, secretary-treasurer. 


BALTIMORE STATIONERS’ ASSOCIATION. 
Sanders J, Thalheimer (Meyer & Thalheimer), president. 
W. Booth Settle (Commercial Printing & Stationery Com- 


pany), vice president. 
John W. Kennedy (John W. Kennedy Company), treasurer. 
Lewis R. Curlett (John H. Saumenig & Company), secretary. 


BIRMINGHAM STATIONERS’ ASSOCIATION 
R. H. Pogue (Dewberry & Montgomery Stationery Company), 


ch n. 
(Mr. Pogue is acting secretary pending the election of a 
successor to W. G. King, who has moved from Birmingham.) 


BOSTON STATIONERS’ ASSOCIATION 

Charles L. Cole (Lawrence, Mass.), president; 

Groom (Thomas Groom Company), vice president; Niel Buck- 

ley, treasurer; H. B. Van Dorn, Jr. (Joseph Dixon Crucible 
Company), auditor. 


BUFFALO STATIONERS’ CLUB 
Harry T. Wliliams (Ryan & Williams), president. 
Richard B. Lockwood (Millington Lockwood), vice president. 
Clarence T. White (Adams & White Company), treasurer. 
Geo. W. Davis (Otto Ulbrich Company), secretary. 


CHICAGO STATIONERS’ ASSOCIATION 
John W. Ogren, chairman, Conway Building, Chicago, II). 
CINCINNATI STATIONERS’ CLUB 
John H. Gibson (Gibson & Perin Company), president. 
Frank L. Mills (Armstrong Stationery Company), statistician. 
E. E. Davis (Sellers, Davis & Company), secretary, 311 Wal- 
nut Street, Cincinnati, Ohio. 


DALLAS STATIONERS’ ASSOCIATION 


Thos. J. Sadler (Yeargan-Sadler Company), president; P.C 
Bush (Hargreave’s Printing Company), vice president; Rich- 
ard Morrison (Simpson - Whiteman Company), secretary- 
treasurer. 


ESSEX COUNTY STATIONERS’ ASSOCIATION 
Samuel R. Baker, president; Bertram W. Grover, vice presi- 
dent; E. F. Sheridan, secretary-treasurer, Newark, N. J. 
STATIONERS’ CLUB OF INDIANAPOLIS 
John Hampton (The Hampton Printing Company), president. 
Mr. Hiller (Hiller Office Supply Company), vice president. 
Everett Agnew (W. K. Stewart Company), secretary-treas- 
urer, Indianapolis, Ind. 
KANSAS CITY STATIONERS’ ASSOCIATION 
Oliver Wroughton, chairman, 801 Graphic Arts Building, 
Kansas City, Mo. 
LOUISVILLE STAMP AND STATIONERS’ CLUB 
John Fetter (Geo. C. Fetter Company), president. 
Chas. Boone (Hammer Printing & Office Supply Company), 
treasurer. 
George H. Koerner, secretary, 208 Lincoln Building, Louis- 
ville, Ky. 
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MILWAUKEE STATIONERS’ ASSOCIATION 


J. L. O'Connor, chairman, Camp Building, Milwaukee, Wis. 
MEMPHIS STATIONERS’ ASSOCIATION 
E. H. Clarke (E. H. Clarke & Bro.), president; Starnes A. 


Taylor (A. R. Taylor & Company), vice president; A. Jarratt 


Taylor (S. C. Toof & Company), secretary. 


THE STATIONERS’ ASSOCIATION OF MONTREAL 
Ernest Latter, president; Paul Granger (Granger Ferres), 
vice president; Thomas V. Bell (Thomas V. Bell, Ltd.), sec- 
retary-treasurer. 


NASHVILLE STATIONERS’ CLUB 


J. Victor Barr (Brandon Printing Company), president. 
John Ambrose ‘Davies Printing House), secretary-treasurer. 


STATIONERS’ ASSOCIATION OF NEW ORLEANS 
W. W. Eldredge (Petetin-Baudean, Inc.), Secretary. 
STATIONERS’ ASSOCIATION OF NEW YORK 
Charles D. Brewer (H. K. Brewer & Company), president; 
Wm. E. Ward (John E. Ward & Son), first vice president; 
Fred Tilton (Boorum & Pease), second vice president; Morti- 
mer W. Byers, third vice president; Joseph I. Kilbourn (L. H. 
Bigiow Company), treasurer; William C. Siegert, secretary. 
STATIONERS’ AND PUBLISHERS’ BOARD OF TRADE 
Edward F. Huber (Eberhard Faber), president; John E. 
Gavin (Charles M. Higgins Company), first vice president; 
Nelson H. Stewart (K. & O. Company, Inc.), second vice- 
president; Gordon Cameron, secretary-treasurer, New York, N. Y. 


OMAHA STATIONERS’ ASSOCIATION 
Charles E. Moyer (Moyer Stationery Company), president. 
Guy McKenzie, treasurer. 
Cc. C. Cope, secretary. 

PEOBIA STATIONERS’ ASSOCIATION 
Mr. Fuller (Fuller-Peerless Company), president. 
John Gallagher (John Gallagher & Company), 

treasurer, Peoria, Ill. 


secretary - 


Office Appliance and 


ASSOCIATED OFFICE FURNITURE MANUFACTURERS 
George W. Searles (National Desk Company), president, 
Herkimer, N. Y. 


Jehn Dornette, Jr. (The J. Dornette & Bro. Company), Cin- 
cinnati, Ohio. 


Alf Normann (Central Manufacturing Company), treasurer, 
Chicago, IIl. 


Walter Gerwig (Bentley & Gerwig Furniture Company), sec- 
retary, Parkersburg, W. Va. 


J. Arthur Whitworth, manager, 801 Michigan Trust Build- 
ing, Grand Rapids, Mich. 


CARBON AND RIBBON EXCHANGE 
. oom em (Neidich Process Company), president, Burling- 
on, N. 


8. W. Mifflin, secretary-director, Stock Exchange Building, 
Philadelphia, Penna. 


DRAWING MATERIALS, BLUE PRINT AND ARTISTS’ 
MATERIALS MANUFACTURERS OF THE NATIONAL 
ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


John W. Ogren, chairman, Conway Building, Chicago, Il. 


INTERNATIONAL STAMP MANUFACTURERS’ 
ASSOCIATION 


A. G. Fales (The J. P. Cooke Company), president, Omaha, 
Nebr.: H. R. Seefried (The Excelsior Rubber Stamp Works, 
Cleveland, Ohio), first vice president; G. D. Messing, second 
vice president, St. Paul, Minn.; Sig. Pels (Moise-Klinkner 


Company, San Francisco, Calif.) third vice president; J. L. 
Bryan (The S. W. Reese & Company, New York, N. Y.), fourth 
vice president; Harry Fogelsong (The Time & Energy Com- 
pany, Chicago, Ifi.), treasurer; William Jenkins (James H. 
Matthews & Company, Pittsburgh, Penna.), director, four- 
year term: W. L. Edgarton (Eagle Stamp Works, Chicago, 
Tll.), director. one-year term; C. R. Manzer, secretary, 602 
Empire Building, Pittsburgh, Penna. 


PHILADELPHIA STATIONERS’ ASSOCIA’ 
Frank R. Welsh (Wm. Mann Company), president. 
Wm. 8S. Yeo (Yeo & Lukens), first vice president. 
Walter G. Stringer (Joseph Dixon Crucible Company), sec- 
ond vice president. 
Charles A. Connell (Automatic Printing & Stationery Cem- 
pany), treasurer. 
Francis B. Irwin (James Hogan Company), secretary, 607 
Chestnut Street, Philadelphia, Penna. 


PITTSBURGH py ~~ CLUB 
aa orks H. Langbein (Stevenson & Foster Company), presi- 


HB. Smith (The Looseleaf Company of Pittsburgh), vice 
pres ent. 

John A. Brown (J. R. Weldin an Smeeee), Seen 

Robert Crawford (Myers Company), ‘recording 
secretary. 

George H. Alexander (Geo. H. Alexander S Somantg he cemne- 
sponding secretary, 242 Diamond Street, Pi 

RICHMOND STATIONERS’ 

Samuel Iseman (Virginia Stationery 7 

J. S&S. Frances (The Baughman Stationery pany), vice 
president. 


A. A. Schwartz (A. A. Schwartz Company), secretary- 
treasurer, Richmond, Va. 


ST. LOUIS STATIONERS ASSOCIATION 
Taylor B. Wyrick, chairman, 705 Olive Street, St. Louis, Me, 


STATIONERS’ ASSOCIATION OF SAN FRANCISCO 
» bee A P. Epmens, chairman, 255 California Street, Sea 
rancisco, 


SEATTLE RETAIL STATIONERS’ CLUB 
K. R. Terry (Lowman-Hanford Com 
Phelan (Retail Bureau, Seattle Cham 
retary. 
TRI-CITY STATIONyE? ty 
E. M. Whit “hanen — al. dent; Vai 
" e avenpor owa presi ent; le 
(Rock Island, Ill.), vice president; be. Hansen (Moline, T.), 
secretary -treasurer. 


chairman; EB. N. 
‘of Commerce), sec- 


agape ROCK 


Specialty Manufacturers 


Information regarding district o izations may be obtained 
from the secretary, 602 Empire Building, Pittsburgh, Penna. 


NATIONAL ASSOCIATION OF CHAIR MANUFACTURERS 


Ashton P. Derby (Derby & Company, Gardner, Mass. eee 
dent; W. H. Gunlocke (W. H. Gunlocke Chair Company, > - 
land, N. ¥): vice president; Wm. B. Baker, sometnty, rift 
Monadnock building, Chicago, Ill. 


NATIONAL ASSN, OF LOOSE LEAF MANUFACTURERS OF 


THE U. 8. A. 
John W. Ogren, director, 407 Conway Building, Chicago, Ill. 


NATIONAL ASSOCIATION OF OFFICE APPLIANCE 
MANUFACTURERS 
wor. K. Woodbridge (The Dietaphone), president, New York, 
N. Fellows (Addressograph Company), vice president, 
Chicago, TL . , 
A. N. Smith (Wales Addi Machine Company), secretary- 
treasurer, Wilkes-Barre, Penns. » 
NATIONAL ASSOCIATION OF STEEL FURNITURE 
MANUFACTURERS 


O. A. Wilkerson (Steel Equipment Corporation), president, 
Avenel, N. J. 


D. Rogers (Art Metal Construction Company), vice presi- 
dent, Jamestown, N. Y. me 
treasurer, 


Wm. A. Vawter, II. 
Benton Harbor, Mich. 
“ J; D. M. Phillips, secretary, Engineers Building, Cleveland, 
0. 
NATIONAL ASSOCIATION OF WOOD FILING DEVICES AND 
SUPPLIES MANUFACTURERS 


R. H. Sprague (Weis Manufacturing Company), secretary, 
Monroe, Mich. 


(Baker-Vawter Company), 


SPECIALTY ENVELOPE MANUFACTURERS’ ASSOCIATION 
. CSaries H. Everly, chairman, Tribune Building, New York, 


Office Appliance Managers 


BIRMINGHAM OFFICE EQUIPMENT CLUB 
Alex Patterson (Dewberry & Montgomery Company), presi- 
dent; E. I. Leighton (Addressograph Company), secretary- 
treasurer. 
CINCINNATI OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION 
A. E. Zugelter (Underwood Typewriter Company), president; 
W. L. Gibson (The Dalton Adding Machine Company), vice 
president; C. L. C. Miller (Todd Protectograph Company), 
secretary-treasurer, Cincinnati, Ohio. 
CLEVELAND BUSINESS SYSTEMS CLUB 
A. E. Blackstone (The Dictaphone), president; W. A. Helms 
(Library Bureau), vice president; A. H. Fritchman (The Rand 


Company), treasurer; K. A. von Ladau (Elliott Addressing 
Machine Comoe: secretary 
DALLAS BUSINESS SYSTEMS CLUB 

R. BH. Austin (International Time Recording Company), 
president; J. F. Snowden (Rapid Addressing Machine Com- 
pany and Multicolor Sales Company), vice president; E. C. 
Kusterer (United Autograph Register Company), secretary 
and treasurer, Dallas, Texas. 
DETROIT OFFICE APPLIANCE MANAGERS’ ASSOCIATION 


R. F. Chamberlain (The American Multigraph Sales Com- 
pany), president; W. M. Fuchs (Costimeter Company), vice 


president; C. D. Noble 


(Neostyle Departmen Geor, 
Drake & Company), 2 Me setts 


secretary-treasurer. 


DULUTH OFFICE EQUIPMENT 
H. B. Williams (Fritz-Cross Company), pee c. D. 
Steele (C. D. Steele Company), vice presiden A. N. Thomas 
(Duluth Typothetae). secretary, Duluth, Minn. 


MINNEAPOLIS OFFICE APPLIANCE ASSOCIATION 
J. M. H. Nichols (Elliott-Fisher Company), poeears Robert 
H. Fisher (Monroe Calculating Machine Company), vice 
dent; F. A. Hagen (Index Visible), secretary-treasurer, 
apolis, Minn. 


PHILADELPHIA OFTIOn , AEs sANce MANAGERS’ 
J. R. Ramsey (Monroe Calculating Machine Smpear), pres- 


ident; R. J. Henry (Kee-Lox Manufacturing Company), vice 
president; W. T. Abell (American Sales Book Com ty Ltd. )». 
secretary-treasurer, 908 Chestnut Street, Phiiadelphia, Penna. 


OFFICE arr MANAGERS ASSOCIATION— 
TTSBURGH, PENNA, 


R. W. Tyler (Tebalntine Machine Co.), president; M. 8. 
Stedman (L. C. Smith & Bros. Typewriter Co.), vice president: 
G. C. Gilbert (Mailometer Company), secretary-treasurer, 342 


Second street. 
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" Top picture—‘The Spirit of 
Transportation,” as typtfed at 
the Chicago Pageant of Prog- 
ress at the Municipal Pier 
July 29 to August 14, during 
which period it is expected that 
the city will entertain two mil- 
lion visitors. Among the spe- 
cial features will be typewriter 
contests for speed and accuracy, 
directed by J. N. Kimball of 


the Annual Business Show 
Company. 


{ Left—Dr. John Dill Robert- 
son, president of the Pageant of 


New York, contest manager for 


cago B 
founder 


Progress, 
mussioner ; 


formerly health com- 
president of the Chi- 
oard of Education; 


of the 


Chicago Train- 


ing School for Home and Pub- 





moter of 
actizttics. 


lic Health Nursing, and pro- 
other excellent civic 
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TAXES AND BUSINESS PROSPERITY 


Present Tax Situation and Its Effect Upon Business—A Review of an 


Article Written by M. L. Setdeman, C. P. A. 


of Seideman & 


Seideman, Certified Public Accountants, and Chairman 
of the Tax Consultants of the Committee of 


American 

HE article of Mr. Seidman covers several type- 

written pages and is of vital interest to every busi- 

ness man, touching as it does upon the subject of 
taxation. 

Of the total annual income of this nation, nearly 
nine-tenths goes to individuals with incomes of $5,000 
or less. Mr. Seidman doubts whether it is generally 
known that the group that received go percent of the 
income of the country pays only 10 percent of the tax. 

The basic principle of the income tax is concededly 
sound, as is the principle of the surtax. All students 
of taxation agree that ability to pay should be the 
criterion of the tax imposed. The man with a million 
dollar income should be made to give up a greater pro- 
portion of his income in taxes than the man who earns 
a thousand dollars a year. A 10 percent tax to the 
thousand dollar man encroaches upon his very ability 
to buy the bare necessities of life, whereas a 10 percent 
tax on the man who earns a million dollar income has 
no appreciable effect on his standard of living. 

Surtaxes, therefore, should be imposed on a gradu- 
ated scale, falling heaviest on those with the largest in- 
comes. When practically applied, this principle is 
logical, fair and reasonable. Our surtaxes, however, 
have been carried to the point where they have defeated 
their very purpose. From 1918 to 1921 an individual 
taxpayer with an income above $100,000 paid 56 
percent of-that income in taxes to the Government. A 
man with a taxable income of $300,000 paid 68 percent, 
and he who had an income of $1,000,000 or over had 
to give up 73 percent. At the present time the maxi- 
mum surtax rate is 50 percent, and together with a nor- 
mal tax of & percent, the maximum tax rate is 58 
percent, applicable to incomes of $200,000 or more. 

These rates were not in accord with the recommend- 
ations of the responsible leaders of the Government 
nor did they represent the views of either of the two 
great political parties. Both President Wilson and 
President Harding, as well as Secretaries Houston and 
Mellon, have consistently advocated material reductions 
in our surtax rates; but their opinions, together with 
those of the best economic and tax minds of the coun- 
try, have been disregarded, with the result that these 
burdensome rates now clog the road to the return of 
normal business conditions. 


Let us review the conditions in Great Britain, a na- 


Business 


Men. 


tion with problems akin to ours. Great Britain has 
probably set the pace in raising revenue from income 
taxes, since she must collect almost twice as much pro- 
portionately as we do. Yet no such impossible feat was 
attempted there in collecting surtaxes at rates at which 
we have been attempting to collect them. This in spite 
of the fact that we have twice the population and pos- 
sibly three times the national wealth of Great Britain. 
What do we find there? The British taxes are about 
twice as heavy as our own upon incomes in the neigh- 
borhood of $50,000 and are more than four times as 
heavy on incomes of $10,000. If the economic effects 
of the readjustment of capital have been less severely 
felt in England than they have in this country, it must 
be that England’s income taxes have been imposed upon 
a broader, a more fundamental basis than they are here. 

We have extended the theory of the graduated rate 
to the point where leading economists agree that the 
higher rates are almost entirely unproductive. It is sin- 
cerely believed that the United States Treasury would 
collect far more taxes from individuals with large in- 
comes if the surtax rates were lower. The reason for 
this anomalous condition is founded in human psycholo- 
gy. Ifa 73 percent tax is imposed upon an individual 
whose income reaches and is in excess of a certain 
amount, it is but natural that he will do all he can to 
keep his taxable income below that amount through 
every means permissible. Moreover, as this tax must 
be paid in cash, although taxable income may be earned 
in any other form but cash, the extreme burden im- 
posed by such rates cannot be denied. The tax then 
becomes a tax upon the ingenuity of the taxpayer to 
find lawful means of escaping it, rather than a tax 
upon his income. 

That this has actually happened is not mere assump- 
tion, but is borne out emphatically by statistics; for 
from 1916 to 1918, the first years in which high sur- 
taxes were imposed, the number of taxable incomes 
over $300,000 fell off 53 percent. The aggregate tax- 
able income reported in those returns decreased from 
nine hundred ninety-two millions of dollars to three 
hundred ninety-two millions of dollars, an even greater 
percentage reduction than the number of returns. Yet, 
there must have been just as many large incomes in 
1918 as in 1916. In fact, we can safely say that in 
view of the active business conditions in 1918 the larger 
incomes increased very materially. The decrease must, 
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therefore, have been in taxable income reported and 
not in actual income. 

Tax-exempt securities in one form or another have 
been recognized as one of the main avenues of direct 
avoidance of the high surtaxes. Bonds and other tax- 
free securities, aggregating billions of dollars, are today 
outstanding, supplying a fertile field in which wealthy 
taxpayers may invest With no fear of taxation. Then 
again, under the 1921 Revenue Act, people may or- 
ganize their own investment corporation to hold their 
investments and get off with nothing more serious than 
a 12'% percent corporation tax if- the corporation’s in- 
come is not distributed in dividends. 

It must also be true that many transactions, where 
the individuals affected would gladly pay a moderate 
and reasonable tax, are now being deferred because of 
the severe tax payments their consummation would 
entail. In the 1921 Revenue Act, Congress gave some 


recognition to this factor by limiting the tax on the 
sale of capital assets to 10/2 percent. The limitations 
placed upon this provision, however, make it of little 
practical value so far as eliminating the hampering 
effect that high surtaxes are producing upon business. 

There is no doubt that many transactions are being 
completed in an artificial, round-about, unsatisfactory 
manner, with the primary purpose of escaping the ex- 
treme tax burden. The high surtaxes thus penalize the 
active man, the productive enterprise, and reward the 
idle individual, the man who places his funds in tax- 
exempt securities and thereby accumulates non-taxable 
income. It is but natural, therefore, that only such 
income as is accidental or entirely unexpected will be 
left subject to depletion by the extreme surtaxes. 

Those who desire further information on this subject 
should write to George Henry Payne, secretary, 354 
Fourth Avenue, New York, N. Y. 


ACCURATE BILLS 


Archibald MacLetish, Office Manager, Carson Pirie Scott & Co., 


Chicago, in The Credit 


Note.—The following article by Mr. MacLeish pre- 
sents not only an interesting outline of how one im- 
portant mercantile concern uses machine bookkeeping, 
bui also gives additional evidence of the growing appre- 
ciation of the value of bookkeeping by machinery 
among commercial houses, banks, etc., whose account- 
ing departments demand the ultimate of efficiency. A 
realization of the importance of these developments 
should stimulate office equipment dealers to intensive 
study of this part of the business. 





HE customers of any business have the right to 
"TL expest that the greatest effort will be made to keep 

charge accounts and render bills with absolute ac- 
curacy. The system of mechanical accounting that our 
company has adopted insures our customers correct 
bills. The mechanical accuracy of the machines is such 
that our accounts are always in balance, postings are 
proved daily and but few errors are possible, and those 
usually typographical ones. 

For several years we experimented in attempts at 
mechanical accounting, even before the present appli- 
ances were on the market. To obtain the best results 
we worked out an accounting system suitable to our 
conditions and called in the various machine manufac- 
turers to meet the requirements as outlined in our plan. 
In 1915 we adopted bookkeeping machines and at the 
present time have an equipment of sixty-five machines. 
The use of these machines has brought about satisfac- 
tory results, entirely substantiating the manufacturer's 
claim. 

A remarkable change has come over our whole office 
organization in respect to this mechanical accounting 
since its installation. At first opposition developed 
from many sources, but since it has proved to be a 
practical labor saver with the additional advantages of 
proven work, elimination of errors, congestion and trial 
balance troubles, all opposition has disappeared to such 
an extent that the employes of our accounting depart- 
ment would not, under any consideration, favor going 
back to the old method. 

Mechanical Bookkeeping Procedure. 

Briefly, the procedure in our bookkeeping division is 
as follows: 

The sales tickets, sometimes called checks, are col- 
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lected several times daily from the various authorizing 
points (where credit is passed upon), taken to the 
auditing department and there sorted into ledger divi- 
sions. On the following morning the tickets grouped 
by ledger divisions are given to the persons known as 
control bookkeepers who have charge of the various 
sections of the bookkeeping division, each section con- 
sisting of a control bookkeeper, one posting operator 
and two billing operators. 

The control bookkeeper mentally proves all exten- 
sions and hands the checks to the posting operator, who 
posts only the totals into the ledger with the bookkeep- 
ing machine. The posting operator enters the debit, 
picks up the old balance and creates the new balance 
on each individual. account, the machine meanwhile 
running a tally strip of all the old balances, debit post- 
ings and new balances. 

When the operator has completed what we call a unit 
or book, comprising from fifty to two hundred tickets, 
she reads from the registers on the machine and writes 
on the tally strip the totals of the debits, old balances 
and new balances. She then removes the tally strip 
from the machine and hands it with the checks to the 
control bookkeeper. 

The control bookkeeper retains the tally strip and 
hands the tickets to one of the billing operators, who 
enters these tickets on the bills in the same manner that 
the posting clerk enters them on the ledger, except that 
they are itemized. When she has finished billing one 
unit, she also removes from the machine her tally slip, 
which shows the totals of debits, new balances and old 
balances. She then hands back her unit and tally strip 
to the control bookkeeper to compare the poster’s and 
biller’s strips and if the totals of both are in agree- 
ment, it indicates that the posting and billing have been 
correctly done. 

If the totals do not agree, the billing operator com- 
pares her tally strip with that of the posting operator, 
item by item, and by this method quickly locates any 
error. All corrections or changes must be made under 
the supervision and with the consent of the control 
bookkeeper. 

Our cash items and credits are entered in in the same 
manner as sales tickets, except to the credit of the vari- 
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ous accounts. In connection with the machine our 
entire system is a voucher one, even including ledger 
transfers. 

Standards of Output. 

We have set a standard of one thousand postings 
per day for an experienced operator which is met with- 
out difficulty. We have set five hundred tickets per day 
as the billing operator’s standard. Many operators 
have done far in excess of the standard both in posting 
and billing. The daily output per operator very natur- 
ally varies according to the volume of business. We 
regularly operate with forty-eight machines, using the 
remaining seventeen of our total of sixty-five to take 
care of our peak load seasons. 

The installation of a successful mechanical account- 
ing system will take many weeks of careful analysis, 
instruction and patience, but the benefits resulting from 
such a method are well worth the labor and outlay re- 
quired. The principal features tending to the success 
of mechanical accounting are plans well made in ad- 
vance, and proper schooling of those who are assigned 
to carry on the work. The rapidly increasing demand 
for this method of accounting and its popularity are due 
to several reasons. It produces correct results, reduces 
labor and cost, and makes it easier to operate on a 
fixed schedule. In spite of the fact that we have sixty- 
five machines and maintain thousands of active credit 
accounts, we close our books by about noon on the first 
business day of each month, and have our bills ready to 
mail between two and four o'clock on the afternoon of 
the same day. 

Monthly Closing Procedure. 

Under our present system the closing of the books at 
the end of the month varies only to a slight degree 
from the daily routine of any other day during the 
month, practically the only difference being that we 
advance the work, so as to do the last three days’ work 
in two days’ time. Part of this work must of necessity 
be finished on the forenoon of the first day of the 
month, particularly if the volume of business at the end 
of the month should be heavy. 

We experience little or no confusion or congestion 
in our office on the last days of the month, and there is 
no correcting of an accumulation of errors, because 
these are corrected automatically as they occur, and 
the machine method proves all figuring in each account 
as it is active during the month. 

Trial balances are drawn off beginning on the fore- 
noon of the first day and completed early that after- 
noon. These balances are checked and compared with 
the control accounts of the ledgers. Since the com- 





pletion of our mechanical accounting system we have 
not been out one cent in any month on our trial bal- 
ances. We secure 90 per cent of the balances on the 
second day of the month, and the rest of them shortly 
thereafter. 

Under the old system, an accounting department 
faces five, six, seven or even eight days of anxiety, 
pressure and nervous tension previous to the end of 
the month to bring the books to a successful close. Our 
mechanical method spreads this labor over the entire 
month and the close of the old month is less difficult 
than the opening of a new month. The accuracy of 
mechanical accounting assists materially in producing 
this condition. 

Automatic Proofs in Mechanical Accounting. 

1. We prove that all items are correctly posted as 
to amounts, on both ledgers and bills. 

2. We prove that all items are accounted for, and 
that none are omitted from either ledgers or bills. 

3. We prove that old balances are properly picked 
up on both ledgers and bills, and that new balances are 
correctely computed. 

4. We prove that debit items are entered in debit 
columns, and credit items in credit columns, 

5. We prove that the items have been posted and 
billed to the current accounts. 

6. We eliminate all trial balance troubles. 

7. We eliminate the labor of posting thousands of 
bills at the end of each month, as under our plan the 
bill is ready to render immediately after the last entry 
has been made. 

There is nothing more displeasing to a customer 
than to have items entered into her account and a bill 
presented for merchandise she did not purchase. There- 
fore, in our statement concerning automatic proofs of 
correct work, the part relating to this feature will be 
recognized as very valuable. 

Proof is possible because if either the posting oper- 
ator or billing operator enters an item to the wrong ac- 
count there will be a difference between the balances 
picked up by the two operators and a discrepancy will 
show in the totals of the old and new balances on the 
tally strips. A comparison between the poster’s and 
biller’s tally strips will immediately localize the account 
incorrectly posted. 

One other good feature in our system of mechanical 
accounting is that it helps to simplify the sale auditing 
of the charge tickets, because they are practically 
audited in posting and billing. Then, too, the work of 
bill adjusting is made more simple because the bills 
are exact copies of the ledger accounts. 
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In the October issue 


of Office Appliances we 
initiated the Old Tim- 
ers’ Party. Here we 
gather the Old Boys 


about the Round Table 
and cuss events of 
years gone by, along 
with a little biographi- 
| eal history which 
hooks the man to the 
work. Few Oid Timers 
are rich, but all of 
them are successful 
from the standpoint of 
making good. Office 
Appliances believes 
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that SUCCESS means | 
satisfaction which | 
arises from just and 
proper pride in work 
well done. The Old 
Timers, because they 
can take the longest 
look backward, are | 
boys who may count 
themselves as the most | 
successful under this 


definition, because they 
find the most satisfac- 
tion in the reflection | 
that they have “batted 
a pretty good average.” 





5 
At which Hobart Martin, Associate Editor, Presides, Introduces the Old Boys and Crowns Them with the Laurel. Rs 





G. W. Billings. 


One of the oldest men active in the 


stamp trade is G. W. Billings, head 
of the Superb Stamp Company, Au- 
burn, N. Y. To his more familiar 
friends, Mr. Billings is known as 


“John D,” because of a certain facial 
resemblance to a man of great wealth, 
who is perhaps more widely known 
for his riches and his contributions 
to education than any other man in the 
world. Mr. Billings has the distinc- 
tion of being the oldest regular at- 
tendant at the conventions of the In- 
ternational Stamp Manufacturers’ As- 
sociation, if indeed he is not the oldest 
man engaged in the marking device 
industry. He is proud of the wide ac- 
quaintance he has among stamp men 
throughout the United States. He 
has traveled extensively and always 
makes it a point to call in a friendly 
way upon men in his own line of busi- 
ness wherever he goes. This _ habit 
has brought him many hours of pleas- 
ure and many valuable friendships 





G. W. BILLINGS. 


and affords him much that is lively 


and interesting by way of reminis- 
cence. 
Mr. Billings is now seventy-eight 


years of age, having been born in Au- 
burn, N. Y., in 1844. After leaving 
school he went into the mercantile 
business both wholesale and retail in 
Auburn, N. Y., and Detroit, Mich 
This experience covered a period of 
thirty-four years, which for the great- 
er part of the time was devoted to the 
hardware business. In 1896, however, 
he became associated with A. Wood- 
ruff in the manufacture of stamp pads 


and inks for use with rubber stamps. 
Under the name of the Superb Stamp 
Pad Company this business has grown 
to be one of the leaders in this line 
in the United States, manufacturing 
enormous quantities of stamp pads and 
a great variety of high grade stamp 
inks. 

Mr. Billings has seen many changes 
in the stamp trade during the twenty- 
six years he has been connected with 
that business. He has known prac- 
tically all the men of prominence in 
the field and retains to a remarkable 
degree a freshness of mind and a vigor 
of physique which have carried him 
through into old age in comfort and 
satisfaction. He, of course, does not 
admit that seventy-eight is old, nor 
would one be inclined to think it a 
great age in talking to Mr. Billings. 
In physique, he is tall and _ slender. 
His movements are quick and active, 
his hand is firm and there is every evi- 
dence of vigor and capacity, both 
mental and physical. We venture to 
say that few people of our acquaint- 
ance have achieved the age of seventy- 
eight with such a bright and_ opti- 
mistic outlook upon life and with so 
much satisfaction in living. Mr. 
Billings takes the ordinary accidents 
and insecurities of life with complete 
nonchalance. A serious accident to 
one of his eyes which happened but a 
few months ago he referred to in an 
offhand manner as if to say it was of 
no consequence, although the suffering 
must have been intense and prolonged. 

During his sixty-one years of busi- 
ness, Mr. Billings has been con- 
sistently successful and has shown un- 
usual endurance. Those who saw him 
at the Chicago convention remarked 
that he had lost but little of the vigor 
he showed in Cleveland five years ago 
when at seventy-three he made the 
only home run in the ball game at the 
convention outing. 

Office Appliances is happy to pre- 
sent here the record of a man to whom 
advancing years bring more and more 
of wisdom and good cheer. 


Willis Coates. 


In the Old Timers’ section this 
month, Office Appliances has gone out 
into the field quite extensively, geo- 
graphically speaking. Starting at Au- 
burn, N. Y., we find ourselves now at 
Topeka, Kas., in the establishment of 
the Hall Lithographing Company, 
where Willis Coates has long been su- 
perintendent. Mr. Coates is a printer 
by trade and has followed that pro- 


fession for many years. Indeed, he 
has never fully gotten away from it, 
and is still a printer who has stepped 
up into an executive position. 

Mr. Coates was born November 12, 
1857, at Loweville, N. Y., and within 
the school period of his career the 
family moved west and we discover 
that he attended the common schools 





at Richmond, IIl.; Sterling, Ill.; St. 
WILLIS COATES 

Paul, Minn.; Owatonna, Minn.; Junc 

tion City, Kas., and Parsons, Kas. It 


is to be inferred that when he finished, 
young Coates was pretty well up on 
the geography of the central states, 
and his career shows that although he 
attended a multitude of schools and 
had many teachers, each of whom no 
doubt had his own pet method, he was 
a pretty well informed boy. Nobody 
has ever discovered any conspicuous 
lack in his education. 
When he was about 
old, he cut loose from the parental 
roof-tree and started out on his own 
resources, becoming a Western Union 
messenger boy at Sedalia, Mo., in 1868. 
He also attended school with as much 
regularity as his somewhat limited 


twelve years 


finances permitted. The following 
year he found an opening as news 
agent on the M. K. & T. Railroad, 


(the “Katy” line). The road was then 
extending its lines and had built into 
Parsons, where young Coates made 
his headquarters, living at the best 
hotel and building up a bank account 
—two performances which in those 
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days were not absolutely inconsistent. 
By and by he gave up his lucrative 
job as “newsie,” and entered school 
again. He had been prosperous, earn- 
ing from twenty to thirty dollars a 
day for some time. He continued in 
school until one of his checks was re- 
turned stamped “unpaid for lack of 
funds,” when he realized that his ed- 
ucational career was complete. At 
this time he was seventeen years old, 
and determined to learn the printer’s 
trade. In 1874 he went with the Par- 
sons Sun, where he worked until he 
came to Topeka to take the foreman- 
ship of the Kansas Farmer. From the 
Farmer office he went to the estab- 
lishment of Crane & Company as fore- 
man of the composing room in 1879 
and remained there until 1903, in which 
year he signed up with the Hall Lith- 
ographing Company as composing 
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room foreman, which position he held 
until 1918, when a division of the 
heavy work of the office became nec- 
essary and he was transferred to a 
desk in the office, becoming superin- 
tendent and manufacturing cost esti- 
mator, a most exacting and important 
work, requiring nothing less than the 
wide experience and actual technical 
knowledge of Mr. Coates to accom- 
plish it. In this position he has had 
much to do with establishing the ac- 
curate and intricate cost system now 
in force in the plant, As an estimator 
he has worked out many useful and 
wonderful schedules and tables of eft- 
ciency averages, from which the cost 
of every operation, every machine and 
every kind of work in the factory is 
based. So closely can he calculate 
his jobs that the results seem at times 
almost uncanny, yet they are abso- 
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lute problems of figures and never 
guesswork. His remarkable adapta- 
tions of tables of percentages and av- 
erages have been so well applied to the 
cost system of Hall’s, that every ounce 
of energy expended on any part of 
the work may be designated as pro- 
ductive or non-productive with unfail- 
ing accuracy. 

Mr. Coates was married in 1881 to 
Gertrude Hovenden. They have five 
children, all of whom are now grown. 
Mr. Coates is a member of the Ma- 
sonic order, in which he has been an 
indefatigable worker. He has gone 
up in the order and is prelate of To- 
peka Commandery No. 5, Knights 
Templar. He holds other positions of 
honor in the order and is one of the 
most highly respected Masons in the 
state of Kansas. 














PPUTTTHVTYTYT ITTY TT TIT 
7 ty i" SYTVETTYYW TTT! 





rrr SUVUUTTUTTYVTEVEWVET ETT TTT TTT rity rrertt 


FIYTEVYTYYYTYEY TTY YYT 
Ate 


PYVEVETUTYOVTIVITIVT TET IIT TTT reteri Teri ny " ITATTHTITITIITITITITTT tT Tr rrr 
m mn PUTUVTeTiter rv Adak PerrrTTs 
vee - 





OVERWORK. 


By Dr. Frank Crane. 








Overwork never hurt anybody. 

That is about as true as most generalities. 

Somebody said that “all generalities are mis- 
leading, including this one.” But the declara- 
tion that nobody was ever hurt by overwork 
will be found to be rather watertight, if you 
carefully examine it. 

In most cases of breakdown from overwork 
we find the cause to be something else, such 
as excess, abuse or indiscretion of one sort or 
another. 

A young boy who was always at the head of 
his classes in school and a great student, sud- 
denly went to pieces. He had to be taken to 
a sanitorium and he did not fully recover for 
some years. Everybody said that it was too 
bad and that undoubtedly it was the result of 
overstudy. Many a mother was encouraged to 
still further coddle and pamper her own al- 
ready spoiled darling because of this example. 

As a matter of fact, what ailed the young 
buck was that he drank two cups of strong 
black coffee every morning for his breakfast 
ind smoked incessantly. Nobody knew this but 
the doctor and the boy's sister, neither of 
whom were competent witnesses in the court 
of public opinion 

The boy took his permanent place as a mar- 
tyr when in reality he was simply a fool 

Most of the elaborate and expensive resting 
that is done by people with money is really 
camouflaged self indulgence. They want to go 
off to Newport or to Palm Beach and play 
high jinks, so they all tell each other it ts be- 
cause they are so “run down.” They smile as 
they say this. They do not believe what they 
say, and neither does anyone else except the 
gumps who believe what they read m the 
society columns of the newspapers. 

As a matter of fact work is about the heal- 
thiest thing in the world for a he man. And a 
good dose of it would cure the complaints of 
most she women. 


About the only thing that is better than work 
is more work. 

Of course work has to be done intelligently. 
You cannot neglect and abuse the human ma- 
chine and expect it to produce, just as yoy 
cannot afford to leave your harvester out m 
the rain or neglect the care of your automobile. 

Your body should be stoked up with the 
proper kind of fuel and not gummed up with 
too much meat nor overheated with alcohol 
nor poisoned with drugs. 

And your body needs intelligent exercise and 
plenty of good fresh air and sound sleep. 

You have to look after your mental machine 
also. You can no more get good results out 
of your mind without proper discipline than 
you can get good results from a stationary 
engine in the hands of one who knows nothing 
about machinery. 

And you have to take care of your soul 
enough to keep it from worry and pessimism 
and cowardice and superstition and all the rest 
of the dirt and grime that gets into souls that 
never take a bath. 

All this goes without saying. As a matter 
of course you have got to keep the human 
machine up to the mark by intelligent care. 

But if you do, if the body is sound and 
strong, if the mind is trained and clear, and if 
the soul is clean and sweet, no overwork im 
the world can kill you: 

And that for the simple reason that human 
capacity is like an open bucket; when it gets 
full it runs over. A human being is not like 
a balloon which you can go on filling up until 
it bursts. 

Consequently go ahead and work all you 
please. If you keep healthy and cheerful and 
do not worry you'll have a lot better chance to 
live a hundred years than the fellow who is 
devoting his life to new and ingenious forms 
of resting. 


Copyright 1922 by Dr. Frank Crane. 
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The Annual Business Show. 
HOSE connected with the office equipment indus- 
try are always interested in business shows which 
have done so much to advance the distribution of office 
machines and devices through the display of the de- 
vices themselves and the actual demonstration of their 
uses to many thousands of people each year. 

The nineteenth Annual National Business Show to 
be held this year during the week beginning October 
23 at the Grand Central Palace, New York, N. Y., 
will be an event of more than usual interest. It will, 
we are assured, overtop any previous business show 
not only in the usual events, but will have added inter- 
est by reason of plans for new, valuable and interest- 
ing features now being worked out by the management 
of the show. 

The progress which has already been made nearly 
three months in advance of the opening of the show 
gives assurance that it will be the best exposition of 
business devices ever held in this or any other coun- 
try. It will combine features of variety, inclusiveness, 
interest and originality not heretofore met with in 
events of this kind, and should attract the lively inter- 
est of business people everywhere. 


<*> 


Price Cutting and Mercantile Credits. 
ERCHANTS who cut prices habitually concern 
themselves, as a rule, only with the effect on 

their customers. They know that cutting prices moves 
stock. It is, of course, no bid for popularity among 
fellow merchants. The price cutter disturbs local bal- 
ance, and frequently precipitates retaliatory action by 
his competitors. 

There is another angle to price cutting. It is well 
to consider the attitude of the manufacturer or jobber 
toward the habitual price cutter. He often views the 
price cutter as an unstable credit element. Experience 
has shown him that a man who disregards the fun- 
damentals of trading may also disregard the essentials 
in his dealings with the bookkeeper. There is a ten- 
dency to take unwarranted liberties with thirty-day 
dating. The price cutter fails to keep his engage- 
ments in paying bills. This makes the astute manu- 
facturer alert when he learns that certain individuals 
are cutting prices indiscriminately. 

One manufacturer is especially keen to discover 
which of his customers are cutting prices when the 
market is unsettled. When money is scarce many 
dealers are inclined to disregard costs in an effort to 
unload a topheavy stock. Slashed prices bring in the 
money, but do not compensate the dealer for his in- 
vestment in merchandise, to say nothing of the various 
items of overhead, which cannot be disregarded if he 
is to meet all of his obligations. The elements of over- 
head are largely local accounts. The creditor is close 
at hand. His importuning for money is acute, and 
cannot be disregarded. As a result, the manufacturer 
or jobber in the distant city is put off and put off, 
and the account allowed to drag. Even though his 
traveling men may try to collect the account, or to 
get a partial payment, they are handicapped by the 
infrequency of their visits. 

So the manufacturer is justified in being wary when 
extending credit to price cutters. His selling prices 
are based on prompt payment of accounts, and do not 
include the interest on sales over a protracted period. 


Merchants who have reputations as price cutters 
may have noted that they are exposed to credit re- 
strictions when their neighbors—who conform to ac- 
cepted standards of profit—have no difficulty in se- 
curing stocks. This is especially true when “hard 
times” impend. The manufacturer has no desire to 
sell a considerable quantity of merchandise when 
money is tight, to dealers who have made a reputation 
as price cutters. He knows from sad experience that 
he will have to carry their accounts too long to realize 
a profit on their trade. Indeed, he knows that he may 
even expect a loss. 

To disregard this situation is to expose the dealer 
to the embarrassment of not being able to get his or- 
ders past the credit man. Customers, unable to se- 
cure the brands they prefer, must be persuaded to ac- 
cept substitutes. If they do this, the merchant’s pres- 
tige suffers. If they persist in buying the familiar 
brands, their patronage will go to dealers who can 
supply them. 

<-> 


All Set for the Pageant. 

VERYTHING is now in readiness for the big 

Pageant of Progress industrial exposition on the 
Municipal Pier at Chicago, and by the time these lines 
reach the readers of Office Appliances the event will 
be in full swing. Opening on Saturday, July 29, the 
Pageant will continue until and including Monday, 
August 14—two crowded weeks of busy demonstra- 
tions of all manner of products to thousands of inter- 
ested visitors. 

Originally intended to exploit the products of Chi- 
cago and the rest of Illinois, the plan has broadened 
out so that in this, the second Pageant, we have prac- 
tically a national industrial exhibition. 

One of the most interesting sections is devoted to 
office machines and office furniture and devices gener- 
ally, and a star attraction will be a series of typewriting 
contests on August 9 in the new Congress Hall on the 
Municipal Pier. Many valuable prizes are offered. 
The contests are under the International rules and will 
be directed by J. N. Kimball, manager of the Inter- 
national Typewriting Contests, held yearly at the Busi- 
ness Show in New York. Further particulars of the 
Pageant contests appear on another page. 


<-> 


A Banker on Summer Business. 

N ITS “Mid-Month Review of Business,’ dated 

July 17, the Irving National Bank of New York, 
says that despite the strikes of coal miners and rail- 
road shopmen and labor unrest in other fields, and 
notwithstanding tariff uncertainty, speculative opinion 
sees better times ahead. This is evidenced by the fact 
that share values have recently moved upward, even 
the representative railroad common stocks having sold 
during the first week in July at the highest level since 
July, 1919. 

The outlook abroad is not all black. Even though 
Germany may declare herself bankrupt and Russia 
descend into a worse political and economic muddle 
than now, once war ceases and armies disband, an 
agricultural nation recovers with comparative quick- 
ness, its population remaining freer than others from 
subsequent economic and political reaction. This 
would apply to Russia rather more, perhaps, than to 
Germany, which is heavily industrial as well as agri- 
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cultural, industry being slower to react than agricul- 
ture. Governments and systems may fall, but life 
goes on. 

The bank sees a favorable outlook in the steel in- 
dustry. Railway earnings for May were encouraging, 
and building operations in the leading cities are active. 
Wholesale prices show an advancing tendency, and 
there is an increase in industrial employment. 

Crop conditions throughout the United States are 
excellent. 

In general, failures and liabilities are smaller, and 
rediscount rates are lower. There has been a cer- 
tain contraction in the volume of commercial loans. 
Bank clearings in June expanded, and security values 
are stronger. 

Thus it is seen that our condition offers an appar- 
ent paradox in that the people of the United States are 
optimistic in the face of the somewhat obstreperous at- 
titude abroad in at least two of our basic industries. 

<---> 


The National Association Referendum. 

HE leading story under the heading, “National As- 

sociation News,” in this issue announces the dis- 
continuation by the National Association of Stationers 
and Manufacturers of the suggested resale price lists 
inaugurated early in the history of the organization 
by what was then known as the National Catalogue 
Commission. The giving up of this policy on the part 
of the association came about as the result of a refer- 
endum recently sent out by the general manager’s of- 
fice in Chicago. For many years the suggested resale 
prices have been among the principal labors of the as- 
sociation. Nobody was obliged to follow the sugges- 
tions of the organization, nor was ever any coercion 
or persuasion used to obtain a literal compliance with 
the prices suggested. The issue was simply sent out 
in an educational way in the hope that dealers would 
bestir themselves and learn the proper way to figure 
their costs and how to make a living profit. 

Recent decisions indicate that the issuance of sug- 
gested price lists will be viewed with suspicion, if not 
forbidden entirely, as coming constructively under the 
provisions of the laws against restraint of trade. 

The association has many other services it can per- 
form for members of greater value than the issue of 
suggested resale prices. Fundamentally, it is an organ- 
ization for the gathering and dissemination of facts to 
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inform the trade upon essential matters which every 
stationer should know. In this way the organization 
should continue to function with greater and greater 
success. 





<-> 


A Word About Discounts. 


VERY merchant understands the economy of dis- 

counting his bills, but the understanding of the 
value of discounts is like the knowledge of laws of 
health. We know them, but we sometimes don’t work 
at them. It is so easy to let money get away and to 
fail to take discounts because of the lack of cash at 
the moment, that many merchants form the habit of 
not taking their discounts when they would be much 
better off if they formed a habit of always having mon- 
ey on hand to avail themselves of whatever advantage 
is offered for the prompt payment of bills, even if 
sometimes the money has to be borrowed to do it. If 
one has a line of stock, for instance, which turns six 
times a year and pays a discount of two per cent for 
cash, this is equivalent to twelve per cent outside of 
one’s normal profit, so that it would pay in such a case 
to borrow money at six per cent in order to take the 
discount. It is quite obvious that the oftener a stock 
turns over the more profitable does the taking of dis- 
counts become. All this, of course, is old stuff and is 
a restatement of the obvious. What is not so obvious, 
perhaps, is the influence of good habits on one’s credit. 
Credit departments of the different manufacturing 
houses all have kindly feelings towards those dealers 
who discount their bills. The habit of discounting is 
a psychological factor which no merchant should dis- 
regard. If a manufacturer or a jobbing house has 
anything special to offer, they do not offer it to those 
who are slow pay, but to the man who takes his dis- 
counts, because when special things are available quick 
returns are expected and the good-paying stores get 
the advantage. 

Office Appliances knows of a case where a salesman 
reminds his customers about the discount privileges 
accorded by his house and we are told that he has had 
much success in swinging a considerable number of 
his customers into line. Such reminders must be very 
tactfully made and not every salesman cares to dabble 
with what he considers to be the work of the credit 
department. 

We leave these suggestions for what they may be 
worth. Perhaps they will set some one to thinking. 





TEN COMMANDMENTS OF SALESM ANSHIP 


1. Know yourself and your goods. 


2. Believe in yourself and your goods. 





3. Make no promise that you cannot keep. 


4. Make no statement that you cannot prove. 


s. Learn, and obey the rules of your Company. 
6. Remember that you are employed for a profit. 
7. Reason with your customer from cause to effect. 


8. Always consider the interests of your customers. 
g. Study your competitors—profit by their methods. 


10. Act today; don’t delay; tomorrow is too far away. 





—By C. V. Oden, Underwood Typewriter Company 
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STATIONER’S 
SERVICE 
STATION. 


THE WINNING 
HAND. 


FOR BOOSTING 
PHONOGRAPH 
SALES. 


SPEEDING UP 


REMITTANCES. 


SELF- 
APPRAISAL. 


RUG stores seem to monopolize con- 
D veniences for customers. It pays them 

to furnish such accommodations. If a 
woman or a man has a package to wrap for 
mailing, the drug store is the natural place 
to go. The stationer can render service if 
the will arrange things, and thus get the 
appreciation of the public. Have a wrap- 
ping counter somewhere in the rear of the 
store, facing the aisle. Equip it with a 
postal scale, preferably one that shows par- 
cel post rates. Pen and ink should be at 
hand, the ink clean and the pens changed 


often. String, paste and scissors should be 
handy. If necessary attach a light chain to 
the scissors to prevent their wandering 


away. Let the clerks familiarize themselves 
with parcel post zones, so that questions 
can be answered promptly. A stamp vend- 
ing machine would be a desirable addition 
to these facilities, enabhng people to get 
stamps without waiting for the clerks to be 
at leisure. Most people do not object to the 
toll the stamp vending machine takes for its 
service. The revenue should amortize the 
cost before long. 

This plan takes up space of value in the 
stationer’s store, but it brings people into 
the place, who will be interested in many of 
the items in stock. 


<> 


elements in retail profits. They are: 

(1) The show window; (2) the printed 
advertisement; (3) the written letter; (4) 
the satisfied customer; (5) the sales clerk 


<-> 


Fae: FINGERS suffice to tally the vital 


may adopt the plan followed by an In- 

diana store to call attention to the goods. 
A window display of phonographs had the 
horn of one instrument pressed closely 
against the glass. Passers-by heard the mu- 
sic and wondered if it was possible to trans- 
mit the sound through the window. Another 
instrument was placed under the coal cellar 
manhole in the sidewalk. This machine was 
in constant operation, its music filtering up 
through the manhole cover, and mystifying 
the folks on the street. 


<--> 


G ‘may adopt t who handle phonographs 


ETURN envelopes with a stamp on 
R them are found by many dealers to be 

helpful. in obtaining remittances from 
customers. Often in the cases of statements 
which reach the customer at his home, there 
are no envelopes available. So the debtor 
is disposed to use the envelope handed him 
with the statement, and is then in a mood 
which favors the payment of the bill. 

One dealer puts human interest into his 
receipted bills. When returning them he 
adds a personal note, such as “We can al- 
ways depend on you for prompt payment.” 
Many customers who pay by check do not 
wish to have the receipted bills. A dealer 
writes his thanks on the back of the check 
when endorsing it. This is not objectionable 
to many banks, and has a follow-up value. 
When the customer gets back his vouchers, 
the banked check reminds him, not of the 
expenditure, but of the courtesy expressed 
by the merchant. 


<> 


of the successful salesman, together 
with the qualities that impair his value 
to employer and to himself. The “plus” at- 
tributes are those to be developed; the 
“minus” shortcomings should be mastered. 


| ISTED here are some of the attributes 


in the Chain of 


KEEPING THEM 
IN GLASS. 


TOWN HISTORY 
ALWAYS 
INTERESTING. 


SELLING THE 
FLORIST 


the Day’s Sales 


Physique: Plus—Health, vigor, vitality; 
Minus—Debility, intemperance, illness. 

Activity: Plus—Industry, reliability, ini- 
tiative; Minus—lIdleness, carelessness, waste, 
depression, ostentation, cynicism. 


Pleasure: Plus—Enjoyment, entertain- 
ment, refinement; Minus—Ignorance, pre- 
tense, falsehood. 

Mentality: Plus—Intelligence, originality, 


education; Minus—Selfishness, pride, malice. 
Society: Plus—Geniality, hospitality, love; 
Minus—Insensibility, affectation, defacement. 
Beauty: Plus—-Good taste, skill, creation; 
Minus—Shiitlessness, debt, theft. 
Income: Plus—Livelihood, thrift, enter- 
prise; Minus—Indifference, corruption. 
Loyalty: Plus—Enthusiasm, co-opera- 
tion, reform; Minus—Anarchy. 


<-> 


LASS storage for small office supplies 
t: in offices was suggested by The Of- 

fice Economist (Art Metal Construc- 
tion Company). Mason jars were proposed 
as containers for paper clips, pins, erasers, 
pen points and matches. This affords a sys- 
tematic method for carrying such supplies, 
keeps them clean, and in the case of matches 
preserves them against moisture, and pre- 
vents rodents from gnawing the heads and 
starting a fire. 

Incidentally, those wide-mouth jars in 
which cream paste is packed make splendid 
storage jars. These are usually stronger 
than the ordinary mason jar, and have a 
wider opening. Supplies stored in them are 
always in sight, and the quantity on hand 
may be determined at a glance. 


<--> 


ICTURES and books showing the deal- 
P er’s city twenty-five or fifty years ago 

are always interesting, and effective at- 
tractions for show window display. Pic- 
tures of an important business corner “then 
and now” will appeal to both young and 
old. If an early city directory is available, 
it might be shown on a pedestal in the win- 
dow, elevated so that the pages may be read 
through the glass. To get continuity of in 
terest post a sign near the book, stating that 
the pages are turned each day. People will 
stop as they pass daily, to look for names 
and addresses of interest to them. The mer- 
chandise in the window will receive its share 


of attention. 
S “Say it With Flowers,” 

with a card index outfit to follow up 
anniversaries, funerals, etc. The newspa- 
pers are clipped for advance notices. The 
clippings are pasted on 5x3 cards and filed 
alphabetically at the telephone. A call for 
flowers, for instance, to go to the home of 
the late John Smith can be handled prompt- 
ly, as the florist has before him the address, 
day and hour of funeral, and can save the 
time of his customer in getting the details 
of the order. The customer is impressed by 
the fact that the florist has probably had 
other orders for the same funeral, because 
the particulars are so fresh in memory. On 
the Smith card the florist 


<> 


the florist to 
by fitting him 


TATIONERS can _ help 


notes the names 
of customers who order floral tokens. 
These cards are filed a year ahead, and 


form a list on which to solicit business for 
the death anniversary. Inasmuch as cards 
representing funerals for which the florist 
does not receive orders are removed, the 
file will not become cumbersome for the 
average retailer. He will, however, be a 


steady customer for supplies, and be thank- 
ful for having the system suggested to him. 
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FILING SYSTEM OF 


MORMON CHURCH 


Card Files Adopted by Church of the Latter Day Saints and 


Big Order Placed—A Few 


Organization—By Fred L. W. 


Anent Church 
Bennett. 


Words 












KNOWN 
UTAH.—On the 


WELL 
LAKE CITY 
years of labor. 
Temple street, Salt Lake. At the right 
building has remarkable acoustic properties. 


left is 


orders ever received came from Salt Lake City, Utah, 

recently and was placed by the Latter-day Saints or 
Mormon Church, which has decided to adopt the card index 
system for recording ordinances in their seven temples at 
Salt Lake City, Logan, St. George and Manti (U'tah), Al- 
berta (Canada), Arizona and the Hawaiian Islands. The 
order was received by the Globe-Wernicke Company and 
calls for seven tons of 3 by 5 inch pasteboards and 75 filing 
cabinets containing 50,000 cards in each. The work of com- 
piling the records will be under the supervision of Harry 
H. Russell, a Utah attorney, who has secured a staff of fif- 
teen persons to start with. These records will contain the 
names of the dead for whom vicarious work has been per- 
formed, this being one of the cardinal principles of the 
Church. Mr. Russell already has 4,000,000 names, gath- 
ered from all parts of America, some of the European coun- 
tries and elsewhere. Heretofore the records have been 
kept in loose leaf books, but at last it was decided to adopt 
the card method. This unique collection will be housed 
in the Administrative building erected by the Church a few 
years ago on East South Temple street. This building is 
100 by 165 feet, 30 feet high, has four floors, a mezzanine 
floor and a basement, and is regarded by authorities as one 
of the best constructed edifices in the world. 


O° of the largest and most unique filing equipment 


Readers of this magazine ought to have a warm place in 
their hearts for the Mormons, for they are by many times 
the largest purchasers of office supplies for church pur- 
poses of any people in the world, in proportion to their 
numbers. Every activity undertaken is carefully recorded 
and the organization is so complete and so thorough that 
it has been likened to the German army as it existed be- 
fore the war. One could not even hazard a guess as to 
the actual amount of money expended annually in office 
supplies and equipment, for although there are two or three 
smaller office buildings in Salt Lake City in addition to the 
one referred to, the administration of the affairs of the 
Church is considered to be largely decentralized and the 
local officers purchase much of their own material from 
funds controlled by them. 


It would take up far too,much space to give anything 
that would even approach a detailed account of the won- 
derful organization of the Mormon Church. A few facts 
only can be given. At the head stand three men who are 
called “Presidents.” One of them is the supreme president 
and the relation of the other two to him is that of coun- 
sellors and assistants. The supreme president is regarded 
by all faithful members as a veritable prophet of God as 
Moses and Abraham were in Bible times. His full title is 
“Prohphet, Seer and Revelator,’ president being a sort 
of earthly title used for convenience. Next in authority 
comes the Council of the Twelve Apostles, one of whom 
presides over the others. Under them are the Seven Presi- 


dents of Seventy whose special function is to promote mis- 
sionary. work under the supervision of their superior offi- 
The body of the Church is divided into “Stakes 


cers. 


BUILDINGS OF THE MORMON CHURCH ANDI BUSINESS ORGANIZATION AT SALT 
the celebrated te mple of the Mormons, built at great cost and after man 
The center picture is the office building 
is the Tabernacle, which is said to seat several thousand people. 













of the Church of the Latter Day Saints on Bast Sout 
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and these Stakes in turn are divided into Wards. There are 
now eighty-eight stakes in the Church and about a thou- 
sand wards. These divisions do not have anything to do 
with the branches which are associated with the missionary 
activities and may be found in many parts of the world. 

Every male person who has reached the early ’teens is 
entitled to “hold the Priesthood”, provided he is consid- 
ered worthy by the officers, regardless of educational qual- 
ifications, social position, occupation and the like. The 
first step is Deacon. There are several degrees of the 
Priesthood, the most important, outside of the General au- 
thorities, being High Priest. Every division of the Church 
has a number of auxiliaries, quorums and classes, Every 
family is visited once a month by Ward Teachers who go 
in pairs. Their function is to instruct the people along 
religious lines, to take an interest in their moral welfare - 
and to assist them economically, if it should seem neces-" 
sary. These officers are all men, but there is an organiza- 
tion of women known as the Relief Society whose spe- 
cial mission is to take care of the needy sick, aged and 
helpless. The Mutual Improvement Association is pri- 
marily for the young people who have reached their mid- 
dle ’teens and is partly social and partly educational in 
character. The small children are taken care of by other 
organizations known as the Primary association and the 
Religion Class, and in addition there is a Sunday School for 
everybody. 

The most astonishing thing about it all is that all this 
religious work—for religious it is in character, whatever 
one may say regarding the teachings—is undertaken by 
men and women who have had none of what is called min- 
isterial training. Every person from the Prophet to the 
boy deacon would be regarded as a lay member in any 
other religious organization. 

But I must hurry on to another phase of the subject up- 
on which most people request information. Those not 
intimately acquainted with the Mormon people and their 
history think they are disliked by every other denomina- 
tion because of the fact that they once practiced polygamy. 
This is not the case. The very first business of Joseph 
Smith, the founder, who established the Church in New 
York state in 1830, was to tell the world that every other 
religious institution in the world was apostate and that 
not a single minister in all Christendom had a right to per- 
form any rite or ceremony or preach any sermon in the 
name of God. He further asserted that his authority for 
this extraordinary statement was from no a less relishe 
source than God the Father of His Son, Jesus Christ, and 
that these Personages had personally visited with him, ask- 
ing him to start the Truth anew! This was sufficient to 
cause a conflagration alone, but to make it worse for Mr. 
Smith, he was a very young and inexperienced man, an 
it was also soon observed his converts were gathering to 
one particular place and that in time they would acquire 
political power. Polygamy was introduced by Joseph 
Smith only just before he was murdered and although it 
has been abolished many years, in deference to the United 
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States government, and the members of the Church are 
now divided along political lines as are other American 
citizens, the claim that the Mormons alone have Divine au- 
thority, as originally contended by Joseph Smith, is stub- 
bornly held today. 

Another thing that interests the gentiles, as every one 
not a Mormon is known in Salt Lake City—even the Jews! 
—is the Church’s interest in business. In the early days 
efforts were made to re-establish the United Order of 
Enoch, but it did not succeed and the leaders decided that, 
for the time being, anyway, they would follow the ordi- 
nary mundane plane of economics known as capital and 
labor which they follow today. A high official of the 
Church told the writer a few days ago, that they are not in 
business as a Church and he insisted that they did not 
control any of the corporations in which they have stock. 
These corporations include a life insurance company, a fire 
insurance company, a large mercantile institution, a large 
apartment house, hotel, sugar company and other things. 


He said the only reason why they ever showed interest 
in these things was in order that they might promote in- 
dustry at a time when every one else was afraid to spec- 
ulate. As has already been observed, every member of the 
Mormon Church regardless of rank would be regarded as 
a layman in any other religious organization and this im- 
plies that the leaders have some profession or calling out- 
side of the Church. The present head, Heber J. Grant, is 
an insurance man and a president and director of several 
large mercantile, banking and other institutions. A few 
of the other leading men are journalists, lawyers, scientists, 
and some are educators of distinction in the state. An- 
other astonishing thing about the organization is that no 
one is elected to office but must be called and this applies 
to the higher offices as well as the minor. When a man is 
placed in a position the congregation is asked at the first 
opportunity if it can sustain him and any one has the 
privilege of stating reasons why the appointment should 
not be permanent. 


PRINTING HOUSE SALESMEN 


Veteran Printer Classifies the Different Sales Producers. 


By “A Booster” 


I had an interesting talk not long since with Sam Gray- 
don, well known nationally as quite a factor in the printing 


business. We were discussing the subject of selling print- 
ing. 
“In our organization,” said S. G., “where we employ 


about twenty salesmen who earn all the way from twenty- 
five hundred to twenty-five thousand dollars each, I find 
four distinct classes of men 

“1. There is the hard worker with plenty of personality 
but absolutely lacking in imagination. If shown a job, if 
all the details are furnished, he can estimate it correctly, 
paint a clear picture of our ability as printers and, because 
of his personality, can usually be depended upon to bring 
home the order if there is not a marked difference in price. 

“2. There is the man who can be depended upon to 
develop the customer’s idea. The customer has the idea 
fairly well outlined, but his drawings and plates have to 
be made. He does not seek suggestions. He merely 
wants his ideas carried out. Salesman No. 2 grasps the 
ideas quickly and carries them out correctly. 

“3. This is the salesman who helps the customer to solve 
the problem. The customer knows he wants printing, but 
what kind of printing he cannot tell. He has a business 
problem that he wants solved. Salesman No. 3 will help 
him to solve it. This salesman has a good idea of general 
business. He knows the power of advertising and when 
and how to applv it. He can ask questions and answer 
them. He can develap complete plans that fit the need 


of the advertiser, or he may suggest merely a house organ 
or series of circulars if that is all that seems to be required. 
“4. There is the unusual type that creates 


He 


business. 


in 


Ambassador. 
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gets business where none seems to be. He does not wait 
to be asked. H- offers. From the magazines, newspapers, 
walking along the street, he gets an idea that promises 
results. 

“*Brown & Company ought to use that idea,’ he says; 
and he whips it into shape and goes down and sells it to 
Brown. 

“He calls on people we've never heard of and 
men who had no idea they wanted printing until he 
them his plan.” 

“Which of these four classes of salesmen do you consider 
the most valuable?” I asked. 

“In a shop like ours, with a large and diversified equip- 
ment, and seven hundred people to keep busy,” replied S. 
G., “we need all four. But if 1 were running a plant with 
a business of from two hundred thousand to half a mil- 
lion, I’d eliminate classes 1 and 2 and I should pin my 
faith on the salesmen that belong in classes 3 and 4.”’ 

I agree with S. G. The small shop, if it is a quality 
shop, can select its customers. With selected customers 
to whom ideas are sold, a printer does not have to think 
about competition. 

C and D can duplicate A’s job just as well as B can, and 
at the same or a lower price, but C and D cannot quote 
on B’s idea because neither knows what they are. 

It pays better to study the needs of your customers or 
prospective customers than it does to study their wants. 

The man who knows what he wants can talk price. The 
man who doesn’t know what he wants, and is convinced 
you have what he needs, knows he must pay for brains. 
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Remington Portable on Mount Everest. 


The attempt to reach the actual summit of Mt. Everest, 
the highest point on earth, is no doubt the most important 
of recent events in the field of adventure and exploration. 
The British Expedition, led by General, the Hon. C. G. 
Bruce, following a preliminary expedition sent out last 
year, has accomplished the ascent of the mountain to a 
point of greater elevation than anyone has ever before 
achieved. 

While the explorers did not actually reach the crest of 
Everest, their success nevertheless surpassed expectations. 
In their final dash for the summit they reached the height 
of 27,300 feet—only 1,700 feet below the “top of the world.” 
Some observers doubt if human beings ever will reach the 
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REMINGTON PORTABLE TYPEWRITER IN USE BY GEN- 
ERAL BRUCE’S EXPEDITION TO MT. EVEREST. 


actual summit, believing that human lungs cannot sustain 
the effort necessary at such a great altitude. It was only 
by the use of oxygen tanks that the explorers were able to 
achieve the elevation of 27,300 feet, surpassing all previous 
altitude records in mountain climbing. The expedition 
thoroughly explored the mysterious and hitherto little 
known mountain, a feat made possible in part by the com- 
pleteness of its equipment. 

Among other articles the explorers took with them a 
Remington portable typewriter on which to record on the 
spot the results of their observations from time to time. 
The illustration shows the interest of the native Tibetans in 
the typewriter. Here we have the familiar and the remote 
—the primitive and the ultra-modern. The pictures were 


taken at Khamba Dzong, Tibet, a short distance from 
Mount Everest. The stout gentleman wearing a solar 


topee is General, the Hon. C. G. Bruce, commander of the 
expedition. Writing from Khamba Dzong on April 13, 
General Bruce says: “The Remington portable typewriter 
is a very great success, and we have it continually in use. It 
has gone through a pretty hard trial, as we have taken it 
over several high places in very bad weather.” 


Coals from Newcastle. 

It seems but a few months ago that shipments of Ameri- 
can coal crossed the Atlantic to relieve the shortage in 
England and on the continent, due to the strike of the 
English coal miners. Now the situation reverses itself. 
The coal output of mines in the United States is greatly 
diminished because of strikes in both the bituminous and 
the anthracite fields. Shortly shipments of English coal 
will be in the United States market. The cost will be great 
because of the increased haul to market. But hospitals, 
public service companies and others will find the English 
coal supply a means of “carrying on,” even though at high 
cost. 

There is a bit of poetic justice in this situation. Europe 
bought our coal when exchange was vastly more against 
the trans-Atlantic countries than is the case at present. 
Now, when sterling is coming into its own, we are obliged 
to barter our dollars for coal from overseas. The West- 
ward hejira of English coal may have a strengthening 
influence on European exchange, if the coal situation in 
the United States persists much longer. Meanwhile, 
American bottoms will get back to work. 





Dismantles and Assembles Typewriter Blindfolded. 

When F. R. Scroggins decided to quit working for a 
salary and go into the typewriter repair business for him- 
self he realized he must let the business public know the 
quality of service he had to offer. ' 

He had spent many years as a typewriter mechanic, and 
he knew a typewriter—most any standard make—well 
enough to tear-down and reassemble one blindfolded. He 
had demonstrated this to shop associates many times. 

When Scroggins and his partner, C. W. Voss, opened 
the Typewriter Exchange in San Antonio, Texas, they ad- 
vertised through the daily papers and informed the pub- 
lic that on a certain day and hour a mechanic from the 
Typewriter Exchange would blindfold himself and dis- 
mantle and reassemble a typewriter in the window of a 
big department store on one of the principal corners of the 
city. 

On the hour named Scroggins was in the window and be- 
gan work, and three times within a period of five hours he 
dismantled and assembled the machine. 

An offer of fifty dollars was posted in the window to 
anyone who would duplicate the stunt. 

The demonstration was witnessed by representatives from 
leading local typewriter firms and its sincerity was beyond 
question. 

Large crowds gathered to witness the skillful manipula- 
tion of the intricate parts of the typewriter, and many re- 
mained throughout a single demonstration in order to be 
sure that he could put the machine in complete one 
order after scattering it in many pieces over his wor 
bench. ; 

The exhibition caused much comment, especially among 
stenographers and others whose work called for the use 
of a typewriter. So, the manifestation of skill was in it- 
self good publicity for the Typewriter Exchange, but the 
incident has been used in all advertising, and continues to 
draw dividends in the way of business. Adroitly, reference 
is made to the demonstration, or a newspaper clipping is 
printed in facsimile, and the idea of intelligent workman- 
ship is stressed in every advertisement. “We can tear them 
down and put them together with our eyes shut, just for 
fun, but we do not work that way—our eyes are wide open 
on every job,” is a line used. Also, “we employ mechanics, 
not amateurs” is a bit of information emphasized in the ad- 
vertising. 
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F. R. SCROGGINS OF SAN ANTONIO, TEX., DISMANT- 
LING AND REASSEMBLING A TYPEWRITER WHILE 
BLINDFOLDED.—The machine upon which he is working ap- 
pears to be an Underwood. A portrait of Mr. Scroggins ap- 
pears in the oval inset. 





The blindfold achievement of F. R. Scroggins has justly 
created in the minds of users and buyers of typewriters the 
idea that he is a master of his trade, and therefore capable 
of employing expert help. By using the incident as a bit 
of evidence of high quality workmanship an assurance of 
sincerity is created in the advertising. 

The Typewriter Exchange has rapidly built a business— 
launched on the confidence created by this novel demon- 
stration, and succeeding because it is backed up by skillful 
service. 

Scroggins says such a demonstration is a good publicity 
producer, worthy of the efforts of any skillful mechanic, 
and that it can be put over with earnest effort and some 
hard work. 

Incidentally, the sales department has benefited by this 
unique advertising.—S. P. Shaw. 
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NEW MACHINES 
and DEVICES 








Todd People Add Adding Machine to Their Line. 


The Todd Protectograph Company, Inc., of Rochester, 
N. Y., is now manufacturing and distributing the Star add- 
ing machine in seven and nine bank models. Later it is 

ossible that the production will be confined to the nine- 

ank models exclusively, since the latter machine will do 
all that the seven-bank machine will do and more, on ac- 
count of its greater capacity. 





MACHINE. 


STAR ADDING 


light and convenient. The weight is 
six pounds and three 


The Star is small, 
only a few pounds—to be exact, 
ounces for the seven bank model. Its dimensions are but 
a few inches each way. The machine has a dull black 
finish, red, black and nickel keys, and rubber feet to pre- 
vent marring the tops of desks. It may be operated with 
rapidity, and is a valuable auxiliary to the accounting de- 
partment of any business, being useful for those occasional 
quick computations which are so frequently necessary to 
be done. Nor is its use thus limited, for the user, it is 
said, will ene that its field is considerable, despite its 
small size and relativ ely low cost. 


A Typewriter That Writes Bulletins. 


The Cutler-Hammer Manufacturing Company of Milwau- 
kee, Wisconsin, manufacturers of electric controlling de- 
vices, recently perfected a machine for writing bulletins, etc. 
It is intended primarily for the use of newspapers which 
desire to post news bulletins in large and legible characters. 
The machine, of course, is electrically operated. Without 
apparent touch of a hand, word after word and line upon 
line appear mysteriously on the bulletin sheet, arousing 
curiosity and atiracting crowds. The electricity which 
drives the presses, lights the plants and heats the linotype 

machines, is put to work in another manner in producing 
the news bulletin. 

This bulletin may be located in the front window in a 
cabinet outside or at any other suitable or conspicuous 

lace. The typewriter mounted on the control box may 

e in the editorial room close to the source of news. The 
letters are printed clearly on the sheet, 33 to the line, with 
40 lines visible at one time. No hand lettering of any kind 
is required and printed words are read more easily than 
they would be read if they were hand lettered. Standard 
newsprint paper 36 or 37 inches wide may be used for the 


bulletin. In newspaper offices it is possible to use the 
stub ends of rolls sent up from the press rooms. 
How the Machine Operates. 

Briefly, the machine consists of a type wheel which is 
driven continuously by a one-quarter horse power motor. 
Means are provided for bringing the paper in contact with 
the wheel for printing and a set of magnets controlled by 
the oper ration of the typewriter is arranged to stop the type 
wheel in the proper position to print the desired character. 

For operative purposes a standard typewriter is used, 
mounted on a control box which carries an arrangement of 
switches placed so that they are operated by the typewriter 
keys. In this manner through the electrical connections, 
whatever is written on the typewriter is simultaneously 
written by the bulletin machine. 

A selector head on one end of the 
set of solenoid magnets, one magnet 
on the typewriter. These magnets are connected to the 
control box by a cable having individual wires for each 
magnet. W hen one of these magnets is energized it pushes 
a pin in the path of a revolving arm secured to the type 
wheel shaft, thus stopping the wheel in the proper position 
to print the character chosen. When the type wheel is 
stopped a differential gear on the opposite end of the ma- 
chine causes an arrangement of cams to rotate and by this 
means the print bar is lowered, bringing the paper in con- 
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ELECTRIC BULLETIN MACHINE OPERATED BY 
MASTER MACHINE IN ANOTHER PART OF OFFICE 
—Cut by Courtesy of Cutler-Hammer Manufacturing 
Company, Milwaukee, Wis. 


tact with the type wheel. During the return stroke of the 
print bar the type wheel is advanced into position for 
printing the next letter. The type wheel is inked by re- 
volving in contact with a felt roller carried in the ink-box 
at the back of the machine. Besides the regular characters 
on the typewriter there are three additional keys provided 
—the “Sp” key for spacing, the “Fd” key for advancing 
the paper to print the next line and returning the type 
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wheel to starting position, and the “Rt” key for returning 
the type to starting position without advancing the paper 
as when it is desired to make a correction or cross out a 
line by printing XX XX over it. 

When the operator starts the machine an indication that 
it is ready for operation is given by the lighting of a signal 
light under the typewriter key-board, this light being sup- 
plied with current from the generator. When a key on the 





STANDARD TYPEWRITER MOUNTED 
AS MASTER MACHINE FOR OPERAT- 
ING BULLETIN TYPEWRITER.—Cut by 
Courtesy of Cutler-Hammer Manufactur- 
ing Company. 


typewriter is pressed the signal light is extinguished for an 
instant as a signal that the operation has been performed. 

The letters are 7% of an inch high, 3% of an inch wide, and 
there is a % inch space between letters. It is possible to 
write 33 letters to the line and 40 lines is the height of 
the bulletin. The speed of printing is 60 letters per minute. 

The price of the machine is $1,400, f.o.b. New London, 
Connecticut. 

While the manufacturers believe that this machine will 
find its princips il use among newspapers, we venture to sug- 
gest that it might be developed by enterprising merchants 
in a most effective means of window publicity. We can 
see how it could be used in the hands of an alert advertis- 
ing man as a powerful factor in the dissemination of store 
news. The only difficulty would be to keep the street clear 
in front of the window. 





New Model Allen Typewriter. 

The Allen Typewriter Manufacturing Company of 901 
Hamilton street, Allentown, Penna., recently got out a new 
model of the Allen typewriter. This new machine has a 
number of interesting features, including positive rotary 
escapement, direct and positive back spacer, operated by 
either thumb, ribbon reverse which is said to be better 
than an automatic, positive shift levers and lock, new type 
of type bar and segment, ribbon reverse for black and red, 
ball bearing carriage and other features. 
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NEW MODEL ALLEN PORTABLE TYPEWRITER. 
The Allen is a small machine characterized by simplic- 


ity of construction. It weighs eleven pounds, being at- 
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tached to the baseboard of its case, it may be used on 
the writer's lap if desired. It is finished in black japan or 
all nickel, the price of the former finish being and 
of the latter $75.00. 

The Allen Typewriter Manufacturing Company occupies 
a commodious daylight factory, four stories in height, well 
situated as to distributive facilities. 


A New Calculator. 

F. A. Belt of Mt. Washington, Cincinnati, Ohio, has 
finally perfected a calculator on which he has been work- 
ing a number of years. An announcement of an earlier 
model of Mr. Belt’s calculator was published in Office Ap- 
pliances something over eight years ago. The war inter- 
vened and, of course, interferred with the active exploita- 
tion of this device, but Mr. Belt has recently taken out a 
patent dated May 9, 1922, and numbered 1,415,297. 

This calculating device is composed of two charts oper- 
ated on rollers and exposing one column at a time through 
a longitudinal opening in the face of each housing. The 
chart on the left is in 100ths set at column 40 or 40/100ths 
equalling 2/5ths. The chart on the right is in 144ths set 
at column 60 or 60/144ths equalling 5/12ths. With this de- 
vice one can multiply or divide by the most intricate frac- 
tions. Mr. Belt believes that the possibilities of these 
mechanically operated charts are almost unlimited. By 
their use one can multiply and divide whole numbers and 
fractions. 

The movable chart has 100 columns and each column be- 
gins with a consecutive number from 1 to 100. There are 
in each column 100 numerals comprising the successive 
products of multiplication of the first numerals: by each 
numeral in a series of from 1 to 100. 
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NEW BELT CALCULATOR AS DISCLOSED IN PATENT 


OFFICE DIAGRAMS. 


A simple form of mechanism for employing the fea- 
tures of this invention is a box which may be in two sec- 
tions with hinges between them. These boxes mount 
spindles on which are pinions and the spindles mount 
rolls which carry the movable charts. The top of the box 
is formed of a ruled cover which has a longitudinal ex- 
posure covered with a suitable transparent material. Run- 
ning through lengthwise along this sheet of transparent 
material is a line of dots or a very light continuous line 
to serve as decimal points for the numerals on the movable 
charts. 

Extending along one of the edges of the opening will 
be found the series of numerals which have been selected 
as the factors which will be convenient for the desired cal- 
culation, that is to say, the calculations for which the de- 
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vice is especially arranged. In the illustration a series is 
shown from 1 to 100, but any other arrangements for quick 
calculation can be inserted on the covers either in con- 
junction with the fixed factors or without special relation 
to them. 

The movable charts are wound on the rolls and the rolls 
are readily turned by means of a pinion mounted on a 
spindle and controlled by a hand wheel mounted exterior 
of the box. 

From the above somewhat incomplete description the 
reader will readily observe that Mr. Belt’s device is capable 
of great versatility of use. It is his desire to sell a half 
interest in his patent or to have the machines built and 
marketed on a royalty basis. His address is F. A. Belt, 
Route 17, Mt. Washington, Cincinnati, Ohio. 


New Index Guides. 


A new style of guide has recently been put on the mar- 
ket, having as its newest feature an attachment at the bot- 
tom of the guide through which the rod runs. This at- 
tachment is of metal and the U shaped loop which goes 
over the rod in the bottom of the drawer is attached to the 
guide by a metal fastening, making it perfectly secure. 
This attachment is so placed that the guide cannot tear at 
the bottom and the metal loop is shaped so that it cannot 
bind on the rod. 

These guides are known as the The 


“Superior” guides, 
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index tab at the upper left hand corner is of metal fas- 
tened to the card by eyelets. There is a colored metal in- 
sert which is removable and the holder has beveled edges 
so that the papers cannot catch. The metal tabs are one 
inch, two inches and three inches wide. The index metal 
inserts are of blue or red, and come in alphabetical divi- 
sions, numbered or with words to fit the requirements of 
the user’s business. 

These tabs are manufactured by the Kohlhaas Company, 
183 North Dearborn street, Chicago. 


More About an Attractive Pen. 


In the July issue of Office Appliances there appeared a 
little item in relation to the new “Novelty” pen put out by 
D. W. Beaumel & Company, Incorporated, 17-27 Vande- 
water street, New York, N. Y. We were unable at that 
time to present a cut of this pen, but show one herewith 
in order that dealers may get an idea of its appearance. 
The holder of this pen is of hard, black rubber handsomely 
polished and chased. It has a gold band with a gold ring 
at the top through which a ribbon may be inserted. It is 
about 3% inches long when closed and is made leak proof. 
It is very suitable for ladies to carry in handbags. On 
account of its small size it is not a self-filler, but will hold 
a considerable quantity of ink, enough, it is said, to write 
about seven thousand words with one filling. This pen is 
known as Number 110 in the Beaumel line. 


Two New Members of the “Diamond” Line. 


The costumer shown in the cut is made from heavy cold 
rolled steel tubing, carefully rolled to size; the top part re- 








volves to any degree desired; the feet are of heavy cold 

TWO NEW “DIAMOND LINE” SPECIALTIES Left, all- 
steel costumer. Right, above, Steel half-basket having various 
uses 


rolled steel formed into shape by machines built for the 
purpose. They are secured a the bottom of the costumer 
in heavy steel receptacles for receiving and they have a 
wide spread, insuring rigidity and safety from overturning 
of the costumer when loaded. This costumer is said to be 
the only all-steel costumer on the market today that can 
be assembled from a knocked down condition by the tight- 
ening up of one small screw and the turning of a simple 
nut which immediately forces the feet into place and locks 
them for all future use. 

The half basket, the other addition to the line, is used 
in connection with drinking fountains and can be used tor 
many other purposes. It is 13 inches in diameter at top, 
14 inches high and about 6% inches deep. It is semi-water 
tight and is so arranged that it may be hung on the wall 
if desired. It is made from heavy cold rolled steel and 
comes in several finishes. 

Both devices are made 
Erie, Pa. 


by the Penn Art Steel Works of 


New Line of Green Glass Desk Lamps. 


A new member of the line of “Esrobert” adjustable desk 
lamps is now being introduced to the trade. The new 
lamp is distinguished by its oblong green glass reflector 
so designed as to provide a uniform distribution of light. 














ESROBERT PORTABLE 
LAMP WITH GREEN 
GLASS SHADE. 


The manufacturers are S. Robert Schwartz & Brother, 729 


Broadway, New York, N. Y. 


The mechanical features of this lamp may be summar- 
ized as follows: 
1. The green glass shade, supported by a rigid brass 


bracket, can be adjusted to any angle desired. The shade 
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is balanced on the pivots of the bracket and little clamping 
is required. 

2. A keyhole slot at the side of the shade provides a 
means for its easy removal. 

3. The shade 1s clamped in one place only by a single 
wing nut adjustment screw and is free to expand when it 
heats up, thus reducing the possibility of breaking. 

4. These lamps have bases of heavy cast metal of dis- 
tinctive ornamental design. Base is seven inches square 
and weighs seven pounds, preventing the lamp from tip- 
ping easily. 

Each lamp is individually packed and is completely 
equipped with Association pull-chain socket, ten feet of 
new code parallel mercerized cord and two-piece Associa- 
tion attachment plug. 


Case for Gummed Labels. 

The Phenix Box & Label Company, 817-19 Broadway, 
Kansas City, Mo., makes the “Stick’r-Card and Case,” 
which permits carrying gummed labels in the pocket. 
The labels are used for advertising purposes, etc. They 
are retained in a metal case, bound in leather. A glove 
fastener locks the leather covers, preserving the con- 
tents against soiling or accidental adhesion. 

















ERASER INVENTED BY M. M. HUNTING TO BE WORN ON 
MIDDLE FINGER.—Described in this department last month. 








“Bonnie” Finger Pads. 


A. W. Faber, Inc., Newark, N. J., makes “Bonnie” fin- 
ger pads for convenience in handling papers, etc. They 
do not cover the entire finger tip, and are said to avoid the 
heating usually experienced when finger cots are used. 


The New “Pal.” 

A writing implement having certain distinctive and use 
ful features is found in the new “Pal” pencil which has re- 
cently been put on the market by the Hoge Manufacturing 
Company, 215 Fulton street, New York, N. Y. This new- 
est model is declared to possess all the good features of the 
higher priced models, but will sell at retail for only ten or 
fifteen cents. The new “Pal” evidently found a responsive 
attitude on the part of the trade, for it is learned that the 
July output of the factory was practically taken up before 
half the month had passed. 

This new pencil is made in eight models—plain nickel, 
chased nickel, plain goldine and chased goldine in two sizes, 
men’s with a clip and ladies’ with a ring (sautoir.) 

The’ Hoge Manufacturing Company has, at Waterbury, 
Conn., one of the most up-to-date manufacturing plants in 
the country. They have a long experience in the manufac- 
ture of stationers’ specialties, metal pencils, etc., having 
in the course of the years gathered about them a corps of 
workmen who have developed rare skill and experience. 
It is said that the company has developed at their factory 
a system of inspection which functions with such precision 
that there is almost no possibility of goods coming through 
which are not mechanically perfect. 








THE NEW “PAL” PENCIL. 
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A New Fire Resisting Safe. 


The Herring-Hall-Marvin Safe Company of Hamilton, 
O., has recently put on the market a new light safe which 
is claimed to have unusual fire resisting qualities. The 
company states that in rigid tests it showed 30 percent 
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NEW HERRING-HALL-MARVIN LIGHT SAFE. 


greater resistance to fire which is required to secure the 
“A” label of the Underwriters’ laboratories. For five and 
a quarter hours it withstood a temperature ranging up to 
2100 degrees Fahrenheit before the interior veamad the 
danger point of 300 degrees. It is said that this safe will 
withstand falling debris, explosions and cold water when 
at white heat. 

The interior is fitted with interchangeable filing equip- 
ment, making the safe practical for every day use in any 
ofiice. 


Craftsman Pencil Has “Redmanol” Barrel. 


The Craftsman Products Corporation, 668-70 Washing- 
ton boulevard, Chicago, IIL, uses “Redmanol” in the man- 
ufacture of its automatic pencil. It is furnished in plain 
solid colors. Two or more colors may be blended artis- 
tically if desired, to conform to class or school colors. The 
barrel is hexagonal in shape. There are but six parts, the 
barrel and tip being one-piece. The Craftsman pencil is 
refilled at the muzzle. There is a “tension” solid brass 
enameled tip. Erasers are renewable; a spring steel clip 
is regularly furnished without extra charge. 





CRAFTSMAN AUTOMATIC PENCIL, 


The lead propelling mechanism of the Craftsman pen- 
cil feeds out the entire lead, without waste. Standard 
leads may be used; the company furnishes refills of smooth 
writing quality, accurate. 


Lamb Pay Roll Computer. 


The Lamb Calculator Company, 46 Cedar street, New 
York, N. Y., manufactures a calculator for computing pay 
rolls, etc. The machine is small and portable. It com- 
prises a rotating cylinder bearing rate calibrations. Sta- 
tionary columns show hours and fractions. The machine 
may be adapted to piece work, or the decimal system of 
hours and tenths of hours. 


A New Line of Clips. 


The “Pinch-On” paper clips in sizes No. 0, 1 and 2 are 
offered by the Treiber-Cahill Manufacturing Company of 
Syracuse, N. Y. These clips are made of brass, highly fin- 
ished. They are packed 100 to the carton and ten cartons 
to the box. 





PAPER CLIP. 


THE “PINCH-ON” 
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A New B-Label Filing Safe. 

A new light safe has come upon the market known as 
the Schwab B-Label Filing Safe, having certain interest- 
ing features of construction. These include in the outer 
frame 2 x 2 x \%-inch steel angles, mitred and welded at 
all corners; 4 x '4-inch round steel panel bars solidly 
welded to angles; 3 x 14 flat steel panel bars solidly welded 
to angles. The body of the safe is made of 16-gauge re- 
rolled Bessemer steel! for the outside walls. The outer in- 
sulation is two inches thick, with low heat conductivity 
and small content of the water of crystallization. The out- 
side wall of double inner steel cabinet is of 20-gauge steel; 
inside wall is 18-gauge steel. Between the walls of the 
double inner steel cabinet are U-bar supports of 18-gauge 
steel, and between the walls of the double inner steel cab- 
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THE SCHWAB B-LABEL SAFE. 


inet is a one and one-quarter inch dead air space. Frame 
jams and door jams are 16-gauge drawn one pass cold 
rolled steel. Outside door plate is of 12-gauge rerolled 
Bessemer steel, with 16-gauge rerolled Bessemer steel for 
the inside door plate. The lock is of the four tumbler con- 
struction and is said to be burglar-proof. There are heavy 
black drop handles; extra heavy side hinges; heavy cold- 
rolled steel locking bolts, and a reliable locking bolt mech- 
anism. Besides the foregoing features there are ornamental 
hinge tips; heavy solid casters with broad-faced wheels; 
one-half inch adjustments for steel filing equipment; brass 
bolt housings, hardened steel drill-proof plate, asbestos 
strips in door and frame grooves, and removable cap on in- 
side door plate for changing combination. 

The safe has gone through the Underwriters’ tests with 
flying colors and has been awarded the B-label. These 
tests include a severe heat test, drop test and explosion 
test, all of which are familiar to dealers and others who 
have given consideration to the qualities demanded in mod- 
ern light safe construction. 

This new safe, besides its other qualities, is of attractive 
design and finish. It is made by the Schwab Safe Com- 
pany of LaFayette, Indiana. 


Check-Protecting Fountain Pen. 
_ The “Security” fountain pen, formerly marketed by the 
Settles Pen Company, is now sold by Kritikson Bros., Inc., 
116-22 West Illinois street, Chicago, Ill. This is a self- 
filler embodying a number of important features. A novel 





characteristic is the check protector, concealed under a 
slip cover. The protector is a grooved wheel, which. is 
inked as it revolves. After the check is written, the 
grcoved wheel is rolled over the paper, cutting into the 
fiber and driving red acid-proof ink into the shredded paper. 
The name of the payee as well as the amount can be 
given this protection. 


Gem Clips in New Style Package. 

Several years ago the American Clip Company of 
Island City, N. Y., changed the style of box used in 
packing No. 1 Gem clips and adopted an azure blue stock 
Recently the company discovered that the style of the box 
has been imitated and a similar shade of blue adopted by 
others. The company’s sales manager, C. R. Senior, says 
that, while they appreciate the compliment implied by the 
imitation, they prefer something distinctive to avoid the 
possibility of permitting customers and their trade to be 
mis!ted. The American Clip Company has therefore adopted 
a box of a dark buff color which will hereafter be used 
for all No. 1 Gem clips. Customers who have been receiv- 
ing these clips in boxes with their own imprints may also 
have the same protection. 

For the present the “Ezeons” and other clips, except the 
No. 1 Gems, will be packed in azure colored boxes until 
the stock on hand has been used. 


' 
Long 


A New Device to Retain Ledger Sheets. 
A device of extreme simplicity, light, compact and 
easily operated, has been designed by E. A. Banschbach, 
head of the Unyversal Utylyty Unyts Company, 6!11 


Winthrop avenue, Chicago, for the handling of ledger 
sheets in machine posting operations. This new device 
illustrated herewith can be instantly and automatically 


opened or closed. There are no keys, handles or levers. 
Furthermore, the device is complete in itself and after use 
can be closed up exactly like any binder. Inasmuch as it 
is made in all sizes from 3x5 to 14x14 inches, it covers 
the lack of binder for cards. It may be made even larger 
than the maximum gives if necessary. 

One of the valuable results of machine posting was 
that it obliged the operator to handle but one sheet and 
account at a time, compelling concentration on the details 
of the account of one customer. This made for increased 
accuracy. 

The device described and pictured above will 


soon e 





THE NEW INSTMATIC BINDER 
under production. Patent rights under the rules of the 
International Conventions will be taken out all over the 
world. Manufacturing and selling rights will be granted to 
responsible concerns in the loose leaf or card index lines, 
particularly in foreign countries. The device is | 


KnOWN as 
the Instmatic binder. (Continued on Page 73.) 
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Representatives of office equipment concerns abroad, 
this journal their headquarters. 


happy to be of any possible service. 


Chicago, there will be found the same desire to serve. 


visiting the United States, are cordially invited to make the offices of 
The staff at the main office, 417 South Dearborn street, Chicago, and the staff 
at the branch in charge of C. H. Everly at 720 Tribune building, 154 Nassau street, New York, will be 


While the facilities at New York are not so many as at 


United States manufacturers 


or their representatives, traveling abroad are cordially invited to call upon 


Office Appliances’ 


London correspondent, Mr. 


W. Teignmouth 


Shore, Surrey House, Victoria Embankment, W.C.2. Mr. 
Shore’s knowledge of office equipment business and 
tts possibilities in Great Britain make 
his counsel valuable to those de- 
siring to cultivate the 
British market. 


LONDON NOTES AND NEWS 


By W. T. Shore, Surrey House, 


London, July 4, 1922. 
PON what more auspicious date than July the Fourth 
| could anyone write a “Cheerio” letter from London 
(England!) to his good friends in America? So, 
here’s to wish you all “many happy returns” of July 4, 
and that as the years go by we may—you and we—be 
drawn closer and closer in bonds of friendship, business 
and goodwill. In my mind’s ear I can hear your rejoic- 
ings over on your side of the big water; and here in our 
little village on the Thames there is a fine showing of and 
welcome for the Stars and Stripes. 


<--> 

Again there is little concrete news to send along. Busi- 
ness is still moving slowly, but the outstanding fact is that 
it is moving in the right direction and is undoubtedly 


gathering momentum. Talks with many friends both in 
and outside the office appliance world make me more cer- 
tain than ever that I am justified in being an optimist. My 
cherrio friend, Sydney R. Price, sales manager here of the 
Corona, is a brother optimist, as will be readily gathered 
from what he says on the business outlook for office ap- 
pliances: “From personal observations and experience, it 
would seem that general conditons are on the upward 
move, and that the office appliance trade in Great Britain 
should shew signs of considerable improvement in the near 
future. The Engineering dispute having been settled, and 
with signs of trade revival peeping through the clouds of 
misunderstanding and discord, a gradual betterment of 
conditions is to be looked for, rather than ‘prosperity in 
chunks.’ All our Sales Barometers, however, will go up 
in exact proportion to the degree of activity put forward. 
To obtain the fullest benefits that are undoubtedly in store 
for office appliance organizations, we must come to a full 
realization of the fact that OUR PROGRESS WILL BE 
GOVERNED BY OUR ACTIVITY. The ‘Dismal Jim- 
mies’ sit and stagnate. ‘There is no business, they say, 
‘What’s the use of getting hot and bothered about it?’ It 
is up to us to get our coats off, roll back our sleeves, and 
get into it with a will and NOW! Without question, there 
is plenty of business to be had at the moment, and the 
Autumn will see us with fresh opportunities of obtaining 
more, but we shall do well to take a line from our feathered 
friend: 
The old black hen just spread her feet, 
And dug both fast and free, 


Victoria Embankment, 


London, W. C. 2. 


‘I must go to the worms,’ she said, 
‘The worms won’t come to me.’ 

To those of us who have been digging with energy whilst 
the ground has yet been hard and dry, will be the greater 
reward. Then shall we be in a position to say with our 
companionable clucker: 

“I’m full of worms and happy, 
I’ve dined both long and well, 
The worms were there as always, 
But I’ve had to dig like HELL! ‘5 

Goodly! Not a doubt about it; opportunities are NOW 
knocking at our doors. Let’s get out and meet them and 
take them to our bosoms. 

<-> 


Here’s satisfactory comment from another sane optimist 
P. H. Ellis of the Macey Company, another concern that 
does not “Stand and wait”: “My views as to the once 
of the office appliance trade in this country? Frankly, I 
find it a difficult job; | am an optimist—I have to be—but 
this does not mean that I have a blind faith in the long 
looked for ‘good times ahead.’ In view of the peculiar sit- 
uations prevailing today, coupled with the fact that trade 
varies considerably in different territories, I can only say 
that we find it pays to make the best of things as we find 
them and to keep on hammering away for all we are 
worth in the districts where orders are likely to be thickest. 
The month of June shewed a slight improvement in sales, 
and sufficient to sustain our optimism, Business is here 
and there, but in order to get it we have not only to keep 
on steadily seeking—we have to do more than that, and 
we have to use a variety of ‘stimulants.’ I have just re- 
turned from a trip up North and the impression I got 
during my brief visit to our several friends in Newcastle, 
Leeds and Manchester, was that in spite of the thin time 
they are having, ‘making the best of it’ is certainly their 
motto. Unemployment up North, as in all parts of the 
country, is still large, but in view of the hand to mouth 
method which the stationer and office supplies man has 
been compelled to conduct his business for the past 
twelve months, it seems that business from now on is 
going to be a lot better than it has been. Even so—I am 
not overlooking the fact that ‘selling is mighty hard’ these 
days, notwithstanding good goods and good service with 
which we are building up the House of Macey in this 
country.” Hammer! Yes, we’ve had enough, indeed a— 
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sight too much, of the sword; let’s use the hammer now 
and bang down the barricades set up against good busi- 
ness by dismal jimmies and other such poor fowl. George 
A. Wareham comes to me, singing much the same song, 
but singing it so well that I’ll give him in full: “I can’t 
say that I see a big improvement. As an industry we are 
peculiarly sensible to general trade conditions and if some- 
time one line of business shows signs of ‘looking up’ an- 
other is inevitably ‘a bit quiet just now.’ Striking an aver- 
age, however, I sense that British conditions are slowly 
—very slowly—but steadily improving. A little note of 
confidence is creeping back, and it is perhaps all for the 
best that it is coming along so gradually; we are all a bit 
tired of the pendulum swing of ‘boom’ and ‘crisis.’ But 
one little thing I have located, which is not very encourag- 
ing for us. Many firms appear to have used the flourishing 
post-war period to have over-equipped themselves in our 
products. Time after time I hear, ‘Oh, we’ve got enough 
of that to last us five years. Thank goodness it is not 
quite universal or we office equipment men would have no 
recourse but hibernation. Are these irresponsible remarks 
any use to you?” Yes, they are of use, George W. (not 
Washington, but quite as truthful!) Of use because they 
are not irresponsible, but practical and to the point. 
<—o—> 


And now for a jolly tootle from the well-tuned trumpet 
of another sane optimist, Walton Turtle of the Hammond 
Typewriter Company, Ltd., “I am exceedingly optimistic 
regarding the outlook for the office appliance industry, and 
believe that as general trade absorbs more labour so will 
the employer be compelled to consider his office equipment, 
which can today in many large concerns by no means be 
considered up-to-date or efficient. I am led to this belief 
principally by the fact that more people are enquiring and 
taking up steel equipment than has been the case for some 
long time past. The autumn will see the trade in full 
vigour.” 

In the autumn shall be the Harvest! You over there call 
it the Fall; we over here look to it to be the Rise! Which 
view is supported by F. H. Morse, of the Royal, who says: 
“As to the outlook for the office appliance trade in this 
country at the present time, I can only speak of our own 
particular experience. Our business this year has greatly 
improved over what it was a year ago and we believe busi- 
ness conditions are slowly but surely improving. Unless 
further labor troubles arise, we have every reason to think 
that this improvement will continue.” 

To these expressions of opinion, all from those who 
know, I will not add any comment, except to say that | 
am cordially in agreement with the most cheery of them. 
As far as anything is certain in business and barring the 
unexpected—there’s a good time coming before the end of 
this year. 

<—-e-—> 

Mr. W. L. Smith, President of the L. C. Smith & Bros., 
Typewriter Company, in company with Mr. A. W. Yancey, 
the European Manager, has just completed a tour of most 
of Europe, visiting as many of the L. C. Smith & Bros. 
dealers as it was possible to do. This was Mr. W. L. 
Smith’s first visit to Europe, and, needless to say, he found 
many things that were very interesting in addition to the 
typewriter situation. He sailed for home on the “Beren- 
garia” on July Ist. 

<---> 

Business with the Munson Supply Company, Ltd., has 
shown a decided improvement in the past few months. 
They have opened two new Branch Offices, both producing 
a favorable amount of business. They have also noted a 
quite general feeling of optimism, and feel confident of a 
further increase during the coming Fall and Winter. 

<-> 


W. H. Hartley of the Multigraph, has been elected Chair- 
man of the Office Appliance and Allied Trades Section of 
the London Chamber of Commerce. This well deserved 
honor carries with it a seat on the Council. Congratula- 
tions. 

<---> 

A. E. Ashburner, foreign sales manager of the American 
Multigraph Sales Company of Cleveland, Ohio, has been 
on an extended visit to Europe, and spent some time visit- 
ing the British Isles. He made a careful study of business 
conditions and is most optimistic about future prospects. 
Mr. Ashburner returned to the States on July 6th. 


London Postoffice Registers Objection. 
Within the last two years the Post Office Department at 
London, England, has received so many poorly addressed, 
under-stamped, inadequately enclosed letters and direct mail 
advertisements from the United States that it has sent a 


special appeal to business firms of America. Such practice 
consumes so much wasted energy, and ultimate loss of 
profits, that the London Postai Appeal deserves our serious 
attention. Perhaps a word to the mailing clerk, to give 
added attention to all foreign mail, might be advisable.— 
Bulletin of the Direct Mail Advertising Association. 


Percy Barringer Again Heads British Stationers. 
The Stationers’ Association of the United Kingdom at 
a recent annual meeting held at its headquarters, 36 White- 
friars, Fleet street, London, E. C. 4, unanimously re- 
elected Percy Barringer president of the Association. This 


is Mr. Barringer’s tenth successive year as head of the or- 
connected 


ganization. He is with the house of John 


Walker & Co., Ltd. 








MR. PERCY BARRINGER, 
President. 
Stationers’ Association of the 

United Kingdom 


Mr. Barringer was one of the representatives of the 
British organization who attended the annual convention 
of the National Association of Stationers and Manufac- 
turers at Atlantic City last fall and he and his associates, 
Messrs. Clifton Tollitt, vice-president, and L. G. Sloan, 
London representative of the L. E. Waterman Company, 
made scores of friends among American stationers during 
their visit. 


Clifton Tollitt Marries. 

The British Stationer of July 10 announces the marriage 
of Clifton Tollitt, vice-president of the Stationers’ Associa- 
tion of the United Kingdom and senior member of the 
house of Tollitt & Harvey, London, to Miss Frances Fen- 
wick Green of Hampstead. Mr. Tollitt has not only dis- 
tinguished himself in business and association affairs, but 
is closely identified with work amongst boys, especially 
the Church Lads’ Brigade. 





MR, CLIFTON TOLLITT. 


Mr. and Mrs. Tollitt were the recipients of numerous 
presents, not only from their personal friends, but from the 
various organizations with which they have identified them- 
selves, in Hampstead particularly. Mr. Tollitt is pleasantly 
remembered by many American stationers, who will recall 


his visit to the annual convention at Atlantic City last 
fall. 
Office Appliances joins its British contemporary and 


other friends in wishing Mr. and Mrs. Tollitt the greatest 
happiness. 
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Axel Wibel Company in Financial Difficulties. 


Announcement has reached us that the Axel Wibel Com- 
pany of Stockholm, Sweden, upon its own petition, which 
was entered with the judge of the bankruptcy court at 
Stockholm on June 9, has been placed in bankruptcy. The 
first meeting of the creditors was held before the judge of 
this court on Wednesday, July 12, 1922, at eleven o'clock 
in the forenoon in the second department of the city hall 
at Stockholm. 

Office Appliances regrets exceedingly that this old and 
well known concern finds itself in financial difficulties. Axel 
Wibel, founder of the Axel Wibel Company, is one of the 
early promoters of modern devices and equipment in the 
Scandinavian peninsula. For many years his house has 
occupied a prominent position in this field, handling a num- 
ber of widely known American lines. The company is 
also a manufacturer and distributor of calculating machines 
one of which was described in Office Appliances a few 
months ago on the occasion of the visit of one of the 
company’s representatives to this country. 

Office Appliances may be permitted to express the hope 
that an early solution of the company’s difficulties will be 
found and that it will be able to continue with greater suc- 
cess than heretofore and with increasing prestige. 


South African Wholesaler Takes Larger Quarters. 


S. L. Low, wholesale stationer and paper merchant and 
agent for the Underwood typewriter, 55 Oxford Street, 
East London, South Africa, recently moved into large and 
improved premises and believes that he now has the finest 
office appliance shop in the province, carrying a large and 
varied stock. He states that they have experienced some 
depression in the trade, but nevertheless have always been 
busy. In order to make up for the lack of trade, they went 
in for other lines which have paid very well indeed. Mr. 
Low opened a wholesale department, which is now be- 
coming his principal business. 


British Paper Issues American Edition. 


The American number of the London Times, issued on 
July 4, has just arrived. This is a formidable publication 
in two sections and contains the advertisements of many 
American banks, newspapers, public utilities, etc. The 
advertisements likewise include hotels and various articles 
of merchandise made in the United States. The leading 
articles discuss general conditions in this country, covering 
the financial situation, foreign policies and international 
affairs, with a section on the relations between Great Brit- 
ain and the United States. There is a chapter on crime in 
the United States which is rather optimistic than_other- 
wise. F. A. Cleveland, professor of citizenship in Boston 
University, comments on the new budget. Without at- 
tempting to mention all the different articles, we may be 
permitted to make reference to the highlights in this most 
interesting publication. There is a considerable article on 
the President and Congress, the United States merchant 
shipping, and a discussion of public affairs, prohibition, 
the development of the radio, country house life, etc., all 
under the head of “America Revisited,” winding up with a 
discussion of “racial types and the ladies,’ women in poli- 
tics, etc. The author says that the American type is 
changing, that the American is today more deliberate in 
speech and slower in movement than the Englishman. 
He notes a curious result of the mixing of races in that 
there is an extraordinary number of diminutive young 
women, especially in New York. 

Taking the matter all in ail—and this is only a part of 
the most interesting contents of this number,—the Ameri- 
can edition of the London Times is a most carefully edited 
publication, quite up to the standards of other numbers of 
this remarkable journal. It is no wonder that the Times 
speaks with authority on British problems. 


Italian House Uses Newspaper Space in Adver- 
tising. 

The house of Rebora & Beuf, general agents for the 
Underwood Typewriter Company for the principal cities 
of Italy and the colonies, are advertising vigorously the 
Underwood portable typewriters in the daily papers of 
Milan and Genoa. A quarter page advertisement in the 
Corriere Della Sera of June 12 shows a delighted looking 
gentleman evidently happy in the possession of an Under- 
wood portable machine. He seems to be about to depart 
on a trip. With his right hand he is raising a cap and 


smiling a farewell, while in his left hand he holds the type- 
writer enclosed in its case. 


President of Noiseless on European Trip. 


Dr. C. W. Colby, president of the Noiseless Typewriter 
Company, 253 Broadway, New York, N. Y., left on Satur- 
day, July 15, for_a two months’ visit to England and the 
continent. Dr. Colby will stop first in the British Isles, 
later going to different countries on the mainland. He 
sailed on the “Olympic.” 


New Russian Paper Combination. 


According to a report from Russia, the General Pa 
Trust was organized in February of this year. Six ad 
tories, with a total pay-roll of over 8,000 employes, take 
part in this combination. The production of these six mills 
in February was somewhat larger than in January. The 
production of pulp and paper in January and February 
was as follows: In January, 226 short tons of ground 
wood, 1,051 short tons of chemical pulp, and 1,250 short 
tons of paper; in February, 343 short tons of ground w 
1,139 short tons of chemical pulp, and 1,305 short tons o 


paper. 


Leipsic Spring Fair Attendance. 


Over 155,000 attendance cards were sold by the Leipsic 
Spring Fair, which was held March 5-14. There were 
said to have been over 400 Americans in attendance, al- 
though the system of registration indicated but forty-one. 
The registration was said to have been faulty. Domestic 
buyers bought heavily. In many cases buyers from high 
value countries went away from the fair disappointed, be- 
cause the bargains they expected did not materialize. 
Many exhibitors had difficulty in quoting prices for ex- 
port, owing to uncertainty in naming terms. Representa- 
tives of the “Aussenhandelsstellen,” the price fixing agency, 
were present in every division. Many exhibitors failed to 
call on this agency when terms were discussed. 


Tacna-Arica Pact Signed. 


The forty-year dispute between Chile and Peru over 
Tacna-Arica was negotiated at Washington July 21, after 
ten weeks of deliberation by representatives of the two 
countries interested. The signing of the protocol is hailed 
as a factor in removing a source of international irritation 
which might have brought serious consequences. 

One immediate result of the settlement, it was predicted 
in all quarters, will be to add greatly to the vitality of 
the discussions which are to take place when the fifth 
Pan-American conference meets next March in Santiago. 
Important questions, including a Pan-American League of 
Nations proposal and a disarmament plan for the western 
hemisphere, are to be considered at the meeting and it is 
conceded generally that they can be talked over in a clearer 
nee with the vexing Tacna-Arica problem swept 
aside. 

The protocol and its complementary act still are to be 
ratified by the Chilean and Peruvian congresses, and al- 
though no serious opposition is expected here, it appears 
likely that restoration of diplomatic relations between San- 
tiago and Lima, broken in 1910, will await parliamentary 
approval. The ratifications are to be exchanged within a 
period of three months under the terms of the settlement, 
and it is expected that President Harding, as the desig- 
nated arbitrator, will begin formal consideration: of the 
question immediately afterward. 


Outlook Improves for American Trade in Spain. 


Commercial Attaché C. H. Cunningham, Madrid, Spain, 
in a communication to the U. S. Department of Commerce, 
states that the anomalous situation which has existed in 
Spain for a considerable period pending the settlement of 
important issues, is ended. Although the budget has not 
yet been approved, prospects are favorable for its adoption 
as presented and the tariff question is definitely settled. 
Government finances are slightly improved as a result of 
reduced expenditures in Morocco. The flotation of new 
securities has gone forward on a large scale and credits 
are easier. The gradual rise of the peseta is increasingly 
to the advantage of imports from America and the out- 
look is better for the development of markets for American 
products. Export trade with Italy and Switzerland, with 
which commercial treaties have been concluded, is increas- 
ing. Activity in the textile industry continues, Late rains 
have assisted the cereal crops materially. 

Such is the general outlook as related by Mr. Cunning- 
ham. The particulars with relation to basic industries bear 
out his assertions. 
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Molle Typewriter Company in Bankruptcy. 


At a meeting of the directors of the Molle Typewriter 
Corporation of Oshkosh, Wis., on Friday, June 30, it was 
voted to place the company in bankruptcy for the berefit 
of all creditors. Office Appliances is informed that the 
court will sell the company’s assets within sixty days. R. 

Wynn, president of the company, and his associates 
will endeavor to reorganize and bid in the property at 
the sale. 

The liabilities of the company are given as $131,716.00 
and the nominal value of the assets is $262,028.00. The 
largest item among the assets are machinery valued at 
$168,440 and merchandise worth $78,697.00. Unsecured lia- 
bilities aggregate $105,199.00. The holders of the two 
largest unsecured claims are Lillian M. Scott, Canton, O., 
$68,252.00, and F. S. Feldman, Oshkosh, Wis., $10,597.00. 
State, county and city taxes aggregating $14,000 are un- 
paid. The secretary of the company is C. A. Bolles. 


Impostor Operating Among Eastern Stationers. 

Representing that he is connected with a stationer at 
Worcester, Mass., a man is obtaining small sums of money 
from stationers in that vicinity. 





Changes in Y and E Organization. 


Several changes have recently been _made in the home 
office organization of the Yawman & Erbe Manufacturing 
Company which will be of interest to members of the 
office equipment fraternity. W. E. Andrews has resigned 
his position as manager of the agency-dealer department 


and has been succeeded by Harvey P. Rockwell, export 
manager at New York. Mr. Andrews resigned in July to 
enter private business. For several years 

Mr. Rockwell has been the active head of ® 


the “Y and E” export department and will 
still retain the management of that office in 
addition to his work as manager of the 
agency-dealer department. Mr. Rockwell 
was formerly in charge of this department, 
so that he comes to it with a thorough ac 
quaintance with the details of its manage- 
ment. Furthermore, the well-rounded ex- 
perience he has acquired in his travels as 
export manager will tend to augment his 
success in matters of domestic trade. 

Mr. Rockwell is typical of the progressive 
young man in business. He has a keen 
knowledge of merchandising methods, plus 
a well-grounded knowledge of the Y and E 
line, which should prove to be an asset to 
all agents and dealers with whom he comes 
in contact. 


Ladson Butler, manager of the educational 
department, has resigned that position and 
the duties formerly handled by him have 
developed upon W. Freeman, the adver- 
tising manager of the Yawman & Erbe 
Manufacturing Company. The advertising 





HARVEY P. ROCKWELL. 


department will continue the work of the educational de- 
partment in connection with its other labors. The two 
departments function much along the same lines, the edu- 
cational department endeavoring to teach the Y and E 
line to salesmen and the advertising department teaching 
the features of the line to business men of the United 
States. 

The company has plans in mind for greater expansion 
than ever before. 


L. G. Sloan Visits United States. 


Lawrence Gunn Sloan of L. G. Sloan, Ltd., London, 
England, agents for the L. E. Waterman Company on 
the other side, returned home on Saturday, July 15, on 
the steamer Olympic after a short visit in this country. 

While here, Mr. Sloan laid the cornerstone for the New 
Fountain Inn at Eustis, Florida, in which Frank Water- 
man of the L. E. Waterman Company is particularly in- 
terested. On B hens soy July 5th, Mr. Sloan addressed 
the Tuesday Noonday Club, which met on the day men- 
tioned because of Independence Day falling on Tuesday. 
On both these occasions, he spoke on “Anglo-American 
Friendship” which is the topic closest his heart, Friday, 
July 7th, Mr. Stoan addressed a special meeting of the 
Rotary Club at Tampa, Florida, on the same subject. Be- 
fore leaving for the United States, he attended a dinner 


given by Sir John Baddeley, Lord Mayor of London, and 
a stationer, to His Majesty’s Judges in honor of Chief 
Justice Taft. Solicitor General James Beck of the U. S 


was also present on this occasion. He also attended 

luncheon the day prior to the one mentioned given in 
honor of Irving Bush, president of the New York Chamber 
of Commerce, by the London Chamber of Commerce. Mr. 


Sloan is vitally interested in anything that 
S } will bring about a closer relationship among 
the English speaking nations and particu- 
larly England and the United States and 
he avails himself of every opportunity 
to get in touch with the American people. 
Sir Napier Burnett, head of the British 
Red Cross, accompanied Mr. Sloan on this 
visit. During the war, Sir Napier gave up 
his practice as a surgeon to reorganize and 
take charge of the hospitals which work 
he has continued to do after the armistice. 
He spoke, as well, at the luncheons in 
Florida on the subject of “Health” and ad- 
dressed a meeting of the Rotary Club of 


New York on the “Importance of Health 
in Business Life.” 

This was Sir Napier Burnett’s first visit 
to America and his impression as given in 
his address to the Rotary Club was that 
he was greatly impressed with the big 
things he had seen in America not only in 
the buildings but the big capacity for deal- 
ing with things, but the biggest thing 


colossal ig- 
statement, 


he had discovered was his own 
norance of this country. (This 
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I ventured to tell him, could be applied to an even greater 
extent to our knowledge of England). Sir Burnett was 
particularly impressed by the Life Extension Institute and 
the manner in which it takes care of the health of the 
business man. The methods used by the different insur- 
ance companies in taking care of their policy holders was 
also very interesting to him. He visited a great many hos- 
pitals while here to study the American methods of tak- 
ing care of disease and sickness. 

It is Mr. Sloan’s belief that conditions are certainly im- 
proving in a decided manner. The business of L. G. Sloan, 
Ltd., is practically a world business which gives them an 
index as to the way “the wind is blowing.” Orders have 
recently come in from France, Belgium, Holland, Spain, 
Switzerland and Italy, which is proof that all these coun- 
tries are making progress. Splendid encouragement comes 
from India, South Africa, Australia and New Zealand and 
fair results are obtained from the Scandanavian countries, 
Norway, Sweden and Denmark. It is always possible 
from the business obtained from the different countries to 
give a feeling as to the way things are going. A year ago 
everything was comparatively dead but Mr. Sloan states 
that the condition is reversed now and that business is con- 
stantly improving. The home trade of the British Isles 
is encouraging as well. All stocks practically have been 
reduced in the dealer’s hands which necessitates the re- 
plenishing of them. While the political situation in Ireland 
has been troublesome and anything but pleasant, Mr. Sloan 
states that their business with that country has been good, 
due to the fact that their travelers have continued to visit 
the different business points in the face of conditions. A prac- 
tical engineers strike inEngland which lasted for ten weeks 
has just been settled but during this period, building was 
slowed up and allied interests were quite naturally affected. 

Exchange is helping a bit to bring better business con- 
ditions back, but it is Mr. Sloan’s belief that it is not 
stable yet and that it will not be for some little time to 
come. 

The unemployment situation is decreasing every day in 
England and more wheels are beginning to turn in the 
factories than for some little time in the past. France is re- 
ported as busy, Switzerland and Italy are likewise reported 
as “really working.” 

Mr. Sloan’s attitude was one of positive optimism and 
it is his belief that we will have a very substantial gain 
in business and improved business conditions in a very few 
months. 

With reference to the reorganization of hospitals men- 
tioned in the foregoing, it will be of interest to readers of 
Office Appliances to note that L. G. Sloan, Ltd., gave up 
their advertising space in a London daily recently for the 
benefit of the Combined Appeal Headquarters, which is 
asking a donation of 500,000 pounds for the equipment of 
hospitals. This sum is necessary to provide beds and 
other materials for the relief of sickness and suffering. Mr. 
Sloan is keenly interested in this movement and is a con- 
tributor to the fund.—D. N. B. 


G. H. Wark Heads N. C. R. in Europe. 


The National Cash Register Company has reorganized its 
European business, concentrating responsibility on G. H. 
Wark. An advisory committee of five meets every three 
months, either at London, Berlin, Paris or Vienna. Europe 
has been divided into three sections, each in charge of a 
supervisor. H. C. Banwell is supervisor at London, with 
jurisdiction over Great Britain, France, Belgium, Italy, 
Switzerland, Spain, Portugal, Algeria, Morocco, Egypt and 
Canary Islands. H. C. Boysen, Berlin, controls Germany, 
Holland, Denmark, Sweden Finland, Norway, Iceland, Est- 
land, Livland, Kurland and Russia. O. Rosin has charge 
of Austria, Czechoslovakia, Jungo-Slavia, Hungary, Ru- 
mania, Bulgaria, Turkey, Greece and Poland, with head- 
quarters at Vienna. 


Fire Prevention To Be Visualized. 


One of the biggest features of National Fire Prevention 
Week will be National Fire Prevention Exposition to be 
held beginning October 2 in New York. This exposition 
has been endorsed by the National Association of Insur- 
ance Agents, the National Board of Fire Underwriters and 
other associations interested in educating the public to the 
common hazards and their elimination and in loo-satardinn 
and fire-fighting devices and fire resistive materials. W. 
W. Orr, assistant secretary of the National Association 
of Credit Men and who is in charge of the fire prevention 
work of that big organization, also favors the plan. 


There will be displays of modern fire apparatus, of fire 
extinguishers of all kinds, of safety devices, fire-safe build- 
ing materials and other appliances of interest to factory 
superintendents, managers and executives; business men; 
fire department officials; municipal authorities, and the 
public generally. 

Plans are also being laid to have outdoor demonstra- 
tions, fire drills by children, tests of fire apparatus, con- 
tests between modern and old fire engines and other spec- 
tacular features. 

At the exposition will be started a movement to form a 
National Junior Fire Brigade of boys who will aid in 
every way they can in suppressing and preventing fires. 


National Association of Office Appliance Manufac- 
turers to Meet. 


The annual meeting of the National Association of Office 
Appliance Manufacturers will be held at Atlantic City, 
N. J., September 14 and 15. Officers for the ensuing year 
will be elected and the work of the past year reviewed. 

The meeting will be held at the Hotel Traymore. 


General Fireproofing Company Appoints New Ad- 
vertising Manager. 

The General Fireproofing Company, Youngstown, Ohio, 
has appointéd R. S. Gildart of Cleveland, Ohio, to the posi- 
tion of advertising manager. Mr. Gildart was formerly 
director of publicity for The American Malieable Castings 
Association, Cleveland, prior to which he was advertising 
manager for The P. B. Yates Machine Company, Beloit, 
Wisconsin and The Kelvinator Corporation, Detroit, 
Michigan. ; 

Mr. Gildart was selected for the position because of his 
experience in the field of technical advertising, in which 
work he has been engaged for a number of years. His ex- 
perience combines a knowledge of engineering practice, 
sales and publicity work, which The General Fireproofing 
Company considered essential to the proper direction of its 
advertising policies. 

The General Fireproofing Company is engaged in the 
manufacture of metal lath, expanded metal and concrete 
re-inforcing materials as one branch of its business, and 
in the production of steel office furniture and equipment 
as another. Its products are well known to the building 
trades as “Herringbone Rigid Metal Lath,” “Self Senter- 
ing,” “Trussit,” “GF Steel Tile,” and to the office equip- 
ment trade as “GF Allsteel Office Furniture.” The latter 
includes steel desks, filing cabinets, steel shelving and fire 
proof safes. 

C. W. Noble, who has been advertising manager for sev- 
eral years, has been advanced by the company and will 
conduct market investigations and special research work. 


Pacific Northwest Stationers Meet. 

The annual meeting of the Pacific Northwest Stationers’ 
Association was held at Portland, Ore., July 21 and 22. 
This is a divisional branch of the National Association of 
Stationers and Manufacturers. The president of the or- 
ganization for the past year has been J. K. Gill, head of 
the J. K. Gill Company at Portland. 

W. H. Greenleaf, field secretary of the National Asso- 
ciation, attended the meeting, a report of which we hope to 
present in the September issue of Office Appliances. 


EXCUSE US, PLEASE! 


Five Seconds, Not Five Minutes. 

In Office Appliances for July, as well as in the present 
issue, an error has occurred in the Hammond advertise- 
ment which should have been caught, but in both cases 
was oyerlooked in handling the proof. Fortunately, it is 
one of those errors which any Hammond user will in- 
stantly detect. In one of the lines of small black ae ue 
a statement appears “Type changed in five minutes.” is 
should be, “Type changed in five seconds.” Everyone 
who is familiar with the Hammond machine well knows 
the convenience and speed with which the different type 
faces may be changed, so that one may type a sentence or 
part of a sentence in one style of type and continue with 
another smaller type, larger type, or a different face en- 
tirely, or may change from one language to another with 
equal versatility, using type with the proper markings for 
languages which require them. The error is unfortunate, 
but it is by no means serious because so readily detected. 
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CONVENTIONS 


Elliott-Fisher Men Hold Successful Convention. 


Joint Camp and Conference of All-Star Salesmen and Local 
Managers Brings Out Many Valuable Ideas for 
Work of Coming Year. 


From July 2 to 8, inclusive, the Elliott-Fisher Company’s 
all-star salesmen and local managers held a joint camp and 
conference at the Westminster hotel, Wellesley Island, 
Thousand Islands. Approximately 175 men were present 
from all parts of the country. A special train was made 
up from Utica to Clayton, N. Y., filled with Elliott-Fisher 
folks exclusively, arriving at Clayton late on Sunday morn- 
ing, July 2. A boat was taken to the island, where a flag 
raising was held immediately upon arrival and the camp 
was christened Camp Elliott-Fisher. Later in the day E. 
St. Elmo Lewis, the well known advertising mar, delivered 
an address on “Esprit de Corps.” 

The island is an ideal spot for a convention of this kind. 
It is a beautiful place and the holding of the convention 
here tended to keep the men together and to make every- 
body acquainted with everybody else. No collars nor 
neckties were allowed during the camp and everybody 
went about with a view to personal comfort. Anyone who 
“dressed up” was subject to arrest and detention in the 
hoosegow. 

Monday, July 3, was devoted to the business conference. 
Nature had decreed that rain was the order of the day, so 
that the selection of that day for business sessions was 
appropriate. Monday’s program began with reveille at 
6:00 A. M., and salute and flag raising at 6:30. Breakfast 
was over at 7:30 and at 8:00 everybody was present in the 
assembly hall. After singing, the business of the day was 
opened by President P. D. Wagoner, who gave the presi- 
dent’s message. The subject “Why We Are Here” was 
covered by M. S. EYlar, vice-president in charge of sales. 
H. A. Foothorap, vice-president, spoke on “Future Pos- 
sibilities of Elliott-Fisher,” followed by L. G. Julihn, vice- 
president, on “To Have and to Hold.” After a ten-minute 
recess, the All Star Club members were called upon to 
talk about “The Secrets of My Success.” After luncheon 
the convention came to order at 1:30, when after the sing- 
ing of songs, Mr. Foothorap spoke on “Elliott-Fisher Im- 
provements,” and L. E. Lentz, manager of the sales and 
service department addressed the meeting on the effect 
of improvements as they relate to service. After a fifteen 
minute recess there were comments and suggestions by 
convention members on improvements. The meeting ad- 
journed at five o'clock. Dinner was over at seven o'clock 
and at 7:05 came the salute and flag lowering. From 8 to 
9:30 was given over to the district managers’ evening. In 
charge were L. W. Koss, R. E. Richwine, F. L. Benedict, 
C. H. Bolton, R. B, Buswell, C. H. Reed, E. W. LaTourette. 

Tuesday, July 4, was sport day and the camp was divid- 
ed into two sections for the sake of competition, the Univer- 
sals or Blues, and the Simplexes or Reds. At the end of 
the week, a cup was given to the Blues who were the win- 
ners, having garnered the most points in all the sports en- 
tered into. These included baseball, golf, tennis, swimming, 
rowing, volley ball, croquet, quoits, tug of war, etc. Cups 
were given for prizes in the individual events. In the eve- 
ning the initiation into the Loyal Order of Yu-Hoos was 
held. This was followed by a band concert and fireworks. 

Wednesday, July 5, was devoted to business in the 
morning and sports in the afternoon. The morning session 
included a demonstration of the flat platen by G. E. Ressler, 
local manager at Portland, Me., followed by a discussion. 
After recess E. F. Mumm, sales agent at Oshkosh, Wis., 
demonstrated the Simplex and Universal accounting ma- 
chines. This demonstration was also discussed, and after 
singing, W. H. Repp, local manager at Harrisburg, Penna., 
demonstrated the automatic feed. There were other ad- 
dresses, including one by L. E. Lentz on the “Service 
and Supply Department” and an address on “Time Pay- 
ment Agreements” by C. S. Duncan, secretary and treas- 
urer. Discussions followed each one of the foregoing ad- 
dresses which were given in the evening after dinner. 

On Thursday the order was reversed, the day being de- 
voted to sports in the morning and business in the after- 
noon. Discussions were given as follows: “Promotion in 
the Sales Force,” M. A. Seely, assistant sales manager; 
“How Local Managers Can Assist Salesmen,” E. W. La- 
Tourette, district manager; “Commission Accounting Ap- 

lied to Elliott-Fisher,’” R. F. Griffith, local manager, 


ayton, O.; “Office Management,” F. C. Snow, local man- 


AND OUTINGS 


ager, Chicago, Ill. In the evening, the following subjects 
were presented: “How to Interest Accountants and Ac- 
counting Firms,” E. R. Baines, comptroller; “Relations of 
Local Agents and Sales Managers to the Company,” M. H. 
Dean, assistant secretary. All of these subjects were freely 
discussed by those present. 

On Friday the business subjects covered included talks 
on the “Results of Elliott-Fisher with Competing Ma- 
chines,” S. V. Harding, local manager, Springfeld, Mass.; 
W. C. Johnston, local manager, Philadelphia, Penna.; R. E. 
Richwine, central district manager; J. N. Tyndall, local 
manager, Providence, R. I., and F. W. Adams, sales agent, 
Toronto, Canada. 

On Saturday the conference was closed. One of the 
principal addresses of the day was a “pep” talk by E. St. 
Elmo Lewis. On the program for the day was also A. F. 
Siebert, assistant sales manager, with an address on 
“Backing Up to Sales Force,” and remarks by A. C. Brown- 
lee, wholesale, retail and general selling division, on sell- 
ing the retailers and wholesalers; C. A. Smith of the man- 
ufacturing sales division on “Selling the Manufacturers,” 
and E. A. Norman of the public service sales division on 
selling to public utilities. Mr. Lewis’ talk was made after 
recess and at 12 o’clock all business sessions adjourned. 
The closing ceremonies were held after luncheon. The dis- 
trict managers’ evening has already been referred to. This 
was on Monday between 8:00 and 9:30 P. M. In the par- 
lance of the camp it was known as “Stunt Night” and 
prizes were given for the best stunts put on. The force 
was divided into four divisions. The Atlantic district put 
on a farce; the southern district, a watermelon eating con- 
test; the central district, a tableau and the western and 
Pacific districts joined with a forty-minute act which they 
called the “Salesman’s Dream of a District Managers’ Con- 
ference.” The decision as to the merits of the different acts 
was left to the Boonville Band as being the only disinter- 
ested persons present. They awarded the first prize to the 
western and Pacific districts and the second prize to the 
central district. 

During the course of the encampment, every man had a 
ten minute interview with P. D. Wagoner, president of the 
Elliott-Fisher Company, and another ten minute interview 
with M. S. Eylar, vice-president in charge of sales. 

Open discussions were held at all business sessions and 
proved of advantage. The point was again brought out 
that if one man gave a dollar to another man, the receiver 
of the dollar might have $2.00 and the giver might be broke, 
whereas if one man gave an idea to another man, the giver 
would still have his idea and the other man would have two 
ideas. 

A band from Boonville, N. Y., was provided during the 
week for the enjoyment of the camp members. A police 
system was organized and mock trials were held before two 
judges, from whose decisions no appeal could be taken. 
Many interesting and comical situations developed. The 
judges were M. H. Dean, assistant secretary, and L. G. 
Julihn, vice-president. Judge Dean held court daily while 
Judge Julihn acted as a court of review to determine in ex- 
treme cases whether a new trial should be had. The camp 
manager was M. S. Eylar and his assistant was R. E. Rich- 
wine, who was also chief of police and Lord High Execu- 
tioner. He appointed his own force to assist him. 


As an indication of the garb of those who attended this 
conference, the following list of what to bring will supply 
an accurate idea: cap or soft hat, outing shirt, B. V. D.’s, 
light and medium, khaki or old trousers, socks ad lib., 
stout shoes, regulation tennis shoes, sweater, raincoat, bath- 
ing suit, fishing tackle, golf clubs, tennis racquets 

Twelve men, the newest local managers, were the rookies 
at the camp. These men, it was said, had been selected 
by a fair method and were the victims of hard luck. For 
a limited time they wore a distinctive costume and were 
subject to the orders of all the other members of the camp. 
A series of rookie rules was published in the elaborate pro- 
gram of the Camp and Conference. 

On Wednesday when the Reds thought that they had 
won the cup, a parade was started with the band at the 
head, but the celebration finally ended in a wholesale duck- 
ing, Mr. Gentes, President Wagoner’s secretary, being the 
first victim. All of the camp members, however, received 
their immersion in due order before the day was over. _ 

On the Fourth of July there was a fine exhibition of 
fireworks and an all-around celebration. Each guest was 
given by the company what was known as a ready cash 
book, having seven dollars’ worth of coupons to be used as 
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OF ELLIOTT-FISHER ALL-STAR SALESMEN AND 


and bottom): Panoramic 


**Rookies’’—newly 


SCENES AND EVENTS AT THE CAMP AND CONFER ENCE 
BRANCH MANAGERS, JULY 2-8, 1922.—‘‘A” and “B” (top 
baseball team, winners, with Vice-President L. S. Julihn 
Band, hired for the week to supply band music.—4 Assembling 


sert at upper right shews boquet of roses given Mr. Eylar.—6. 
-8. 


earrying Elliott-Fisherites from Clayton to Wellesley Island.- 


picture of entire group.—l. “Blue” 


for photograph on opening day.—5. Conference in session. 
of Hotel Westminster, where camp was held.—7. 


View 


“Red” 


swimming team 


‘ 
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Flag raising on the first day. 


appointed local managers.—3. Boonville 


In- 
Boat 
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spending money for such things as candy, cigarettes, cigars, 
soda, etc. 

Golf links and tennis courts were located at the Thou- 
sand Island Country Club and speed boats were used to 
take the men to and from these sports. 

The rituai of the Ancient Order of Yu-Hoos was quite 
an elaborate affair and the initiations were held Tuesday 
night, accompanied by the usual parade and jollification. 
Cups were given for the longest fish caught, the heaviest 
fish and the largest number of fish. E. St. Elmo Lewis cap- 
tured the prize for the longest fish, his catch having been 
an eel. 

Large hand-lettered buttons handsomely done were used 
as badges of identification. They were three inches in 
diameter. 

E. B. Schley, director of the company, and Samuel A. 
Neidich of the Neidich Process Company, Burlington, 
N. J., were the only visitors present with the exception of 
E. St. Elmo Lewis. 

A happy event of the week was the presentation by J. M. 
Morton, Richmond, Va., of a bouquet of flowers to M. S. 
Eylar, vice-president in charge of sales, as a part of the 
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The secretary states that. the Riverview Club, like all 
other places, is as dry as the desert of Sahara, but that 
they do have a swimming pool and the Mississippi River 
runs by the front door. The dryness, therefore, is not to 
be considered in the sense of a lack of water. 

Credit for the success of the outing is given to Bill 
Schmiederer of Buxton & Skinner, who had full charge of 
the event. 





Kardex Salesmen Convene at Chicago. 

“No other convention in Chicago in the last five years 
crowded as much hard work into each day,” said the 
agency which reported the proceedings of the convention of 
division and district managers of the American Kardex 
Company recently. The accompanying photograph, taken 
after the concluding session, shows the men still filled with 
enthusiasm in spite of the three days of hard concentration 
on business problems. It demonstrates clearly the grip 
which each man holds on the Kardex slogan for this year; 
“Enthusiasm, the spirit of the sales force in 1922.’ 


The majority of the men here shown are district man- 
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CONVENTION OF KARDEX BRANCH 


Sales Company, Tonawanda, N. 


MANAGERS, 


welcome home sales contest. Mr. Eylar was in Europe 
during the month of June, when a contest was held, the 
sales force endeavoring to express their pleasure at his 
return by “saying it with sales.” A rose for each Elliott- 
Fisher machine sold during the month of June was included 
in the bouquet and Mr. Morton, who had the highest per- 
centage of quota for the month, was selected to present it to 
his chief. Thus the welcome home was said both with sales 
and with flowers. The likeness of this bouquet appears as 
an inset on the opposite page. 


St. Louis Stationers Hold Outing. 


The St. Louis Stationers’ Association held its annual 
outing at the Riverview Club on the Mississippi River, just 
above the City Water Works, Monday afternoon and eve- 
ning, July 17. The time was spent in golfing, swimming 
and a dinner dance at seven o'clock. Quite a good crowd 
was in attendance comprising mostly the members, execu- 
tives and managers of the sales departments of the various 
members of the association. The affair was very enjoyable 
to all concerned. 

Amedee Peting, former president of the George D. 
Barnard Stationery Company, was a prominent figure on 
the dance floor. Mr. Peting is an honorary member of 
the St. Louis Association and attends all meetings. 


RECENTLY HELD IN CHICAGO.—Cut by 


courtesy of the Kardex 


agers of the Chicago and Central Divisions. The group 
also includes President James H. Rand, Jr. (center man in 
front row) and at his right Geo. A. Wilson, the new divi- 
sion manager of the Central Division. The convention was 
Mr. Wilson’s formal introduction to the district managers 
who will work under his direction. 

The following telegram was received during the conven- 
tion from the National City Bank of New York, the largest 
bank in the United States: 

“James H. Rand, Jr., 
c/o American Kardex Co., 
Chicago, III. 

“Cordial greetings to the Kardex organization and | 
hope your convention is a success in every detail. This is 
the year when salesmen prove whether they are live wires 
or back numbers. Business has been improving, with many 
indications that it will continue to improve. You have sat- 
isfactory products and orders are available if you go and 
get them. Under your leadership Kardex has shown won- 
derful results and many years of prosperity are in store 
for you and your organization. 

THE NATIONAL CITY BANK OF NEW YORK.” 

The Kardex plant and administration offices at Tona- 
wanda, N. Y., are being expanded to take care of an in- 
creasing demand. The entire sales force now includes over 
five hundred trained men. 
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DURING THE ANNUAL OUTING OF THE CINCINNATI FURNITURE ASSOCIATIONS. 


_The picture at the left shows Ed. Zurborg, president of the Queen City Furniture Club, and Fred W. Stille, president of the 


Cincinnati Furniture Exchange, greeting each other. 


At the extreme right are Ed 


Davis and R. E. Becker, two members of 


the original entertainment committee of twenty-four years ago. The four pictures between the two just mentioned show various 


groups of prominent members. 


Outing of Furniture Men. 

“Playing marbles” was made a feature of the twenty- 
fourth consecutive annual outing of the Cincinnati Furni- 
ture Exchange, held at the Superior Fishing Camp, on the 
Little Miami river. The old men became boys again and a 
jolly time was had “shooting marbles” as they did many 
years ago. Despite the fact that many are “in the gray- 
haired class” the sport of boyhood was not forgotten, and 
many brilliant shots were made. But that was not the only 
game played at this “stag outing” of the furniture men. 
Baseball was played in the morning between the manufac- 
turers and supply men, in which the manufacturers drew 
the big end of the score, and in the afternoon between the 
manufacturers and dealers, in which the latter won, and it 
may as well be added that there are a good many brilliant 
players among the furniture men. Quoits, tennis, card 





PICTURES TA 
TION HEI) LAT 
tion Back row, left to right: C. 


> LAST JUNE.—Upper left hand picture, 


KEN AT THE ANNUAL CONVENTION OF THE INTERNATIONAL STAMP MANUFACTURERS ASSOCIA- 
I a group of the ladies. 


R. Manzer, Pittsburgh, Penna., secretary Sig. 


One picture shows some of the members playing old fashioned games of marbles. 


games and swimming and fishing were also indulged in. 
It was noticeable that many who participated in the first 
outing were present and declared that they felt as young as 
they did then. Then came the great feature of the day 
which all enjoyed to the end—the “chicken dinner.” 


The music and entertainment were furnished by the 
famous Schnapps Band, who have played for the furniture 
men for many years, and of which “Whitey” Arens is still 
the leading musician and entertainer. A return to old 
times was noted when the singers assembled around the 
musicians and kept up the jolly time all the day. For 
three or four years such a day has not been enjoyed, and 
to Fred W. Stille, president of the Exchange, and Charley 
Groene, of the Entertainment Committee, the honors be- 
long, they having been indefatigable. assisted by Secre- 
tary Kemper, in seeing that all enjoyed the day. 





Top center picture, officers of the associa- 
Pels, San Francisco, Calif., third vice-president; 
first vice-president; L. W. Edgarton, Chi- 


J. L. Bryan, New York, N. Y., fourth vice-president; H. R. Seefried, Cleveland, O., 

cago, lll., director, and G. D. Messing, St. Paul, Minn., second vice-president Front row, left to right: George Westbrook, 
Hartford, Conn., director; H. W. Foglesong, Chicago, IllL, treasurer; A. G. Fales, Omaha, Nebr., president; R. F. Hershey, Pitts- 
burgh, Penna., director; William Jenkins, Pittsburgh, Penna., chairman board of directors. Right hand picture, a oup of 
Eastern stamp manufacturers. Sack row, left to right: J. J. Chandler, H. Heine. A. Scheminger, D. T. Jensen, Al hmidt, 
Cc. P. Rice. S. Spanier, Hvgo Krengel, H. L. Romayne, R. J. Bourne: second row, left to right: S. F. Curry, B. G. Volger, 


Bryan, Miss A. G. Behnke, 
Tavernier, M. B. 


H. Jonas, J. L 


Snindler, C. Kirschbaum. L. H tehse 


association. Left to right: M. L. Willard, Chicago; 
burgh; Henry 
Arthur G. 
presidents not at the convention. 
N. J.; William Jenkins, 

. Ree 


Hanson, Chicago; R. F. Hershey, 


Fales, Omaha, present president. 
Pittsburgh; 
Fred Hiss, Columbus, O., and H. C 


George N News, as a Hice 
Lower left hand picture, present president and 
James Cook, 
Pittsburgh; George Westbrook, 
Cleveland and E. J. 
Charles Everson is the only past president deceased 
Miss A. G. Behnke, New 
Leipsner, Kansas 


Wilbur Taylor of 


York, N. ¥ 
City. Mo., 


sitting, left to right: R. W. 
ast presidents of the 
Gus Meyer, Chicago; illiam Jenkins, Pitts- 
Hartford, Conn.; Charles L. Safford, Chicago; 
McArdle of Omaha were the only living past 
Center picture: B. G. Volger, Passaic, 

Lower right hand picture: G. W. Billings, Auburn, 
ali old timers in the organization. 


William A. Force, Sr.; 


Omaha, Nebr.; 
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OLIVER “RED CIRCLE” FROLICS AT FOX LAKE, ILL. 
Top Row—Left, Venice Cottage from the Pier; Center, The Winning 
Bottom Row—Left, Manager Barlow at Bat; Center, Defeated, Yet 


Sales Force enjoyed a July Outing. 
Team; Right, “‘Willie,’’ the Mascot. 
Happy; Right, the Yacht Club House. 


Oliver “Red Circle” Outing. 

The nineteenth annual outing of the “Red Circle” 
organization of the Oliver Typewriter Company was con- 
ducted according to schedule July 14 to 16. 

The party left the Oliver building, Chicago, IIl., early 
Friday and made the trip to Fox Lake by motor, the 
salesmen using their own cars on the trip. No mishap 
occurred enroute and the men reached the Venice cottage 
in buoyant spirits ready for the fine dinner that was pre- 
pared for them. John Henry Moore, the chef, certainly 
knows how to fry chicken. 

Friday afternoon and evening was spent in swimming, 
rowing, fishing, etc., to get the men in condition for the 
strenuous ball game Saturday morning. The weather was 
simply ideal. There is no more agreeable spot on a July 
day than the shores of Pistakee Bay, says Manager Barlow. 

In the gray dawn of Saturday morning the captains of 
the two teams roused the players from their slumbers and 
made them take a dip in the cool waters of the lake. 
Other mild exercises followed until breakfast. John Henry 
Moore fries a wonderful hot cake. 

When the two teams reached the ball grounds they 
were in the pink of condition and ready for the battle. 
Regan’s “R. A. C.’s” were positively arrogant and impolite. 
The “Bear Cats” became roiled and screamed defiance at 
every opportunity. The diamond in order, Umpire Jochem 
gave the command, “play ball.” It is of record that every 
man tried at least to obey the order. 

The contest which followed could hardly be described as 
an argument, and the imagination will serve better than 
words. Up to this moment Jochem was popular with the 
entire sales force. He owes much to the protection of 
two large hickory trees which stood on opposite sides of 
his position near the pitcher’s box. His physician is not 
yet certain as to whether one or two ribs are fractured. 
The score? Yes, two to one. In favor of the “R. A. C.’s.” 

The foot races were all won by Lawrence Williams, who 
proved entirely too fast for his closest opponent, Walter 
Barker. O’Neil and McDonough tied for first place in the 
putting contest. Both are now devotees of St. Andrews. 
W. W. Brown and Mascot “Billie,” carried off the fishing 
honors. Maurmann excelled in swimming. The badger 
fight was postponed until next year. 

Saturday evening the party made a tour of the lakes in 
“Du-Bell II,” of the Jack Britton line. McDonough dis- 
tinguished himself as a choir leader, his straw hat serv- 
ing as a baton. Some choice solos were rendered. One 
enthusiast started the once favorite “We Won’t Go Home 
Till..,” but Manager Barlow insisted “them days are 
gone forever.” 

The boys may forget the ball game, the races and the 
rides, but they will ever remember the fried chicken pre- 
pared and served by John Henry Moore at Venice cot- 


Snap Shots taken when the Chicago 





tage Sunday, July 16, 1922. Another thing, John Henry 
seemed to enjoy serving and seeing the men relish his 
savory dishes. Mrs. E. J. Forst, the proprietress, used 
particular care in making the Oliver boys comfortable and 
at home. 

At 3 p. m. Sunday roll. call brought the boys together 
for the return trip. Careful inquiry showed that every 
man was pleased and benefited by the outing. All ex- 
pressed their eagerness to return next year. Invigorated 
and inspired, better acquainted, more in sympathy and fel- 
lowship with each other and each other’s work, the boys 
turned again to their: duties with cherished recollections of 
the nineteenth annual outing of the “Red Circle.” 





Hall People Hold Picnic. 

The employes of the Halli Lithographing Company of 
Topeka, Kas., held their 1922 annual picnic at Camp 
Daylesford on Saturday, June 17. The weather was just 
right and there was a continuous program of fun carried 
out without a hitch and with no tedious moments, nor 
tiresome stunts, nor lack of refreshments. More than two 
hundred of the Hall Lithographing family were present, 
the number including officers, employes and their families 
and the beaux and sweethearts of the unmarried ones. The 
affair was very democratic and betokened the spirit of 
the day. 

Camp Daylesford is fourteen miles southwest of Topeka 
on the Wakarusa. Some went in the morning and stayed 
all day, but the biggest part of the crowd went out in the 
afternoon at 1:30, the entertainment program starting an 
hour later with a concert by the Diamond Dust Band, or- 
ganized by the Hall employes. “Diamond Dust” is the 
name of the Hall employes’ house organ, a well edited little 
four page periodical full of pep and good suggestions. 

At first the Hall employes planned to have a picnic on 
their own account, inviting the officers as honor guests, but 
the officers demurred and insisted that the picnic be held 
at the expense of the Hall Lithographing Company. Not 
only was the expense borne by the company, but a full 
day was allowed on pay to the entire force. Clyde A. 
Rowe was chairman of the general committee. He selected 
his chairmen for the various sub-committees, each one of 
whom proved himself to be a worker. The hard work of 
the committees fell upon the shoulders of Messrs. Rowe, 
Arthur Rodell and Claude L. Dougherty. A band was or- 
ganized and began rehearsing in the press room as soon as 
the picnic idea was brought to a head. A playlet was then 
arranged for among some of the ladies, while others 
agreed to introduce new dances. Refreshments in abund- 


ance were provided and games arranged. The program 
was carried out as advertised and on time. 

The fat men’s race was won by Louis J. Vigneron, who, 
his envious opponents said, was a “ringer,’ because he 
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he lean man’s 
Hall, presi- 


was an athlete and not really a fat man. 
race went to “Doc” McKinley. Richard N. 
dent of the company, came in second. 

The ladies’ nail driving contest went to Mrs. W. Z. Rep- 
logle. Madeline Brown won the potato race, while the 
three-legged race for boys was won by Applegate and 
Balka. First prize in the tug of war went to the compos- 
ing room team. Of the six entries in the girls’ running 
races, Miss Swartz came in first. Other contests included 
horse shoe pitching, boxing bouts, a fat ladies’ race, ete. 
Mrs. Clay Cunningham won first prize for the cakes. 

There was a ball game between the office and the fac- 
tory, the factory nine winning by a fourteen-to-one score. 
After supper there was a band concert and solo singing, 
community singing and a short address by Mr. Morse, 
general manager. Another speaker was Mr. Seely, secre- 
tary and sales manager. The response on behalf of the 
employes was made by Jim Shepherd, a traveling repre- 
sentative of the house of Hall’s. All the speeches were im- 
promptu. Following the speeches came a comedy skit, en- 
titled “Nothing to It,” by Genevieve Stach, Maud Huitt 
and Daisy DeHaven. This sketch was clever and humor- 
ous and there was ample leeway for the application of 
jokes upon individuals in the audience. It is said that the 
real gem of the program was the dancing of Daisy De- 
Haven and Genevieve Stach in costume, Miss DeHaven 
in a Spanish interpretation and Miss Stach in a classical 
Egyptian dance. One went on as Valera of Seville and the 
other as Rosetta. The picnic program developed the fact 
that the house of Hall has talent, both developed and 
undeveloped. 

The picnic was so successful that another event of the 
kind will be held next year. 





Oregon Stationers Have Outing. 

The stationers of Eugene, Ore., were hosts to a number 
of fellow craftsmen from the Wilamette valley and South- 
ern Oregon. Dinner was served on the banks of a famous 
trout stream. Diverse entertainment features were pro- 
vided. The guests were highly pleased with the outing, and 
hoped that it might become an annual event. Among those 
present were wy: and Mrs. S. T. Shoemaker, Roseburg; 
Mr. and Mrs. E. Patton and August Neugebauer, Salem 
Mr. and Mrs. eal N. oe. McMinnville; J. C. Hay- 
ter, Dallas; Mr. and Mrs. C. G. Rawlings, Charles Rawlings 
and Mrs. C. E. Wick, Alben: Mr. and Mrs. John B. Coe, 
Miss Susie Coe, Miss Carrie Wood and Morris Schwartz- 
child, Eugene. Some of the guests motored more than one 
hundred miles to attend. 


Pacific Northwest Merchants’ Convention. 
The Pacific Northwest Merchants’ Convention and Ex- 
position was held July 24 to 29 at the Bell street terminal 
of the Seattle Port Commission. The show was held simul- 
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taneously with the Washington Furniture Manufacturers’ 
exhibit at Tacoma, and the two cities co-operated in mak- 
ing both expositions successful. 

A mile of exhibits was featured by the Pacific North- 
west Merchants’ Convention. The exhibit floor comprised 
105,000 square feet of space, nearly double the size of last 
year’s exposition. The show was in charge of a group of 
Seattle’s leading business men, of whom A, B. Coleman, 
vice-president and general manager of the American Paper 
Company, was general chairman. More than 2,500 mer- 
chants from the Seattle trade territory registered at the 
convention, and the exhibits were viewed by 300,000 per- 
sons. 

One of the many interesting exhibits was a complete 
paper making plant, installed by the Oregon ty & Paper 
Company under the personal direction of C. F. Beryl, rep- 
resentative of the company. The plant consisted of an 
8-inch paper making machine, which turned out different 
colored paper every day; a wood crusher, pulp digester, 
and various other machinery used in producing paper. 
Paper was manufactured, printed on linotype and mono- 
type machines and engraving plant presses, and bound in 
booklets for the edifiction of the public. 


Boston Stationers Hold Outing on Beach. 

The annual outing of the Boston Stationers’ Association 
took place at Pemberton Inn near Hull on Saturday after- 
noon, June 24. More than four hundred people took the 
boat at Rowe’s Wharf shortly after noon on the day 
named. 

Clarence P. Davis of Ward’s opened his famous Midway 
and stationers indulged in ball games and other sports. 
The Midway was a wonder and provided enjoyment for 
everybody. Prizes were awarded in all field events and the 
day was a great success. There were swimming contests 
and other aquatic feats, several of the young women per- 
forming difficult stunts in the water. A shore dinner was 
served at the Pemberton Inn, after which there was danc- 
ing. President A. L. Cole presented the prizes, 

Credit for the successful carrying out of the program 
goes to Harry B. Van Dorn, chairman of the outing com- 
mittee, and his assistants, Harry R. Bennett and C rence 
P. Davis. The gentlemen who had charge of the various 
events included Charles Carpenter, Walter F. Wyman, 
William J. Chaplin, Guy W. Hart, Norman go! ay 
Clayton, Courtland J. Worth, Alexander H. He urn, 
E. Copeland, R. E. Fisher, Richard True, Jr., epburn, H P. 
Gavin, Harry Greenlaw, Arnold F. Thomas, William P. 
Hunt, Leon B. Damon, "James T. Towhill, V. H. Fowler, 
Fletcher W. Taft, S. W. George, Walter Taber, Walter 
A. Guild, Harold Scott, Samuel Hurwitz, Henry Rosnosky, 
Samuel Groom, Thomas A. Roe, Stafford B. Hobbs, A. F. 
Rebhan, Henry Lamb, Gus E. Nelson, Jr., William B. Mc- 
Manus, F. J. Merrill and Samuel Narcus. 
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Addressograph Company Holds Big Convention. 


Hundred-Club Salesmen Greeted by Hearty Welcome from 
Factory Force and Executives.—Salesmen Hear 
Big Business Men Express Views. 

The annual sales convention given by the Addressograph 
Company of Chicago to the members of its Hundred Club, 
composed of those of the sales force who have, during the 
year, made one hundred per cent or better of quota, com- 
menced on Wednesday, July 5, at 8:15 o’c\ock in the morn- 
ing, and wound up on Saturday, July 8, at 8:00 o’clock in 
the evening. All the days of the convention were packed 
with events, business sessions being held in the mornings, 
when speakers of national prominence talked on business 
topics as applied specifically to Addressograph problems. 
The afternoons and evenings were given over to entertain- 
ments, sports, etc. 

The members of the Hundred Club had their head- 
quarters at the Drake hotel, and each one of this year’s 
club reached the headquarters hotel on Tuesday, July 4. 
On the following morning, promptly at 8:15 the members 
proceeded by ‘buses to the factory at Van Buren and Pe- 
oria streets, arriving there at 9:00, and being given a hearty 
welcome by the employees of the factory who turned out a 
thousand strong to greet and noisily welcome the home- 
coming one hundred percenters. Debarking from the 
‘buses, the members of the club were escorted through the 
factory, arriving at 9:30 at the meeting room where they 
were welcomed by Mr. Duncan, Mr. Hall and the de- 
partment heads. At ten o’clock, Edward Burgess Butler, 
chairman of the board of Butler Brothers, Chicago, ad- 
dressed the members of the club and Addressograph execu- 
tives on the subject of “Better Salesmanship.” Mr. But- 
ler’s talk included personal experiences of a half century 
of selling and advertising. Among other things he said, 
“You can see a jobber’s catalogue in every store in the 
country; in some stores many. The first one issued in New 
England, if not in the country, was issued by my brother 
and myself when we founded the company which now 
bears our name, back in 1877. When we put out our first 
catalogue, I wrote across the face of it ‘The Drummer.’ 
Today the same catalogue, looking much the same as it 
did then, goes to many thousands of merchants through- 
out the country and carries the same script on its face, 
the same name.” Mr. Butler said that one of the things 
that helped him to be a better salesman is the thought that 
a salesman is like an ambassador, as the ambassador is the 
personification of the country he represents, so the sales- 
man is the personification of his house. 

Mr. Butler’s address was followed by a talk on “Increas- 
ing the Ratio of Orders to Interviews,” by E. G. Weir, 
advertising manager of the Beckwith Estate, stove manu- 
facturers, Dowagiac, Mich. Mr. Weir made a remarkably 
lively and pertinent address. He made the point, among 
others, that if every potential customer on whom you call 
knew as you know what your product will do for him, he 
would want to see you more than you would want to see 
him. Then, the only reason he opposes you is because 
he does not know your product and therefore, cannot re- 
alize its benefits to him. This makes your task clear. 

Following a recess, the convention listened to a talk by 
William Elliott Graves of the William Elliott Graves Bank 
Service, Grand Rapids, Mich., on the subject of selling 
banks on the direct mail idea. This address was to the 
point and well considered, giving much food for thought. 
The convention adjourned at one o’clock and the members 
were taken in automobiles to the South Shore Country 
Club for luncheon. Here E. J. Ferris, manager of the New 
York office, read a paper on the “Publisher Market for 
Addressographs.” This was followed by discussions. Din- 
ner was served at the Marigold Gardens, and at 8:15 
o’clock the convention attended the performance of The 
Hote! Mouse at the Apollo theatre. 

The session of Thursday, July 6, begun at 9:30 a. m., 
with a talk on “How the Addressograph Enabled U's to 
Move a Seven-Acre Factory Without Stopping Produc- 
tion,” by I. W. Young of the Troy Laundry Machine Com- 
pany, Chicago. This was a remarkably interesting talk 
and presented some uses for the addressing machine not 
heretofore generally understood. Before moving, the new 
factory was laid out by means of sectional blue prints and 
the location of every article was indicated on these prints. 
Then, by means of the Addressograph, every piece or 
package was tagged with an address, giving its proper 
location. All machines and parts were addressed with red 
tags. A list of all machines was made and Addressograph 
plates cut and these checked for correctness. The prin- 


ciple was carried out through every department, the office 
as well as the factory, and every piece was addressed and 
subsequently moved and located with the minimum of 
confusion and with perfect success. 

John A. Kick, Chicago representative of the Curtis Pub 
lishing Company, presented an address on the shortest 
route to Addressograph sales, bringing out the point that 
the more a prospect knows before the salesman calls, the 
fewer calls are needed, therefore, broadcasting through all 
means of advertising, including the direct mail system as 
well as the national publications, makes for greater sales 

After recess, Homer J]. Buckley, president of the Buck- 
ley-Dement Company, one of the foremost mailing list ex- 
perts in the world, addressed the convention on how to 


get mailing lists that pay and avoid those that do not. 
Between twelve and one, William Maxwell, former vice- 
president of Thomas A. Edison, Inc., and now president 
of the Maxwell Institute, Orange, N. J., spoke on how 


planned sales talks boost commissions. 

Luncheon was held in a private dining room at the La- 
Salle hotel, C. D. Worthington presiding over the discus- 
sion, which was of confidential interest to all salesmen 
At 6 p. m., the “Big Nite” dinner was given in the Tiger 
Room of the Hotel Sherman. Here there was a horde of 
entertainers and the night was one long to be remembered. 

On the following day, Friday, addresses were presented 
by Fred P. Mann, president of Mann’s Department Store, 
Devil's Lake, N. D, on why every retailer should have an 
Addressograph, and by E. S. Jordan, president of the 
Jordan Motor Car Company, Cleveland, O., on “The Kind 
of Salesmen I Like to Buy From.” 

Following the recess, C. F. Rounds of Lunn & Sweet, 
Auburn, Me., made a talk on “Why We Replaced a $20,000 
Cost Keeping System With the Addressograph.” This 
wound up the business part of the convention. 

Luncheon was had at the Edgewater Beach Hotel and at 
3:30 o’clock in the afternoon members of the club and ex- 
ecutives started in motors for Milwaukee, taking dinner at 
six o’clock at the Plankington hotel, where there was an- 
other entertainment. 

On Saturday morning the party left for Lake Geneva, 
arriving at eleven and taking a boat trip around the lake. 
Luncheon was served at Lake Geneva hotel and the after- 
noon was spent in sports and amusements. The club re- 
turned to Chicago late Saturday night and immediately 
adjourned. 

The meetings were presided over by R. N. Fellows, ad- 
vertising manager, and various branch managers The 
week was remarkably helpful to all members of the club 
and successful from every point of view. For this full 
credit is given to Mr. Fellows, who got up the program 
of events from start to finish. The president of the One 
Hundred Club this year is W. H. Ball of New York City. 
This year’s membership comprises thirty-three men, each 
one of whom made the necessary 100 per cent or better of 
sales quota. Mr. Ball is president by virtue of the fact that 
he made the highest percentage. 


An Annual Convention. 


The annual convention of loose leaf salesmen and branch 
managers of the Wilson-Jones Loose Leaf Company was 
held in Chicago at the home office during the week begin 
ning July 24. Every salesman on the staff was present 
at this convention, coming prepared to take an active part 
in it. The house made some interesting announcements 
covering new merchandise, new advertising and new sales 
plans. 

Manco Club Outing September 9. 

The Manco Club will hold its annual outing September 
9 at Riverview Beach, on the Delaware River. The club 
comprises employes of the William Mann Company, Phila- 
delphia, Penna. A steamer will be chartered to carry the 
party, and arrangements have been made to serve dinner 
aboard. Various acquatic sports will be supplemented by 
a baseball game between the store and factory nines. The 
arrangements are in charge of an entertainment committee 
consisting of Frank R. Walsh (chairman), A. H. Simons, 
George Burke, Charles Kemm and B. G. Lair. 


Connecticut Valleys Hold Picnic. 

The fifth annual picnic of the Connecticut Valley Station- 
ers Association was held on Saturday, July 8, at Double 
Beach, New Haven. The committees in charge of the 
event were as follows: J. B. Tower, General Chairman 
Entertainment Committee: Edward Granfield, Herman J. 
Bill, Royal Leighton, E. B. Chaffee; Dinner Committee: 
J. B. Tower, G. F. Mulford, F. R. Karber; Transportation 
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UNITS IN THE STORE OF JOHN BINGHAM 


& COMPANY, 8&4 WALL STREET, NEW YORK.—These goods were purchased through 
A. H. Denny Company, Inc., 52 Park place, and the cut is presented by courtesy of the Weis 


Manufacturing Company, Monroe, Mich. 


Committee: E. A. Kramer, I. D. Lehman, C. R. Kilborn; 
Music Committee: Tom Stonehouse, R. H. Ross. Luncheon 
was served at 12 o’clock noon, daylight saving time, and 
games began about 1 o'clock. Some interesting prizes 
were awarded, including prizes for the best dancing. There 
was a ball game between the retailers and manufacturers, 
and those who felt so inclined and brought their bathing 
suits enjoyed the surf bathing at the beach. 

There was a severe thunderstorm later in the day which 
caught the picnickers on their way home, but the greater 
part of the day was pleasant and everyone had a good 
time. About seventy-five members were present. The re- 
tailers won the ball game with a score of four to one. 
Arthur Cole, president of the Boston association, and D. 
D. MacDonald, president of the Connecticut Valley asso- 
ciation, were the umpires. The newest member of the as- 
sociation, Dr. R. E. Rindfusz, won the fat men’s race, 
with “Tom” Stonehouse a close second. During the din- 
ner, which started about three o’clock in the afternoon, 
some songs were rendered by Mr. Stonehouse and Mr. 
Ross, and dancing was enjoyed by all during and after 
the dinner. The balloon dancing caused much excitement 
and enjoyment. 

The association has elected the following six new mem- 
bers: L. H. Ross, New Haven; Kilborn Brothers, New 
Haven; C. A. Krotz, New York; Robinson Manufacturing 
Company, Westfield; Charles S. Stone, Boston; Dr. R. E. 
Rindfusz, Holyoke. President MacDonald will call a meet- 


ing soon of the executive committee to lay out plans for 
fall and winter meetings. 

It may be of interest to stationers in other parts of 
the country to learn that the Connecticut Valley Station- 
ers’ Association operates a clearing house department for 
its members, the secretary listing lines which members de- 
sire to sell out and sending them to other members for 
their consideration at a price which will permit the goods 
to be moved. This policy has been discussed by other 
associations and in some cases has been successfully 
adopted. It is a standing policy of the Connecticut Val- 
ley Association where it appears to be working out with 
considerable satisfaction. 


Birmingham Equipment Association Increasing In 
Membership. ; 

E. I. Leighton, secretary and treasurer of the Busi- 
ness Equipment Association of Birmingham, Alabama, in 
a recent letter to Office Appliances says that his associa- 
tion is progressing in a most satisfactory manner. The or- 
ganization has twenty-three active members and the at- 
tendance at meetings is gratifying. Enthusiasm is increas- 
ing at every meeting and before long it is expected that 
the association will have a membership of fifty. 

At the last weekly luncheon of the organization an in- 
teresting discussion came up regarding the territorial analy- 
sis of the respective salesmen. Many helpful hints were 
given during the discussion. 






































On this page is represented a couple of interesting views in the factory offices of the Parker Pen Company anesville, 
Wis. In the center of the page is a likeness of George S. Parker, president of the company and founder of the business At the 
right is the world’s fastest office boy, who delivers mail through the Parker establishment on noiseless roller skates 

The building of the Parker Pen Company is a handsome, modern structure, five stories in height. The company has 
recently issued a loose leaf catalog listing all its products, including its fountain pens and propelling pencils. This catalog 
contains sixty-four pages. In one of the.introductory pages Mr. Parker has a few words to say over his own signature 
regarding his company and its products. In an introductory paragraph Mr. Parker asks the users of his company’s products 
not to employ them with the idea that the pens and pencils have merely been built of gold, rubber, iridium and workman- 
ship, but that something more goes with each article, namely, the maker’s best efforts to give complete satisfaction to every 
customer. 

The right-hand view at the top of the page shows the west office of the company, where the bookkeeping and billing 
departments are located. The nicture was taken at a time when the office was not occupied. The left-hand picture is another 
office view showing the cost, production, and service departments 

vided enough volunteers and life preservers can be got- 


Philadelphia Office Appliance Managers’ Picnic. 

The first annual outing of the Office Appliance Man- 
agers’ Association of Philadelphia held last month was an 
emphatic success. It is said that the absentees lost a fine 
opportunity to strengthen their friendship with other mem- 
bers, to say nothing of having missed an ideal day on the 
golf course and a fine meal at the club house. 

The golf tournament was closely contested. The best 
scores were made by the president, J. R. Ramsey and Hon- 
est John Watson. Britt, the “Burroughs” Battler,” says 
that golf—pronounced “goff” by real players and “gowf” 
by some—is a game for those who are too old for tennis 
and too young for croquet. Paul Swartz and “Ditto” Smith 
were the lucky members in the indoor games. They were 
also numbered among the distinquished gallery who wit- 
nessed the heroic work of some of the golfers who got in 
to the rough. 

Reports state that George C. Austin—middle name re- 
ported to be “Cohan”—was the life of the party. He sings 
well and can do many other stunts. He was pretty good 
at throwing the quoits, too. Another good quoit player, 
likewise capable at golf, was “Bill” Abell. 

Altogether, the occasion was voted a perfect day. There 
is some talk of a fishing trip later on in the season pro- 


ten together. 


Rhode Island Stationers Hold Outing. 


The second annual summer outing of the Rhode Island 
Stationers’ Association was held on Saturday, July 15, at 
Rhode Island 


Rocky Point, a famous shore resort of 
Special cars left Exchange Place Mall, Providence, at 1:30 
p. m. There was a fine program of sports, athletic and 
otherwise, from 2:30 to 5:00 p. m. At the conclusion of 
the sports, which included a ball game and many fun- 
making contests, a shore dinner was served, followed by 
dancing and the award of prizes and souvenirs 
Mr. Pierson in Chicago. 
J. Ogden Pierson of New Orleans, president of the Na- 


tional Association of Stationers and Manufacturers, arrived 
in Chicago on July 25 for a conference with General Man- 
ager F. B. Gibbs. Mr. Pierson and Mr. Gibbs discussed 
plans for the coming convention at Atlantic City and other 
matters pertaining to the affairs of the associatior Mr 
Pierson remained in Chicago about three days. 
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“QUALITY versus CHEAPNESS” 


The matter of quality today should be of particular importance to al] 
buyers of Typewriter Ribbons and Carbon Papers because of the fact that as 
large quantities of cheap raw material are now available the results are cheaper lines of these 
goods which may deceive the buyer into the belief that these lower prices are the result of the 
trend of the times. This would be far from true in respect to our industry as reduction in the 
prices of high grade raw materials such as used in our standard lines has been very slight as we 
could very easily prove. 


The industry is placed at a disadvantage because of the fact that during 
the peak of high prices, the increase in the prices of typewriter ribbons and 
carbon papers was very slight, affording, therefore, no opportunity to make such decided reduc- 
tions at this time as would impress the buyer with the fact that he is really securing the former 
quality of goods at these much lower prices. 





After careful consideration of the matter, we decided that it would be 
much to our advantage to strictly maintain the quality of our goods; in fact, 
pay more attention to their improvement than any large reductions that might be made by 
using the cheaper raw material now available, and we think the wisdom of our decision will be 
shown from now on because as business shows a betterment, the price question will not be so 
keen and quality will again become preeminent. 


The moral is; stick to the old reliable ‘‘M & V’’ line and in that 
way fill the requirements of your most exacting user. 








Here is the “Reason”’ 
to push our line ex- 
clusively, and it is 
Easier and More 


Profitable to Sell the 
BEST. 


They are indispens- 
able to the Business 
World because they 
Produce the BEST 
Work. 











MITTAG & VOLGER, Inc. 


PRINCIPAL OFFICE AND FACTORY 
PARK RIDGE, N. J., U.S. A. 
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BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO 
261 Broadway 295 W. Monroe Street 35 Montgomery Street 
: CLEVELAND BOSTON ST. LOUIS 
| 326 Erie Building 160 Congress Street Merchants Laclede Building 
) MINNEAPOLIS LOS ANGELES KANSAS CITY 
711 McKnight Building 305 Tajo Building 430 Lee Building 
| LONDON 
7 and 8 Dyers Building, 
Holborn, E. C. 


AGENCIES ALL OVER THE WORLD 
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HOUR 
SERVICE 


From any one of the following stores: 





ATLANTA, GA. MILWAUKEE, Wis. 
135 ichtree Arcade 127 2nd St. 
BOSTON, MASS. NEW YORK CITY 
119 Franklin St. 345 Broadway 
CHICAGO, ILLS. 10 Barclay St. 
329 So. Dearborn St. OAKLAND, CAL. 
CINCINNATI, OHIO 308 12th St. 
148 E. 4th St. PHILADELPHIA, PA. 


CLEVELAND, OHIO 802 Chestnut St. 


34 Euclid Arcade PITTSBURGH, PA. 
DETROIT, MICH. 630 Penn Ave. 

1253 Griswold St., ST. LOUIS, MO. 

Farwell Bidg. 807 Pine St. 

KANSAS CITY, MO. SAN DIEGO, CAL. 

905 Grand Ave. 909 Third St. 
LOS ANGELES, CAL. SAN FRANCISCO, CAL. 

732 S. Spring St. 506 Market St. 





MATERIA The rubber which we use 

for recovering platens is the 
best obtainable and we insist on QUALITY 
first, last and all the time. 


WORK MANSHI All our platens are 

very carefully 
ground on special heavily constructed grind- 
ers with the result that all our platens are true 
to center, of correct diameter, parallel, do not 
run out and the surface is smooth and free 
from ridges and blemishes. 


SEND US YOUR PLATENS 
and be convinced that 
OUR SERVICE IS BEST 





American Writing Machine Co. 
HOME OFFICE & FACTORY 
449-455 Central Avenue, NEWARK, N. J. 
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Corona’s New Chicago Store. 
A housewarming celebrated the formal opening of the 


Corona Typewriter Sales Company’s store No. 2 at 72 
East Randolph street, Chicago, Ill., August 1. Invitations 
were sent to typewriter concerns in Chicago, office supply 
and equipment houses, executives of leading business con- 
cerns, members of the Hamilton, Kiwanis and other clubs, 
etc. Floral decorations were lavish. 

The new Corona store has two show windows admirably 
adapted to the business, which lives up to the slogan, “If 
you write, we have it.” The stocks include Corona type- 
writers and rebuilt machines of various makes. A select 
line of commercial and social stationery is carried, pens 
and pencils, and greeting cards. 

The salesroom is in the front of the store. The service 
room is partitioned off from the store, equipped with com- 
fortable furniture for Coronatypers who call for service on 
their machines. The accounting department and private 
offices are partitioned off. The workshop and storage 
space are in the basement. 

Furniture and fittings of the new Corona store No. 2 
are in a quartered oak of special gray finish 











W. T. ABELL, J. R. RAMSEY, 
Secretary-Treasurer. President. 





ROBERT J. HENRY, 
Vice-President. 


OFFICERS OF THE PHILADELPHIA OFFICE APPLIANCE 


MANAGERS’ ASSOCIATION, THE ANNOUNCEMENT OF 
WHOSE ELECTION WAS MADE IN A PREVIOUS ISSUE 








Speaking of Trophies—There’s Petsche’s. 

George Petsche, of the machine bookkeeping depart- 
ment of the Underwood Typewriter Company, Chicago, 
Ill., startled the golf enthusiasts in a July class tourna- 
ment at Olympia Fields. He played against Marshall 
Hunter in the first match round. The newspapers cred- 
ited him with shooting some of the greatest golf ever 
seen on the No. 3 course at Olympia Fields. He nego- 
tiated the last nine holes in record figures, 33. He made 
two eagles. 

Mr. Petsche was runner-up in the ‘invitation tournament 
of the Midlothian Country Club. In reaching the finals 
he defeated three players. A very handsome trophy was 
awarded Mr. Petsche on this performance 
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Manifold Supplies Company 
Carbon Papers and Typewriter Ribbons 
‘*The Line that can’t be matched’’ 
= We offer dealers a line which has 











both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 


188 Third Avenue 
BROOKLYN station L 2) N. ¥.. Woe 
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> it is— 
the Typewriter 
she has always 


wanted " we ~ 
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Improved Self-Starting 


REMINGTON 


The Machine with the 
“Natural Touch” 


ATURAL TOUCH” means more than merely a light 
touch. It means that the touch conforms so per- 
fectly to the natural muscular movements of the human 
hand that typing becomes automatic and almost uncon- 
scious. 





“Natural Touch” is a mechanical triumph-—hailed 
as such by typists everywhere. 


Why? Because it helps them do more work without 
fatigue; better work without conscious effort. 


REMINGTON TYPEWRITER COMPANY 


(Incorporated) 
Remington Building 
374 BROADWAY NEW YORK, N. Y. 
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Wales Company Reorganizes Eastern Districts. 


In “The Wales Visible” for June, the house publication 
of the Wales Adding Machine Company of Wilkes-Barre, 
Pa., T. F. Davis, the new assistant general sales manager, 
has written an account of the dissolution of the Atlanta 
district and thereby proved his ability as a writer of news 
matter. His style is vigorous and terse, and he puts in 
local color enough to avoid the dry-as-dust style of many 
news writers. We give some abstracts from his report: 

“Under the plan of reorganization of the districts in the 
East, on May 1, Atlanta District passed out of existence, 
and in its place smaller units, consisting of nine state or 
half-state districts, were formed. 

“Commencing with Virginia: Richmond is under the 
former agency manager, G. S. Richardson, who as district 
sales manager handles central Virginia. Dean and Beck- 
ham are holding down Roanoke as district headquarters for 
western Virginia, with G. A. Carnegie in Norfolk taking 
care of the eastern portion. * * * 

“Next we come to the old ‘tar-heel’ state of North Car- 
olina. E. W. Burt comes home. In the old days of the 
Atlanta District, of which Mr. Burt was district manager, 
we all knew that Salisbury, North Carolina, was the real 
headquarters of the district, because Mrs. Burt lived there; 
so that now, while Charlotte is where Mr. Burt has his 
desk, Salisbury remains the actual camping ground for the 
North Carolina District. Mr. Burt naturally carried with 
him a good organization, inasmuch as North Carolina has 
been a good state even through the depression. 

“South Carolina is taken over by Durham and Swint, 
formerly agency managers in Columbia, * * * While 
they (the South Carolinians) have their boll weevil troubles, 
eventually they will work from under the load and reinstate 
South Carolina as a Wales stronghold. 

“Atlanta still retains district headquarters, but in a 
smaller way, E. W. Brooks being the district sales manager 
for the northern half of Georgia. * * * Mr. Brooks is 
a new man with the Wales organization, but comes to us 
with plenty of experience in other lines, plenty of pep and 
a husky body to stand the bumps. * * * 

“South Georgia is cut up into smaller units working di- 
rect from the home office, until such time as * * * 
conditions make possible the organization of a district to 
include the several units. Familiar names are at the head 
of territories throughout South Georgia, most of them form- 
er part-time men who in years past made the part-time idea 
popular; there are: Glover in Brunswick; Miller in Savan- 
nah; Proctor in Dublin; Pace in Dawson; Holwell in 
Quitman; Knight in Albany; Camp in Blakely; Preston in 
Jainbridge; Southern Printers, Americus; Ham _ in 
Rochelle, and Moore in Tifton. 

“If you go to Florida you will find the lines drawn be- 
tween north and south Florida as distinctly as if they 
actually existed and as the natives tell you they will exist 
in time; so for the sake of harmony, Florida has been 
divided. G. A. Sellers, whose name has adorned the top 
of the “Dependable Dozen,” has gone to Tampa as district 
sales manager of the Tampa or South Florida district. 
* %* * Mr. Sellers’ heart has always been in South Flor- 
ida, and more particularly in Tampa (with Jacksonville his 
headquarters under the old regime much against his will) 
so that with his mind made happy over the change, his 
name is expected at the top of the list more often than 
otherwise. 

“H. F. Dobbin—a new face in the line-up—comes to us 
as district sales manager at Jacksonville, taking the north- 
ern half of Florida. As a successor to big producers, we 
hope and beiieve he will measure up to quite a large con- 
tract. 

“Birmingham will be district headquarters for Alabama, 
with Cadwallader Jones as district sales manager handling 
the entire state. * * * While Mr. Jones has had no 
Wales experience, his business training has been along 
broad lines, and his business and financial ability are suf- 
ficient to warrant us in knowing that with time to get his 
feet in the stirrups and an organization built up to handle 
the business, Alabama should be one of the most profitable 
units in the old Atlanta district. 

x * * 


“Next to the district manager himself, or possibly more 
even than he, the men in the field came in contact with the 
office manager—the man to whom the ‘buck’ was passed 
in every case—who was a shock absorber for everybody’s 
ills and complaints. In Atlanta district we all knew R. W. 
Maclagan, or ‘Mac’ as he was affectionately known by us 
all; and all of the old men will be happy to know that 
he is still with us, connected with the Atlanta district of- 
fice. Long may he remain so!” 
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DESKS 


FOR EVERY OFFICE USE 


Progressive dealers in all sec- 
tions of the country find it easy 
and profitable to sell Imperial 
Products. When they display 
Imperial desks, tables and chairs 
on their floor they know the 
customers will be attracted to 
them. They know the outward 
attractiveness of figured wood 
and finish is not all there is to 
recommend Imperial products. 


The discerning dealer knows 
that there are many points of 
superior construction in the in- 
terior of Imperial desks. They 
know the customer will under- 
stand and appreciate these con- 
struction features. 


The customer can see for him- 
seif that Imperial desks are 
built right and will render satis- 
factory service for a lifetime. 


No matter what style of desk 
your customers wish, or what 
price they want to pay, there is 
an Imperial pattern and grade 
to meet the requirements. 


Send for New Reduced Price List 


/ Desk Company 


Fuansville - Indiana 






No. 1067 
FLAT 
TOP 


DESK 
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j Thirteen Month Year Proposed. 
/ ) Agitation for remodeling the calendar to provide thir 


teen months instead of twelve is being conducted at Wash 
ington. The innovation will facilitate the preparation and 
interpretation of comparative statistical statements Che 
bookkeeper should find his work lightened. Incidentally, 
it will simplify the preparation of income tax statements by 


| workers who are paid weekly. As an instance, there were 
fifty-three Fridays last year. If that was pay day, the 
| income tax statement would have to show the aggregate of 
fifty-three weeks’ pay, instead of fifty-two, as most would 
have figured. 
Under the thirteen-month calendar, weekly figures of two 
different years will cover the same number of working 
days. Under our present system, however, such may not 
be the case. There may have been a holiday in the week 
of one year, but not one in the same week of another 
For instance, Lincoln’s birthday in one year fell on a 
Saturday; the next year it came on a Sunday and was not 


officially celebrated until the next Monday. 

By making comparisons of the weekly figures as between 
one year and the other, therefore, in one year it is found 
that one of the days was a holiday, namely, Saturday, while 
in the next year for that week, there were six full working 
days. There was no holiday during that week; but on the 
other hand, that holiday fell in the next week and thereby 
distorted the comparisons for that week with reference to 
the figures for the previous year. 

Of course, the same would apply to the daily figures, 
for with February 12 a holiday in one year and February 
13 a holiday in the next year, it can readily be seen that 
daily comparisons are between the results of a business day 
in one year as compared to that of another become mean- 
ingless. 

Then again, each month will contain the same number 





No. 2605 X 


An appeal of inherent quality, beauty, com- of working days and the same number of Sundays. Now 
fort, utility of design and unquestionable the number of days ranges from twenty-eight to thirty 
character denoting prosperity and a well one days and with four or five Sundays in a month. Here 


too, therefore, comparisons will be placed upon an intelli- 


regulated and successfully conducted busi- _ : ed yet 
gent basis. Under our present system, when comparing 


ness 18 the subconscious impression the results of one month with that of another, grossly in- 
implied by a Conrades equipped office, correct conclusions might be drawn unless adjustments 
bank, court house or hotel. be made for the number of Sundays and the number of 

working days in each month. All this the reformed cal- 


The Conrades catalog illustrates and endar would avoid, since there would be just twenty-eight 
describes all ‘“CONRADES” models. | days in each month, making four full weeks and therefore 
just four Sundays. 


CONRADES MFG CO | Under our present system, when a business man signs 
. i a a sixty- or ninety-day note, he has no exact idea as to the 

Makers of “BETTER BUILT” models. date on which it falls due, and many a time finds that he 

has signed an instrument that matures on a Sunday. Of 


Second and Tyler Sts. St. Louis, Mo. course, under the suggested system, this would be defin- 
itely eliminated. The business man would no longer be 
left in the dark. He would know that with twenty-eight 
| days in each month, a sixty-day note would become due 
exactly two months and four days from the date of sign- 


ing. If the note was signed on a Tuesday he would know 
it matured on a Saturday. 

As for the beneficial effect that a thirteen-month calen 
dar can have upon bookkeepers and their work, it is only 
necessary to consider the subject of accruals. Under the 
present system, the last day of the month or year does 
not necessarily agree with the payroll dat In order, 
therefore, to determine the true labor costs for the month 
or year, it is necessary to make an adjustment whereby 
the labor applicable to one period but paid in another is 
accrued for the former period. Under a thirteen-month 
calendar system, this, too, would be eliminated, in that 
each month would have four equal weeks coinciding with 
four payroll dates, and therefore obviating the necessity 
for accruals. The conservative, regressive business man 
will look upon the innovation with fear, but the modern 


‘ ° 


progressive organization will welcome the features of the 
new system, if adopted. 


Albert F. Heck Opens Typewriter Exchange. 
Albert F. Heck has opened the A. F. Heck Typewriter 
Exchange at 12 North Second street, Easton, Penna. He 
will handle all makes of rebuilt and second hand type- 
writers. Mr. Heck has been in the typewriter field for 
the past six years, and has a deep fundamental knowledge 
| No. 2607 X of the requirements of his customers. The mechanical 
department is located at Second and Northampton streets, 
where the repairing and overhauling of typewriters is 























| done. The slogan for the machines he repairs, sells, 
\ Dy, buys, rents and exchanges is: “Typewriters That Write 
Right.” 








he 


of 


Id 





August, 1922. OFFICE APPLIANCES 53 


\" r KG > yy» > 4 


14 i yy, = 
\ A 


——— 





GIVING WINGS TO WORDS 


Born on the swift keys of the Underwood Portable, words 
are winged. Fleet and free, they give speed to expression, 
clarity to thought, fluency to writing and ease to reading. 


The Portable is obtainable at Underwood offices in all principal cities, or direct from the Underwood Typewriter Co., Inc., Underwood Bldg., N. Y 
IT WEIGHS 62 LBS. UNCASED. PRICE $50 IN THE U.S.A. SEND FOR DESCRIPTIVE BOOKLET 
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“The Machine You Will pie" 
Eventually Carry’ <(j———c—i — — 


UNDERWOOD PORTABLE 














Is Your Store 
a Part of the 


OYAL 


TYPEWRITER - § 


National Sales TYPEWRITER 


ORGANIZATION | SALES & SERVICE 











Over Seventy Direct 
Branches and One 
Hundred Distributors— 

















IF IT IS---you are receiving the benefit of the remarkable 
popularity of the Light-Running-Quiet-Running Royal and the 
famous Master-Model—the two leaders in the typewriter world. 


IF IT IS NOT---then inquire if our organization is com- ‘ 
plete in your territory for we still must add hundreds of repre- P 
sentatives to our already immense selling force to meet the 
demand for Royals and furnish Royal Service everywhere. 


Royal Typewriter Company. Inc. 
Dealers Dept. 364-366 Broadway NEW YORK 


‘Compare 


the Work? 











The Light Running | 
Quiet Running —— 


Royal, Felted ty 
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The Guest Book. 

R. H. SPRAGUE of the Weis Manufacturing Company, 
Monroe, Mich., spent a short time in the office of this 
journal on July 1. Mr. Sprague was here on business con- 
nected with his house. 

A. ECKENBERG of Brooklyn, N. Y., spent a short time 
in the office of this journal on July 5. 

E. T. CHAMBERS of the Chambers Office Supply Com- 
pany, Jackson, Mich., was in Chicago on business and 
called at this office on July 8. Mr. Chambers says that con- 
ditions in Mississippi are satisfactory and that planters are 
much encouraged over the outlook. The prospect for busi- 
ness among retail merchants for the coming fall and winter 
is good. 

I. K. BAINE, a salesman with the Chambers Office Sup- 
ply Company accompanied Mr. Chambers on his trip and 
visited Office Appliances at the same time. 

W. C. BIENEMAN, sales manager for the Imperial 
Desk Company, Evansville, Ind., called on Office Ap- 
pliances July 8 

GEORGE WOLCOTT, Pacific Coast representative of 
the Irving-Pitt Manufacturing Company, with headquar- 
ters at San Francisco, visited the office of this journal on 
July 18 enroute to his home after a trip to European points 
in company with Mr. and Mrs. J. B. Irving. Some further 
details of this interesting trip are given on another page. 

O. E. STANFIELD of the Office Equipment Comr- 
(Clarence R. Smith & Company), Louisville, Ky., spen. a 
short time in the office of this journal on July 24. Mr. 
Stanfield was on his vacation, during which he is making 
quite an extended trip including Chicago, Niagara Falls, 
Toronto and New York. He says that business in his sec- 
tion is better than heretofore and that it is much easier to 
sell goods now than it was six months ago. 

E. V. NEUBAUER of Prague, Czecho-Slovakia, called 
on Office Appliances, July 24. Mr. Neubauer has been in 
the United States for more than a year, having spent sev- 
eral months in school at Cedar Rapids, Iowa, and is now 
arranging for a connection with a public accounting com- 
pany with the object of making a special study of busi- 
ness organization and practice in the United States. It is 
his intention to proceed to New York later to look over the 
field with a view of obtaining information with regard to 
newer office equipment devices. Upon his return to Prague, 
he expects to be again associated with the Jerry Company, 
an old established office equipment firm with which he was 
formerly employed. 


Visitors at New York Office. 


CHARLES W. LIPMAN of the George B. Graff Com- 
pany, Boston, Mass., called early this month. 

JOHN W. WHITSON of San Franciscé; Calif., visited 
the office on July 18. Mr. Whitson is endeavoring to make 
a connection for his filing device known as the Selecto- 
graph. 


Staff Member Leaves for New Field. 

Office Appliances announces with regret the resignation 
of C. Franklin Hennecke, manager of the Service Bureau. 
Mr. Hennecke has gone to New York City, where he has 
joined the staff of the Boyce Moto-Meter Company. His 
brother has for a considerable time held a responsible po- 
sition in the sales department of this concern and it has 
for some time beén Mr. Hennecke’s desire, as well as that 
of his brother, that they both be connected with the same 
organization. 

Mr. Hennecke joined the staff of Office Appliances in 
1917 and through industry and application, worked up to a 
responsible position. 

Office Appliances extends to him its heartiest good 
wishes for the success of all his undertakings. 


Capitol District Stationers Visit Holyoke. 

On June 27, the Capitol District Stationers Association 
of Albany, N. Y., were the guests of the National Blank 
Book Company at their plant at Holyoke, Mass. The com- 
pany extended warm hospitality and provided a most in- 
teresting day. The members of the association were shown 
through the factories of the National Company and in 
every respect were delightfully treated. The Parsons 
Paper Company also showed the members of the associa- 
tion through their mill and extended many other courte- 
sies. 

The members of the association feel that the trip was 
very much worth while both as an outing and from an 
educational standpoint. 


Enjoy Using 
ACCO CLAMPS 


—— 100 PER CENT PERFECT —== 


Designed to give greatest capacity and even pressure 
with any load. Jaws have turned-in edge which gives 
gripping power at maximum expansion. Pleasing to 
the eye and satisfying in use; has capacity of largest 
clamps, with neatness of smallest. Light, ornamental, 
practical; nickel-plated. Hook in handle to hang on 


line. 







Strong of grip 


Never weaken 


Great Capacity 


Three sizes that meet all requirements 


No. 125 1-4 ins. wide 
No. 225 2-4 ins. wide 
No. 325 3-4 ins. wide 


American Clip Company 


Beebe Ave. and William St. NEW be tay Sage Y. 
Long Island City U.S. 
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Pseudo Underwood “Inspectors” Arrested. 

While working Fayetteville, J. F. Hall, manager of the 
Remington sub-branch at Fort Smith, Ark., ran across 
two itinerant repair men who claimed to be inspectors 
“from the New York office of the Underwood.” They 
claimed that they were not making any charge for their 
time, merely for the new parts used. Mr. Hall immediately 
got in touch with W. H. Warden, Underwood manager at 
Fort Smith. He went to Fayetteville by the next train, 
had the “inspectors” arrested, and it cost them over $50.00 
to get out of their predicament. They gave their names 
as “S. Bossetta” and “T. Tamarella,” hailing from New 
Orleans. 


Atwood Takes Important Position with Art Metal. 


LaMott Atwood has severed his connection with Stevens, 
Maloney & Company, for whom for some years he has 
been manager of the office furniture division, and has taken 
a responsible position with the Art Metal Construction 
Company’s Chicago office, 434 South Wabash avenue. Mr. 
Atwood commenced the duties of his new position on 
August 1 

Mr. Minor, who has been Mr. Atwood’s assistant for the 
last three years, has succeeded him as manager of the office 
furniture division of Stevens, Maloney & Company. 





here are samples 


of Wabash stock form cards 


Sali RE is a new divi- 







Z sion of the famous 
Paka Supreme Supplies 
family—-stock form 
cards. This line possesses the 
same high quality and value 
which characterize all Supreme 
Supplies. It opens new possi- 
bilities to dealers everywhere 
for greater profit. 





R. W. TYLER, 


An extremely wide variety of ; 
President, Pittsburgh Office 


form cards for business and Appliance | Managers’ Asso- 

° clation, whose election was 

professional needs are stocked announced in a previous 
issue. 


at our Wabash plant, always 
ready for immediate shipment. 





Finger Print Identification for Postal Savings. 


Every office needs at least oe The post office department has succeeded in its experi- 

of the forms included in this ment to establish the finger print a = aay ngewe 

j : of depositors in the postal savings banks. Even those who 

line. Justshow the cardsin your predicted that the plan wouldn’t work, because of the 

window — on your counter—or a = criminal suggestion in the procedure, have been won over 

through your salesmen. They sell Maly peotiabte in the eighteen-months’ test which has been given the 

° . . ° ? - line can secure a system. 

on sight and quickly pile up profit. portfolio of our Finger printing, post office officials say, has been par- 

a ; me + ge ey ticularly popular with the foreign element of the larger 

Write for our price list and by making their cities, who are large depositors. Many foreigners cannot 

complete details. eer cl ag ~— write their names and in the old days when they affixed 

save time just fill their — “eer ee they had ne nage rr go —_ 

te : out and pin the some sharper of their own nationality mignt not coliec 

Phe Wabash Cabinet Company attached coupon their pene wl coin by representing himself as the de 
Desk 12, Department B. WABASH, IND. ook oo maa positor and making a cross mark. 


Todd Salesmen in Convention. 
Salesmen of the Todd Protectograph Company are gath 


Se yy * 5 -* 

FILING SUPPLIES and CABINETS § a Sas ered at the annual convention held at the factory, Roches 
The Wabash Cabinet Co. . ter, N. Y. The sessions began August 1 and will continue 
Desk 12, Dept. B, Wabash, Ind. through August 4. A report of the proceedings is sched- 
GENTLEMEN: We are interested in handling your uled for the September issue of Office Appliances. 
line of stock form-cards. Please send us full par- : rg Dit 

ticulars, including your price list and your com- 
plete portfolio of samples. 






Announcing Robert Franklin Hart. 











sop NN Robert Franklin Hart made his advent into the sta- 
Address — ee tionery trade in July, weighing about as much as his 
“ father’s sample case. He is the son of Mr. and Mrs. Guy 
wae % ys toe omar as W. Hart. The father travels upper New England for the 
Individual_ eS ee ee Joseph Dixon Crucible Company. 
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What Comes After 
You Buy the Goods...? 


Chapter VIII 


Satisfy your customers in carbon paper 
and typewriter ribbons and they will auto- 
matically think of your store as headquarters 
for all of their stationery needs. 

A Star Brand Ribbon 


for Every Need 
Just as there is a “kind of MultiKopy Carbon Paper for every 
purpose,’ so there is a Star Brand Typewriter Ribbon for. every 
typewriting use. 


Star Brand Ribbons, which have been the trade standard for 
thirty years, not only re-sell themselves, but 
each sale re-sells your customers on the gen- 
uine satisfaction of trading at your store. 


A Kind of MultiKopy 

for Every Purpose 
A perfectly written letter is a source of satis- 
faction to your customers. Buta perfect copy 
is an absolute necessity, as it is the only record 
that is kept of business transactions. If copies 
are not perfectly clear and permanent, your 
customers can not be 100% satisfied. Multi- 
Kopy carbon copies are as permanent as the 

paper on which they are written. 


Sell your customers the right kind of Multi- 
Kopy to fit their special needs—that is the 
sure way to make satisfied customers. 


F. S. WEBSTER COMPANY 


338 CONGRESS STREET, BOSTON, MASS. 





New York Chicago San Francisco Philadelphia Pittsburgh 
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The manufacturer who hides his 
light under a bushel standsa very 
slim chance of succeeding in a 
big way. Likewise, the dealer. 
To make sales easier, dealers 
should handle goods that are 
well known. But that is only 
part. To really benefit from the 
manufacturer’s advertising, 
dealers should tie up with it in 
every way possible. One of the 
best means is the consistent use 
of the local papers. 


Berloy Steel Filing Equipment is 
advertised extensively. Special 


APPLIANCES 


Tie Up With Berloy Advertising 


newspaper advertisements have 
been prepared so that Berloy 
dealers may tie up with this ad- 
vertising. These advertisements, 
(plate form) in both single and 
double column sizes, are free. 
(Folder H-1483 shows proofs. 
Berloy dealers who have not re- 
ceived their copy, please write.) 
Folders, blotters and window dis- 
play signs enable Berloy dealers 
to further tie up with Berloy ad- 
vertising. 


For compiete agency informa- 
tion write Dept. H-48. 








THE BERGER MANUFACTURING CO., CANTON, OHIO 


Boston New York Minneapolis San Francisco 
Chicago St. Louis Philadelphia Kansas City 
Dallas Roanoke Jacksonville Los Angeles 





An ad like this would 
tie your name up with 
Berloy and help to 
make sales easier. 


gs | % : f 
| 


mn 
a 








2 
oes 


ld 


<:) 








August, 1922. OFFICE APPLIANCES 59 


Corona Workers Dine at Chicago. 

The entire staff of the Corona Typewriter Sales Com 
pany, Chicago, Ill. was dined July 27, in recognition of 
the splendid manner in which the new store No. 2 at 72 
East Randolph street, was organized. <A theater party 
followed. John J. McCormick, president of the Corona 
Typewriter Sales Company, wished to show his apprecia- 
tion of the manner all the employes “carried on” during 
the moving and the disturbance in the new quarters, while 
the work of fitting them out was still in process. 








JOHN F. GIBBONS, NEW 
MANAGER OF THE NOISE- 
LESS TYPEWRITER COM- 
PANY’S BRANCH OFFICE 
AT NEW ORLEANS, LA.— 
Announcement of Mr. Gib- 
bons’ appointment to this post 
was made in a previous issue. 


September Courses at Forest Products Lab. 


Plans are being made by the United States Forest Ser- 
vice to expand the instructional work of the Forest Prod- 
ucts Laboratory at Madison, Wis., so as to benefit other 
wood using industries besides those interested in kiln dry- 
ing and boxing and crating. Beginning September 11, a 
new course in the gluing of wood will be given, and 
courses along other lines of wood utilization will probably 
be added during the next twelve months. 

Three short courses will be given in September as fol- 
lows: The Kiln-drying of Wood, September 11 to 22; The 
Gluing of Wood, September 11 to 16; Boxing and Crating, 
September 11 to 16. 

The course in kiln drying has been given twenty-seven 
times with a total attendance of 292 men. The course in 
boxing and crating has been given sixteen times with a 
total attendance of 143 men. The men who have taken 
these courses represented a large variety of interests and 
came from all parts of the country and even*foreign coun- 
tries. 

In the new course in gluing, which lasts one week, the 
following subjects will be covered: Structure of various 
woods and how it affects gluing; prevention of shrinking, 
swelling, warping, and cupping in boards or panels; effect 
of moisture in wood on glue joints; selection and use of 
animal glues, vegetable glues, and water-resistant glues; 
principles of laying veneer and plywood construction; con- 
trol of temperature, pressure, and assembly time in gluing; 
testing strength of glued joints; and analy sis of defects 
common in gluing. 


These courses are of a practical nature; they are for in- 
dustrial representatives and do not call for any educational 
requirements. The purpose of the Forest Service in offer- 
ing them is to help the industries to get better results 
with more of the lumber they manufacture or buy. 

Many firms which have sent representatives to the 
Forest Products Laboratory for a week or two of study 
have stated that they were able to effect savings and im- 
prove the —,) of their goods to the value of thousands 
of dollars annua! 


Fort Worth Cocina with Commerce Bureau. 


The Chamber of Commerce at Fort Worth, Texas, has 
opened a co-operative office of the Bureau of Foreign and 
Domestic Commerce. It is in charge of John M. Petrilli 
as foreign trade secretary. 








Ohe Acco Fastener 


with the Prong Shield Compressor is saving 
money and office space everywhere, because it 
inexpensively binds in book-form any kind and 
any quantity of papers. Papers bound with 
Acco Fasteners require minimum space because 
they are tightly compressed. 


The Binding Quality 


is accomplished by pressure—by squeezing the 
papers between the Prong Shield Compressor 
and the Base, which fit perfectly flat and take 
up no room—tissue is as safely bound as heavy 
bond paper. 














Try this test with any other means of holding 
or binding papers 


The Prongs of the Base are used only for hold- 
ing the Compressor-Washer against the Base— 
the LOCKING is accomplished by tucking the 
ends of the prongs under the shields in the com- 
pressor—sheets cannot be pulled out without 
tearing—they are held as in a vise. 

Acco Fasteners are made for all standard 
gauges of punchings, 2%”, 44”, 5%” and 7”, and 
with prongs in lengths from one to six inches— 
longer lengths can be made to order. 

Acco Fasteners make effective low-cost trans- 
fer binders. 

Tell us your binding problems, and let us send 
samples and prices. 


American Clip Company 


Beebe Ave. and William St. NEW YORK, N. Y. 
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MU 


SUCCESS lies in the Good Will created 
by the quality of the goods carried in 
your house. 2 


DERBY 


OFFICE 
CHAIRS 


will help you attain this goal as they 
represent the best there is in workman- 
ship, style, finish and durability, which, 
plus Derby Service, means repeat orders 
for Derby Chairs. 


The 5474AW line illustrated is only one 
of our many winning patterns. All of 
our screw and spring chairs are equipped 
with the well known Collier-Keyworth 
iron. 


{il 


Put our samples on your floor. Watch 
the result. 


P. Derby & Co., Inc. 


GARDNER, MASS. 


SALES ROOMS: 


215 W. 35th St., New York 
90 Canal St., Boston 
1319 Michigan Ave., Chicago 


| Chair Catcgd for 28 Besse 
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Head of Guaranteed Typewriter Company Goes 
Abroad. 

T. H. Boyer, president and treasurer of the Guaranteed 
Typewriter Company, Incorporated, of Philadelphia, left 
on July 27 on the White Star Line Steamship “Pittsburgh” 
for Liverpool, expecting to arrive at that city on August 
6. He will visit points in Great Britain, Belgium, Holland, 
France, Switzerland, Austria, Czecho-Slovakia and Jugo- 
Slovakia. 

The Guaranteed Typewriter Company, Incorporated, was 
organized in 1902. Mr. Boyer has been engaged in the type- 














T. H. BOYER. 


writer business for many years, not only in the domestic 
field, but as an exporter of machines to all parts of the 
world. The company maintains the following four estab- 
lishments: Main office and works, 39 South Tenth street, 
Philadelphia; retail stores at 1612 Atlantic avenue, Atlantic 
City, New Jersey; 47 North Tenth street, Philadelphia, 
Penn., and a new store at 825 Chestnut street, Philadel- 
phia. 

The company is fortunately equipped in their foreign de 
partment, being able to handle correspondence in any 
tongue, likewise to make up machines to accommodate a 
wide variety of foreign languages. They carry a large 
stock of machines on hand at all times, of all makes, and 
various widths of carriage. 

Philadelphia is the third largest city in the United States 
and its port is one of the most important. There are sail- 
ings for all parts of the world every week, affording first- 
class facilities for handling business all over the world. 
The Guaranteed Company takes especial pride in the serv- 
ice it performs, not only in rebuilt machines, but in rough 
machines which they supply as well. They employ skilled 
mechanics who are instructed to turn out their best work 

Those desiring to make an appointment with Mr. Boyer 
while he is abroad may reach him by addressing him in 
care of Office Appliances’ British representative, W. 
Teignmouth Shore, Surrey House, Victoria Embankment, 


London, W. i 2. 


The Irvings and George Wolcott Return from 
Abroad. 

J. B. Irving, president of the Irving-Pitt Manufacturing 
Company, Kansas City, Missouri, Mrs. Irving and Georg: 
Wolcott landed in New York on July 17 after an eight 
weeks’ visit in England and France. The trip was a com- 
bination of business and pleasure. Much of the time in 
England was spent among principals and representatives 
of the Lamson-Paragon Company, which distributes the 
Irving-Pitt iines in Great Britain and is one of the fore- 
most concerns in this field in England Mr. Wolcott 
stopped on the 18th after having come through on the 
Twentieth Century en route to his work on the coast. He 
spoke in high terms of the courtesy of the many friends 
in England and France and reported a most delightful 
time. One of his experiences in which Mr. and Mrs. Irv- 
ing did not share was to take the air express from Paris 
to London. From New York Mr. and Mrs. Irving pro- 
ceeded to their summer camp in the North Woods for a 
short outing before returning to business. 

Brooks Company Opens Retail Store. 

The Brooks Company, 1202 Race street, Philadelphia, 
Penna., will open a retail stationary store. The company 
occupies the two upper floors for printing and manufac- 
turing stationery. 
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A Salesman that “Talks” 


e- » 

: —yet works without pay 
cd SILENT worker that tells an effective story and 

2s pulls profits into your store;—a salesman every 

1 Dealer can easily afford, for it works without pay. 

. Your customers simply can’t resist looking at this dis- 

. play. It is a wonderful arrangement which graphically 

k. illustrates the many uses and applications of 

m RAND 





- 
INDEX TABS 


n Shown in six different colors and four different widths, each Th R d 


one as in actual use, giving your customer a perfect picture ot 


re what Makurowns are and what they will do. Make-a-Memo Pad 





“ You don’t have to do much selling with this Display Case on the 
n job. It tells the story better than words;—answers all questions,— Makes a hit with everyone who tries 
S convinces all doubters. it. One man said, “Why didn’t you send 
le Make Your Own Profits larger with Makurown Speedy Turnover. it to me sooner! Have needed it for 
iia Maile shee 0A Senet Mak s sales, ‘See years.” Another said, “It’s the most 
t Many Dealers make @ yearly on Makurown sales. lat’s mer- sensible thing I’ve seen in years.” Not a 
° chandising on a profitable basis. jimcrack, but a piece of practical busi- 
e - eee ie Miceuntce, . Walte 6 lendid ness equipment, useful in hundreds of 
Is Pre eth p ag “4 1 mee full ane! cul ? .e i¢ places. Your customers want it, —if 
11 vingginee tl; rap he helt °C e Ragen we © ome you'll let them know you have it. Send 
I~ SS ee ys = Ww aaa , et this salesman that for a half dozen on trial. They'll go so 
is WOFksS 'WHROUE PSY: rite today. fast you'll want dozens next time. Try it. 
a ‘‘Makurowns have been solving index tab problems since 1916’’ 
Rand Company, Inc. 

, 1208 Rand Building No. Tonawanda, N. Y. 

Originators and World’s Largest Manufacturers of Visible Index Equipment 
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Sharing 


Filing Cabinets 
Sectional 
Battery 
Counter-Height 


Safes 


**B”’ Label Model 
Commercial Model 


Desks 


All Sizes and Patterns 


Victor Basket 


Rubber Cushion Corners 


— found where 




















First Impressions 


You who enter the private office of an important man are im- 
mediately susceptible to first impressions. Its appointments you 
instinctively examine, just as you examine his clothing, the 
facade of his home or his motor as it glides past you in the traffic. 
Some men succeed because of outward appearance. Some men 
succeed in spite of outward appearance,—but not often. 


In the offices of industrial, commercial and professional leaders 
you have been led to expect a certain type of furniture. Today 


it is of steel, from desks and filing cabinets to wastebasket 


Steel! Beautifully and durably finished in the natural wood 
Steel! Clean-cut, rigid, strong. Steel! With drawers and mov 


ing parts fitted and operating with that precision only possible 
with tempered metal,—never warping, drying out or cracking 
and forever fire-resisting. 


Such,—and only such, is Steelcase Business Equipment 


The dealer who has been franchised to sell Steelcase Business 
Equipment shares these great first impressions. 


a leader. 


He is invariably 
Steeelcase prestige is equally his. Steelcase leader- 


ship is his —and only his. 


Continuous supply, elimination of hidden competition plus the 
fact that Steelcase Business Equipment carries with it the recog 
nized badge of leadership make the Steelcase Dealer envied of 
all others. 

Representative dealers who wish to share the great “first im 
pression” of leadership locally will be promptly supplied with 
prices, discounts and complete information. It it 
promptly, it will be exhaustive, and more than this, extremely 
interesting to you. 


will be set 


¢ Q] p e 


STEELCASE 


Business Hquiprrienit, 











August, 


I922. 


business succeeds 
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Conditions Nearing Normal in Pacific Northwest. 


There is a substantial improvement in all lines of busi- 
ness in the Seattle trade territory, according to figures com- 
piled by the Pacific Northwest Products Committee of the 
Seattle Chamber of Commerce; opening of industry has 
solved the unemployment problem, and indications are that 
general conditions throughout the Pacific Northwest are 
rapidly approaching normal. Seattle’s percentage of in- 
crease in net wholesale sales for the first six months of 
1922 were greater than for any other city on the Pacific 
Coast. In the first five months the Seattle trade territory 
purchased 37 per cent more dry goods and similar mer- 
chandise than for the same period of 1921, while the gain 
for the Pacific Coast as a whole was only 1 per cent. 

The Eastern Washington district normally purchases 
$35,000,000 worth of manufactured products annually. This 
spring the purchases by farmers were 50 per cent heavier 
than last year, while the fruit growers increased their pur- 
chases 169 per cent over 1921. Of particular importance to 
all lines of retail trade, there has been a substantial in- 
crease in wages in the basic industries of the state since 
June 1, ranging from 5 to 12% cents a day. This is the 
first upward trend wages have taken since 1918. 





A FURNITURE WINDOW DISPLAY BY THE YOUNGS- 
TOWN, O., OFFICE EQUIPMENT COMPANY, EMPHA- 
SIZING THE UTILITY OF EFFICIENCY DESKS. 





Royal Cup Has New Combatant. 


The cup for which salesmen of the Royal Typewriter 
Company’s salesmen are contesting in the Western division 
seems destined to attain the pedal capacity of a centipede. 
The latest reports show that J. W. Mann, of the Atlanta 
branch, has put in his first claim on the trophy. Four 
other salesmen are disputing the right to title and pos- 
session, two of them having two legs each. Each individ- 
ual name added to the contestants makes the cup the more 
valuable, and before long the sales department will have 
to put the trophy in a safety deposit vault at night. 


Rubber Latex Imported for Paper Making. 


To facilitate the experimentation in using rubber latex 
to strengthen paper, the Department of Commerce has 
secured 500 gallons of latex for the use of American man- 
ufacturers. Mill operators have guaranteed the cost of 
transportation from the East Indian plantations. 


Ernst Retires from Ironclad. 


\lbert Ernst of the Ironclad Ribbon & Carbon Com- 

pany, New York, N. Y., disposed of his interests in that 
company on July 15 to S. W. Fry and George L. Norris. 
Mr. Ernst has been in the ribbon and carbon business for 
many years and is, one of the best known men in the line 
in the United States. He has not announced his plans as 
yet. 
_At a meeting of the directors of the Ironclad Ribbon & 
Carbon Company held to reorganize the executive per- 
sonnel, S. W. Fry was re-elected president and George L. 
Norris was elected secretary and treasurer. 
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Go to Goes for 


The Goes Steel-Engraved 
Certificate Blanks, Bordered Blanks 
and Bond Blanks 


An entirely new and original assortment of 


Steel-Engraved Blanks 


produced upon Crane’s Bond paper; so de- 
signed and arranged that they can easily be 
overprinted either from type or by the litho- 
graphic process, ana thus present an unusu- 
ally high-grade, refined, handsome appearance. 
The Goes Steel-Engraved Blanks will be constantly car- 
ried in stock in quantities that will insure the usual Goes 
service for all your requirements. 

A written request for samples and further information 
will bring a prompt reply. 


Goes Lithographing (Company 


19 West O6rst Street, Chicago 
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The two cases above have been a 
revelation to the trade, but the an- 
nouncement of our new line of card 
cabinets will be equally as sensational. 





3x5 $1.25 3x5 $2.00 


Equally attiactive prices for other 
sizes. 


All oak, splendidly finished, solid 


brass trimmings, equipped with our 
latest improved follower block attach- 
ment. 


MELTON-RHODES CO., Inc. 
High Point, N. C. 



































Miss Nash Tours Europe. 


Miss Margaret C. Nash, treasurer of the Munson Supply 
Company, manufacturers of the Standard Munson pneu- 
matic keys for typewriters and adding machines, sailed on 
the Aquitania July 4th for a three months’ tour of Europe. 
Miss Nash, in addition to making this a pleasure trip, will 








MISS M. C. NASH, 
Treas., Munson Supply Co 


visit the various offices of the company enrout Starting 
with the company several years ago as a stenographer at 
a salary of $8.00 a week, through her energy and application 
to business her ability soon won recognition and ina short 
time she became its treasurer. 

During her association with the company, Miss Nash 
has seen its sales grow from small beginnings to a point 
where its product is used in nearly every country on the 
globe. 

Printing and Paper Tendencies in April. 

The trend of printing sales and paper purchases in the 
United States during April showed a decided downward 
tendency from the high point reached in March, as indi- 
cated in the graphic chart, issued by the general service 
department of the American Writing Paper Company. 

The chart, which is carefully compiled by the commer- 
cial research division of the big paper manufacturing or- 
ganization, gives the curves not only of the printing sales 


and paper purchases since January, 1918, when conditions 
in the printing industry were more nearly normal than in 
the years immediately preceding or following, but also 
indicates the approximate tonnage of paper purchases and 
the percentage of productive hours of printing establish- 


ments, month by month, for the same period 

As stated in the explanatory matter accompanying the 
chart, the month of March is always good in the printing 
industry and a decrease in orders for April was antici- 
pated. 

It is significant that during March a peak was reached 
in each of the four curves of the items specified above, 
which indicates, first, that the paper purchases are fol 
lowing pretty closely the sales, from which, moreover, 
it is concluded that the printers do not have any appre- 
ciable reserve stock of paper. The fact that the percent- 
age of productive time fluctuates with the pri ting sales 
would seem to indicate that orders are being filled as they 
are obtained and that there are not many concerns who 
have any considerable quantity of business ahead. This 
condition, however, is improving from month to month 
The May figures will undoubtedly show a considerable 
increase over this month, and the trend from now on 
should be continually upward. 

The reports used in preparing this chart were submitted 
by representative printing and lithographing concerns lo 
cated in various cities of thirty-nine states, the District of 
Columbia, and the Hawaiian Islands. 

Great things happen when energy gets chummy with 
enterprise.—Parrottalks. 
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This 1°2 Dozen 
Pencil Assortment 


$25.75 


Including Counter Case 
Sent on Approval—Your Profit, Case and $13—Write Today! 


Yes, a complete line of Parker Non-Clog Pencils in Triple-plate, 
Sterling, Silver and Gold —18 pencils in all—plain and chased 
models—with Counter Case included, for only $25.75. A special 
Demonstration Offer made by the Parker Pen Co. to prove that 
merchants not only can sell Parker Pencils as easily and quicklyas 
any pencil on the market, but that Parker Pencils eliminate the re- 
pairs,returns and annoyances resulting 





from pencils that clog and jam the lead. PARKER 
The Parker Non-Clog ranks in highest favor Lucky-Lock 
with both the trade and the public because its Pencils 


Non-Clog Clutch and Lead Ejector absolutely PENCILS RETAIL SALES 


prevent lead from clogging or jamming. Nine- 6 ... $1.50. . $9.00 
tenths of the repairs encountered by pencil 3 «es Bee See 
dealers are due to those two annoyances. The 3 2.00... 6.00 
Parker Non-Clog ends them completely. 2 2.50 .. po 

Made with jeweler’s precision and finish, ; ce a .. 580 
there is nothing finer or more accurate. 1... 4605 eee 

Look at this Demonstration Offer —then ae “$38.75 


send for it today and see how quickly these Cost including case 25.75 


pencils go when displayed on your counter in Your profit . $13.00 
thisattractive oak or mahogany, glass-front case. 











Order by wire, letter or merely sign and attach the coupon to your letterhead. You 
take no chances—as we extend privilege of free 5-day examination on arrival. Send 
at once so your stock will be ready for school and college opening. THE PARKER 
PEN Co., Dept. OP-8, Janesville, Wis. 


Attach to Your Letterhead and Mail to 


: THE PARKER PEN CO., Dept. OP-8, Janesville, Wis. 
= Please send your special Demonstration Assortment of 18 Pencilsand Counter 

: Case,for which we agree to remit $25.75 if satisfactory. Otherwise we will re- 

* turn goods and case in 5 days at your expense. 


© Phocller’s Nemes. occccccccccccceccecceececccceccessasnpeiisassne a 


BME. oc ccc csc cecescbe 6ece cess 06650006 00-0e 6954 pene minnie mene 
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Special MOSTEEL Features 


Side—Expanded Metal 26 Gauge Steel, 
with Reinforcing Ribs, formed in one 
piece and spot welded. 


Top—Reinforced by heavy steel ring and 


overlapping band. 


Bottom—Solid Steel, reinforced, double 
seam. Cannot come loose or pull apart. 


Reinforcing 
Rib 


Durability—Unusually strong, will 


‘e.) not bend out of shape or collapse 
under hard use. 
Weight—Half the 
weight of the or- 


dinary metal bas- 
re Band ket. 
with Steel Ring 
Design—unusually graceful and attrac- 
tive. 
Finishes—Six beautiful finishes. Per- Double Seam 
manent and high grade throughout. Bottom 














A Wider Sales Field 


On account of its handsome, graceful appearance, 
the MOSTEEL has a wider sales field than the ordi- 
nary waste basket. With immense possibilities in the 
office field alone, it also opens up a big market in the 
home that is worth while going after. Then there are 
the hotels, hospitals, factories and institutions, public 
and private, that have been waiting for the introduc- 
tion of this new idea in a waste basket. 


Sut attractiveness is only one of the MOSTEEL 
virtues. It is only half the weight of the ordinary 
metal waste basket. Its construction of expanded 
metal with reinforcing ribs and solid double seam 
bottom gives unusual strength and durability. It will 
stand the jamming and knocking around of hard, 
every day use without losing its shape or good looks. 


Two popular sizes, 12 inches high and 14 inches 
high. Six beautiful finishes—Olive Green, Mahog- 
any, Ivory Enamel, Black, Copper Buffed and Oxi- 
dized Bronze. 


The MOSTEEL Waste Basket has real money- 
making possibilities. It is making friends and sales 
for dealers everywhere. Write for prices and dealer 


discounts. 


We need a few more representa- 
tives who handle associated lines. 


The Motors Sheet Steel Co. 


Beach City, Ohio 








WASTE BASKET 
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PASSED AWAY 





Ferdinand J. Siekert. 


Mr. Ferdinand J. Siekert, president of the Siekert & 
Baum Stationery Company of Milwaukee, one of the best 
known buyers in the stationery trade, died at his Milwaukee 
home, July 18, at the age of 62. “Fred”, as he was gener- 
ally known to the traveling men, always had a pleasant 
smile and a cheering word for his many salesmen friends in 
the trade who will greatly mourn his death. 

Mr. Siekert started his career as a stationery man as an 
errand boy at the age of 13, just out of grammar school in 
1872, when he was employed by the late H. H. West, the 





THE LATE MR. SIEKERT. 


head of the West Book & Stationery Company of Milwau- 
kee. He continued in their employ until 1894, rising to 
various positions of responsibility and acting as buyer and 
also secretary of the company in which he had an inter- 
est. In that year when the West Estate severed their con- 
nection with the company and sold their holding to new 
interests, Mr. Siekert founded in company with Mr. Ar- 
thur J. Baum the Siekert & Baum Stationery Company 
which has expanded until today it is one of the leading 
commercial stationery houses in the northwest. 

Mr. Siekert leaves a widow and two sons, Mr. Stafford 
Siekert and Mr. Ferdinand J. Siekert, Jr., who have been 
associated with their father in business. 

x Ue & 
Mrs. O. L. Gagg. 

The many friends of O. L. Gagg of San Francisco will 
learn with deep regret of the death of his wife, Mrs. Emma 
Fry Hutchinson Gagg, at the St. Francis hospital, San 
Francisco, following an operation on the morning of July 1. 
On the preceding day Mrs. Gagg seemed to be in her usual 
vigorous health, and went to the hospital in the firm be- 
lief that the operation would be a slight affair. The opera- 
tion was performed in the morning and she died on the 
afternoon of the same day. 

Mr. and Mrs. Gagg resided at San Mateo, Cal., and dur- 
ing their residence in the West Mrs. Gagg had endeared 
herself to a wide circle of friends. She possessed a won- 
derful happy and inspiring personality. Her social inter- 
ests in San Mateo were considerable, despite her compara- 
tively short residence there, and she was likewise known to 
many of the business associates of Mr. Gagg, in the up- 
building of whose agencies she took a deep interest. 

Mrs. Gage was a native of Philadelphia, where two sis- 
ters reside. They and other relatives survive. 











Protects Your Desk Top— 
Improves Its Appearance 


This new product is used as a top 
or pad on desks, tables, counters, 
etc. It is far more serviceable 
than tne ordinary Linoleum top, 
for the reason that this -NEO- 
LEUM.- has two good sides. This 
material is not fastened—just lay 
it on any top, no moving around, 
lays perfectly flat, no curling, per- 
fect writing surface, no ink spots. 


Try this -NEO-LEUM- on your 
new desk just purchased. Try it 
on the top of your old desk, and 
watch the remarkable change in 
appearance, efficiency, and serv- 
ice. Can be made to fit any size 
desk, table or counter. Material 
4%" thick, round edges, green in 
color. Send for literature and 
prices. 





WAGEMAKER COMPANY 
Grand Rapids, Mich. U. S. A. 
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The Chicago Glass Desk Pad promotes 


desk efficiency by affording a place to 
keep memoranda, lists, schedules, etc., 
always visible for ready reference. It 
avoids marring of the working space of 
the desk and at the same time furnishes 
a smooth, hard. writing surface. The 
holder is backed with felt and has two 
raised leather corners which hold the 
ah place. Two sizes: 18”x24” and 
"x 36”. 





A plate glass letter tray is a practical as well as 
an ornamental acquisition to any desk equip- 
ment. It is securely held together by nickel- 
plated clamps tipped with rubber. 





An office equipped with plate glass window venti- 
lators is insured of a constant circulation of 
air without the direct drafts. Can be attached 
quickly to any window. 


WRITE US TODAY 


The Chicago Mirror & Art Glass Company 
217 North Clinton Street, Chicago, Ifl. 


Established 1890 
PU 
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The funeral was held at the chapel of Halsted & Co., in 
San Francisco on the afternoon of Monday, July 3. In- 
terment was at Cypress Lawn cemetery. 

Office Appliances joins with other friends in extending 
heartfelt sympathy to Mr. Gagg and other members of the 
surviving family. 

- & © 
S. J. Ford. 


S. J. Ford, fifty-six years of age, for twenty-five years 
manager of the Remington Typewriter Company’s branch 
office at Jacksonville, died recently at the family residence, 
1752 Silver street. He is survived by his widow and two 
sons, G. C. and S. J. Ford, Jr. 

Funeral services were held at the residence, followed by 
interment at West Evergreen Cemetery. The pallbearers 
were L. G. Moore, Don G. Wheeler, Fred Leuders, A. G. 
Thompson, Frank C. Johnson and J. W. Ingram, friends 
and associates of the deceased. 

+t - + 
Charles S. Cooke. 


Charles Stephen Cooke passed away July 10 at his resi- 
dence, 272 Gates avenue, Brooklyn, N. Y. He was sixty 
years old, and had been active in the stationery business 





THE LATE MR. COOKE. 


Mr. Cooke was secretary and treasurer 


forty-five years. 
The widow, 


of Cooke & Cobb, manufacturing stationers. 
a son, two brothers and a grandson survive. 
-“ oe & 


Frank B. Rogers. 


Frank B. Rogers, who traveled for the Grimes-Stassforth 
Stationery Company, Los Angeles, Calif., fifteen years ago, 
died at sea while journeying to Honolulu with a delegation 
of Shriners after the recent conclave at San Francisco. Of 


recent years he had been with the Los Angeies Soap 
Company. Surviving are the widow, a sister and two 
brothers. 
k oF & 
A. E. Helmle. 
A. E. Helmle passed away suddenly at Denver, Colc., 
July 4. He was vice president of the C. F. Hoeckel Blank 


Book & Lithograph Company. Mr. Helmle was fifty-five 
years old, a resident of Denver thirty-five years. He had 
been with the company sixteen years. The Rocky Moun- 
tain Bank Note Company was organized in 1900 by C. F. 
Hoeckel and Mr. Helmle 

’ & 


Henry W. Weeks. 

Injuries received when struck by a bicycle caused the 
death of Henry W. Weeks, at Plainfield, N. J. He was 
sixty years old, and associated with his brother, Frank A. 
Weeks, in the New York business. 

=“ oe & 


H. W. Dixon. 


H. W. Dixon, superintendent of the printing plant of 
Lowman & Hanford, succumbed to a lingering illness at 
Seattle. Interment was at his birthplace, Nashville, Tenn. 
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Macey Steel and Wood Files 


A complete line, supreme in quality, and moderately priced! Well 
and favorably known, easy to sell. A line upon which you can profit- 
ably concentrate. Standardized stock patterns in upright, horizontal 
and counterheight units, fit every need. Interchangeable insert 
drawers in variety. Filing supplies, too. Also necessary filing accessories. 















—from the Italian 
Polychrome suite 


A Successful New Macey Line 


Matched Office Suites! — complete in five handsome period 
designs. At prices which rival the cost of good, commercial peg-leg 
furniture. Practically every office a prospect—for entire suites or 
individual pieces. A sensational innovation, already a proved selling 
success. Liberal profits. Investigate this new line! 


Write for the latest Macey catalog and prices. The 
Authorized Macey Dealership is a franchise of con- 
tinually increasing value. Particulars on request. 


THE LINE 





Steel Files, Wood Files, Filing Supplies, Steel Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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Recommended Resale Prices no Longer to Be 
Issued. 


Executive Committee of the National Association of Station- 
ers and Manufacturers, Following Referendum Vote of 
Members, Discontinues Publication of National 
Association Catalogue and Guide. 

In its current issue for August the National Association 
News presents the following news article which is of in- 
terest to all stationers, involving, as it does, an important 
change of policy: 

“The National Association of Stationers and Manufac- 
turérs has been issuing recommended resale prices since 
1908, without concealment or subterfuge of any kind; and 
solely for the purpose of suggesting to members the zone 
of safety through which a dealer member may sell his 
merchandise without fear of loss, provided his percentage 
of overhead is not greatly in excess of the average. 

“During this period of fourteen years no formal notice 
has been received from any department of the Government 
that this activity was regarded with disfavor. 

“Members receiving these recommended prices have been 
under no restrictions—expressed or implied—to employ 
them in the conduct of their various enterprises. Care 
has been taken at all times to inform members of the basis 
upon which the prices have been figured and to urge upon 
them the advisability of changing any or all of them to con- 
form to their individual requirements. 

“Notwithstanding these facts, this publication has tended 
to create an unfavorable atmosphere in the minds of pros- 
pective members. This has retarded the proper expansion 
of the Association and placed the officers of the organiza- 
tion in a defensive position in their efforts to enlist the 
interest and support of the industry in general. Further- 
more, the legality of this publication is now being con- 
sidered by the U. S. Department of Justice. 

“Realizing the publicity and the loss of confidence which 
would attend a Governmental prosecution, the fact that 
the publication involves the disbursement by the Associa- 
tion of approximately eleven thousand dollars per annum 
which could be diverted to cost finding and other statistical 
and educational work of more value to its members, the 
Executive Committee at its meeting held in New York 
City May 19th, 1922, determined that the matter of continu- 
ing this publication be submitted to the voting members 
of the Association in the form of a referendum. 

“This referendum in which the proposition to continue 
or discontinue the publication of the National Association 
Catalog and Guide was set forth in detail and submitted to 
the voting’ members of the Association on June 12th with 
the announcement that the polls would remain open for ten 
days, at the end of which time the ballots would be counted 
and the result reported to the executive committee. 

“The voting resulted in a majority vote in favor of dis- 
continuing the publication, in accordance with which the 
executive committee has instructed the general manager 
to discontinue the printing of the National Association 
Catalog and Guide.” 





Note.—Office Appliances is informed that the officers 
of the National Association have under consideration sev- 
eral new ideas and suggestions with regard to service to 
members. These plans will be announced later 


Another Bulletin on Paper. 


The third National Association builetin to be sent out 
is No. 5 of the series and is a continuation of the article 
on paper. The present bulletin opens with a discussion of 
the different kinds of paper and the broad statement that 
those who sell paper must themselves be sold on it. The 
use of paper in the world is as widespread as any other 
article in our civilization. Reference is made to the making 
of paper for messages which must not be counterfeited, 
for those which must not be photographed, for those which 
carry designs for the world’s big projects; papers made 
into maps and charts, wedding stationery, paper for mem- 
orandum books, wrappings, tissues, etc., etc., each need 
having a particular kind of paper to answer it. The next 
topic taken up is the subject of bond papers, first so named 
because a certain class of papers was used for engraving 
bonds, certificates, etc., where the requirements demanded 
a dignified, strong, well made and durable sheet. At pres- 
ent the term covers a wide range, but in its true meaning 
the term applies to a paper made chiefly from a long 
fibered, high grade rag. The characteristics of bond pa- 
pers today are next outlined and in a note mention is made 
of the papers used for manifolding work, which are also 
classified under the general term of bond. The 
tion is made that in the selection of papers there is a 
point above which increased returns will not justify addi- 
tional outlay and below which prestige and sales possibili- 
ties are lost. In other words, each grade of paper has its 
fitness for some particular work. 

The next item taken up is the subject of ledger papers 
which are made to withstand considerable handling. The 
sheet must possess an even formation, uniform finish and 
good erasive and wearing qualities. Ledger papers are 
somewhat more opaque than bonds, due to the difference 
in beating treatment. Ledgers run heavier than bonds, 
from 24 pounds folio as high as 60 pounds. 

The term “fine” papers is today applied to a class of 
writings in which the stock is finely beaten, producing an 
even, well closed sheet, very opaque. These papers are 
made in either laid or wove and receive various finishes. 
The term “flats” is often used interchangeably with “fines” 
from the fact that the papers are usually sold in flat pack- 
ages of standard size. 

The right papers for envelopes are next discussed, fol- 
lowed by a discussion of cover papers, book papers, Bible 
papers, offset papers, mimeographing papers, drawings, 
papers for charts and maps, safety paper made to insure 
against fraud, and news stock, concluding the discussion 
with a few words on wrappings, tissues, industrial papers, 
blue prints, blottings, etc. 

This bulletin is exceptionally interesting and informative 
and should be placed in the hands of all stationery sales- 
men. 
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Championship service! The sun 
never sets on the domain of the 


Mimeograph. Our dealers, who sell its supplies, are 
everywhere—and everywhere it is a quick means of 
conserving both time and money. Five thousand exact 
copies an hour—forty thousand a day—of any letter, 
bulletin, map or sales message; and the Mimeoscope 
makes the exact duplication of any diagram or design a 
matter of easy seconds. Typewriting and drawings printed 
on the same sheet in one operation. It is play for these 
devices to do wonderful work for you at bolting speed, as 
unnumbered thousands of business and educational insti- 
tutions now know. Your advantage! It is probable that you 
cannot afford to be without this speedy, private, money-sav- 
ing service in your business or school. Write now for book- 


let “T-8”, A. B. Dick Company, Chicago—and New York. 
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A Threefold Conservation 


—In these days, when the most stringent economy is 
necessary, the “Silent Smith” is doing its part in the 
general program of saving. There is the conservation 


of: 


The Investment 


—-Because of low cost of maintenance and long duration 
of service. 


The Employer 
—Because he can enjoy a quiet office, with no typewriter 
clatter. 


The Operator 


—Because she can do her work easier and better. 


Send for free booklet telling more about this wonderfully effi- 
cient, ball bearing, long wearing typewriter. 


L. C. Smith & Bros. Typewriter Co. 


Factory and Executive Offices 


Syracuse, New York 


Branches in ali pri cipal cities 
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(New Machines—Continued from page 32.) 
New Device for Oiling Office Machines. 
What its manufacturers claim is a super-typewriter oil 
is put up with a self-oiling device in each bottle. It is 
termed the “Drop-O-Oil,” depositing, as the name implies, 
but a drop of oil where needed. The oil used is a high 
grade, colorless, odorless and tasteless non-gumming prod- 
uct, put up in sealed bottles retailing at fifteen cents each. 





COUNTER DISPLAY PACKAGE OF 
“DROP-O-OIL.”’ 


The smallest unit sold by the manufacturer is three dozen, 
packed in a handsome display case printed in three colors. 

The product is made by the Clarotype Company, 16-22 
Hudson street, New York, N. Y. 





A. & W. “Reflex” Fountain Pen Ink. 
Special attention is being given by The Ault & Wiborg 
Company, Cincinnati, Ohio, to the fountain pen ink mar- 
ket. “Reflex” is an ink intended for the fountain pen user. 





“REFLEX” INK PACKAGE. 


It flows freely, is stable, and quickly assumes its permanent 
hue. 

“Reflex” is marketed in handsome packages which dress 
the stationer’s shelves, and appeal to customers. 


An Adjustable Ash Receiver. 


The Lees adjustable ash receiver is a little device for 
smokers which has many interesting features, combining 
the elements of novelty, utility and attractiveness. The 
swiveled adjustable clamp gives it a considerable range of 
usefulness and convenience. The clamp attachment per- 
mits the receiver to be instantly secured to any support 
whether in a vertical, diagonal or horizontal position. The 
bowl of the receiver, however, remains at all times up- 
right, but may be emptied without removing the receiver 
from the place to which it is attached. Furthermore, it 
can be attached out of sight underneath a table or chair 
arm when not in use and readily swung into a convenient 
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A Great Opportunity 
for a Live Stationery 
and Business Furni- 
ture MERCHANT 


We want a buyer for our Bank 
and Office Stationery and Furni- 
ture Departments. 


The business has been estab- 


lished for a generation. It draws 
from a wide and prosperous trade ter- 
ritory. The states in which we oper- 
ate have a combined population of 
more than nine million. There are 
nearly five thousand banks on our - 
mailing list and it could be profitably 
extended. Field especially good for 
mail order business, and ripe for oper- 
ations NOW with best crops in years 
maturing. 


Inventories around ninety thou- 


sand dollars. They consist of 
staple stationery, choice lines of busi- 
ness furniture, loose leaf and bound 
bank and commercial forms and all the 
accessories which go with a leading 
bank and office supply concern. 


Sales in these departments cov- 


ering last two fiscal years have 
averaged about a quarter of a million 
yearly, and the upward turn has be- 
gun. We will turn over this going 
business, prestige and good will for a 
fair consideration, and our experience 
and counsel will be at disposal of buyer 
in developing the opportunities. Rea- 
son for selling, principals wish to re- 
lease capital and time for use in other 
interests. 


Communications desired only 


from persons of responsibility 
and backing. We cannot discuss the 
matter with those who cannot com- 
mand a reasonable amount of capital 
and give security for deferred pay- 
ments. Address X-10, care Office Ap- 
pliances, 417 South Dearborn Street, 
Chicago. 

















74 





OFFICE APPLIANCES August, 1922. 


























- 














and Loose Leaf 
Devices 


THE LINE OF 1000! NUMBERS 
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SOLD ONLY THROUGH 
DEALERS 


BooruM& PEASE Co. 
NEW YORK 









































position when desired. The device can readily be attached 
to the side of the desk, the arm of a chair, a bed post or 
window sill. This new ash receiver is handsome in appear 
ance and substantially built of solid brass, finished in a 
variety of styles to suit all tastes. The bowl is done in 
mahogany, verde green, old ivory, ebony, statuary bronze 
or brushed brass, and trimmings are of highly polished 

















ADJUSTABLE ASH RECEIVER 


nickel. The saucer shape cover conceals the ash and holds 
it while attached to the cover is a match box holder and 
cigar and cigarette rest. This device is priced at $28.00 per 
dozen in dozen lots, with lower rates for lots of three 
dozen and over. It is manufactured by the K. F. Lees 
Company, New Haven, Conn. 


New Vest Pocket Pencil. 


Recently the Joseph Dixon Crucible Company of Jersey 
City, N. J., has added several new and attractive numbers 
to its pencil lines. The latest of these is known as the 
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ASSORTMENT OF “VESTO” PEN- 
CILS ON HANGER CARD. 


“Vesto,”—a new pencil designed particularly to be carried 
in the user’s vest pocket. 
The cut shows an assortment of these new pencils 








A Steel File for Personal Papers. 


To obviate the loss of personal papers, a device has been 
designed known as the “So-Handy” personal file. It is 
built of twenty-six gauge cold rolled steel, enameled in 
olive green. It is claimed that this file is fire resisting and 
cannot be opened when locked unless completely de- 
stroyed. A card holder enables the user to label each file. 
The handles are of the point protected Newman style, se- 
curely riveted to the body. Piano hinges are used at the 
top and side, giving ease of operation. The drop front 
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THAT 
COUNTS 


A GREAT many typewriters may seem 
speedy in the hands of a high-salaried 
expert. 




















3ut the speed that really counts is that 
which can be attained and maintained all 
day by the average stenographer in the av- 
erage office. 


An interesting test, based on this hy- 


i pothesis, was recently held by a large busi- The Noiseless Port- 
ness institution in New York. Twenty-two able is the only port- 
; s 4 ~: ‘ able typewriter in the 
stenographers were entered. Six of them world that ae 
were Noiseless operators and 16 used noisy operated ar omer 
typewriters of different makes. The five peeeenese 
operators who finished first all used The Descriptive circular 
Noiseless. mailed on request. 


The sprightly touch of The Noiseless re- 
sponds readily to the will of hurrying fing- 
ers. Its restful quiet enables the operator 
to work more swiftly and more continuously 
with less strain and less fatigue. 


THE NOISELESS TYPEWRITER CoO. 
253 Broadway, New York 


Telephones—Barclay 8205 and 4914 
Works—Middletown, Conn. 


Offices in leading cities throughout the United States and Canada 


The NOISELESS 
TYPEWRITER 


Your silent partner 
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The New Roberts Ninety 


The original and only Portable Typewriter 
with the Interchangeable Typebar}Segment 






The Interchangeable 
Typebar Segment 


The Complete 
Portable Typewriter 


Typebar Segment 


HE Roberts Ninety with its ninety characters 
te and interchangeable typebar segments, is pro- 

nounced by typewriter experts as the superior 
portable typewriter. In construction, design and 
utility, the Roberts has used every desirable and 
practical feature desired in modern efficient manu- 
facturing methods. Yet, IT WEIGHS BUT 
SEVEN AND ONE-HALF POUNDS. Made for 
any language, size or style of type. 


Ribbon Mechanism 


The Roberts Ninety is a machine which you can 
sell on its own merits and it will go over big. We 
are now assigning exclusive territories to respon- 
sible agents throughout the country. Write us 
about the agency for your territory. 





Carriage 


L. R. Roberts Typewriter Co. 





Stamford, Conn. - U.S.A. 
These four illustrations demonstrate the oes faite 
ealae of the machine. It is com- Srenreniaee for aed and British Empire: 
posed of four complete units (the inter- The Blick Typewriter Company, Ltd. 
changeable typebar segment, ribbon mech- 9-10 Cheapside London, E. C. England 


anism, carriage and base), which are 
assembled complete with only five screws. 
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makes possible the removal of any letter or paper, no mat- 
ter how full the file may be. 

This file is six inches wide, ten inches high and twelve 
inches long and weighs four pounds. It has a twelve 


tumbler Eagle lock, containing its own combination with | 


no two keys alike. It is claimed that this has a capacity 

















“SO-HANDY” PERSONAL FILE. 


of fourteen hundred full size letters in addition to the in- 
dex. It may be kept in a bookcase, on a shelf, on top of 
a desk or anywhere where it can be referred to readily. 
This file is being put on the market by Arthur Paulson 
Sales Corporation, 74 Cortlandt street, New York, N. Y. 





NEW STEEL VAULT STEP BY 
THE INVINCIBLE METAL FUR- 
NITURE COMPANY OF MANITO- 
WoOc, WISC.—This step was de- 
scribed in the July issue. 


Adding Machine Paper in Convenient Packages. 

The illustration shown herewith pictures the carton 
adopted by the Edgewater Paper Company of Menasha, 
Wis., as a container for dozen assortments of adding ma 








LIKENESS OF EDGEWATER 


PAPER CoO.’S 
CARTON CONTAINING TWELVE AD 
MACHINE ROLLS. 
chine rolls on which the company is at present specializ- 
ing, along with other useful items. Putting up the rolls in 
this manner, in a carton printed in attractive colors, pro- 
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Ohe 
PETERS 


A NEW—COMPLETE—COMPACT 
DURABLE—PORTABLE 


Adding Machine 


Weight—35 Pounds 
Capacity —$99,999,999.99 










THE PETERS 


Adding and Listing Machine 


Combines with large capacity the desirable 
features of compactness and portability. 
It lends itself equally well to the require- 
ments of big banks—large corporations 
or small merchants. It was, in fact, 
particularly designed to fill the need of 
all banks for a superior machine of small 
dimensions, large capacity and selling at an 
attractive price. 


Maximum visibility is secured by including 
in a small angle of vision the keyboard- 
number wheels and printing line. The 
Total—Sub-total— Non-Add and Repeat 
levers are so located with respect to the 
path of the operating handle that the ma- 
chine can be worked at high speed by the 
use of the right hand exclusively. The 
quality of workmanship—beauty of appear- 
ance and elegance of finish are excelled by 
none. 


Some excellent domestic and foreign areas 
remain unassigned. Inquiries from dealers 
invited. 


PETERS-MORSE MBG. CORP. 


30 CHURCH ST., NEW YORK CITY 
Factory: Ithaca, New York 
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THE BENTSON LINE 


Moderately priced, attractive 
to every dealer, liberal dis- 
counts, making the line worth 
while. 


GOOD 
SELLER 


WHY? 
BECAUSE 


WE make our 
prices so attrac- 
tive that a dealer 
cannot afford to 
pass it up. 






It will pay you to investigate if 
you have not already done so. 





A Transfer Case 
with Full Steel Sides 


Write for our 
Illustrated folder 





The Bentson Manufacturing Co. 


AURORA ILLINOIS 














duces a package especially adapted to window displays. 
The cartons are packed ten to the fiber shipping container, 
making a unit of 120 rolls. 

These packages are convenient to handle and are readily 
stocked in any accessible place in the store. They can be 
sold from the original twelve-roll package one or more 
rolls at a time, or in the original package of a dozen rolls, 
users of lising machines frequently purchasing their sup- 
plies in quantities of a dozen or more rolls at a time. 





Attractive Clip Pencil. 


The American Lead Penci! Company, New York, is 
offering No. 146 clip pencil illustrated herewith. 
These pencils come packed in attractive hinge boxes, 





ATTRACTIVE NEW COUNTER ASSORTMENT OF. CLIP 
PENCILS.—Cut by courtesy of the American Lead Pencil Com- 
pany, New York. 


containing two dozen pencils in assorted colors—blue, yel- 
low and red—with gray rubber and gilt tip, equipped with 
clip. 


A New Dixon Assortment. 

The Joseph Dixon Crucible Company of Jersey City, N. 
J., has prepared a package particularly directed to the 
photographic supply department. In a new easel display 
stand, attractively made, there are two dozen of the Dixon 
“Best White” No. 352, as shown in the accompanying cut. 





) Criites | whites 


f 


| | | 11) en 
iF it i= 


DIXON “BEST WHITE N° 352 





NEW EASEL DISPLAY STAND FOR 
WHITE PENCILS. 


This easel is for use on the counter and the customer 
may take his pencil direct from the easel or purchase it 
from stock, as he feels inclined. The easel can always be 
kept full if desired, the pencils removed being replaced 
from stock from time to time. 


“Tiedy” Paste Pot. 


\ tin paste pot has been marketed by the Botts Marking 





Ink Company, 68-76 Third street, Brooklyn, N. Y. The 
“Tiedy” has a compartment for paste and one for water. 
The paste is protected by a metal cover. When not in use 


the brush is kept in the water compartment. A handle at 
the side makes for convenience in carrying the paste pot 
to its work. 
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HE REPORT had been prepared in an office of 
a large oil comp: ny and was ready to be sent 
to the Head Office. 

Just then a Monroe representative walked in 
with a Monroe under his arm. 

The oil company officials were interested in see- 
ing the new Model K Monroe and how it would 
handle their work. They handed the report to the 
Monroe representative to see if his answer would 


come out RIGHT THE FIRST TIME. 


Three sizes— 


a size tofit every business— 
20, 16 and 12 place capacities 


—— —— —— — oe Ge oe oe eee eee ee eee es COL PON FOR YOUR CONVENIENCE SS ee eee 


I Without obligation (check items desired): oe 0 
P . ~ 4 ame 7 —— 
{ Arrange for a Free Trial in our office on our own work. y _ 
| Send us literature about the new K Model Monroe. Address —______ RENNER ST 





Monroe Calculating Machine Co., Woolworth Building, New York 


APPLIANCES 


General Offices: Woolworth Building, New York 


Offices rendering Monroe Service at all Principal Points in the U. S. and Canada 





“Right the first time,” the Monroe representa- 
tive said as he read the answer— but it did not agree 
with the report. A difference of 600,000 gallons— 
impossible! But the Monroe Method of Locked 
Figures enabled them to find the error; they 
changed the report and bought the Monroe. 


This company now uses the Monroe in practi- 
cally every department from processing reports to 
pipe line accounting. 

The bed rock of sound business building is accuracy of 
figures. No one will consciously make an error in figuring 
yet errors occur. 

To eliminate the cause of errors, the human element must 
be guarded by a machine which tells when a mistake is made 
—that gives a Proof of Accuracy at every step. 

Your figure-work may be similar to this oil company’s. 
It may be different. But whether it is simple addition of debits 
and credits, the figuring of profits, percentages, pro-rating or 
the intricate formulae of engineers, the Monroe will furnish 
you greater protection against errors of the human element 
than any other machine or method. 

Without obligation, you may prove this claim to your 
complete satisfaction by returning the coupon. 





REG. TRADE MARK 


Calculating Machine Company 


Plant: Orange, N. J. 


4 CE eee ae —_ 
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STEEL STORAGE CABINET 
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Above is the NEW GLOBE-WERNICKE STORAGE CABINET. It is Absolutely Rigid, and in 
Strength and Appearance the very acme of perfection. It has the same superlative qualities that all 
other Globe-Wernicke products possess. It is “Built to Endure.” 

Besides being used as a Supply Cabinet, pictured herewith, it can be used as an Office Wardrobe; 
also for books, tools, dies, instruments, printing plates, phonograph records, motion picture films or 
anything to be stored under lock and key and to be kept clean and sanitary. 

The shelves are adjustable every half inch. 

Write for Catalogue 822. 


The GlobeWernieke Co. 


CINCINNATI 
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New Envelope Sealing Machine. 


A new envelope sealer based on the Elmer Gray patents 
is announced by the Elliott Company of Cambridge, Mass. 
This machine is made in the Elliott factory by the same 
workmen who make the Elliott addressing machine and 
receives the same care and good workmanship which go 
into the construction of the latter product. 





NEW ELLIOTT ENVELOPE SEALER. 


The new machine is made of castings to ensure strength 
and accuracy, and is finished in green enamel with nickel 
trimmings. The sealer rolls are between the moistener and 
the receiving stack. 

The machine will retail at $45.00 f. o. b. factory, but a 
liberal discount is offered to agents. The company de- 
sires to place the machine in the hands of responsible 
representatives for demonstration and sale. 


Army and Navy Pencil. 
The American Lead Pencil Co., 220 Fifth Avenue, New 
York, has announced the reinstatement of the company’s 
No. 76 “Army and Navy” pencil. 


* 


* * * we 
16-ARMY&NAVY® Adtech 
* * * * - 





ll 


NO. 76 ARMY AND NAVY PENCIL. 








[his pencil is made with solid blue head, the end where 
the tip and rubber come, and at the other end on a white 
ground, is a red spiral stripe. The pencil is finished with 
nickel tip and gray rubber, and packed one-half gross to 
a box. 


“Mem-O-Pads” A Canadian Product. 
Vawter-Luckett Company, Ltd., 545-49 King street, 
West, Toronto, Ontario, Canada, makes up “Mem-O- 
Pads.” These are pocket memorandum books with re- 
newable fillers. “Mem-O-Pads” may be had in open side 
or open end. The binding material is said to outwear or- 
dinary leathers. A counter display carton is furnished, 

filled with a saleable assortment of sizes and colors. 


Electric Sealing Machine Improved. 
The Safe Seal Manufacturing Company, Hartford, Conn., 


has placed Model C on the market. This is designed for 
hand use, and is connected with the electric supply outlet 
by a flexible cord. A hook on the heating head is a con- 


venience for suspending the sealer out of the way when 
ot in use. 





























Allen 


Strength Beauty Utility 





Carries every essential element» 


of a $100 machine, 87 char- 
acters, back spacer, black and 
red ribbon, tabulator, weight 
11 pounds. 


THE EXPERT in typewriting ma- 
chines will recognize the following 
functions to be so unique and sim- 
ple that he marvels to find them 
in a machine, the size of the 
“ALLEN.” 


ROTARY ESCAPEMENT—POSITIVE. 


BACK SPACER—DIRECT AND POSI- 
TIVE — OPERATED BY EITHER 
THUMB. 


RIBBON REVERSE— BETTER THAN 
AN AUTOMATIC. 


SHIFT LEVERS AND LOCK—POSITIVE. 


TYPE BAR AND SEGMENT—BEATS 
THE $100 MACHINE. 


RED AND BLACK RIBBON REVER- 
SER—COLOR POSITIVE. 


BALL BEARING CARRIAGE—SMOOTH 
AND NOISELESS. 


AS WELL AS MANY OTHER FEATURES. 


THE “‘ALLEN” is reliable and sim- 
ple so that the amateur can easily 
repair it, it contains less than one 
fourth of the number of parts of 
the big machine, for this reason it 
will keep in good repair much 
longer. 


AGENTS invited to accept territory 
for this sturdy $50 machine which 
sells easily to offices and homes. 


Allen Typewriter Mfg. Co. 


901 Hamilton St., Allentown, Pa. 
New York Office, 93 Nassau Street 
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felt Pad 


THIS WILL HAPPEN TO FELT PADS 





"ANY 
GH PAP 


THE GOLO STAMP PAO WILL GIVE 
PERFECT IMPRESSIONS 868 DAYS 
@ THE YEAR UNDER ALL CON- 
OITIORS. 






I 


SMUDGY!! 


This will happen on a damp warm day or from over-ink- 
ing because the felts below the stamping surface are like 
a sponge saturated with ink. Is it any wonder that the 
rubber type on your rubber stamp eventually clogs up and 
gives a smudged impression as illustrated above ! 


THE PATENTED “SOLO” IS TROUBLE PROOF 








THE SOLO STAMP PAD WILL GIVE 
PERFECT IMPRESSIONS 365 DAYS 
IN THE YEAR WJNDER ALL CON- 
DITIONS. 


IT CANNOT 
FLOOD OR 
SAG 


This cannot happen in the “SOLO” Stamp Pad because 
there are no spongy layers of felt underneath, stamping 
surface. The reservoir automatically feeds the firm, smooth 
surface with just sufficient ink (patented) for clear, even 


impressions as illustrated above. 
Stock this new pad. It is not a felt 


DEALERS pad and cannot “flood” thetype. The 


new patented improvements sell the pad on sight. Adopt- 
ed by hundreds of big Industrial Plants, Railroads, etc., 
because it costs no more. Less competition. Bigger sales 
for you. Descriptive booklets for distribution free with 
your order. Write for booklet and prices. 


PEERLES §$ 
CARBON & RIBBON MFG. CO., INC. 


113 WEST BROADWAY NEW YORK CITY 


APPLIANCE 


STAM P PAD 





IQ922, 


August, 





ew! DIGEST OF FOREIGN PRESS 


The May issue of El Arte Tipografico carries as its lead- 
ing article an appeal for help to Europe. Another article 
is entitled “The European Advertisement Compared with 
the North American Advertisement.” In the opinion of the 
writer the European advertisement in general limits itself 
to presenting to the public the name of the house adver- 
tising before the public. The North American advertise- 
ment is practical, “scientific” although now and then it 
would not suffer from a little more of “fantasy” and even 
a little less of “common sense.” Samples of advertisements 
from English, French, German and Spanish publications 
are reproduced. 

* a * 

Die Buro Industrie in its issue of June 7 announces that 
preliminary arrangements have been made for the holding 
of the Fourth Office Equipment Exposition in Berlin dur- 
ing 1923. The organizing committee having tested general 
sentiments, feels that conditions favorable to such an ex- 
position are on the way, if they have not already arrived. 
Manufacturers have gone beyond the period when the up- 
permost question was delivering and may now occupy 
themselves actively with seeking buyers. The announce- 
ment states that Berlin was chosen as the place for the 


exposition because Berlin as a result of the Versailles 
Treaty is even more centrally located than before! The 
exposition will be held during March and April of 1923 


at the Palace of Sports in Potsdamer street. It is planned 
to have typewriter contests, demonstrations of modern bus- 
iness organization methods and other events which will be 
of interest to visitors. 

In the department of the magazine devoted to new things 
in the field, the Sundstrand Adding Machine Company’s 
latest mode! is given a page of descriptive matter with 
three illustrations in black and color. The Second Expo- 
sition of practical working methods for office and count- 
ing rooms was held in Breslau on May 18, in connection 
with a general machinery and technical exposition. About 
forty firms of the office equipment field were represented, 
most of them, of course, located in Breslau and the prov- 
ince of Schleswig. For the greater part, they were deal- 
ers holding the agency for their respective machines and 
devices, although some of the manufacturers who sold to 
dealers in general were represented in their own names. 
Among the machines and equipment shown were calculat- 
ing machines, duplicating machines, copying machina 
typewriters, office furniture, filing cabinets, etc., all of them 
by German firms. 

* * * 

The next office equipment exposition in Holland forms 
the subject for the first article in the June number of La 
Revue du Bureau. The exposition is being arranged under 
the auspices of The Netherlands Association of Account 
Book Dealers and will be held in the Palace of Industry 
at Amsterdam from November 11 to 26, 1922. It will be 
international in scope and it is the intention of the organ- 
izers to exhibit typewriters, calculating machines, printing 
machines, bookkeeping machines, dictating machines, ad- 
dressing machines, calculating machines, copying ma- 
chines, duplicators, loose leaf binders, adding machines, 
safes, time clocks, binders, files, stencil inks, pastes, num- 
bering machines, fountain pens, steel pens, office chairs, 
office tables, etc., etc. The processes of manuf lecture of 
office supplies, such as steel pens, pencils, envelopes, etc., 
will be demonstrated. In addition, there will be a collec- 
tion of models showing typewriters from original models 
to the machines of today. Conferences will be held | during 
the time of the exposition and methods of office organiza- 
tion and procedure will be discussed. It is planned to have 
an International Typewriter and Stenographic Contest with 
the supposition that the International Contest at Paris will 
have taken place before the time of the Holland Exposi- 
tion. An executive committee has been named. It is com- 
prised of nine members, of which B. Kramer of Amersfoort 
was elected president; D. I. Cardozo, Prinsengracht, 328 
Amsterdam, secretary; and L. Soa of Dordrecht, treas- 
urer. 


* 


Important Convention Studies Modern Office Devices and 
Methods. 

Of great interest and importance to the business world 

of France in general and to Marseilles in particular, was the 

Congress of Business Organization held at Marseilles from 


the seventh to the ninth of June. Section Four of the Con- 
gress had for its object the study of questions dealing 
with the commercial features of an enterprise. These 
were studied under four general heads: A—General Or- 
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A Chain Is No Stronger Than Its Weakest Link 


Consider the chain. Each link must be 
equal in strength to every other link—for 
if one link is weaker it gives “way” first 
under test 

Safes, by the same token, must be uni- 
formly strong. Otherwise, they, too, will 
fail to stand up under test. 

Cary Safes are uniformly strong. Go over 
a Cary Safe inch by inch. Examine it 
minutely. Note the corners, welded by a 
special process. No sign of weakness there. 
Examine the door—it is extra thick—built 
even heavier than the body walls: so that 
after allowance is made for the installation 
of lock and bolt mechanism, it offers an equal 


Vaults amount of fire protection. With its uni- 
Cabinets 
Deposit 

Boxes 









Dept. O-8 


form insulating thickness throughout it 
provides much greater fire resistance than 
is found in any other safe. 

The Cary Safe Co. has made a unique rec- 
ord during its 44 years of safe building. And 
now in every continent this safe is recog- 
nized as the one best safe—the safe that 
does not yield. 

In selling Cary Safes to your clients, em- 
phasize the danger of a weak link and then 
show how Cary Safes are uniformly strong 
throughout. This point, convincingly pre- 
sented, will produce worth while sales. 

If you do not now handle the Cary line of 
safes, cabinets and deposit box units, send 
for the Cary Sales Plan. Some good terri- 
tory is still available. 


CARY SAFE COMPANY 


BUFFALO, N. Y. 


‘‘Growing Great Since Seventy-Eight’’ 


Cable Address ‘‘Carysafe’’ Buffalo, N. Y. 
Western Union Code, Five letter edition. 


CARY SAF ES “The Safe Investment” 
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RISHEL DESKS 


Flat Top Salesman’s 
Typewriter Roll Top 
Standing Office Tables 


J. K. Rishel Furniture Company 


Makers of Fine Furniture Since 1867 
WILLIAMSPORT, PENNSYLVANIA 
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ganization of Branches and Office Equipment; B—Sales 
and Advertising; C—Accounting and the Accountant; D— 
The Business Engineer and the Use of His Services in 
Commercial Enterprises. Under the head of “Office Equip- 
ment” delegates at the Congress were reminded of the old 
time office of half a century ago with its limited equip- 
ment and the developments which have made the modern 
office efficient with its machines, devices, and other equip- 
ment. A. J. Navarre, manager of La Revue du Bureau, 
dealt with this feature of commercial organization with the 
ability which his experience and knowledge assured. Dur- 
ing the Congress the French organization of office equip- 
ment men held an exposition of office equipment and en- 
abled the visitors to see the strides which have been made 
as evidenced by the equipment on display. Franklin Maurice 
dealt with the question of sales and advertising. After- 
thoughts of the Paris Fair, of which La Revue du Bureau 
gave a full account in its May number, are given in this 
issue. La Reveu reproduces in part from the Petit Parisien 
of June 1, an article by Georges Borgeaud on “Popular- 
izing the Principles of Commercial Organization.” Loose 
leaf manufacturers will be interested in an article entitled 
“Loose Leaf in Peril.” We are informed that M. Fleury- 
Ravarin, a deputy from the Rhone district, impressed by 
the absence of regular and rational accounting systems in 
numerous industrial and commercial enterprises, has con- 
ceived the project of leading business to a saner compre- 
hension of its interests with respect to record keeping. 
Therefore, he has proposed in the Chamber a law having 
for its object the modification of the French Commercial 
Code so that dealers and manufacturers will be forced to 
keep certain records in “binders sewed and with pages 
numbered before use.” The office equipment men of 
France are fully alive to the peril in which loose leaf sys- 
tems, developed to a state of high efficiency through a num- 
ber of years, find themselves in the face of such a law, for 
the law prescribes among other books which would have 
to be sewed books if the new law went into effect, ledgers, 
books of inventory, books of balance, journals, etc. 
oe 


The June “Universal” number of the Papier-Zeitung is 
one of the largest German publications which has come to 
our desk for attention in a long time. As the title indi- 
cates, the magazine is devoted particularly to paper and 
printing and contains a number of excellent examples of 
the use of appropriate printing stock and modern printing 
methods. The reading matter and many of the advertise- 
ments appear in German, English, Spanish and French. 

x * * 


We welcome our copy of the June issue of Le Steno- 
graphe Illustré, published twice a month by Albert Na- 
varre. The publication is devoted to stenography and an 
interesting evidence of the part the editor takes in the field 
which the magazine represents is a statement under an 
illustration showing the young lady who was chosen queen 
of queens at Paris recently. The caption under the cut 
says, “Naturally, she was a stenographer.” 

+ * & 


The June number of Schreibmaschinen und Burobedarf- 
Zeitung is devoted almost entirely to paper making and the 
paper trade. 

oa 


Sales Management (London) discussed the vaiue of in- 
formative advertising copy and selling talk in winning dis- 
tribution for merchandise and machinery. 

x * * 


Anglo American Trade (American Chamber of Com- 
merce in London) commented on the stand of American 
bankers on the cancellation of interallied debts. 

* * x 


The Organizer (London, England) discussed “Is Smok- 
ing Bad for Business?” It considered the effect of smok- 
ing in the office as an adjunct to hospitality and also as a 
narcotic. No definite conclusion was reached. 

* ok * 


Levant Trade Review (American Chamber of Com- 
merce for the Levant) viewed favorably the decision of 
President Harding against changing the name of the Levi- 
atan to “President Harding.” The conclusion was “In so 
doing he appears to have interpreted correctly American 
sentiment on this subject. 


* * ok 


The British Stationer celebrated its third birthday in 
June. An editorial acknowledged the appreciation of read- 
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Vul-Cots in the Office 


(+ our big national advertising 
campaign now under way) 


are selling Vul-Cots in the Home 


Have you lined up yet with the new cam- 
paign? Judging by the way the Saturday 
Evening Post and System advertising is being 
received, this new effort is going to result in 
even a bigger success than the first Vul-Cot 
campaign—the one that put office Vul-Cots 
under nearly a million desks. 


There is actually a big waiting market for this new 
line of embossed Vul-Cots. They are bred to good 
surroundings. With their neat basket-weave de- 
sign and fine mellow colors—deep brown and rich 
green—they harmonize perfectly with practically 
all furniture. Then there are lighter shades for the 
bathroom and bedrooms. 


The regular Vul-Cot five-year guarantee is behind 
the new embossed baskets. This also helps to sell 
them. And your guarantee—‘Any Vul-Cot Recep- 
tacle ordered in good faith will be taken off the 
hands of the dealer at any time he is dissatisfied 
with their sale.” 


You know our policy as to discounts. They are al- 
ways liberal, especially so when you order one of 
the series of assortments which we have arranged. 
If you haven’t our combination assortment order- 
sheet, advise us at once. But if you have—we’ll ship 
immediately as soon as we receive your order. 


American Vulcanized Fibre Co. 


S25 Equitable Building 
Wilmington Delaware 


Canadian Distributors: A. R. MacDougall Co., Ltd. 
468 King St. W., Toronto, 
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Here is a Machine 


That Sells 


ona Single Demonstration 


The ELLIOTT 


Envelope Sealer 


Made to appeal to the 
man who has bought 
a few envelope sealers 
that turned out to be 
mechanical failures. 


Its simplicity attracts 
attention. 


Its sureness causes 
amazement. 


Its speed actually 
thrills you. 
Agents Wanted Everywhere 


Made by 


The Elliott Company 


of Cambridge, Mass. 


Makers of the Famous 


ELLIOTT ADDRESSING SYSTEM 


7 
Lot 
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ers and advertisers and indicated its value in inspiring the 
staff to higher ideals. 

An illustration was printed showing a stationer’s sign 
displayed in Dundee. It included a representation of the 
official emblem of the Stationers’ Association of the Unit- 
ed Kingdom. 


Display Men Hold Big Convention. 


The International Association of Display Men held a 
large and successful convention at the Coliseum in Chi- 
cago July 10 to 13 inclusive, accompanied by a show which 
filled the big building with interesting and attractive ex- 
hibits. Among the exhibitors in this field were the Ester- 
brook Steel Pen Manufacturing Company, featuring draw- 
ing and lettering pens, etc.; Favor, Ruhl & Co., drawing 
materials; the C. Howard Hunt Pen Company, drawing 
and lettering pens and other lines, and Wallbrunn, Kling & 
Co., drawing and artists’ materials. 























ESTERBROOK BOOTH AT BIG DISPLAY EQUIPMENT 
SHOW. 


The Esterbrook exhibit was in charge of J. H. Hil- 
dreth, western manager, assisted by B. A. Rainwater, an 
expert designer of St. Louis, who planned and built the 
booth shown in the accompanying cut. A contest of 
skill was held at this booth, substantial cash prizes being 
given those who showed the greatest proficiency in de- 
signing and lettering show cards, signs, etc. Tables, cards, 
lettering pens and ink were provided at the booth during 
the show and the contest was one of the most interesting 
features of the exhibit. 

This was the silver jubilee convention of the Inter- 
national Association of Display Men, and the Chicago Dis- 
play Equipment Manufacturers’ Association celebrated the 
occasion by giving a big dinner, ball and entertainment to 
members of the Il. A. D. M., their wives, sisters, sweet- 
hearts and cousins on Thursday evening, July 13. 


“A. L. A. Week” at Thorp & Martin’s. 


The Thorp & Martin Company conducted a somewhat 
unique demonstration at its store the week preceeding July 
4. As the extended holiday at that time was of more than 
usual interest to auto tourists, the company conducted 
“A. L. A. Week.” The Automobile Legal Association oc- 
cupied the front of the store with a free guide bureau. 
Hundreds of maps were given free to all comers, with the 
route of special interest to them marked in red by an ex- 
pert, with full knowledge of detours, and road conditions. 
The service usually available only to members was for 
that week free to the whole public. The window was a 
unique scene of miniature auto touring, combined with 
seasonable merchandise. A hint at the patronage given the 
bureau is indicated by the fact the routing expert used up 
a red pencil each day. Allen Randall, wholesale manager, 
an enthusiastic A. L. A. member, originated and executed 
the event, which was financially valuable to the store as 
well as of much interest. The same week saw a demon- 
stration sale introducing the Samson Cordage Works’ new 
“Glazed Trysum.” 
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A Tribute From The Lone Star State 
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S newcomers to the Shaw-Walker family, E. L. White & Co.’s 
inspiration and enthusiasm for the line spells success. 
Four square merchandise and the square deal makes friends as well 
2 “Built Like a as ate 
Skyscraper In cities where we are not aggressively represented there are 
openings for new dealers. 





STEEL IDEAS 
WwooD A —_ Al SERVICE 
SUPPLIES KNOWLEDGE 
SAFES FRIENDSHIP 











MUSKEGON, MICHIGAN 
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Just out - latest 
G) *\ wholesale 
price list 


Rockbottom Prices—compare them! 
AN INNOVATION 


There has been an insistent demand right 
along from dealers who have no extensive 
repair facilities, for typewriters not re- 
built, but ready to rent or for quick sale. 
We have now met this demand by offering 
| to the trade FULLY REPAIRED type- 
writers—and at prices you are accustomed 
REMINGTON to paying for rough machines. They are 
equipped with a new platen, ribbon, and in 
good working condition, also bright nickel 
and enamel. By far the best values ob- 
tainable today in the wholesale market. 


SPECIALIZING on Underwoods— 
Remingtons—Royals—L. C. Smiths. 















ROYAL 




















While we still carry a large and complete 
L. C. SMITH stock of every make of typewriter, and are 
ready to quote both in roughs and rebuilts, 
we are now concentrating on the above 
four makes. As a result we can buy in 
larger quantities and at correspondingly 
lower prices. In turn we can pass on this 
savings to you—hence the remarkable re- 
duction in prices in our latest dealers’ 
price list. 
WRITE TODAY FOR PRICE LIST NO. 75. 


you sell ADDING MACHINES 
IF CHECK PROTECTORS 
DUPLICATORS 
DICTAPHONES 
write us for prices. Large stock. Our prices 
will make you sit up and take notice! 








UNDERWOOD 








Manufacturers Typewriter Clearing House 


Incorporated 


| 
y 193 North Dearborn St. CHICAGO y) 
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“Y and E” Build Big Addition. 


A few weeks ago the scoop of a big steam shovel bit 
into the ground on the site of the Yawman and Erbe Mfg. 
company’s new addition to its existing plant on Jay street, 
Rochester, N. Y. 

The work now under way will provide for the addition 
of a five story steel-concrete wing of the so-called day- 
light construction which will provide over one hundred 
thousand square feet of additional floor space to house the 
Yawman and Erbe steel equipment plant. The new addi- 
tion will be of the same design and construction as the 
addition completed about two years ago, which now con- 
tains the printing departments and a portion of the wood- 
working plant. 

Demand for “Y and E” Fire-Wall steel filing cabinets 
hastened the construction of the new addition. Recent 
severe fires in supposedly “fire-proof” office buildings have 
also been contributing factors in stimulating public inter- 
est in the purchase of light fire resistant safes and other 
appliances for the protection of records. 

Another recent addition to the “Y and E” line of steel 
filing equipment that is making strong demands upon pro- 
duction is the Counterheight series of steel-plus-asbestos 
“Fire-Wall” cabinets. These cabinets are made in a variety 
of types and sizes to meet practically every office need. 
One of the features embodied in sections of this type is the 
fact that provision is made to house either steel or wood 
horizontal sections as a part of the counter file equipment. 
A number of notable installations of these space-saving file 
counters have been made in larger cities through the Yaw- 
man and Erbe branches and agencies. 

\ large proportion of the manufacturing space in the new 
factory will be devoted exclusively to the manufacture of 
the “Y and E” dry insulated safe (Underwriters’ “B” 
label). This type of safe is free from interior moisture and 
is safeguarded against corrosion. Record filing safes for 
use where fire hazards are low will also be produced in 
the enlarged Safe Department. 

New machinery and automatic handling devices of the 
latest types to be installed in the new steel working plant 
will provide for increased production necessary to meet 
the demand for the new low-priced “5700” line of steel 
filing cabinets which the company is now putting on the 
market backed by an aggressive sales and advertising drive 
through all its channels of distribution. Samples of this 
new cabinet were recently sent to all of the company’s 
agents and the line is even now actively selling. 

The wood lines are now more complete than at any time 
in the history of the company. It is now possible for a 
“Y and E” agent or dealer to supply his customer with 
everything he needs to furnish his office including desks, 
tables, chairs, costumers, horizontal and vertical filing 
cabinets ranging down to smaller items such as letter 
trays, etc. 

The company will announce within a few weeks a new 
line of box drawer desks which should find an immediate 
market. The new desks will show the same high quality 
of workmanship displayed in Efficiency Desks and will 
have the added advantage of a low range of prices for the 
different models proposed. 

The company’s plans for the future call for aggressive 
sales and advertising campaigns which will react to the 
advantage of the entire distributing organization. 


Fine Stationery Maker Reincorporates. 

The Eaton, Crane & Pike Company, Pittsfield, Mass., 
has surrendered its Maine charter, and incorporated in the 
state of Massachusetts. The capitalization authorized by 
the Maine papers was $500,000, of which $450,000 was out- 
standing. The Massachusetts charter authorizes a capital- 
ization of $3.500,000. This consists of 10,000 shares of 
eight per cent preferred cumulative stock at $100 par; and 
250,000 shares of common stock at $10.00 par. The in- 
corporators are Arthur W. Eaton and William H. Eaton, 
Pittsfield; Felix Rackemann, Milton; Harrison M. Davis, 
Salem; Ralph W. Dunbar, Brookline; David F. Sibley, 
Boston. 


Horder Workers’ Picnic. 

The Horder “family” held an outing in July at Thatcher 
Park, in the Cook County Forest Preserve, near Chicago. 
More than 200 were present, and participated in the games, 
diversions and refreshments. Motor trucks of Horder’s, 
Inc., and private cars owned within the organization, were 
used to transport the picnickers to and from the forest 
preserve. 











~it draws the crowds/ 


* HEY stand three deep in front of the 
window,” writes one of our cus- 
tomers. 


“They stand three deep before the windows, 
then they file into the store. There is 24c 
profit in every quarter, that’s true—but even 
if we didn’t charge a cent for Namographing, 
we'd make a substantial profit from the sales 
that our Namograph stimulates.” 


Crowds in front of the windows, crowds in 
the store, all having their names stamped on 
fountain pens, mechanical pencils, slide rules, 
and everything else that is Namograph-able. 
If they haven’t the pens or the pencils—they 
buy them right then and there, and have 
them Namographed. 


It draws the crowds—and that means busi- : 
ness. Namograph is a silent salesman, It is, 

a form of advertising that brings profit with 
it—and the customers it brings probably re- 

main customers, for you have sold them a 
really useful service. 


Be the first in your locality— 
Order your Namograph today! 
—in time for school supply business. 





$100.00 COMPLETE 
payable in four monthly installments. 
The Namograph stamps names in gold letters into 
wood, hard rubber, and celluloid articles. The opera- 
tion is simple—takes only two minutes The machine 
is fully guaranteed. 


Write for booklet 


MODERN INVENTIONS CORPORATION 
Room 405 
1123 Broadway New York, N. Y. 
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Economize by buying 
the best 
NS intelligent business man 


will try to economize by buy- 
ing cheap office furniture. When 
a customer comes into your store 
and asks to see your best in office 
tables, show him St. Johns. They 
are sure to please the discerning 
buyer. Their massive, simple 
designs, their convenience and 
adaptability to modern business 
life, appeal to the practical 
business sense. These tables tell 
their story of quality and built-in- 
worthiness at a glance. 


St. Johns Table Company 


Cadillac, Michigan 
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(In Other Lands—Continued from page 35.) 
Market for Typewriters in Smyrna. 
Consul General George Horton, Smyrna, Asia Minor, May 19, 
in “Commerce Reports” of the Bureau of Foreign and 
Domestic Commerce for July 3 

The importation of typewriters into Smyrna is essentially 
a post-war development, particularly with respect to Amer- 
ican makes, which constitute fully 90 per cent of the total 
number now in use and which enjoy the unreserved pref- 
erence of local business men. In 1920 imports reached the 
record number of 422 machines, falling to 232 in 1921, while 
up to the present the 1922 imports are almost negligible. 
This slump is charged to the business depression, the un- 
settled political situation, the relatively high dollar ex- 
change rate, and the cost of freight from America, as com- 
pared with Europe. 

Inasmuch as the American typewriters are well known 
in Smyrna and these drawbacks are more or less tempor- 
ary, this market may be considered promising and worthy 
of serious consideration by American exporters of type- 
writers. The business element of Smyrna consists largely 
of intelligent and progressive men of varied nationality, 
who, though forced to observe extreme economy and cau- 
tion at present, are nevertheless appreciative of quality in 
their office equipment. 

Types of Machines Preferred. 

Typewriters with French characters and keyboards pre- 
dominate, although the standard keyboard is gaining favar 
At least 90 per cent of the local business correspondence is 
carried on in French, but this does not exclude English 
and Greek characters, required constantly by British and 
American firms and by the present local government. 

The best price quoted today on the standard American 
typewriter is $150, including all expenses, against $85 for a 
recently introduced German make, which appears to be 
equivalent to the former in every respect. Standard-size 
3ritish machines have gained a foothold in this market, 
but the list prices are nearly always parallel with those of 
the American makes, with the single advantage of lower 
freight cost in favor of the British machines 








Danish Paper and Cardboard Industry. 


By Assistant Trade Commissioner H. Sorensen in “Commerce 
Reports’’ of the Bureau of Foreign and Domestic 
Commerce for July 3 


The regular annual statement of the Danish paper and 
cardboard industry for the year of 1921, which has just 
been published, reflects the general economic and financial 
depression that prevailed throughout the year. During 
1921 this industry employed only 1,250 workers, compared 
with 1,750 in 1920, and production in 1921 declined sharply, 
amounting to only 20,064 tons of paper and 764 tons of 
cardboard. compared with 42,892 tons of paper and 2,400 
tons of cardboard produced in 1920. The total value of 
the 1921 production is estimated at 27,300,000 crowns. 
(1 crown equals $0.214 at present exchange.) 

Danish consumption of paper is supplied chiefly by im- 
portations. In 1921 Denmark consumed 7,115 tons of 
cardboard, of which 89 per cent was imported; 17,436 tons 
of newsprint, of which 37 per cent was imported; and 25,- 
759 tons of other paper, of which 42 per cent was sup- 
plied by foreign countries. 

x * * 
Norwegian Pulp and Paper Exports. 

The following table shows the quantity of pulp and paper 
exported from Norway during the years 1913, 1920, and 
1921: 


Items. 1913 1920 1921 
Pulp. 

Mechanical: Metric tons Metrictons Metric tons 
NES ener 14,661 9,647 7,224 
NS ea ice eis 481,080 376,323 263,704 

Chemical: 

NE te aaa ds xd ae lwanat 209,544 211,291 88,377 
RNA ee 1,635 381 319 
Paper. 
Wrapping paper ...... 82,907 61,282 20,057 
Newsprint ........-.... 98,464 123,358 61,201 


Alexandria Organizes Chamber of Commerce. 


The Egyptian Chamber of Commerce was organized at 
Alexandria early this year. The headquarters are in Place 
Mohamed Ali, P. O. Box 273. Trade bodies in the United 
States desiring to develop trade in Egypt are invited to 
communicate. 
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Any merchant who is interested in mak- 
ing his profits grow, will spend {three 
minutes reading this advertisement 


HAT is the matter with retail business? 
Why the disheartening difference between the gross profits and the net? 


Ask your Silent Partner, “Overhead”—the patrner who puts so little into the business 
and takes out so much. Ask him what he is doing with your money. 


Ask him about his crony, “Business Leaks,” the cleverest crook in Christendom, who 
works not with a burglar’s jimmy but by the aid of unnecessarily large “stock on hand,” 
unsalable goods, careless and inefficient clerks—the hundred and one evils arising from 
unscientific business management. 

The manufacturer’s price and the price you can charge are more or less fixed. Your net 
profits can only be increased by shutting down on your wasteful Silent Partner — by 
collaring the Clever Crook. These two gentlemen work on your blind side. Once your 
eyes are open to their little game you will get the profits they are now taking from you. 
Set the Wales Cashier, the new combination cash register and adding machine, to watch 
them. It will show them up. 


HEN a clerk makes a sale the Wales A* AN adding machine, the Wales Cashier 
Cashier sees that you get a record of the will save you time and money. It will fur- 
sale and your customer a detailed receipt. nish you with the kind of information by which 


America’s most successful retailers are cutting 


The Wales Cashier records every transaction in ; . 
down overhead and increasing profits. 


detail whether cash, charge or refund—a real 


protection for you. Yet it costs but $300—less than the price of a 
; P ; straight cash register giving anything like the 

At the end of the day, it automatically gives service s 6 & y & 

you the grand total of the day’s business—an nee ; ; ; J 

A no in ca We are offering the Wales Cashier on demon- 

entire!) V aEes ' ; stration at our risk. If you think that your 

It shows which clerk is on the job, which goods profits should be greater send us this coupon 

sell and which do not. today. 


WALES ADDING MACHINE CoO., Wilkes-Barre, Pa.—Branches in All Principal Cities 


WALES 





AN OPPORTUNITY 
FOR SALESMEN 

























real home office co-opera- 
tion enable our salesmen 
to make liberal incomes. 
If you are used to making 
at least $10,000 a year and 
wanta betteropportunity, 
write the Home Office. 


There is a Wales Model 
for Every Business Need 
—$150 and up. 


DUPLEX 

Our new sales plan gives R 
us room for some really CASHIE 
high class men to sell 
Wales Adding, Listing, 
Bookkeeping and Calcu- . lenges indinient coors 
lating Machines. The 3% grand total rT 
Wales reputation, Sat. 38 
Eve. Post advertising, and 33 ee ee ee ee ee 
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Address ...irvscdobuebscsnessanneee 


> f 
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Line of Busimess...css0<scssmanane 


| Name ..cccccscscessansunanaeeaee 
| 
| 


Send me your Wales Cashier Propo- 
sition, and show me how the Wales 
Cashier can increase my net profits. 
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Hall’s Safes 





This patent filling is made up of hermetically sealed cement 
tubes in conjunction with our special cement filling (cement filling 
for Safes, by the way, was patented in 1849 by the late Joseph L. 
Hall, father of the five incorporators of this Company). The tubes 
are made in our own works, under our formula, and on forms of 
our own design. They are placed within the space between the 
outer and inner shells, and in the doors between the outside plate 
and the inside cap, after which the special cement filling is poured 
in around them, thereby making a Safe with cement filling in 
addition to air space in the filling, giving a double security in case 





of fire, as illustrated. 
By the use of these tubes, we make a stronger and lighter 
Safe—one free from dampness, with no possibility of swelling, 


which heretofore for years has been the bane of Safe makers. 


Safes made under this patent are as near fire-proof as is possible 
for human ingenuity to invent. 


Dealers Wanted in All Parts of the World. 
Write Us for Territory. 


THE HALL’S SAFE COMPANY 
Spring Grove Ave. P. O. Box 846 CINCINNATI, OHIO 
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Birmingham Market for Office Appliances. 
(Vice Consul Alan T. Hurd, Birmingham, England, in Com- 
merce Reports.) 

Since Birmingham is the second largest city in England 
and is pre-eminently a manufacturing center, there is a 
considerable demand here for office appliances and acces- 
sories. 

Office methods are fairly up to date, although frequently 
those who are introducing new devices encounter a reluc- 
tance to change from old-fashioned and well-established 
systems. Accounting and auditing have reached a high 
plane, but even in this work there is to be observed occa- 
sionally the use of antiquated and cumbersome methods. 

Some stationers and office-appliance firms advertise their 
goods as being strictly British made. Others display im- 
ports from Germany, particularly calculating machines 
(some of which appear so complicated as to be of question- 
able utility) and other devices designed to facilitate book- 
keeping and accounting. The most noticeable feature, how- 
ever, is the steadily increasing supply of American-made 
goods. These are of a wide variety, rancing from lead 
pencils to typewriters, and from indexing devices to add- 
ing machines. In an exhibition of labor-saving and eff- 
ciency methods held recently in Birmingham a consider- 
able number of the exhibits were observed to be of Ameri- 
can origin. 

Though American goods are already imported to some 
extent, the market for them can be considerably expanded 
in this district. Calculating machines and other devices 
for bookkeeping and accounting are not widely used, and 
it is. probable that the demand for duplicators, stencils, and 
accessories could be greatly stimulated. There appears to 
be a good opportunity also for practical, up-to-date filing 
and indexing systems, and, in general, for nearly all of the 
latest and most improved types of office appliances. 


Market for Stationery in Aden. 


Consul Cecil M. P. Cross, Aden, Arabia, in ““Commerce Reports” 
of the Bureau of Foreign and Domestic Commerce for July 3. 

The market for stationery in Aden is steadily increasing. 
At present it is supplied principally by Great Britain, 
India, Italy, and Austria. The United States has just en- 
tered this market and operates mainly through jobbers in 
England. The city of Aden is the principal market for 
stationery in this district. The requirements of the rest of 
the district are supplied through the Aden merchants. 

Imports of stationery into Aden amounted to £22,768 in 
1919-20, and £22,927 in 1920-21, compared with only £3,595 
in 1913-14. The figures for 1921-22 will probably show a 
still further increase. The principal reason for this in- 
crease is believed to be the greater attention being paid to 
education. 

The local government purchases a large part of its sta- 
tionery requirements locally. There is also a steady de- 
mand from the larger commercial houses located in Aden, 
and the general population requires a limited amount of 
stationery. 











San Sebastian Sample Fair. 


Consul Henry M. Wolcott, Bilboa, Spain, June 23, in 
“Commerce Reports” for July 10. 


The date for the sample fair to be held at San Sebastian, 
Spain, has not yet been fixed, but it will probably be in 
September. Applications are being made by the French 
and British for space at the rate of 25 pesetas per square 
meter. All communications may be addressed to Feria de 
Muestras, San Sebastian. 


American Hardwoods in Scandinavia. 


Assistant Trade Commissioner H. Sorensen writes to the 
U. S. Department of Commerce under date of May 27 that 
the demand for American hardwoods in the Scandinavian 
markets has increased considerably of late and may be 
characterized as brisk when compared with the generally 
depressed market conditions which prevailed in 1921 and 
the early part of 1922. Exhaustion of high priced pre- 
boom stock and decreased competition from German ex- 
porters are among the factors which have increased the 
demand for American hardwoods. Prices of German-made 
furniture are said to be reaching world market levels, thus 
further decreasing competition. General conditions in the 
Scandinavian countries are improving, producing a healthier 
tone to the demand, which, however, is still below the 
normal level. 
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How Much? 


The first thing to tell your 
customer is not how much 
money, but how much value. 
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Englewood Desk value is no 
mystery—you can demon- 
strate it quickly and con- 
vincingly. Operation of the 
movable parts, construction 
of tops, panels and drawers, 
fittings and finish — these 
and other features show the 
value. s 


Let us send you our catalog 
with particulars and terms. 
The last “how much” also 
will interest you. 


Englewood Desk Co. 


5820 Lowe Ave. 


CHICAGO, ILL. 
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HAMPSHIRE HAMPSHIRE 


CABINET 
BOXES 


are now ready for you: 


Imperial ( ) Cabinet 


Both Bond and Vellum 


. 
-250 sheets 7}x103 flat 
250 envelopes 3{x7} 


Commercial Cabinet 


Old Hampshire Bond only 


250 sheets 83x11 flat 
250 envelopes 33x64 


Old Hampshire papers are always 
becomingly boxed. Each box is in- 
dividually cartoned. 


FINE STATIONERY DEPT. 


Hampshire P aper Co. 


South Hadley Falls, 
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France Requires Identifications for Salesmen. 


Effective July 1 commercial identification cards were 
required of persons who offer for sale in France objects or 
merchandise of any nature elsewhere than on premises 
connected with a fixed structure, especially designated to 
the public by means of goods exposed for sale or by signs 
conformable to commercial practice. These are considered 
as engaging in the sale of objects or merchandise elsewhere 
than in shops or stores, and are required to carry “carte 
de commerce.” The cards are issued in the principal towns 
of each Department. A deposit is required, as well as an 
identification photograph. 

The only exception to the new requirement is in the 
case of traveling salesmen and commercial travelers, and 
itinerant peddlers making petty sales. The professional 
traveling man is required to carry the “carte d’identite 
professionelle.” 

American business men who go to France on a short sell- 
ing trip must provide themselves with the “carte de com 
merce,” unless they establish a recognized place of 
business. 


Gotheborg to Celebrate its 300th Birthday. 


Gotheborg, Sweden, will celebrate the 300th anniversary 
of its founding by King Gustavus Adolphus next year 
with an exposition opening May 8. It is designed to show 
the industrial development of the country. The official 
name is “Jubileumsutstallingen i Goteborg ar 1923.” 








Handicaps to German Machinery Trade. 

William Althoff, Assistant Chief of the Industrial Ma- 
chinery Division of the U. S. Department of Commerce, in 
Commerce Reports for July 3 states that fundamental con- 
ditions existing at this time in Germany are such 4s seri 
ously to impair its position as a competitor in world ma- 
chinery markets. To a large extent its low costs have 
been the result of direct and indirect government subsidies, 
which the German government must necessarily abandon. 
Government control as applied to grain prices—the last of 
the food subsidy arrangements—has now been abolished, 
bringing about a general movement for higher wages 
Freight rates and raw material prices are rising rapidly, 
and labor difficulties are becoming increasingly numerous 
There is a shortage of both coal and coke. 

Measures will undoubtedly be taken in the near future 
to raise the forced internal loan contemplated by the Ger 
man government. The amount is about 1,000,000,000 gold 
marks, equivalent—as of the time of writing—to about 
70,000,000,000 paper marks. The loan will be a heavy 
burden on industry, and the supplementary taxation which 
will still be required to cover the German budget deficit 
will raise production costs still higher. Furthermore, Ger- 
many is becoming sold out, says Mr. Althoff, and the 
continuation of production will involve increased purchas 
ing of raw materials from outside sources at prices which 
will be almost beyond the German buyer, although in line 
with world markets. 

These and other factors make it practically impossible to 
quote firm prices for long term commitments. The tend- 
ency is to quote prices subject to increases to cover any 
enhanced production costs that may occur before the 
goods are delivered. The cancellation of numerous orders 
placed in Germany by foreign customers is reported. 

All of the above conditions, says Mr. Althoff, have a fur- 
ther peculiar significance when it is remembered that dur 
ing recent years German suppliers had already found it 
difficult to deliver machinery in accordance with prices and 
delivery dates contracted 

Note-—How far the foregoing applies to the production 
of office machinery it is not now possible to state; but 
general conditions in the machinery and metal industries 
must have their reflection in this field as well 


Interesting Booklet. 


Jacinto Sala, manufacturer of dyes and colors at Barce 
lona, Spain, has forwarded to Office Appliances a copy of 
a neat and well-printed booklet recently sent to his cus 
tomers. The booklet is printed in Spanish. Accompany- 
ing it is a card of greeting addressed especially to the 
trade in the republics of the Western Hemisphere. 

The booklet opens with a few words to clients of the 
house of Sala. On the page adjoining is a picture of the 
staff of the factory and office at Barcelona—alert, good 
looking young men and women and one or two men of 
an older generation. Succeeding pages bear illustrations 
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Although Corona weighs 
but 6% pounds, folds com- 
pactly and fits into a neat 
traveling case, it is a com- 
plete modern writing ma- 
chine and will handle the 
heaviest kind of work. 
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No. 
this 
personal and business secre- 
to W. E. Conklyn and 
family, Yonkers, N. Y., and 


in 


tary 


Above is pictured Corona 
27,025. For nine years 


machine has been 


that time it has cost 


just 35c for repairs. 


Thousands of Coronas have 
proved themselves under fire! 


URING CORONA’S sixteen 

years service as the original 
portable typewriter, thousands of 
these personal writing machines 
have proved themselves. the 
sturdiest and most dependable 
typewriters in the world, regard- 
less of size or price. 

The experience of Corona No. 
27,025, pictured above, and the 
following letter from Captain T. 
Talmadge Taylor of the U. S. 
Marine Corps, are typical of hun- 
dreds in our files. 

“During the first part of 1916 
I purchased a Corona,” writes 
Captain Taylor. “This little ma- 
chine has proved its worth, hav- 
ing served with the Marines ever 


since. On one occasion it was 
dropped overboard from a trans- 
port and thoroughly drenched in 
sea water. A little kerosene and 
an application of oil was the only 
remedy. 

“This Corona has seen service 
on the sunny shores of Italy, at 
the big ditch in Panama, in the 
bandit-ridden country of Haiti, in 
the melee of San Domingo, in the 
stillness of Cuba and‘the salt air 
of the Atlantic. Through all these 
conditions it has ‘Coronatyped’ 
with precision and accuracy, and 
I have always found it depend- 
able.” 

The only light machine of proven 
durability. 


CoronA 


The Personal Writing Machine 


REG. U.S. PAT. OFF. 


Built by CORONA TYPEWRITER COMPANY, Inc. 


116 MAIN STREET 


Groton, N. Y. 
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$1,000,000.00 capacity 

Standard keyboard 

Red totals 

Light weight 

Non-Add key 

Complete visibility 

Simplest, most durable 
machine made. 
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She VICTOR 
5100 


The Victor has opened up a brand new source of profit to you 
Office Supply dealers. 


Its wonderful value and low price eliminates sales resistance and 
competition which makes “high pressure” sales methods necessary. 


Big business and small business alike, are keenly interested in its 
economy appeal. 


Show the Victor and it practically sells itself. 
Mail the coupon for our dealers’ proposition and discounts. Or 
better, let us send you a sample for your approval. 


Victor Adding Machine Co. 


3047 Carroll Ave., Dept. C587, Chicago 








VICTOR ADDING MACHINE CoO., 

3047 Carroll Ave., Dept. C-587, Chicago, IIl. 

Check in one of these squares. 

() Please send me full information about the Victor and your plan for an adding machine department in the 
office supply store. 

[) You may send me a Victor on approval, with full information about your agency proposition. 
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of the several departments of the business, such as the 
— main offices, executive office, laboratory, shipping depart- 


ment, boxing and packing, printing, and various manufac- ‘ 
turing departments. 


The many uses of the colors are given on page 9 of the 
booklet. while succeeding pages list the different tints 
available, show examples of advertising, give instructions 
for using the dyes for coloring fabrics at home, etc. A 
graphic picture of the growth of the business since 1918 is 
given by means of pictured trees, from a small sapling at 


the beginning to a large and flourishing tree in 1922. Then 
there is a brief, but interesting outline study of textile 
fibers, followed by a statement concerning the manner of 
extracting certain basic dye substances. The booklet con- 
cluded with announcements of two new dyes, the trade 
names of which are registered. 


“Conqueror” Typewriter Abandoned. 


London dispatches indicate that the company formed to 
produce and market the “Conqueror” typewriter has been 
liquidated. The company was organized about two years 
ago, with capital stock of $2,000,000. It had been planned 
to create the world’s largest typewriter factory. Heavy 
investments were made in equipment, but no finished type- 
writer reached the market. Viscount Lascelles, who re- 
cently married into the royal family, was a heavy stock- 
holder. He disposed of his holdings early this year, after 
the announcement was made of his engagement. After a 
vain search for another backer the project was abandoned. 


General Conditions in Brazil. 


According to a report from Commercial Attaché W. L. 
Schurz of Rio de Janeiro to the U. S. Department of Com- 
merce on June 24, the long pending permanent valoriza- 
tion plan has been approved, carrying with it the establish- 
ment of funds to the amount of 300,000,000 paper milreis 
for the permanent .valorization of coffee. Provision for 
Government protection of several other industries has 
also been made. 

Exchange in June showed a slight decline, the figures on 
June 20 being 7.341 paper milreis to the dollar. 

Imports from May 24 to June 20 into Rio and Santos 
were somewhat reduced, but exports advanced. In im- 
ports, United States steel sheets led in this division with 
525 tons, followed by Germany, 195 tons; but the Brazil- 
ians during the same period imported 3,636 tons of paper 
from Germany and 1,500 tons from Scandinavia. The 


United States led in shipments of miscellaneous iron and Th Li ] 
steel goods. e itt e . 


Clar-O-Type in the Far East. Typewriter 
The Clarotype Company of New York, N. Y., is now in- with the Big 


troducing its typecleaner, “Clar-O-Type,” in the Hawaiian 
Islands, Japan, China, the Philippines, Java, India and the . 
Straits Settlements through Harold Eadie, who left not Capacity 
long ago for the Far East. The company’s foreign busi- 
ness as well as its domestic business is constantly increas- 





ing 


Furniture Industry in Cape Town. 


(Vice Consul Arthur H. Cawston, Cape Town, South Africa, 
in Commerce Reports.) 
Fifteen years ago practically all the furniture used in 


Cape Town and vicinity was imported. Since that time, Weight nine pounds. Black ena- 
however, furniture factories have grown up in Cape Town p ¥ 

and the other towns of the province, which have an output mel or nickel finish as desired. 
almost large and varied enough to completely supply the a - 

demand for household furniture. Office furniture, school Supplied with or without travel- 
furniture, theater chairs, and other furniture of a like na- > 

ture are not made to a large extent and most of this sort of ing case. 


furniture is still imported, principally from the United 
States. At the present time there are three factories in 
Cape Town employing 300 or more men, one of these con- 
cerns completing a new factory costing approximately $1,- 
000,000. There are three more factories employing about 
100 men and twelve employing from ten to forty. 

The bulk of the South African furniture is made of 
oak, while some is made of teak and the locally grown stink 
wood. The United States supplies most of the oak used, 


with Japan a close second. Teak is imported almost ex- Rex Typewriter Corporation 


clusively from India. Some walnut is imported from the 
United States. As the demand for high-grade furniture in- 

creases the demand for walnut, mahogany, and other ex- FOND DU LAC, WISCONSIN 
pensive woods will increase. The major portion of the 
output at the present time would be considered second 4 
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Think first O 
HOTCHKISS 


HEN your customers, the 
most progressive business 
men and their clerks, have 
& any papers to be fastened 
together, they naturally think first of 
Hotchkiss. 


This is because Hotchkiss Automatic 
Paper Fasteners have been known to them 
for over twenty-five years. It is also due 
to Hotchkiss national advertising which 
keeps the Hotchkiss name always before 
your prospects. 





You yourself know that Hotchkiss is the 
best paper fastener—best in sales and best 
in service. So when a customer enters 
your store and asks for a paper fastener 
think first of Hotchkiss. ‘There are five 
styles of Hotchkiss Fasteners—one suited 
to every need. You can serve your cus- 
tomers better and make friends by selling 
the model best fitted for the individual 
requirement. If you are not now carry- 
ing the complete Hotchkiss line, write us. 


HOTCHKISS SALES COMPANY 
NORWALK CONN. 
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class in the United States and in England. One of the 
large manufacturers contemplates the manufacture of high- 
grade furniture on a larger scale as soon as business condi 
tions improve. 

A considerable quantity of tapestry and leather (both 
real and imitation) covered furniture is made. Most of the 
imitation leather used is imported from the United States. 
In the past few years, on account of the great increase in 
the cost of real leather, the use of imitation leather has 
greatly increased. Tapestry and other furniture coverings 
of a similar nature are imported principally from England. 

The prices of furniture run on the average about forty 
per cent higher than American prices. In general it might 
be said that the wholesale prices here are about equal to 
American retail prices. This does not necessarily mean 
that furniture costs the manufacturer forty per cent more 
to produce here than it does the manufacturer in America, 
because the manufacturers and wholesalers work on a very 
large margin of profit in this country, sometimes running 
as high as 33% per cent. 

A tair share ot the machinery used in the furniture fac- 
tories has been boucht in the United States, but there are 
no doubt opportunities for increasing this business. Like- 
wise, American manufacturers should be able to supply a 
larger share of the hardware, including nails, screws, 
hinges, etc., used in furniture making, if they would exert 
greater efforts in this country. Manufacturers of mirrors, 
glass, paints, varnishes, and glue would also do well to con- 
sider extending their sales campaigns to these Cape Town 
furniture manufacturers, because the furniture manufactur- 
ing industry is certainly one of the leading manufacturing 
industries in the whole Union of South Africa 
Valuable Prizes at Pageant Typewriting Contests. 

The picture shown below portrays the five cups which 
will be presented as trophies in the typewriting contests 
which will be held at 2:30 p. m., August 9, in Congress 
Hall on the Municipal Pier, Chicago, during the Pageant 
of Progress. These cups were shown for several days in 
one of the windows of Stevens, Maloney & Co., and proved 
to be of interest to hundreds of people who stopped to ex 
amine them and read the placards. 








TROPHIES OFERED AT PAGEANT OF PROGRESS TYPE- 
WRITER CONTESTS.-—These handsome cups were shown re 
cently in one of the windows of Stevens, Maloney & Co., Chi 
cago. The window was arranged by a representative of the 
Underwood Typewriter Company, who has labored unremittingly 
to make the contest a success. 


The cup shown at the lower left hand corner is the 
American Parochial School’s trophy, donated by Patrick J 
Carr, treasurer of Cook county, Illinois; next is the Illi 
nois High School trophy, presented by Congressman M. A 
Michaelson; the large cup at the top is the Illinois Schools 
trophy, donated by the Annual Business Show Company 
of New York; immediately at the right and below is the 
American Schools trophy, donated by the Charles H. Luck 
Envelope Company, and at the lower right is the Chicago 
Parochial Schools trophy, donated by County Treasurer 
Patrick J. Carr. 

Approximately 200 contestants will contend for the honor 
of their schools and for valuable prizes which are offered 
aside from the trophies shown above. 
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Esterbrook Advertising 
Reaches 10,000,000 Pen Buyers 


Every month the Esterbrook national advertis- 
ing reaches more than ten million buyers of pens 
in every part of the United States and Canada. 
Nearly everyone who writes is familiar with 
“The Little Red Box” that Esterbrook Pens have 
made famous. 


There is just one way for you to profit by the 
universal preference for Esterbrook Pens—stock 
a complete line of them. Then you can fill the 
pen needs of every customer. 


This No. 128, the Esterbrook Extra Fine, is one 
of the twelve biggest sellers in the world. It 
should be in your .counter display case, making 
profits for you. 


Write and ask us how to put your pen depart- 
ment on a better-paying basis. 


Esterbrook Pen Mfg. Co. 


80-100 Delaware Ave. 
Camden, N. J. 


Canadian Agents: Brown Bros., Ltd., Toronto 
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Replying to T. R. Marshall on “Typewriter.” 


An expression on the typewriter from the pen of Thos. 


bd e R. Marshall, vice president of the United States in the Wil- 
ut In uantit son administration, appeared on page 48 of the July issue 
of Office Appliances. Owen Owen, writing for the Hearst 


newspapers, commented on the value of the typewriter, 


The Pearl and Golding Hand Lever Cutters among other instruments of industry and commerce, in 
cut up to two and three inches of stock at one prosecuting the late war. 

a ae 
time. Just the thing for banks, stationers, “The peasants rose in rebellion, armed only with their 
multigraphers or anyone having heavy cutting reaping hooks, and defeated the tyrant”—that was the sort 
work to do. Illustrations below. Several of thing that used to happen. 


Then, gunpowder, cannon, rifles, bullets, arose and held 
many a lord on his throne against peasants with flails and 
sickles. 

The most astonishing thing about the recent war was 
that the weapons were mainly industrial instruments 

The typewriter and adding machine were used to defeat 
Germany. Automobiles, trucks, electrical apparatus, rub- 
ber, copper, wheat, paper, were indispensable. Mills for 
making dye-stuffs for milady’s gowns became TNT factor- 
ies overnight. The doughnut, in the hands of the Salva- 
tion Army, was a power to reckon with. 

Vaudeville “acts” were cabled for by harassed com- 
manders as Wellington used to implore powder. As for 
the telephone, peace time’s symbol, what would the armies 
have done without it or its younger brother, radio? 

On the actual firing line, it is true, a few appliances use- 
ful purely for killing appeared—guns, rifles and the like 
But the firing line was only the spume from the ocean of 
industrialism that seethed behind it, that produced it ever 
newly, in which it regressed and from which it emerged 
ceaselessly. 

War having become a mere by-product of commerce and 
° ‘ manufacture—every conceivable tool of clerk and work- 
Trim With Accuracy man being now, on occasion, a weapon—one is moved to 

ask whether the future holds riots, emeutes and revolutions 
comparable to those of the olden time when “the peasants 


sizes. Broadly guaranteed. 





Use the Boston Cutter. Best single sheet cut- rose in rebellion armed only with their reaping hooks.” 
ter made. Furnished complete with adjust- It is at least an interesting speculation. 

able front, side and back gages. Ideal for NS as ee 

cutting and trimming paper, cardboard, wood- Sioux City House Moves. 

veneer, thin leather, canvas and rubber fabric. The Isaakson-Emick Company, Sioux City, Iowa, is now 


in its new location on the lobby floor of the Commerce 
building. The business occupies over 4,000 square feet of 
space. Agencies are held for Woodstock and Corona type- 
writers, Shaw-Walker filing equipment and several desk 
lines. A general office equipment business is done. The 
Isaakson-Emick Company was incorporated in October, 
1921, merging with the Sioux City Typewriter Exchange 
E. L. Isaakson, who has charge of the typewriter de 
partment, has been in this field twenty-eight years. He 
entered the business with the Remington Typewriter Com- 
pany when the Chicago branch was located at 144 Madi- 
son street. E. H. Emick has charge of the office furniture 
department. For a number of years he had charge of the 


4 th W P office equipment department of the Davidson Furniture 
ave e aste aper Company at Des Moines, and also served the Offtce Furni- 
ture & Equipment Company at Minneapolis. 

The Golding Tablet Press conserves waste ae aaene 


Sizes up to 36 inches. 





paper by making it up into handy scratch pads Department Store Practice Aids Stationers. 
or tablets. Two sizes holding up to 5,000 An editorial in Printers’ Ink commented on an exper- 
sheets of size up to 8}x16 inches. Can also ience in buying a waste basket. It was advertised in the 


general publications, and the prospective buyer under 
stood that a certain Metropolitan department store carried 
that line. The advertisement stated that the basket was 
on sale by department stores, stationery stores and house- 
furnishing stores. This led the prospect to the stationery 
department. Waste baskets were not in that stock. The 
housefurnishing department was not provided with the 
waste basket. A clerk there referred the inquirer to the 
novelty department. The quest finally ended in the furni- 
ture department. 

In this case the prospective customer was an advertising 
man, interested in going to the bottom of the situation. Had 
he been an average office man he would have given up at 
the first or second rebuff, and gone to a stationery store, 


be used for bundling. 








WRITE FOR QUOTATIONS where his wants would be satisfied quickly. 
GOLDING MANUFACTURING CO. Webster Contest for Salesmen. 
Franklin, Mass., U.S. A. The F. S. Webster Company, Boston, Mass., inaugurated 
. a contest in July for the best papers on “What I Con- 
We also manufacture the Golding Art Jobber, sider a Salesman Should Be to Justify the Name.” It 
Golding Jobber, Pearl Press, Official Hand closes in September, and the outcome will be announced as 
Press, and Golding Power Paper Cutters. soon as the judges can report. Contestants must be ac- 


tively engaged in the carbon paper and typewriter business. 
The letters are limited to a length of 150 words 
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De Luxe Service covers the U.S.A. 
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Statement of Policy 


To manufacture the most complete 
line of loose leaf merchandise. 


To make every product the best of 


its class. 
To sell to dealers only. 
To charge fair prices. 


To render dependable service. 


WILSON-JONES LOOSE LEAF Co. 


Frank L.Severance ,Vice-President and General Manager 


NEW YORK KANSAS CITY 
PHILADELPHIA CHICAGO san FRANCISCO 
SEURUUUERERRUEE 


ee ee es ee 
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fastProfits inthis 


$torage Case! 


§ POPULAR profit-maker with our dealers,— 
| this Van Dorn Combination Storage Cupboard 
and Wardrobe. Offices were sadly in need of 
= such a case, and this one fills the bill com- 
pletely, in price, appearance and utility. 


Built as you want it built! We made a 
careful investigation among our dealers as to 
their opinion as to the ideal office cupboard. 
The majority favored acase 36%’’wide x 24’ deep x 76” 
high. Those are the dimensions adopted. 


Not an inch of space wasted! Shelves are adjustable at 
one inch intervals to accommodate all sizes of office supplies. 
Converted into a capacious wardrobe by simply removing 
the lower shelves and inserting coat rod. 


For the home, too! Dealers report that they have sold many 
for the home storage of linens, woolens and clothing. Jt costs 
less than a good cedar chest ! Perhaps you can use that tip! 


Shipped knocked down or set up. Write 
us for prices and discounts 


THE VAN DORN IRON WORKS COMPANY 


CLEVELAND 
New York Chicago Philadelphia Washington Detroit Pittsburg 


Usn Dorn, 


‘*Mastercraftsmanship-in- Steel’’ 











As a Wardrobe 


As a Storage Cupboard 
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Ohe Inkstand— 


The Sengbusch Self-Closing Inkstaad is so well 
known that we need not explain its merits here. It 
came on the market to fill a real need—not merely 
to find a place whete it could be sold, but to fill 
a place that was waiting for it. 





How well it succeeded is a matter of history. It 
has become the standard of efficiency in the ink- 


stand field. 


When a customer is looking for an efficient ink- 
stand, present the ‘‘Sengbusch.’’ Call attention to 
its beauty and its utility. Show how and why it 
saves 75% in ink bills, prevents blots, and is always 
ready with a supply of fresh ink, when wanted, 
because it prevents evaporation when not in use. 




















These points will interest your customer. 











Utility : me 
Then—if he is looking for a desk utility which 
Durability will give years of service and satisfaction—he will 
; leave an order for a Sengbusch. 
Cleanliness 
Use our publicity matter—with your imprint. 
Economy 
No charge for this service—It is our way of 





aiding your sales production. 


The Sengbusch Self-Closing Inkstand Co. 


400 Stroh Building 
Milwaukee 
Wisconsin 
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Getting Past the Buffer. 





Printers’ Ink Monthly Contained “Makin 
More Sales by Getting Past the Buffer,” 
by Frank L. Scott. One Section Told 
How an Office Furniture Salesman 
Made His Approach to the Execu- 
tive. The Wales Visible also Dis- 
cussed This Subject. 
UFFERS range all the way from office boys and 
RB stenographers to “assistant to the president.” They 
are stumbling blocks to the salesman who has to 
aim high to place his line. The article in Printers’ Ink 
Monthly narrated a number of instances in which the buf- 
fer was outwitted or won over. The present instance is 
of interest to the office equipment fraternity. 
*” * * 

Another aspect of the buffer problem is that presented 
by the house where a whole gang of executives or de- 
partment heads have to be sold. After dozens of fruitless 
calls on heads of departments, one salesman for office 
furniture wrote the following letter to the president: 
“Dear Mr. Blank 

“During the past three months I have wasted 114 hours 
of the time of your department heads. I have called re- 
peatedly on Messrs. Alien, Jorden, Wendell, Tucker and 
Bly. Each of these gentlemen is interested in new office 
furniture. 

“Each expresses a desire to buy my kind. 

“Each, it appears, will have a hand in the decision. Each 
is ready to settle the matter now. But singly no one of 
these men seems empowered to sign the order. Mean- 
while I continue to call on all of them. 

“No doubt other office furniture men are doing the same 

at least three, I should think. Together we have used 
up 456 hours of time which costs you no doubt a minimum 
of $2.00 an hour, or a grand total of $912. 

“That’s a pretty high premium to pay on your furniture, 
isn’t it? I’d really like to stop being such an expense to 
you, but on the other hand I want you to have good fur- 
niture, so I must keep on calling until the order falls.” 

Within five days this salesman had the order. The other 
furniture salesmen weren't even called in on the finals. 

*x* * * 

The Wales Visible (Wales Adding Machine Company) 
printed an anonymous contribution on “Getting Into the 
Inner Office.” It deserves place with the selection from 
Printers’ Ink Monthly. 

* * 

“What I wrote was this: 

““Mr. Jones: The nuisance who guards the door has 
impertinently refused to let me in. I never let a nuisance 
stand in my way. I have too many of them myself to 
allow them to bother me. I go along about my business, 
no matter how much they annoy me. I am a salesman, 
representing————. I am out for business. I know a lot 
of your salesmen, and I have shown at least a dozen of 
them how to get past just such rodents as this one here. 
In doing this I have added perhaps five per cent to your 
annual sales. This is my reward. I believe I have earned 
ten minutes of your time. My proposition will speak for 
itself.’ 

‘The effect was just what I anticipated 
Jones was astonished. No salesman had 
letter like that 

“*Mr. Brown: One of your salesmen was intoxicated 
last month and I was foolish enough to help him out and 
save your house a large sale. Don’t ask me his name, for 
[ won’t tell it. There is a fellowship between salesmen, 
and often they make sacrifices for each other. I am a 
salesman myself, representing— - I used the word 
“foolish” in the foregoing because, in the light of the 
present, it looks that way to me. The wretched little rat 
at the door bars me out, when I ought to be welcomed, and 
get a brass medal in addition. I don’t want any charity, 
but I claim the right to do business. My proposition will 
make you money.’ 

“I walked in a moment later. 

“I wouldn’t give away my system if it wasn’t for the 
fact that I’m going to quit the road soon. I’ve kept it a 
secret for ten years and it has coined me money. It may 
be a trifle sensational, but the commonplace isn’t worth 
much these days. If vou want to get ahead of competitors 
you’ve got to get around the runt at the door.” 


instantaneous. 
ever written a 


_The more you know, the more you ought to know.—A 
Few Shakes of the Pepper Box (Campbell Printing Com- 
pany.) 
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By the magic of modern manu- 
facture, many of the baser mate- 
rials may be transmuted into high- 
This con- 


er forms of usefulness. 
version is a refining process, by 
which iron, for example, may 
become steel, and rags may be 


re-created into 


BYRON WESTON CO. 
RECORD PAPER 


It is only through a series of most 
exact and painstaking operations 
that paper perfection, as exempli- 
fied in Byron Weston Co.’s Papers, 
is successfully attained and ren- 


dered enduring. 


Byron Weston Co.’s Paper reflects 
the stability of its users. Send for 
samples of Ledger and Bond 


Papers. 


BYRON WESTON CO. 
DALTON, MASS. 
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Satisfaction is born of 
quality alone. To main- 
tain the highest quality, 
= with moderation of price, 
is our consistent policy. 


Catalogue covering com- 
plete BARBEE line of wire 
baskets sent upon request. 


Barbee Wire & Iron Works 


Conway Building 
CHICAGO 


























Overcrowding. 
(By the Domestic Distribution Department of the Chamber of 
Commerce of the United States.) 

Various estimates have been made as to the increase in 
the number of mercantile establishments in the United 
States which occurred during and in the months imme, 
diately following the world war. None of these estimates 
can be accepted as even a close approximation but it is 
certain nevertheless that the increase in numbers was very 
great. One result has been some more or less voluntary 
consolidations between establishments or organizations en- 
gaged in the same lines of trade; and another result, more 
serious in its effects, has been the large number of bank- 
ruptcies. 

Reduced to its simplest terms, competition may be ex 
pressed as two merchants attempting to sell similar arti- 
cles to a single customer. This, of course, is much less 
complicated than the conditions as they exist but it is not 
more absurd. 

In a town of 6,000 inhabitants there are four chain gro 
ceries all in the same block and three independent gro- 
ceries, of which the farthest is not more than one-fourth of 
a mile from the center of town. There are four hardware 
stores of which three are in the same block and two of 
them are side by side! 

Even the merchants who participate in this scramble for 
trade are conscious of the evil effects upon themselves. Not 
one of them would be foolish enough to pasture two cows 
in a lot only large enough to feed one cow and expect to 
get a normal quantity of milk, yet they spend their lives 
in a hopeless attempt to make one dollar do the work of 
three or four. 

Although we have stated an actual instance it is in no 
sense singular. Nearly every community displays the same 
or worse conditions which are the principal cause of the 
unnecessary costs of distribution; neither is it confined to 
retail establishments since wholesalers and jobbers are suf- 
fering from the same difficulties. 

Many suggestions have been made for the relief of trade 
from the effects of unrestrained competition whicl h is mani 
fested in the legal right of any adult citizen to go into any 
kind of legitimate business anywhere in the United States 
A railway company today must not build a line in com 
petition with one already in existence without first procur 
ing a certificate of “convenience and necessity”; but you 
or any one else may legally rent a vacant store and at 
tempt to compete for the business with your next door 
neighbor. 


Exhibits at Educational Convention. 


The National Educational Association held its annual 
convention at Boston last month. A number of firms in 
stationery and school supplies lines had exhibits at the 
convention. The following concerns were represented 
Automatic Pencil Sharpener Company, Chicago, IIl.; Beck 
Duplicator Company, New York, N. Y.; Milton Bradley 
Company, New York, N. Y.; The Commercial Paste Com- 
pany, Columbus, Ohio; Costmeter Company, Boston, 
Mass.; The Dalton Adding Machine Company, Cincinnati, 
Ohio; Eberhard Faber, New York, N. Y.; Gregg Publish- 
ing Company, New York, N. Y.; Library Bureau, Cam 
bridge, Mass. 


“Pull-Together” Warehouse in New York. 


A warehouse has been opened in New York by the 
Eaton, Crane & Pike Company, to supply the metropoli- 
tan trade with leaders in the company’s line of fine writing 
papers, weddings, typewriter papers, manuscript covers, 
etc. The company has maintained a limited stock in New 
York heretofore. Five times the former capacity is now 
available in the new warehouse, 139-41 Franklin street. 
J. E. Lynch, who had been in charge of stock at the Pitts 
field factory, is manager of the New York warehouse. 


Wahl Advertising Poli Policy Outlined. 


“How We May Buy Advertising Space” was a contribu- 
tion to the July issue of Sales Management by C. C. Love 
less, advertising manager of The Wahl Company, Chicago, 
Ill. The plan behind the merchandising of ‘“Eversharp” 
pencils and Wahl pens was described in detail. 








R. H. Baxter Recuperating. 


R. H. Baxter, manufacturers’ representative, was recently 
incapacitated by an attack of inflammatory rheumatism. 
During the time he has been unable to call on the trade or- 
ders were mailed to his home, 1721 Ditmar avenue, Brook- 
lyn, N. Y. 
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Green, Mahogany or 
Oak Finish 





Narrow Sections 
on wide ones give 
a Work Ledge 


— 





Solid drawer pulls, 
securely bolted 


Note sanitary base— 
closed base also 
furnished 





The Three Fundamentals of Success 
are Combined in “Allsteel” Products 


Quick turnover and steady prof- 
its depend upon three funda- 
mental things—real value — 
established reputation—com- 
pleteness of your line. 


Every dealer knows the built-in 
value of ‘‘Allsteel’’ products. 
‘*Allsteel’’ reputation has be- 
come established through years 
of satisfactory service. 


And the completeness of the 


Stack of Wydesteel 
and Unettes 


‘‘Allsteel’’ line makes it pos- 
sible for you to profit by every 
one of your prospect’s needs. 


Everything in the way of office 
furniture and filing equipment 
is at your call—each article 
bearing the ‘‘Allsteel’’ name- 
plate—each article a money 
maker and a business builder. 


Send for our special proposition 
to dealers. 


The General Fireproofing Company 


Youngstown, Ohio 


Branches in New York, Chicago, Boston, Atlanta, 
Minneapolis, St. Louis, San Francisco, Philadelphia. 


Dealers in all principal cities 








Office Furniture 
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Our Installment Proposition for Dealers 
rings Letters Like this One in Every Mail 


C D. REIMERS COMPANY 
























































O:rsTRie@UuTORS 


STANDARD ENVELOPE SEALER 


ELLIOTT ADDRESSERPRESS - 
ae cen EDISON-DICK MIMEOGRAPH ga a AvGen 
seeuasee THE DICTAPHONE 


Puons Potsioe B24 


HOUSTON, TEXAS 
Dismantling 
Machines 


ir. James P. 
| Ja. pme-Ward = 








Tnieago, Ill. 


Dear Kr. Yard: 








| Holy Smoke! Those tnree re-biilts nit the house about ten tnirty 

yes’ erday morainz, were anpasked at onde, and one of then mut is i 
Window tocetser with some of your snow cards. 

in and said she ned seen your advert 

| 

} 


m) scella neous 
« few minutes later,a roren «1 
Sint and was ‘ust r 


ked 
tract and wantec to mnow if we would take oure of it; told her, 








tnen sne saw 





lad 










1@ Cash price on your price list and said she was going at and 
gat tne ¢ oney and oring it in tonignt. she was so efreid that we wouldn't 
Mave one, that sne asked us to set it asice ror ner. 
Thea this morning. The first thinc on opening up man walked in 
‘witm ome OF your contracts tnat you nad milec nim t ready ° 
it in, wanted to mow if ne could cet one o: to gent now and 
it sent over to tne Seurt Yoise,'s0 ne could be wing it this morning. e 
told nix yes, and ne laid down tne mney. 


Twenty minutes later, anotner man walxec in tne house, said he nad 
E led Deen revding tne Saipmn-Jard acvertisements and wanted to know ir tnat was the 
name macnine. ‘‘e told nim yes and nere’s nis cneck also,made out to us and endorsed 
Baked to you, wita two contracts on tne installment basis end one adsclwte @ale for 
eesn. 


ali thie without « nickel*s worth of publicity, otner tan tne 
Winuow uisplay at our nice, new location in tne retail aistrict -- in 
maa 20 Gnance to get tne advertisement in 
Was gone. Tnat would seem to inuicato 





rirst shipment 





apers before our 





tnat your Pationsl Advertising is sure 
Paving real exfect. Je can't anderstana wny anybdouwy in the worlu, is ramping 
| © typewriter excnange or Wanting to ‘vell ty-ewriters, don’t take 
your offer. Please hold Houston and 


advantace t 
seo territory exciasive for is, os 
@oing after tnis oasiness with ooth ‘eet. 





we are 


“hder separate letter, find re-orders fog both our "Touston and 
Vece Offices. 
v.ngerely yours 

Cc. D. REIMERS-C GIPANY, 


CG Sd a< 
FS4:B PRANK S>“WARD, Manager. 


SHIPMAN-WARD MFG. CO. 
TYPEWRITER EMPORIUM 
C-177 Shipman Building 














Ravenswood and 
Montrose Avenues 


CHICAGO 


Established 1892 





New Keyboard 
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Lead Pencil Superstitions and Habits. 

Stock brokers and jobbers will never use a full-length 
pencil. When a new one has to be_ taken the man on 
‘Change invariably cuts it in half. To use a full-length 
pencil spells bad luck. He believes the investments or 
eneculations which he figures out with an unbroken pencil 
would be destined to failure from the start. — : 

The idea is as deeply inrooted in him as his passion for 
almonds and raisins, which are essentially the favorite 
nibble of the men who throng Throgmorton street, ob- 
serves a London Answers writer. 
~ One notable person who has no liking for a short lead 
pencil is Lloyd George. He always takes and uses a full- 
length one, an ordinary H. B.; and in this respect Miss 
Stevenson, his secretary, follows his lead (pronounced 
this time “l-e-e-d’’). 

You can’t get an actor or an actress to use a shiny green 
pencil. In spite of their green-room, the verdant color is 
looked upon with great distrust by the theatrical profes- 
sion. Green means bad luck when you belong to the stage. 
. Carpenters always use flat lead pencils, as 1s well known 
and the popular belief is that they are made especially this 
shape to prevent them rolling off the bench—an exasper- 
ating trick to the man of shavings, which might spoil his 
job. The reason for the flat pencil is, however, that it 
forms a handy flat rule in cases of emergency. 

Movie Men Make Murky Marks. 

What seems at first sight a curious fad among cinema 
reviewers is that they always insist upon using very soit 
B.B.B.’s. However, there is a reason for this. The notes 
of the film man are made in the dark, and very often he 
finds it difficult to make out afterward what he has writ- 
ten unless he uses a very soft pencil easy to write with. 

Artists, of course, nearly always carry a soft pencil with 
them. Sir William Orpen’s favorite lead is a half-length 
one, yellow in color outside, over which he crooks his fin- 
gers as he sketches upon the table cloth. 

There is a queer superstition in Ireland that a broken 
pencil point is the precursor of a domestic jar; and an 
old-fashioned rule inculcated into shorthand writers was to 
harpen a pencil at both ends in case of a breakage during 
he taking down of important verbatim notes. 

The popularity of the fountain-pen has a little dispelled 
this habit. Journalists rarely use a pen when reporting, 
but nearly every journalist carries a spare pencil and there 
is a queer dislike among journalists of lending a spare 
pencil; not because of churlishness, but from an inherent 
sense of dismay at the possibility of leaving themselves 
without the necessary safeguard to preparedness. 


ce 


One of the most persistent beliefs in connection with 
lead pencils is that no woman can sharpen one, and men 
have invariably laughed because woman always sharpens 
her pencil away from her. She does this so that she shall 
not blacken her dainty finger-tips, while a man will care- 
lessly let the pencil dust fly over his shirt front as he 
sharpens his H. B. 

People sometimes wonder why a penknife is called a 
penknife, since it is more frequently used to sharpen pen- 
cils than for anything else. The little knife was of course, 
used in the old days to point quill pens; hence the name 
has stuck ever since. 

The Querulous Quill. 

Modern quills, mostly used by the up-to-date woman for 
the inditing of her love letters and invitations, are bril- 
liantly dyed and fitted with—alas!—metal nibs. The little 
romantic touch of the querulous quill is not revived by 
her, and it is only in such places as barristers’ chambers 
that the true quill scratches and lingers, although, by the 
way, Katherine Tynan always writes her charming ar- 
ticles and novels with a quill. She usually carries a little 
sheaf of them with her—quaint, stumpy little things, which 
somehow give one the impression of being fully aware of 
their importance. 

To return to pencils. The most important pencil in the 
world is the editor’s blue pencil. All sorts of reasons 
have been given for the use of a blue, and never a red, 
pencil. But the reason is obvious. A broad blue line 
shows up better than any other on a closely written or 
typed manuscript. 

Slate-pencils were one of the most annoying of inven- 
tions and slates have long been regarded as bad for chil- 
dren’s eyesight, yet fortunes were made out of slate-pen- 
cils. Strangely enough, at least one well known physi- 
cian in the Harley street district still notes down his 
appointments upon a slate. 


3etter to eliminate errors than to have errors eliminate 
you.—Monroe Results. 
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Speed Up Sales! 


You can speed up sales now and do it at very little expense if 
you use a Rotospeed Stencil Duplicator. You can get new 
business aad increase the volume of old business easily, quick- 
ly and cheaply, by means of effective and inexpensive direct 
mail advertising, sales letters, announcements and bulletins, 
price lists, collection letters, illustrated folders—you can get 
all of these out quickly and easily in your own office. They 
are the surest means of business building at this time. 


ROTOSEESE 


Here is a machine that prints form letters for 20 cents a 
thousand,—good clean-cut letters with all the power of type- 
written originals. Any operator can turn them out at the 
rate of 75 a minute—enough for a large mailing list in an hour. 


Simply write, typewrite, draw or rule on the Rotospeed stencil 
—attach stencil to machine, and turn the handle—that’s all. 


Cheapest and Easiest Printing 


Anyone can operate a Rotospeed machine. Even illustrated folders are easy 
to print with Rotospeed, and the cost of printing—only 20 cents a 
thousand copies —is so low that you will find your printing bills greatly re- 
duced. Rotospeed will save more than half your present printing bills, 
and will do more work than you now do. 


Try It FREE 


The price of the complete Rotospeed outfit is only $43.50. But you can try 

it at our risk. We will gladly send the complete Rotospeed outfit to- 

gether with enough supplies to print 24 jobs. Try it for ten days. If you 

are not perfectly satisfied you can return it, or if you prefer, we will send 

you our booklet and samples of Reteapaes work, Just check the coupon 
ligation, 


and mail it to us today. There is no 


The Rotospeed Company 
852 E. Third St. Dayton, Ohio 


Cut Out and Mail Today 


Indicate by check mark whether you want samples only, or the fully equipped 
Rotospeed on FREE TRIAL. . 3 


THE ROTOSPEED CO., 852 E. Third St., Dayton, Ohio 


1 +Please send me complete Rotos; Machine and Free Trial Equipment. 
After 10 days’ Trial I will pay $43.50 or return the machine. 


(Please send samples of work, booklet and details of your Free Trial 
Offer. This does not obligate me in any way. 
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Note these 
distinctive advantages 


Wi BR Ww RQ = 





Real roller slides and the same drawer 
suspension usually found only in high- 
priced files. 


Ten inches more filing space than the 
average, making it the lowest cost per 
inch of space of any high-grade file. 


Strongly re-enforced to make the file 
strong and rigid and durable under the 
heaviest loads. 


Beautiful olive green finish with enamel 
baked on the steel. 


Standard “‘Y and E”’ construction, inter- 
membering with the “‘Y and E”’ 5300 
line of files. 
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| Announcing 
* | the new “Y and E” 5700 line 


the 


per Exceptional quality plus 
file Standard ‘Dealer discount 








new “Y and E” Com- 
mercial Steel File. 





the 
GENUINE “Y and E”’ Steel File, ‘“Y and E” work- 
manship, ‘““Y and E” material, electrically welded 
a steel construction—and retailing at 25% less than any 
other ‘‘Y and E”’ Steel File ever offered. 
oe From your own experience with filing equipment, go Make this test 
over the construction of this new ““Y and E”’ filing prod- today 
uct. Compare it, point by point, with other high grade Fossni sien dana 
files you have sold or used. compare this new “¥ and 
” Commercial " 
Consider its real roller slides, its ten inches more usable point by point, with any 
filing space, its sturdy construction and the fact that it pce Bryhn. eon 
intermembers with files of the famous ‘‘Yand E”’ 5300 line. nan the oe an for details. 
y im t way can you 
Then remember that this new ‘“‘Y and E”’ Steel File, appreciate its value to you. 
while it retails for 25% less, still carries the standard 
dealer discount. 
This new steel file is just one more of the achievements Z| 
that have put “Y and E” dealers far ahead of com y. 
tition. Write today for details of our selling plan. y, ! 
Mail this Wy, | 
‘YAWMAN an» FRBE MFG.(0. coupon nomt | ae 
Filing System Service, Equipment and Supplies WA | 
855 St. Paul Street ROCHESTER, N.Y. A Yawman & | 
EXPORT DEPARTMENT: oa Erbe Mfg. Co. | 
Section 855 368 Broadway, New York, U.S.A. a Rochester, N.Y. | 
Cable Address: ‘‘YAWMANERBE”’ New York | 
Codes: Western Union, A.B.C. 5th Edition Improved 7 Please send informa- 
and Bentley's 7 tion and prices on your 
| 
| 








112 OFFICE APPLIANCES Augusi, 1922. 





More About the History of Envelope Making. 
Number Nineteen of The Red Envelope, the house of 
publication of the U. S. Envelope Company, is the number 
+ 7 for June, 1922. This number contains an additional 
Neidich chapter on the subject of envelope making, written by the 
Hon. James Logan, general manager of the company. The 
present chapter deals with the beginnings of the envelope 
machine building industry in Norwich, Connecticut, and 


{ arbon Pa ers brings into the story the names of the Allen Manufacturing 
Company, 1865; Holmes & Ely, 1873; Lester & Wasley, 

1874, and the Lester & Wasley Company, 1910. The author 
D states that the story of the envelope would not be com- 
ypewriter plete without a chapter devoted to the part taken by Edwin 
Allen of Allen Manufacturing Company and their success- 


ors above listed, and the company last named, in the con- 


* . " ° . 
Ribbons struction of envelope making machinery. 
Mr. Allen was a man with a wonderfully fertile mechani 


cal mind. The field of his studies covered a wide range 
, ’ and during his life time he was granted more than forty 
“‘The Line of Lowest Ultimate Cost’ patents in different lines of industry. His machine for 
making envelopes was first patented in 1866, followed by 
an envelope gummer in 1869, and a machine for feeding 
envelopes in 1872, and in collaboration with Mr. Lester he 
perfected an envelope machine in 1874. In other lines, 
of course, his activities were even more important, for 
there was hardly a year between 1854 and 1885 when he 
did not receive a patent. 

Mr. Allen was a native of Windham, Connecticut, where 
he was born in 1811. He passed away in 1891, after a 
life of useful activity. The present issue of The Red En 
velope describes the various steps by which the envelope 
making machines were developed under Mr. Allen’s su- 
pervision. He provided many improvements which were 
never patented. Mr. Allen built the first stamp envelope 
machine for George F. Nesbitt & Company of New York 
City. The machines had Allen’s printing press feeding at- 
tachment, which he later patented, likewise an elevating 
aii mechanism for keeping the blanks at the proper height. 
re “¢ There was also a printing attachment and a device for em- 
vi . ~~ ae | bossing the stamps. This is believed to have been the 
J | Neidich Process ( sie first so-called “Stamper” or envelope-folding machine with 

ae i printing and embossing attachment. It was the forerunner 

: of the printing and folding envelope machines which, some 
sixteen years later, were invented by Horace J. Wickham 
and Edward Pittman and were used for many years by 
the United States Stamped Envelope Works at Hartford, 
Connecticut. Many of these machines are still in opera- 
tion in the plant of the Middle West Supply Company, 
the present contractors with the government for making 











Superficial appearances are deceptive stamped envelopes at Dayton, Ohio. 

particularly in chemical products like It seems that no patents were ever granted on the Allen 

Carbon Paper and Typewriter Ribbons. machine operated by George F. Nesbitt & Company, so 
that no model for drawings are available. Mr. Logan en- 


Go deeper and you will learn of the in- ; , ; 
tered into an interesting discussion of the early envelope 


trinsic value of our products as revealed making machines in connection with the devices used by 
in the character of their performance, Nesbitt & Company in 1861. He concludes that it is pos- 
and of our service, in time and under sible the basis of the machine referred to might have been 
all conditions. the foreign machine which Nesbitt & Company bought 
and on which Mr. Allen may have drafted inventions and 

improvements. The feeding device is certainly an inven- 

You will discover that inherent element, tion of Mr. Allen. ' Sa 
that characteristic difference, that William D. Slater, who began the envelope business in 
Ps . o 1862 and who, from 1864 to 1910, was superintendent of 

counts so much in making them—*The the Morgan Envelope Company division and is still con- 
Line of Lowest Ultimate Cost.”’ nected with the business as a consulting mechanical en 


gineer at the ripe age of 83, states that the Reay Folding 
machines and the Allen rotary printing and embossing 


ce >? 
Our Superba Brand above featured press which printed and embossed the flat blank, were the 
is a mighty fine medium-price quality, basis of the Plimpton Manufacturing Company equipment 
one of our best sellers. May we quote you? when they secured the first contract for making stamped 
envelopes for the United States government in 1874. They 


could not procure any of the machines operated by Nesbitt 
& Company and had to do the work on two separate ma 
. ° chines. This leads to the conclusion that perhaps the 
Neidich Process Nesbitt machines were protected by patents, although it 
has not been possible to find the drawings and specifica- 
tions. The contract was taken jointly by the Plimpton 
Com an Manufacturing Company and the Morgan Envelope Com- 
p VY pany, and they ransacked the country to buy such second- 
hand Reay machines as they could find. 
Manufacturers In 1865 or 1866 Mr. Allen organized the Allen Manufac- 
ESTABLISHED 1898 turing Company in connection with John Turner and Gen. 
W. G. Ely, to manufacture the new Allen rotary envelope 
‘ machines for their own use and to embark in the manu- 
Burlington, N. J. facture of envelopes. Few of these machines were ever 
built. 
Mr. Logan at this point goes into a review of the de- 
velopment of envelope making machinery, taking up the 
patents of Thomas V. Waymouth granted in 1866 and 
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This is what we are telling 


OFFICE APPLIANCES 


your customers 


“No important fact of your business 
ever dies. As it is filled in, each page 
of your ledgers tells a complete story 
or one which is continued on the 
following page. The total makes up 
your business history. Every page is 
important. You may want a partic- 
ular page at any moment. With 
modern loose leaf methods it is 
quickly and conveniently available. 

“Accountants know how loose leaf 
supplies for machine record-keeping 
facilitate recording and keep office 
records safe. National Loose Leaf 
devices and supplies meet every re- 
quirement of bank and commercial 
work for use with all standard post- 
ing machines. 


“You can see at a glance how 
National Tray Binders and sheets 
make machine bookkeeping easy 
and accurate. The pages are arranged 
in just the right position for quick 
fingering. The binders open readily, 
hold exactly the number of pages 
you need, and close securely. A 
minimum of effort with maximum 
results is assured.” 


Business men are becoming more and 
more interested in Loose Leaf methods. 
Our advertising is telling them to get 
information from good stationers. 

Educate your clerks to become familiar 
with the important items of the National 
line. 


NATIONAL BLANK BOOK CO., 113 Riverside, Holyoke, Mass. 
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The Right Book to Write In 


Ledgers 

Ledger Sheets 

Post Binders 

Sheet Holders 

Bank Forms 

Price Books 

Ring Binders 
Columnar Sheets 
Commercial Forms 
Memorandum Books 
Students’ Note-Books 


Have you copies of 
our free book, “Ready 
Records for Account- 
ing,” to give to your 
customers? If not, 
write us today for a 


supply. 





National Blank Book Compam 


LOOSE LEAF AND BOUND BOOKS 








NATIONAL 
Tray Binders 
and Sheets 


National Binders for 
machine posting embody 
the most improved and 
practical features—conven- 
tence of use, expansion, 
off-set facilities, speed in 
handling, preservation of 
records. 

Available in three sizes 
and capacities, five styles. 

Sheets supplied for all 
record requirements. 





National Series 8700. 
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CARDS 


Trade Mark Reg. Trade Mark Reg 


INSIST ON ROTARY CUT CARDS 


ACCURACY OF CUTTING AND RULING 


GUARANTEED IN ALL 


BICCO FILING SUPPLIES 


























ALL STANDARD SIZES ATTRACTIVE PRICES 
Wide Variety of Grades, Colors and Weights 
PLAIN RULED TABBED 
[; — rte aR : 
A PROFITABLE =(——_{ | SDs: DESCRIPTIVE 
AND ae porns erres PRICE LIST 
DEPENDABLE READY 
LINE FOR ae eae 
PROGRESSIVE 
TRADE 


STATIONERS 

















































































































CARCS FOLDERS FILING SUPPLIES 
CARD GUIDES VERTICAL GUIDES SPECIAL FORMS 











BOSTON INDEX CARD COMPANY 
MANUFACTURERS 
113-115 PURCHASE STREET 50 HARTFORD STREET 
BOSTON - MASSACHUSETTS 
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1867. He refers likewise to the rotary folder and rotary 

printing press lhe loped by Mr. Allen and sent to England 

in 1868 for demonstration purposes. Interesting portraits 


of the early envelope manufacturers are given at various 
periods in their lives. Mention is made of the Berlin & 
Jones “Seal Flap gumming and envelope” machines and 
letters are presented which passed between Lester & 
Wasley and W. D. Slater, who went to London to help 
them out in the establishment of an agency for the sale of 
the Lester & Wasley machine in the British market. An 
interesting portrait of Mr. Slater taken in 1875, when he 
was 36 years of age, is also given, together with a portrait 
of the same gentleman taken in 1921, at the age of 82 
years. 

To those interested in the art of envelope production 
these contributions by Mr. Logan are of great interest 
and value, forming practically the only means whereby 
members of the trade can obtain a connected account of 
the development of the envelope business and of envelone 

making machinery and the growth of the envelope 
deste’. 








Crane & Company to Add to Factory. 


The house of Crane & Company, Topeka, Kas., are 
about to add approximately 2,500 square feet of floor space 
to their present premises. The addition will be erected be- 
tween their present building on East Eighth avenue and the 
Majestic building. The new part will be 17x72 feet, two 
stories in height. With the completion of new addition, 
many changes will be made inside the present plant, all 
tending to increase the efficiency of the concern. Con- 
struction will start soon. 

The composing room will be moved from the fourth 
floor to the first floor, thus uniting the mechanical depart- 
ment on one floor. The second floor will be an extension 
of the stenographic offices and of the filing and billing de- 
partments. The offices on the first floor will be moved 
to the second and will be placed in front next to Eighth 
avenue. 

Five skylights, 5 by 6 feet, will be put in the roof of the 
structure. Five 5 by 6 three-way prism-glass floor sections 
will light the first floor. 

The first floor will be used by stereotyping and mono- 
typing departments, and for storage space for cuts and 
standard forms. This change will leave the top floor for 
storage and office space. 

The offices of “Tom” J. Mackey, chief estimator and 
solicitor; C. H. Booth, superintendent; and F. H. Gades, 
manager of the stationery and office supply department, 
will be moved from the first floor to the second floor. Win- 
dows will be cut in the east wall of the second floor for 
additional light for the front office. 

Crane & Co., send out 50,000 catalogs every year of 
240 pages each. 

The company has salesmen covering Oklahoma, Kansas, 
Arkansas, the Panhandle of Texas, New Mexico, Arkansas, 
\rizona and southern Colorado. 


Government Surplus Property Sales. 


The General Intermediate Depot, U. S. Army, Chicago, 
Ill., sold at auction July 18 a miscellaneous list of surplus 
property. Among the items offered were wire waste and 
desk baskets, clip boards, filing and transfer cases, chairs, 
brass cuspidors, roll top desks, billing machine desks, check 
writers and Wahl totalizers. 

The General Reserve Depot, Chillicothe, Ohio, auctioned 
quartermaster surplus property, July 20. The lists in- 
cluded Mimeoscopes and parts, brass stencils, bank pins 
and indellible marking ink. 





Manufacturers’ Associations to Meet. 


Plans are under way looking to a general meeting of the 
manufacturers’ associations in the furniture field. The 
National Council of Furniture Associations is sponsor for 
the movement. It is intended to hold a meeting at Cincin- 
nati or Washington, to bring about closer co-operation in 
the furniture industry. The aim of the meeting includes 
addresses by Gov ernment officials, such as Herbert Hoover, 
Secretary of ( ‘ommerce, Nelson B. Gaskill, chairman of the 
Federal Trade Commission, and others. It is felt that these 
gentlemen can give definite expressions as heads of impor- 
tant Govermental bodies. 


Little Rock Stationer Made Postmaster. 


W. B. Pape, the oldest stationer at Fort Smith, Ark., has 
been appointed postmaster by President Harding. 





REBUILT 
PEWRITERS 




















It is an accepted fact among dealers 
that there is no better rebuilt typewriter 
than that produced by the A. W. M. Co. 
No matter what your requirements, 
Super Grade—Rebuilt—Rental—Rough 
—let us quote you prices. Ask for 
list 0-72 


WHY NOT? 


When you sell a typewriter you supply 
a rubber dust cover which costs you a 
certain amount of money. Why not 
make the rubber cover pay for itself? 
Send us a post card and we will tell you 
how ! 














Do You Need 


Enamel, varnish, oil, brushes, transfers, 
oil cans, pads, mats, desk clamps or 
screws, cushion keys, supports, platens, 
pencils, erasers, ribbons, carbon paper, 
covers, nickel plating, enameling or any 
of the numerous accessories for your 
store or shop? We have them all. 








American Writing 


Machine Co. 


Executive Office and Factory 


Newark, N. J., U.S.A. 
ae a 
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Educator Criticizes Stenographers’ Vocabularies. 


At a meeting of the department of business education of 
the National Educational Association held at Boston, Miss 
Edna Campbell, principal of the Hickox Shorthand College, 
commented on the vocabulary of the average stenographer, 
comparing her to the Indians of Tierra del Fuego 

“Do you know,” she asked, “that the Yahgan Indians of 
Tierra del Fuego have a working vocabularly of 40,000 
words, and that the average American stenographer, whose 
profession is the writing, transcribing and manipulating of 
words, has only between 2,000 and 3,000 at her command?” 

“What availeth it,” she went on, “if she write the Hin- 
dustani language in shorthand so long as she cannot in- 
telligently transcribe it except by the very precarious 
method of writing literally by sound? This method is par- 
ticularly unsafe in transcribing the English language where 
the spelling of words exactly as they are prounounced is 
the exception rather than the rule. ‘He paid me $20.00 and 
accrued interest,’ I dictate. She spells it ‘a crude interest.’ 
‘Sounded like that,’ she airily remarks as I hand the paper 
back. I cannot dispute the point.” 

Miss Campbell impressed upon her colleagues the im- 
portance of a continual consciousness of the dignity and 
beauty of this mysterious language of dots and dashes 

“The tendency of the times is toward superficiality and 
general laxness in study,” she continued, “yet we find our- 
selves in an era when world conditions, embracing all 
branches of study, demand an extraordin_rily minute analy- 
sis and a relentless probing into the :ource of things. Herb 
ert Spencer said ‘Teach thoroughness.’ Not one of the Ten 
Commandments has ever been broken as that precept has 
been. Let us then as teachers get together and honestly 
endeavor to mold public opinion so that no school with a 
standard to maintain will grant certificate or diploma to 
any one who has not reached a universal standard of ex- 
cellence in the study of shorthand.’ 











“ALL 
THE 
WORLD 
LOVES 
A 
WINNER” 





Keeping Qualities of Typewriter Supplies. 


The rather prevalent impression that carbon papers and 
tvpewriter ribbons tend to dry up and lose their desirable 
qualities is not generally borne out by the facts, except in 
the case of certain special grades or colors, according to 
James Quartz, factory manager of the F. S. Webster Com 
pany, in the May issue of The Webster Way, house publica- 
tion of that company. 

“It is important, however,” says Mr. Quartz, “that car- 
bon paper should not be kept in places which are unduly 
heated, or stocked close to a radiator, steam pipes, etc. Car- 
bon papers are affected by high temperatures and any tem- 
perature over 130 degrees Fahrenheit affects the carbon 
in proportien to the increase in temperature. This is due, 
of course, to the fact that all inks for carbon papers melt 
under high temperatures, becoming fluid, while under nor- 
mal temperatures carbon inks are solids.” 

From Mr. Quartz’s statement with regard to certain 
brands made in the factory of his company it is to be in- 


INDICATOR 


654321 


lmpression of Figures 






THE AMERICAN VISIBLE (the only he ; 
visible) is the modern, “up-to-the-minute” ferred that carbon papers of first quality, properly stored, 
F set ey do not deteriorate with age, but will keep in good condition 
numbering machine. cae ume wente 
In addition to its visibility, it has NO EQUAL It is stated that all red record ribbons dry slightly, hence 
AT ANY PRICE in smoothness of operation, red record ribbons or polychrome ribbons should not be 
speed, accuracy and durability. stocked over nine months. We are told that copying rib 
Its sales have grown faster than those of any bons are greatly affected by age and that best results are 
other numbering machine. — a ae are ot more wor es co old. 
ane, ‘ _ Ribbons which are made up in special shades or combina- 
More are being sold to-day than ever before. tions may or may not possess long lasting qualities, accord- 
which they are composed. 


DEALERS: Are You Sharing In ing to the basic substance of 
However, there are not a few grades of ribbons made in 


Our Success? the regular colors, such as black, purple, green and blue 
‘ . ; which can be kept in stock and remain serviceable for five 

Have you singled out this machine as a leader? vears or more. 

Rac you know that large corporations all over ’ Sree wen ¥ 
the country are discarding the old style blind ma- i 
chines and replacing them with American Mrs. Eleanor Dougan Hunter Joins Newcomb 
Visibles ? Organization. 

Our folders imprinted with your name bring _ Mrs. Eleanor Dougan Hunter, formerly specialist on 
orders. ‘ food, household appliances and toilet goods for Vander 
PRICE: Model 41—three movements........ $15.00 hoof & Co., advertising agents of Chicago, and ow eee 

* Model 21—nine movements......... $20.00 president and co-founder of the Educational Advertising 
Company, has become a member of the creative staff of 


ERIC BERING MACHINE co. James F. Newcomb & Co. Inc., planners and producers 
220-230 SHEPHERD AVE., BROOKLYN, WN. Y. of direct advertising, 441 Pearl street, New York, N. Y. 
CHICAGO BRANCH, as W. Madison Street Mrs. Hunter retains her connection with the Educational 

o - . ising . < 4 a] ev ~ 2 |i i ec not yf 
VICTORY-KIDDER PRINTING MACHINE CO., LTD. Advertising (€ ompany, but will devote the limit 1 am« unt of 
Memudeiiees « tendon her time which is available exclusively to Newcomb 

eS —e ~~ clients. 

uedeSeze - aris .t. af hee work wi e —& Co.. Mrs 1- 

RICHARD WEINIGER Daten of her work w ith pe apn rhoof & ( ad Hun- 
Steak s6G « Aanctesdem ter will be remembered as the originator of the idea of 

advertising in school books. 












7 oS ee a S.C 











August, 1922. 


OFFICE 


APPLIANCES 


117 


Business is Selling with 


502 MU/LIILAHAPIT 


Business has welcomed this latest sales- 


maker with remarkable cordiality. 


Because it 


meets the smallest business need—and because it puts into 
any man’s hands the definite ability to get orders. 


It has proven itself a real Multigraph; 


a real business-getter; a real economy. 


It is not 


too much to say that in some lines of business it is making 


over the whole selling system. 


What About /t? 


Well, it is simply a new 
and simplified development of 
the time-tested Multigraph design. 

It multiple-typewrites through a ribbon, 

making the well-known Multigraph-ed 
letters. It prints, with printer’sink, with 
type and cuts, as do all Multigraphs; at 
lower costs and with less time between 
the idea and the finished job than the 
printer can possibly give you. 


This machine does a 
standard Multigraph job; and 


subject only to its limits of size 
and capacity it is just as capable, just as 
reliable, and just as generally useful as 
our larger power-driven equipments. 


The New Multigraph 
carries the Standard Miulti- 


The New Multigraph, equipped 
for turning out typewritten 
letters, forms, etc. 










“MOLITL RAF: 


(tl 


graph warranties; and at any time 
within ninety days of its purchase it may 
be returned and the full price paid for it 
will be allowed toward the purchase of a 
larger equipment. 


What About You? 


You can buy the New 
Multigraph for $30.00 down 
and monthly payments. These 


terms also meet the smallest business 
need. The attachment that enables you 
to print with the Multigraph costs $35.00 
more. There is the whole story. 


The New Multigraph 


earns the monthly payments 


more quickly than they become 
due. It makes no tax on the present 
income of a business—it is not an added 
expense—for, as we hope you will ask us 
to show you, it ‘‘Pays for itself faster 
than you pay for it.” 


The Multigraph Typesetter, 
which makes it easy to set 
type for the Multigraph. 


MAN WILL SHOW YOU HOW THE 
MULTIGRAPH PAYS FOR ITSELF 
FASTER THAN YOU PAY FOR /T 


qQ 3O Down 


be Monthly 
b Payments 


clue ales 


HIOL 


Prices In Canada 


$41.00 down; total $205.00 
Printing Ink Attachment $50.00 


Multigraph Users 





Agencies Hotels 

Bakers Jewelers 

Banks Laundries 

Brokers Libraries 
Clothiers Florists 

Tailors Opticians 

Dairies Packers 

Drug Stores Publishers 
Cleaners Schools fis 
Grocers Churches, ete, etc. 





The two-roll printing ink attachment easily 
and quickly attached, $35.00 additional, 





With the Printing Ink Attachment 
you can print 


House Organs Sales Letters 
Mailing Cards Wra 
Enclosures Post Cards 
Folders Memo Pads 
Circulars Notices 
Bulletins Credit Slips 
Shipping Notices a 

Special Notices Stickers 
Delivery Slips Bill Heads, etc. 











The American Multigraph Seles Co. 
1830 East 40th Street, Cleveland, Ohio 


I would like to have someone show me the 
New Multigraph, and explain its possibilities 


in the busin 
Be sure you indicate your business. 











Name 
City State 
Street Of. App.-Aug. _ 
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Here they are— 







There’s money for you in Peerless Rubber Keys—real money. And you can quickly 
prove it by lining up with the other progressive dealers throughout the country. For thou- 
sands of dealers are handling Peerless Keys in preference to any others. And their sound 
business judgment is evidenced by the remarkable increase in sales during a period of sharp 
depression. 


Peerless Keys are the only first grade 
keys sold thru dealers. They are the only 
keys for which the manufacturer is creat- 
ing a growing demand. This demand is be- 
ing consistently increased by consumer ad- 
vertising and office-to-office missionary 
work. And this consumer campaign is 
backed up by genuine dealer co-operation, 
plus the kind of display literature that 
actually moves the goods. 















It pays us as well as our dealers to put 
real selling effort behind a product of un- 
questionable merit. And our efforts have 
been rewarded by a remarkable increase in 
sales thru dealers during the past 18 
months. Why not let us help you.to help 
YOUR business? Our new dealer proposi- 
tion offers you POSITIVE SALES RE- 
SULTS without risk on your part. May 
we tell you more about it? 



















The PEERLESS KEY COMPANY, Inc. 
176 Fulton Street New York City. 















Chicago Toronto 

Pittsburgh London, England 

Clev Wellington, N. Z. 

Philadelphia Holland 

Boston Norway 

Seattle Belgium 

Minneapolis France 

Switzerland 

The Rebincon- Finney Co., Ine., 

San Francisco 
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Exhibitors at the “Informashow.” 


Among the exhibitors at the Informashow, conducted at 
Rochester, N. Y., in connection with the convention of the 
National Association of Purchasing Agents, were: 

American Writing Paper Company, showing the minia- 
ture paper machine, and samples of “Eagle A” brands. 

Corona Typewriter Company, Inc., Groton, N. Y. 
Corona portable typewriter with various types of carrying 
cases. 

Dalton Adding Machine Company, The, Cincinnati, Ohio 
—Exhibition of models and their demonstration. 

Dixon Crucible Company, Joseph, Jersey City, N. J. 
Lead pencils and engineering exhibits of graphite products. 

Durand Steel Locker Company, Chicago, Ill—Steel fil- 
ing equipment, lockers, racks and miscellaneous steel fac- 
tory equipment. 

Kamps-Housel Company, Rochester, N. Y.—Office 
equipment and systems, and envelope sealing machine. 

Kee Lox Manufacturing Company, Rochester, N. Y.— 
Carbon paper and typewriter ribbons, with testing appara- 
tus in operation. 

Lanston Monotype Machine Company, Philadelphia, 
Pa.—The Barrett division demonstrated the Barrett add- 
ing, listing and calculating machines. 

Line-A-Time Manufacturing Company, Rochester, N. Y. 
—Line-A-Time copy and note bookholder. 

Marchant Calculating Machine Company, Oakland, Cal. 
—The Marchant keyboard calculating machine. 

Noiseless Typewriter Company, The, New York, N. Y. 
—The Noiseless correspondence machine, and its “whisper” 
mate, the portable typewriter. 

Rand Company, North Tonawanda, N. Y.—Rand system 
visible control for correspondence, purchase records, filing, 
etc. 

Realite Pencil Manufacturing Company, Chicago, I1l.— 
The Realite pencil was shown. 

Remington Typewriter Company, New York, N. Y.— 
Remington correspondence typewriters and the portable 
machine. 

Shelby Salesbook Company, The, Shelby, Ohio.—Mani- 
fold forms for purchasing, sales and accounting. 

Smith & Bros. Typewriter Company, L. C., Syracuse, 
N. Y.—Various models of typewriters, including machine 
with decimal tabulator attached. 

Todd Protectograph Company, Rochester, N. Y.—The 
Todd check writing machine and safety check paper, in- 
cluding “Protod-Greenbac.” 

Underwood Typewriter Company, New York, N. Y.— 
Standard correspondence machines, the Underwood port- 
able, bookkeeping machines, fan-fold billing machines and 
card-writing machines. 

Yawman and Erbe Manufacturing Company, Rochester, 
N. Y.—The “Y and E” line of office equipment and files, 
featuring devices and systems especially applicable to the 
work of the purchasing agent. 


One Viewpoint on Tips. 


\bout 500 electrical workers sat down to an excellent 
dinner and later had quite a frolicsome time at Washington, 
D. C., some time ago. The gathering was in celebration of 
the twenty-first anniversary of the formation of their union. 
Men prominent in labor ranks nationally and locally were 
among the guests. 

There was one bad feature to the affair. 

The waiters passed the plate, or arranged to have it 
passed for them. 

At the speakers’ table one prominent labor leader had 
the decency and courage to enter an emphatic protest. 

“Not a cent from me,” he said. “This is a shame. The 
waiters have a union. We have insisted upon their having 
a living wage. Here we are, union men, being served by 
union waiters, and they’re grafting on us. They cannot at 
the same time be honest union men and practice panhan- 
dling on the side. There’s no disgrace in being a waiter. It’s 
a good, worthy calling. But there is disgrace in being a 
grafter.” 

That labor leader would not let the plate go past him. 
It remained ten minutes or more. Then some one passed 
along a plate which evidently had been used at another 
table. It was heavily laden with coins—mostly quarters— 
and it had a $5.00 bill and a $1.00 note along with the 
smaller money. Evidently the union waiters fared very 
well in their tip begging or tip demanding from their fel- 
iow unionists. 
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DIETZ 
DESKS 








Excellent construction 
—neat, efficient and or- 
ganized arrangement— 


attractive and lasting 
finish. 


An extensive line of roll 


top—flat top and type- 
writer desks. 


We will send you our 
illustrated catalog on 
request. 


The J.F. Dietz Company 


CINCINNATI 
OHIO 


Established 1881 








hae Lem 
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Hammond “‘ Folding’, Closed for Carrying 


Machines to Build a 


Business On! 


NLY the dealer who handles Hammond Type- 
writers is in a position to meet his customer’s 
needs .100%—for the Hammonds are the most 
versatile typewriters in the world, and the fea- 
tures which make them so are theirs exclusively. 


The “Folding” light-weight model does the same 
work as our Regular Standard machines. Weight 
about 8% pounds. 


Other Models 
Variable Spacing Models 


Mathematical Model 
Reversible Model 


No other machine can compete with the Ham- 
mond in real usefulness. For instance— 



























Instantly changeable type (see below) 
Automatic type impression 

No cultivated touch required 
Unlimited width of paper accommodated 
Index cards written flat, no bending 
Carbon work and stencil cutting 

Type changed in five minutes 

















TIPLEX HAMMOND'S | 
Inst & yY changeadle type | 
ue ees many languages 
Suwin the Knob to change 


ai 


















We have a very attractive proposition to offer to 
dealers in open territory—a proposition which is 
proving highly profitable. It will pay you to 
communicate with us. 


The Folding Portable is a machine for every- 
body, and of profitable interest to the Dealer. 










Hammond Typewriter Corp. | 
535 East 69th Street New York City | 


The Versatile 
MO 


TYPEWRITERS 















International Chamber Meeting in 1923. 

Several hundred representative American business men 
will attend the second annua! meeting of the International 
Chamber of Commerce to be held in Rome during the week 
of March 19, 1923, according to an announcement made by 
the American section of the Chamber. The meeting will 
bring together leading business men from all over the world 
for a discussion of world trade problems. Sixteen coun 
tries affiliated with the International Chamber will send 
delegates, while several other countries which have made 
application for admission to membership in the Chamber 
will be represented. 

An extensive tour is being arranged for the American 
delegates in connection with their attendance at the Rom¢ 
meeting. A large trans-Atlantic liner, engaged for the del 
gates, will sail from New York February 10, returning 
May 5, a total of eighty-four days. The party will make 
tour of the Mediterranean, the Near East and Western 
Europe. Optional trips will be offered for the benefit of 
delegates who may not want to devote so much time to 
the tour. 

The tentative itinerary selected is: New York, Funchal, 
Madeira, Gibraltar, Algiers, _— aco, Genoa, Naples, Ath 
ens, Constantinople, Alexandria, Cairo, Haifa; returning to 
Naples and thence to Rome, me the party will spend 
ten days; following the meeting of the International Cham 
ber the party will proceed to make a tour of leading in 
dustrial centers of Italy, France, Switzerland, Belgium and 
Germany. The continental cities included in the itinerary 
are: Florence, Pisa, Bologna, Venice, Milan, Como, Bel 
lagia, Lugano, Lucerne, Zurich, Basle, Frankfort, Dussel 
dorf, Brussels, Louvain, Antwerp, Malines, Paris, London, 
returning to New York by way of Southampton. 

Plans are being made to have the party entertained at 
the various places visited. 

A. C. Bedford, chairman of the board of the Standard 
Oil Company of New Jersey, and vice-president of the In 
ternational Chamber of Commerce for the United States, is 
directing the arrangements for the trip. 

In the opinion of Mr. Bedford the tour will afford the 
business man an excellent opportunity to acquire first hand 
knowledge of economic conditions abroad. 





Results of Noiseless Typewriter Company Speed 
Contests on Coast. 

Owing to the success of the recent speed contests held 
on the Pacific Coast by the Noiseless Typewriter Com 
pany, it was decided to hold another contest on June 10 in 
the offices of the Noiseless Typewriter Distributing Com 
pany, 17 Second street, San Francisco. About 75 contes 
tants took part. Three prizes were offered, the first prize 
being a trip to the Yosmite Valley with all expenses paid 
The contest was governed by the International contest 
rules and the contestants wrote for fifteen minutes from 
unfamiliar matter. 

The winners and their respective records were as fol 
lows: Average 

Gross Per 
Words’ _ Errors Minute 
Miss Erma Larson, Zellerbach 

Peet CARON oes cen Bia 1,500 16 94 10/15 
Miss Nellie Chatteron, McCut- 

cheon, Olney, Willard, Man- 

GN SN 604s ce esk cam ce 1,384 13 87 14/15 
Miss M. L. Smith, McCut- 

cheon, Olney, Willard, Man- 

DG ee SUN csc ina ess caeas 1,383 13 87 13/15 


Savings in the United States. 

Total savings deposits in banks in the United States 
amount to slightly more than $16,500,000,000, according to 
an exhaustive study by the American Bankers’ Association 
in its savings bank division. This total is in conflict with 
the estimates recently issued by a United States Govern 
ment bureau, placing the total savings for the country at 

27,000,000,000, a figure which is based on mutual savings 
bank deposits and outstanding United States bonds. 

The present figure of sixteen and a half billions includes 
savings deposits, certificates of deposit of thirty days and 
over, and postal savings, for which the most complete data 
yet compiled have been obtained through a special nation 
wide inquiry made in co-operation with ( vomptroller of the 
Currency Crissinger, the supervisors of state banks, and in 
dividual bankers. 

The diversity of savings bank practice throughout the 
country, and differences in social conditions from section to 
section, make complete data and safe intersectional com- 
parisons difficult. 
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Will the 


safe you're selling 
give this protection? 


WILL the safe you’re selling stand several hours of intense heat? Will it 

stand the strain of falling brick walls, heavy steel girders and debris? 
Will it stand cold water when at white heat? In other words, will the safe 
you’re selling go clear through the worst fire that may be expected? 


The New Herring-Hall-Marvin Safe will! For five and one-fourth hours this 
safe has withstood a temperature ranging up to 2100 degrees fahrenheit—with- 
out even endangering the contents inside. Here is a safe so outstanding in its 
superiority that it exceeded by more than 30% the requirements of the 
Underwriters’ Laboratories, Inc., for their ‘‘A’’ Label. 


Interchangeable modern steel filing equipment, suited to the needs of every 
buyer, is furnished for the interior of this safe. It is an efficient equipment 
for daily use—plus the kind of fire protection every buyer wants. 


Write us for further information regarding our sales franchise. 


THE HERRING-HALL-MARVIN SAFE COMPANY 


HAMILTON, OHIO 
Designers and Builders of Safes and Bank Vaults. 


THE NEW 





es 1°17 111) -Aall- ar) 


SAFE 
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A symbol 
of Olden Craftmanship 
CHICAGO 
MICHIGAN CITY - NEW w voux / in Modern Furniture 


KARPEN 
P gc “a 
FURNITURE 








Karpen Chairs 
—ring true 


Sagacious purchasing of well seasoned 
woods and skilled craftsmanship in match- 
ing, joining, sawing and other manufac- 
turing processes have made each Karpen 


Chair a beautifully sound, secure and long lived 
chair value—each chair value rings true. 


What this means to you is best demonstrated 
by the marked success of Karpen dealers and 
the reputation of Karpen products. Their 
success can be yours. Ask us how. 


S. Karpen & Bros. 


MICHIGAN CITY 
CHICAGO NEW YORK 








Dd 








Uniform Cost Accounting Extending. 


Uniform cost accounting methods have been adopted 
approximately 120 commodity lines, according to a survey) 
by the fabricated production department of the Chamber: 
of Commerce of the United States. 

The survey shows that forty lines have gone the whol 
distance in the adoption of uniform cost systems and 
securing general use of them in their industries; approxi 
mately the same number have adopted complete uniforn 
methods, and are now facing the important problem 
installing such systems, while the remainder have only 
worked out plans for simplification of accounts. 

As shown by the survey, the following commodity lines 
are successfully using uniform cost methods: Envelopes 
writing paper, steel barrels, malleable castings, cotton fin 
ishers, hosiery, West Coast lumber, newsprint paper, print 
ing, biscuit and cracker, Portland cement, electrical co: 
tracting, knit goods, pressed steel, wooden ware, caskets 
chairs, laundry, millwork, power piping and stoves. 

While making the survey, the department received 
scores of letters from trade associations and individua 
manufacturers pointing out the benefits of uniform cost 
accounting. Some of the advantages enumerated are 

It strengthens position of industry in dealing wit 
governmental or regulatory bodies. 2. It inspires cor 
fidence that selling prices are determined upon a fair and 
equitable basis. 3. It solves disputed points of accounting 
within the industry authoritatively. 4. It makes possible 
a more intelligent competition. 5. It reveals lines within 
the industry which have been marketed on an unprofitabl 
basis. 6. It shows the danger line below which goods 

cannot be sold at a profit; thus serving as an insurer o 
profits. 7. It acts as a common gnide to the value, et 
ficiency and waste of workers, machines, methods, opera 
tions and plants. 8. It becomes a reliable guide and basis 
for estimating prospective business, thus acting as a for: 
runner for comprehensive production statistics. 9. It fur 
nishes current reports for comparing major cost items 
with standards, which are predetermined and _ thereby) 
measuring and increasing operating efficiency. 10. It es 
tablishes a standard code of accounting practice, so th 
if a cost clerk or bookkeeper leaves, his successor will step 
into a system whose operation has been fully and complet 
ly formulated. 

In announcing the result of the investigation, the de 
partment let it be known that it stands ready to suggest 
the various means by which interest in cost methods can 
be aroused so that manufacturers will demand uniform co 
accounting, rather than have it thrust upon them 








House Ocean Philosophy. 


The biggest fool is the man who fools himself.—The 
Webster Way. 

* * * 

Never mind the business outlook—just be on the outlook 
for business.—Roneo Salesman (Roneo, Ltd., London, Eng- 
land). 

ee 

The time to work hardest for new business is when busi- 
ness has commenced to come back.—The Shepard Staff 
(Henry O. Shepard Company.) 

* * * 


It takes sixty-four muscles to make a frown, and only 


thirteen to make a smile; why work overtime?—Oliver 
News (The Oliver Typewriter Company) 
* * * 


Be sure you're right, then go ahead; but don’t spend so 
much time making sure that you are right that you never 
get around to going ahead.—The Strathmorean (Strath- 
more Paper Company). 

* a * 

Advertising must have a unity of purpose, and above all 
a continuity. A year of silence will undo the work of 
many years’ advertising. If perseverance is a characteristic 
of good salesmanship, it is an essential of advertising 
Good Practices (Strathmore Paper Company 





Civil Service Openings. 

Open competitive examinations for engrossers will be 
held by the United States Civil Service Commission to fill 
vacancies at Washington, D. C. Applications close August 
8. There is one opening at the Department of State, pay 
ing $1,200 a year; another in the Post Office Department 
at $1,300 a year. Application blanks, Form 1312, may be 
obtained from the Civil Service Commission at Washing 
ton, or its offices in principal cities in the United States, 
Canal Zone, and San Juan, P. R. 
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EPLACE those cumbersome one-use wooden 
counters with Double Utility “SECURITY” | 
Steel Counter High Filing Cabinets. 


A FEW SELLING POINTS THAT HELP CLINCH THE ORDER: 


1—Beauty — Adds Dignity to the Office. 

2—Reduces Work — Office Records are where needed most. 

3—Economy — Combining Counter Partition and Filing Equipment in one. 
4—Satisfaction — Mechanically Perfect. Easy operation of all filing devices. 








A typical ‘‘600”’ Series Counter High Installation, showing the several purposes it serves. 


The Complete Line of Counter High Filing Cabinets is illustrated 
in the new ‘“‘SECURITY”’ Steel Catalogue. Write for your copy. 


STEEL EQUIPMENT CORPORATION 
AVENEL, NEW JERSEY 
NEW YORK, N. Y. NEWARK, N. J. BOSTON, MASS. 


Makers of the full line of ‘“‘SECURITY”’ Steel Office Furniture 
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A Sure Hit 


Make it every time by selling Adams Specialties. 
Serviceability phis popular price is responsible for the 
existing demand for these every day office needs. Every 
sale makes the customer a “repeater.” Sales and more 
sales mean profits and more profits for you. 








The Ideal Book and Key Ring 
affords more real service and satis- 
faction than any other ring ever in- 
vented. It holds tight—always. 
The shape of the joint keeps the 
ring always in position for opening. 





In-and-Out Clock 
A splendid feature 








As used for 
temporary 
binder 









Showing ends turned down for storage 
Canvas Covered Loose Leaf Binders 


Though low in price these binders 
stand hard wear and lots of it. 
Made of binders board, gray can- 
vas covered. They meet the pres- 
ent demand for lower costs. Made 
with screw posts, or flexible post 
as shown. These binders are good 
enough for current use; and cheap 
enough for transfer binders. 


Flexible Binders 

For temporary use, or for transfer 
binders, the Adams Economical 
Flexible Pressboard Binders are 
unexcelled. Made of _ special 
clouded pressboard. Very strong 
and durable. 

Either canvas covered or press- 
board binders may be had for all 
standard sizes and _ punchings. 
Special sizes quickly made to order. 





Economical Ring Note Book 


This book comes in seven standard 
sizes, open side or end. Pressboard 


covers, Rust-proof eyelets. With 
or without Fabrikoid Imitation 
Leather Back. Equipped with 
Ideal Book Rings. Opens per- 
fectly flat. 


Represented in New York by 


WM. H. BASSINGER 


STATIONERY SPECIALTIES 


377 Broadway 


(1721) 


New York 





of this clock is the 


clear, distinct nu- 
merals and letters. 
The hands stay 


where they are “put”. 
Made of heavy press 
board with easel 
back, or with eyelet 
only. 





Telephone Register 
Handy, simple, inex- 
pensive. Neatly 
printed and mounted 
on heavy binders 
board. Provides 
quick access to tele- 
phone numbers most 
frequently called, 
and has space for a 
great many, as both 
sides are _ finished 
alike. Size 5x10. Put 
this out in plain view, 
and your customers 
will do the rest. 


Adams Legal and Contract Binder 
An inexpensive and better way to 
cover contracts, etc. Cover piec« 
folds back, and is finished with a 
strip of Fabrikoid Imitation 
Leather. Rust-proof eyelets top 
and bottom. Made of our special 
clouded press board. 





Daily Desk Reminder 
Finds a ready sale with business 


men and women. Also appeals to 
clerks and secretaries. <A 
convenient way to keep memos of 
appointments, prices, telephone 
messages, etc. This reminder is 
made as shown and also in a single 
style without the larger memo pad. 


most 





Keep a good supply of Adams 
Specialties in stock. It helps 
make sales. Write for cat- 
alog and our special Opening 
Assortment Offer. You won’t 


regret it. 











6796 oe South Chicago Ave., 
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Travelers Urge Interchangeable Mileage. 


The interchangeable mileage bill recently passed by Con- 
gress, will effect substantial savings in railroad travel for 
more than 600,000 people. Not only will traveling sales- 
men benefit by this measure, but so will buyers in their 
trips to market, theatrical organizations, baseball clubs, 
Government officials and others who travel to any extent. 

“The bill directs the Interstate Commerce Commission 
to require the issuance of an interchangeable mileage rg 
good on all roads,” said A. M. Loeb, president of the Na- 
tional Council of Traveling Men’s Associations, comment- 
ing on the successful conclusion of the council’s fight for 
the bill. 

“Heretofore the Interstate Commerce Commission indi- 
cated, when appeals were made for a moderation of rates, 
that it was not vested with the power, constitutionally, to 
authorize a general lowering of rates. Now the constitu- 
tional authority has been given, and it is expected and 
hoped that immediately following the signing of the bill 
by President Harding, the Interstate Commerce Commis- 
sion will act without delay. One of the outstanding fea- 
tures of the new book, when issued, is that the traveler 
will not be required to carry a number of different books, 
inasmuch as the one form of book will be universally used 
and accepted. 

“According to the amended bill passed by the House, 
and since ratified by the United States Senate, it is option- 
al with the Interstate Commerce Commission to order the 
issuance of either mileage or scrip books; the latter, if 
adopted, will be sold containing a number of coupons that 
will either be exchangeable for transportation at the rail- 
road ticket office or acceptable for transportation on all 
roads. It is expected that the books will be offered for 
sale at a substantial discount. Possibly a book containing 
$100.00 in scrip will be sold for $75.00. 

“By this process, whether the owner travels over one of 
the leading trans-continental lines or upon a short line, 
where there are tunnels or mountainous grades, or other 
railroad problems, where the rate per mile today is more 
than $.036, the actual percentage of saving will be the same. 

“This information will doubtless be interesting, not alone 
to the many hundreds of thousands of traveling salesmen, 
but also to the many firms that they represent. 

“Without the persistent and energetic endeavors of the 
National Council of Traveling Salesmen’s Associations, 
assisted by other organizations, sales managers and em- 
ployers of large staffs of traveling men, this favorable leg- 
islation might not have been enacted. It is certain that 
the opposition to it would have postponed action. 

“Further important legislative and organization measures 
will be formulated at a “convention to be held by the Na- 
tional Council at Cincinnati on October 9-11. It is ex- 
pected that the greatest and largest gathering of commer- 
cial travelers, ever assembled, will be present at that con- 
vention at which time they will plan for the future, the 
best interests of business in general, and the traveler in 
particular. 

“The municipal government of Cincinnati, through the 
Honorable Mayor Carrel, the Chamber of Commerce of 
Cincinnati and the Hotel Men’s Association of that city 
have cordially invited, through the National Council of 
Traveling Salesmen’s Associations, all commercial travel- 
ers to be present.” 


About Learning How to Study. 


Too many of us leave all thought of study behind us 
when our school days close. We try to learn the lessons of 
business by experience, forgetting that we can learn as 
much from the experience of others as we can from our 
own. 

Studying is learning from the experience of others. The 
more a man studies, the more he knows. There is nothing 
childish or undignified about study. Lincoln studied his 
way to the White House. Roosevelt died with a book un- 
der his pillow. 

Study is not easy. It requires that you give to it three 
things—time, interest and concentration. It pays you ac- 
cording to the amount of each you give it. It is some- 
thing that can’t be fooled or cheated. If you want its high- 
est rewards, you must give it the best that is in you.— 
From The Wales Visible, house organ of the Wales Add- 
ing Machine Company, Wilkes-Barre, Pa. 





Brooklyn Stationer Eighty Years Old. 


Paul Grosser, a pioneer stationer of Brooklyn, N. Y., 
celebrated his eightieth birthday July 3. He started in 
business forty years ago. His most recent store was at 
328 Fulton street. 
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HE AULT & WIBORG organi- 

zation is composed of men ex- 

perienced in the painstaking, 
scientific business of producing high 
grade typewriter ribbons and carbon 
papers, men who have learned the 
game on the old road of personal ex- 
perience. 


—scientific men who know materials and 
how to treat them by proven formulae, 
and skilled men who apply this expert 
knowledge 


—practical men who know how to select 
materials, who know the different makes 
of typewriters, their peculiarities and 
how to adapt ribbons and carbons to fit 
requirements 


—experiencéd men who know how to con- 
duct efficiently a modern manufacturing 
plant to decrease production costs and 
lower price to the consumer. 


HIS expert organization has 

gained for A and W carbons and 

ribbons a reputation for longer 
and more perfect performance. 


UR merchandising department 
has made an extensive study of 
your needs and requirements. 
We are solving the problem of how 
to help you sell more of our products. 
We furnish what you want—when and 
where you want it. That is Ault & 
Wiborg superiority. 


OHIO, U.S.A. 
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Economic Aspect of Poor Vision. 
The value of your eyes—the sense of sight—cannot be 


. expressed in any terms. Next to life itself, is vision, and 

rop-0-Oil yet millions have defective eyes. The great majority are 

unaware of impaired vision and do not know that theirs 

is less than a full measure of the most valued of the senses 

Many others do not understand that a considerable degree 

of the vision they do enjoy is gained only through nerve 
exhausting eye strain. 

Looking at this condition from a purely economic angle, 

one is appalled at the resulting waste of effort and the 

inefficiency of millions who daily contend with the handicap 


A lubricating oil for typewriters, 
all office machines, and light 
machinery. 








Pure, non-gumming, colorless of faulty vision. | aot | 
As to the prevalence of defective eyesight recent studies 
odorless, tasteless. show some startling results. 
In the examination of more than 10,000 employes in fa 
tories and commercial houses, fifty-three per cent wer¢ 
This self oiling device has found with uncorrected faulty vision, thirteen per cent had 
: 4 defects which were corrected, making a total of sixty-six 
made a hit with all users. per cent with defective eyes. 
In one manufacturing establishment over seventy per 











cent were found with eye defects. 

SELLS ITSELF As an example of inefficiency and resulting waste, twenty 
per cent of the inspectors in a large factory were found to 
be unable to see sufficiently well to detect defects in the 
product they were inspecting. This is an intolerable sit 
uation and inexcusable when the remedy is so simple and 
inexpensive. 

There are 42,000,900 gainfully employed in the United 
States—over twenty-five million are handicapped by d 
fective vision or eye strain. 

What does this prevalence of defective eyesight mean 
the store, the office, the factory, the bank and in every 
place of business. What does it mean to production? 

That is our big problem today—greater production 
less cost. The nation must produce more and waste less 
Full production and the reduction of waste to the mini 
mum are only possible when the individual is normal 
physically. 

We have given more attention to the perfecting of ma 
chinery than we have to the correcting of physical defects 
in the individual. We have developed the mechanical and 
neglected the man. More consideration is needed for the 
human element—more attention to the physical fitness of 
the individual. 

No physical defect contributes more directly to fatigué 
and inefficiency than eye strain, or is more responsib 
for waste of vitality, effort, time and material. 


How can we be more efficient—how can we compete su 
cessfully with the cheaper labor and longer hours of en 
ployment in other countries? By correcting physical d 
P ‘ P . fects and so-directly increase the efficiency and the produ 
Packed in this attractive display tivity of the individual. 
container. (3 dozen to each) Every manager should see to it that the eyes of al 


associated with him are corrected to compensate for de 

fects. It will pay from a purely business standpoint, being 

Each bottle perfectly sealed reflected in better service, fewer mistakes and _ higher 
: No leakages standards. 7 : 

There are comparatively few positions filled as well by 
cripples as by persons physically normal. Still, there ar: 
Liberal many people apparently normal and presumably efficient 
Profits who are to some degree crippled by defective vision and 

therefore, not as efficient as they should be 


London Claims Oldest Operator. 


MADE BY THE MANUFACTURERS OF Newspaper reports from London make the claim that 


Miss Charlotte Sharman is the world’s oldest stenographer 
clAR-O-TYPr Charlotte is ninety years old and she dictates her letters 
into a dictaphone and then types em out herself. She is 
es ae ee, head of the “Sharman Homes”—a series of orphanages 
@eatiomen: scattered throughout England. 
“Oh, yes,” the old lady said, “typing is a bit hard on the 
Kindly send us heel -O- hands at my age. But I’m a ‘one finger merchant,’ so it’s 
only the first fingers of each of my hands that get the 
work.” 


Charlotte was approached by a salesman with a noiseless 
typewriter. “What’s the good of that to me?” she de 
manded as she punched the keys of her cast iron British 
machine. “I’m deaf.” 


MAIL THIS COUPON TO ; ‘ 
Pritchard-Mittag. 


THE CLAROTYPE COMPANY, Inc. Miss Hazel Pritchard, Oradell, N. J., was married in 


16-J Hudson St. New York ° June to F. O. Mittag, secretary of Mittag & Volger, Inc., 
Park Ridge, N. J. Following a trip to Bermuda, Mr. and 
Mrs. Mittag established their home at Park Ridge 
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“A 100% Efficient Floor’— 
says Mr. Blatt — 


In the $1,500,000 Blatt Department Store 
at Atlantic City, the floors are of Gold-Seal 
Battleship Linoleum. “These floors,” says 
Mr. Blatt, “have even surpassed my ex- 
pectations as regards both appearance and 
practical advantages.” 


Hardly a day goes by during the busy 
seasons at Atlantic City but some visiting 
department store man drops in to see Mr. 
Blatt and congratulates him on his splen- 
did new building. And when these visitors 
commend the attractive linoleum floors, 
Mr. Blatt enthusiastically assures them 
that “‘Gold-Seal Battleship Linoleum makes 


a 100% efficient department store floor’’. 


These floors—a warm terra cotta in color 
form a very attractive combination with 
the white walls and ceilings found in this 
modern building. Moreover the linoleum 
itself presents a smooth, lustrous appear- 
ance that is very pleasing to the eye. 


And the practical advantages of a Gold- 
Seal Battleship Linoleum floor are many. 








If you are interested in the 
installation of linoleum floors, 
write the Service Department 
of our nearest office. We will 
be glad to furnish samples and 
Gold-Seal Specifications for 
laying battleship linoleum and 
cork carpet. 





APPLIANCES 


Atlantic City—fashionable resort, Mecca of society 
and travelers from all over the world—requires, and 
has in this new Blatt Store, department store service 
and surroundings of the highest class. 10,000 square 
yards of Gold-Seal Battleship Linoleum were laid in 


this handsome store, as permanent floors. 





Properly laid, it remains always as tight 
and smooth as the day it was installed—is 
always comfortable and quiet to the tread. 
Unlike a wood floor, it never needs expen- 


sive refinishing. It cleans more easily 
than any other floor, and gives long and 
satisfactory wear. 


Gold-Seal Battleship Linoleum withstands 
the most severe traffic conditions. It is 
made to meet the strict U. 8. Navy Speci- 
fications for linoleum to be used on the 
decks of battleships. Furthermore, it 1s 
absolutely guaranteed to give satisfactory 
service. Every roll of it bears our uncon- 
ditional pledge, “Satisfaction Guaranteed 
or Your Money Back.” 


CONGOLEUM COMPANY 


INCORPORATED 
Philadelphia New York Chicago Boston San Francisco 
Pittsburgh Minneapolis Dallas Kansas City 
Atlanta Montreal 





GOLD SEAL 
Battleship Linoleum 


( THE FAMOUS FARR & BAILEY BRAND) 


Made According to U.S.Navy Standard. 

















128 OFFICE APPLIANCES August, 1922 














AA A A 
t ET 





Browne-Morse Steel Horizontals 


and Half Sections are also 
‘‘4 Year anda Half Ahead”’ 
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Here’s the first public news of the greatest improvements ever made in steel 
sectional filing devices. Browne-Morse horizontal and half sections bear indisput- 
able evidence of great improvement in design, in finish, in strength, in method of 
intermembering and in adaptability. 

The same graceful lines, the same attractive recessed end panels, the same beau- 
tiful olive green and grained finishes and the same 4-angle channel construction 

methods—that have won so much praise and ad- 


miration for our vertical upright cabinets—are 
used in our sectional units. 

The method of intermembering units is simple 
and easy to operate, yet so strong that the differ- 
ent units in a stack are held together so securely 
that they are almost as rigid as if they were one 
cabinet. 

The extensiveness of the Browne-Morse steel 
sections answers every purpose for which sec- 
tional cabinets are used. 

These cabinets will start a new epoch in the 
sale of metal filing cabinets, so, investigate at 


once by writing for a catalog! 
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Browne -Morse Company 


Builders of Quality Filing Equipment and Supplies 
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Wisconsin Laws on Rubber Stamp Signature. 

The absence of the mayor of Milwaukee from the city, 
and the president of the common council on his vacation, 
led to an interesting situation in the Wisconsin metropolis. 
A news report detailed the situation. 

* * * 

With Mayor Hoan at his camp on the north shore of 
Shawano lake, Langlade county, and with Ald. Cornelius 
Corcoran, president of the common council, also out of the 
city, at one of the Waukesha county lakes, there is no offi- 
cial head to the Milwaukee city government and no one 
qualified to act in that capacity, whatever the emergency, 
declares the city attorney. 

The suspicion that the mayor’s private secretary, Thomas 
M. Duncan, had affixed the mayor’s signature to measures 
passed by the common council at its regular meeting last 
Monday, continued to pervade the city hall on Thursday, 
although Mr. Duncan stoutly maintained that the mayor 
had returned on Tuesday in order to act upon the measures 
submitted to him by the council. 

Both city Attorney John M. Niven and First Assistant 
City Attorney Mark Kline hold that the use of a rubber 
stamp in signing official business is legal, providing the 
mayor is present in person and authorizes the signature in 
each case. Both hold, however, that he can not delegate 
to any person the right to so sign papers in his absence. 
The question continues: Was the mayor in Milwaukee on 
Tuesday? Who saw him here? 

In regard to the legality of the measures passed at the 
last session of the council and signed with a rubber stamp, 
Mr. Kline states they will stand up legally, for even if the 
mayor was not present and did not authorize directly the 
use of the rubber stamp, holding that the charter provides 
that measures unsigned become laws at the end of five 
days unless sent back to the council with a veto message. 

It is recalled that the socialists made a savage attack 
upon Mayor Rose as an absentee mayor in his last term in 
office and have had much to say about absences of other 
mayors and city officials, yet Mayor Hoan left the city— 
this spring to take a hand in the mayoralty fight in New 
York City, and last summer he was gone for months, with 
a certificate of a physician to indicate that he was in need 
of a rest. The same condition appears to be imminent this 
summer with the mayor up on the shore of Shawano lake, 
where Victor L. Berger is also said to have a cottage. 


The “Gonaded” Typewriter. 


One of the blithe columns of American newspapers is 
“Pillar to Post,” in the Chicago Evening Post. “Rig,” the 
conductor, returned from his vacation and commented 
thusly: 

“The real climax of a vacation comes upon one’s return 
to the padded cell and is confronted with the changes made 
in one’s absence. Dr. Williamson [a local celebrity with an 
extra-official position] has not, perhaps, resigned while 
the Pillar was out of town; but the office has taken liber- 
ties with our headstone, moved us one pace off-center so 
the date-line is no longer printed on the back of the colyum 
(N. B., filing readers!) and—most miraculous of all—trans- 
planted a goat gland into our previously rundown office 
typewriter. In fact, we can hardly make the rejuvenated 
thing work. It wants to play all the time.” 


Moore Push-Pin Merchandising Described. 


W. Percy Mills, president of the Moore Push-Pin Com- 
pany, was a contributor to the August issue of System. 
“Selling the Uses Instead of the Product” told how the 
company emphasized function instead of materials to widen 
its field. Ingenious systems necessitating the use of push 
pins and map tacks were devised. The utility of these 
plans appealed to many, and business naturally followed. 

he company’s experience is that advertising returns in 
general media are not in direct relation to the size of the ad- 
vertisements. Ffty-two small advertisements in a year will 
pull better for the Moore Push-Pin Company than twenty 
in larger space. 


Chicago Art Institute Free to Conventionites. 


The Art Institute of Chicago has extended the privileges 
of that wonderful institution to delegates to all summer 
conventions in Chicago. Admission is free on presenta- 
tion of badges, insignia or cards of identification issued by 
the convention. The Art Institute possesses an extensive 
collection of paintings, prints and sculpture. In addition, 
loan exhibitions from various private galleries are on dis- 
play from time to time. An afternoon at the Art Institute 
will be instructive and entertaining to any man or woman. 
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Steady Demand 
Quick Turnover 
Moderate Prices 


These three essentials to 
successful 1922 retail ect 
are pre-eminently embodie 


ROBERTS 


Numbering and 


o 

Dating Machines | 

( 
The retailer is sure of his demand, and ff 
his turnover is rapid because of the world- | 
wide reputation of Roberts Machines, ff 
their self-evident mechanical excellence # 
and their very moderate prices. 
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Inquiries invited from dealers. 


Model New List Prices 
No. 49—Automatic Numbering Machine.$ 7.50 
No. 47—Automatic Dating Machine .... 7.50 
No. 37—Lever Numbering Machine 7.50 
No. 50—Automatic Numbering Machine 10.00 
No. 48—Lever Numbering Machine 

No. 66—Metal Dating Machine 


Assort Your 


Order 


among the models listed. 
Get the discount on the 
variedassortment. Make Automatic 
a larger profiton a small Numbering 
assortment. 

Machine 


We Furnish 
Our Dealers 
with 
Descriptive 
Circulars 


with their 
nem’ 314752 123456 
ete Style A Style H 
Ask for them. —- 1 2 3 4 5 cami 
The Roberts 
Numbering Machine Co. 


694-710 Jamaica Ave., Brooklyn, N.Y. 
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Multiple Sales 
Follow Acme Staplers 
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Staple orders come in steadily and bring to 
your store other business in goodly volume. 


Acme Staplers are standard equipment in 
modern offices. They have a multitude of uses. 
We make four sizes, each suited to a partic- 
ular purpose. The capacities overlap, so that 
one machine can be made to serve for several 
varieties of work. After you have sold one 
model into an office, you have good prospects 
of selling others. The excellent work Acme 
Staplers do makes additional sales easy. 


The Acme No. 1-—for heavy service, such as 
binding samples of carpets, roofing and other 
bulky materials. Capacity, 100 staples. 


The Acme No. 2—A general utility machine, 
driving a broad, flat staple which readily per- 
forates thick, tough stock—holds thin paper 
without tearing. Capacity, 50 staples. 


The Sure Shot—The most economical perma- 


nent fastener on the market. Stands varied 
and rough usage. Capacity, 100 staples. 

The Midget Binder—A desk machine of won- 
derful capacity. Sell one for every desk. 
Capacity, 100 staples. 


Opportunity for Dealers 


Investigate the Acme Stapling Machines. 
Numerous dealers consider them among their 
best sellers. Write today for detailed infor- 


mation. 
Acme Staple Co., Ltd. 
1643-47 Haddon Ave. Camden, N. J. 
LONDON: Kado Ltd., Atlantic House, Hol- 


born Viaduct. 
CANADA: Ernest J. Scott & Co., 59 St. Peter 
St., Montreal 
SCANDINAVIA & FINLAND: Foreign Trade 
& Export Co., 206 Broadway, New York 
HOLLAND: Richard Weiniger, Singel 276, 
Amsterdam 
AUSTRALIA & NEW ZEALAND: Excelsior 
Supply Cv., Ltd, Sydney, N. S. W., and 
Wellington, N. Z. 
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Mailing Folders Aid Dealers. 


A neat folder, printed in colors, has just been gotten out 
by Central Paper Company, Menasha, Wisconsin, to help 
stationers sell “Qualified” adding machine paper. 

The manufacturer furnishes to the stationers handling 
the line a supply of the folders printed with the dealers’ 
name and address. The folder features the dozen-roll box 

An order blank is printed on the back page. This com 
pany is also furnishing the stationers with ready cut flat 
samples of their adding machine papers to be used by sales 
men or for mail-order work. 

The advertising matter and samples are designed to en 
close in size 63% envelopes for distribution by dealers with 
their regular mai! at no additional cost. 

Requests for advertising matter can be sent to the com 
pany’s New York. office at 425 Broadway or to the mail 
sales office at Menasha, Wisconsin. 





Leo Baren Organizes New Stationery Store. 


After an association of fourteen years with Goldsmith 
Brothers, 77 Nassau street, New York, N. Y., during which 
period he filled all the positions in the store, from errand 
boy to manager and buyer, Leo Baren has severed his con 
nection with that house and has opened a stationery store 
under his own name at 66 Nassau street, where he will 
carry a complete stock of stationery and office equipment, 
also taking care of printing, engraving and lithographing 
work. 

Mr. Baren desires to receive price lists and catalogues 
from the manufacturers in the stationery and office equip- 
ment field. 


Boyer Now a Typewriter Dealer. 


Howard P. Boyer, formerly connected with the Guaran 
teed Typewriter Company, Inc., of Philadelphia, Penna., 
has organized the Howard Boyer Company and has opened 
a typewriter store at 104 West Fayette street, Baltimore, 
Md. The company deals in repaired and rebuilt typewrit 
ers of all makes and does a rental business. They have 
been appointed agents of the Woodstock typewriter and of 
Stafford’s ribbons and carbons. They handle other lines of 
office supplies and desire to receive from manufacturers 
quotations on stationery and typewriter supplies, as well as 
on office equipment generally. 


Chicago Furniture Market Addition. 


A twelve-story annex is to be erected in connection with 
the Central Market Furniture Building, 1414 South Wabash 
avenue, Chicago, Ill. It will adjoin the present building 
at the South. The addition will cost $500,000. It will be 
known as the Dewey building, of steel construction, with 
terra cotta front. The lower floors will be fitted for shops 
The top floor will house a dining room, and a large con 
vention hall. 


Guaranteed Typewriter Company Adds to Staff. 


The Guaranteed Typewriter Company, Inc., wholesalers 
and exporters in rough and rebuilt typewriters, 39 South 
Tenth street, Philadelphia, has added Eric Th. A. Brandes 
to its foreign department. Mr. Brandes is an accomplished 
linguist and will handle much of the correspondence from 
abroad. 


A. S. Matthews Loses Stenographer. 


A. S. Matthews, who has charge of the stationery de 
partment of the Hall Lithographing Company, Topeka, 
Kan., lost out to Dan Cupid. Miss Genevieve Ethelind 
Stach, his stenographer, abandoned her business career 
to marry Herman Gregg Wehe, a fellow in the University 
of Kansas. They will make their home at Lawrence. 


Nitschke Takes to the Road. 

Office Appliances recently received word from G. A 
Nitschke of New York to the effect that he has given up 
the management of the New York office of the Automatic 
Pencil Sharpener Company and has taken a position with 
the same company traveling throughout the Atlantic and 
New England states. 


New Stationery Store at Duluth. 


F. H. Lounsberry & Co., printers of Duluth, Minn., have 
extended their stationery and printing business by the ad- 
dition of a new stationery store where they will handle of- 
fice supplies and a general stationery line. The new store 
is at 408-410 West First street. 
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Illustration above 
shows 8x5 Top Card 
Section, two 8x5 
Bottom Card} Sections 
and sixteen inch leg 
base. 


Also has pull and label holder on outside. These serviceable sections are 
made in sizes to accommodate 3x5, 4x6, 5x8, 8x5 and 6x9 record cards. 
May be stacked as shown with or without leg bases as desired. 
Furnished in Plain or Quartered Oak in Golden or Natural finish, also in 
Birch Mahogany. Asection or two for display will more quickly convey to 
your customer the adaptability of a card record file of this design. If you 
do not have a 94 Dealer Catalog, your request for copy will bring a fully 
illustrated book of Filing Devices, Office Accessories, Office Supplies and 
handsome line of Sectional Bookcases with our dealer's proposition. 


The f2@ Manufacturing Co. 
162 Union Street 


Monroe 


New York Office—52 Park Place Chicago Display —261-215 N. Franklin St. 


i 


Sectional <5 Cabinets 


Are especially adapted for use in offices where there is a possi- 
bility of the card record system growing or expanding. They — 
are designed for this contingency by being made in Top and 
Bottom Sections. A Top Section should be purchased first and ~ 
ean be used until such a time that there is need for more than 
2800 cards. Then add as many bottom sections from time to 
time as the filing system may require. Bottom sections cost less 
than Tops. Each drawer has a capacity of approximately 1400 
medium weight index eards aside from the necessary guides, 
and is equipped with steel, easily adjusted, self-locking 
follow block to keep contents in vertical position. \ 


pa 


Top section 
which should 
always be 
purchased 
first asa 
start for the 
filing system 
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ae illustration below 


shows one Top 3x6 













INustrating Card Section, three 
Bottom Sec- Rottom 5 "Card 
tion. Asmany Sections and 

as desired can inch leg base. 

be stacked 

under a Top. 
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Scrap and Invoice Books 


Comprise a line of ready sellers and liberal profit producers for every stationer 
_and office supply store. So well made that it is a pleasure to demonstrate them 
~to your customers. The backs are solid wood, with grooves into which are glued 
the inside pages, by a method which makes it impossible to remove the sheets 
without tearing. Several styles, designs and sizes give the line a latitude 
that will meet most any requirement. A few of these on your counter or 
in your windows are reminders of the many uses to which these 
books are put in the business office today. Let us give you 
complete information and quote you prices on an assortment. 








Strong 
Wearable 
Unbreakable 
Backs 





Invoice Books 


Bound full canvas with red Rus- 
sia corners or canvas back and 
corners, sides comb paper cov- 
ered. Ruled, paged and indexed 
with cloth faced indexes. Two 
sizes, two width backs in each 
size, three numbers each. 


Scrap Books 


Bound in dark green Vellum de 
Luxe, gray Bancroft, black cloth 
with red Russia Jeather corners 
three sizes each, stamped or 
plain sides and backs. 





The Sls Manufacturing Co. 


162 Union Street 
Monroe -- Michigan 


New York Office—52 Park Place Chicago Display—201-215 N. Franklin St. 
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Card Index Trays 


Are cheaper than wood yet made of material strong 
enough for permanent use. Transfer Cases are constructed 
of heavy binders’ board, corners and folds are re-inforeed 
with strong binders’ cloth. Covered with black marble 
paper, lined with black. Equipped with leather pull and 
label holder. The Letter and Cap widths made in twenty 
and twenty-five inch lengths. The Invoice size twenty 
inch. Shipped knocked down but very easily assembled 
without use of tools. 


The card Index Trays are made of same heavy material 


as the Transfers. Re-inforced corners and folds. Equipped 





Fibre Board Transfers and — 
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with nickel label holder and pull and metal follow block — 


to keep contents in vertical position. Black marble 
covering. Made in sizes to hold 8x5, 4x6, 5x8 and 6x9 
index cards and 4x9 to hold caneelled checks and notes, 
Snug fitting covers. You will find both the Transfers and 
Trays very ready sellers. Let us send you our catalog. 


162 Union Street 


New York Office—52 Park Place 


Chicago Display —201-215. N. Franklin St. Monroe, Mich. 


The HY Manufacturing Co. 
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Sectional Bookcases 





Combination No. 2006 


Is designated’as our Standard“Stylein’the Receding, Door 

Type. Consists of No. 0 Top, Book Section No. 20 for 

books 8} inches high, two Book Sections No. 22 for books 

10} inches high and No. 37 Drawers and Leg Base. Es- 
ly attractive when equi with Leaded Glass 
. Put one on your floor display. 





Are ready sellers, produce 
a liberal profit for the dealer 
and is a line where no heavy 
investment is required. A 
stack like the one shown 
here, Combination No. 2006, 
is sufficient for demonstra- 
ting purposes. Our catalog 
will enable you to show 
your prospective customers 
many different arrange- 
ments, in plain, leaded and 
ornamental glass door book 
sections in three heights, 
desk sections, bases with 
drawers, sanitary leg or plain 
bases, ete. Furnished in 
Plain or Quartered Oak in 
eight stock finishes. Genu- 
ine Mahogany and Birch 
Mahogany. Early English, 
Fumed and Weathered are 
the present popular finishes 
in Oak. Bookstores are 
logical dealers for book- 
cases. Write today saying 
you are interested. We'll 
be glad to submit you our 
dealer’s proposition. 


The Sus Manufacturing Co. 


162 Union Street 


Monroe -- #$=Michigan 


New York Office—52 Park Place Chicago Display—201-215 N. Franklin St. 
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T-e-n-S--0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal -flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 





You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal -Clasp 
Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,”’ is in itself 
an education in mail containers. Send 
for acopy. It’s yours for the asking. 
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4 The Tension Envelope Co., Inc. 

a Bush Terminal—33 to 87 34th St., Brooklyn, New York 

4 Telephone Sunset 6000 
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Document Box Envelopes best 
quality pure jute, equipped 
with red tapes. 





Mailing Solid Box Envelopes 
—-Made to order only, of heavy 
Manila tag board. 





Your judgment is 
vindicated in your 
merchandise. 


Good buying judgment demands the 
same discrimination, the same careful weigh- 
ing of merit and value in the merchandising 
of an article of small cost as that employed 
in one necessitating a greater investment. 


Because these small expenditures are 
naturally of greater frequency, your op- 
portunity to prove and demonstrate your 
merchandising ability increases propor- 
tionately. 

Dealers cognizant with these facts de- 
pend on DIEMER PRODUCTS to vindicate 
their sagacity. 

Of small cost and frequent purchase 
DIEMER ENVELOPES and FILING 
SPECIALTIES, quality service and genuine 
value considered, represent a combination 
worthy of your best selling efforts. Write 
for new Diemer catalog and price list. They 
will interest you. 


JOHN F. DIEMER Co. 
107-109 Lafayette St., New York 





Red Rope Five-Piece Expanding Envelopes. Finest quality 


pure red rope, equipped with tapes, wide flaps, 
cloth velefereed sets, lined - 
front and back. 
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Useful Blotter Books. 


Office Appliances has just received from the Standard 

Paper Manufacturing Company of Richmond, Va., two 
books which may be termed remarkable. One is the 
“Standard’s Dictionary of Blotter Advertising,’ and the 
other is the “Standard’s Scrap Book of Blotter Advertis- 
ing. 
The dictionary is a neat little volume of sixty-four pages. 
It is a book for manufacturers, selling agents and prin- 
cipals. It contains a foreword on modern advertising with 
special reference to the uses of the blotter as an advertis- 
ing medium. However, this foreword gives some infor- 
mation about the growth of advertising and its develop- 
ment which is interesting as well as useful to know. The 
body of the book is devoted to different ways in which blot- 
ter advertising may be used. For instance, as advertising 
for stockholders by salesmen to their customers, by indus- 
trial concerns, by manufacturers who may pack them with 
their products, as trade advertising for stores, consumer 
advertising, advertising of neighborhood stores, etc., etc. 
A couple of pages are devoted to some cogent reasons why 
blotters are valuable as advertising media. This is fol- 
lowed by a chapter on blotter advertising copy as sug- 
gested by Printers’ Ink. Finally, there is a chapter on 
Standard blottings, the product of the house publishing 
the booklet, with considerable space devoted to the dif- 
ogg lines in which blotters are used as advertising vehi- 
cles. 

The Scrap Book shows Standard blottings in eight 
grades and finishes for printing, offset and lithography. 
However, it is moré than a sample book, for in it are re- 
produced many of the successful blotters referred to in the 
dictionary. The ingenious blotter furnished by the Ameri- 
can Optical Company, for example, and. the thorough way 
in which James H. Kelly put them to work at Ausable 
Forks is provocative of thought. The house organ blotter 
of the Bemis Bros. Bag Company, and the Kellogg blot- 
ter, the campaign for the sick salesman, are all good ad- 
vertising ideas with which the public at large is not fa- 
miliar. Of course, blotters to be used for advertising 
purposes must be of first-class quality, because they are 
the direct representatives of those who send them out. 
Many of the blotters shown in the Scrap Book are beauti- 
ful examples of color work and all reflect credit upon the 
houses which have issued them in their advertising cam- 
paigns. We observe among the examples listed a blotter 
given out by the Sundstrand Adding Machine Company, 
also one by the Felt & Tarrant Manufacturing Company, 
advertising the Comptometer. The Bemis Bros. blotter 
above referred to is already familiar to many readers of 
Office Appliances. An example is likewise given of an ex- 
cellent blotter used by the American Multigraph Sales 
Company and one embodying a 1922 calendar by the L. E. 
Waterman Company. The Dennison Manufacturing Com- 
pany also comes to bat with a handsome piece of work on 
the subject of crepe paper. The Art Metal Construction 
Company and the Burroughs Adding Machine Company 
are also represented by colorful specimens. 

Those who haven’t one of these scrap books and a copy 
of the dictionary, should make an effort to obtain them. 

In closing we might compliment the Standard Paper 
Manufacturing Company on the binding and general make- 
up of these books, as well as the quality of their contents. 


Unemployment Gives Way to Disemployment. 


Not so many months ago the unemployed were a dis- 
turbing factor in this country’s economics. This element 
has dwindled. It is estimated that the number of men on 
strike is now approximately 1,250,000. A statistician fig- 
ures that the daily loss of wages by the strikers is about 
$5,000,000. Unorganized workers affected by these strikers 
are probably as numerous, but the details are not readily 
available. Reduced to other terms, the 1,250,000 strikers 
— 10,000,000 man-hours daily, figuring eight hours 
a day. 

Of the organized laborers now on strike, about 80,000 
are textile workers, who have been out since early this 
year. There are 155,000 anthracite miners and 573,000 bi- 
tuminous miners out; they struck April 1. Railway shop 
workers, who have been out since July 1, total 400,000. 
The remainder of the strikers included in the 1,250,000 to- 
tal are miscellaneous buildings trades workers, clothing 
workers, etc. 


’Tis Even So. 


_An Arab proverb divides humanity into three classes: 
those who are immovable; those who are movable, and 
those who move. 
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You can save many unnecessary and 
expensive delays to your business with 


the 


‘‘ON THE JOB in two minutes for 
two cents.’’ 


You can makea “‘rubberless’’ stamp 
up to five single spaced typewritten 
lines three inches long and have it 
in actual use in less than ‘‘two 
minutes for two cents’’—with the 
—MULTISTAMP. 


LRIAS 





















You can speed up your Office, Ship- 
ping Room or Factory and convert 
dangerous delays into CAPITAL— 
PROFIT—DIVIDENDS— 


with the MULTISTAMP, the new, 
MODERN, QUICK way of stamp 
making. Upwards of ten thousand 
impressions from one stencil. 
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IF you should need any kind of a special stamp today—right now, how much would it be worth to you in actual time 
and money, if you could make it yourseli—with your own typewriter, or by hand, and have it “on the job” in 

“two minutes for two cents?” 

IF you had ready for today’s mail 100 or 1,000 letters that required your personal signature, how much would it be 
worth to you to be able to make this signature stamp yourself and have it ready for use in “two minutes for 

two cents?” 

IF you had a shipment to rush out today, that consisted of 50 or 5,000 packages or cases, would it be worth “two 
cents” for a stamp that would mark them all in a few minutes, with the full name and address? 

IF you wished to send out 250 cr more changes in prices to your customers today, would it be worth “two cents” to 
have this done in two minutes—ready to stamp on postal cards and mail out? 

IF you had ready the first of the month 500 statements and you wished to make some particular special announce- 
ment on them, would it be worth “two cents and two minutes” of your time to make a stamp that would do 

this work? 

HOW many times during the year do you have occasion to use a stamp for a special purpose? You want it 

QUICK! We offer it to you in “two minutes for two cents” with the NEW FOUNTAIN INKED 
MULTISTAMP. Ask your stationer or rubber stamp maker, if he hasn’t it in stock—order direct. ' 


PRICE IN U. S. A.—With full instructions and complete equipment for 25 $5 oo 
e 
and 
postage 


different stamps with black, blue, purple, green or red ink. Cash with order or 


C. O. D. parcel post—plus postage (shipping weight 1 pound). 
Liberal discounts to Stationers, Rubber Stamp makers and Office Specialty dealers 


The MULTISTAMP CO.,  ert.0) Norfolk, Va. 


Distri buted in Great Britain and on the Continent by ROBT. W. WRIGHT, 114-116 Southampton Row-High Holborn, London, WC1, England 
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Tre Masters Line of Office Chairs 
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No. 2046 and 204614 Mahogany, 
Walnut and Oak. Also made with 
perforated, wood and spring seats. 


NOOOOOT 





Back of the superiority that has given the MASTERS’ 
LINE leadership in the office chair field, is the experience 
of more than a hundred years of successful chair crafts- 
manship. 

When two of America’s foremost chair builders turned 
their talents to the production of an office chair the 
result was so noteworthy, that the name, the MASTERS’ 
LINE, was recognized as peculiarly fitting. 

Since that time, The MASTERS’ LINE OF OFFICE 
CHAIRS has fully proved its right to the title. 

Its sales supremacy has been definitely established 
because the customer has come to recognize, that with 
all the necessary utility and comfort features, the 
MASTERS’ LINE embodies the more important fine 
points that give distinction and character. 

From the lowest priced to the most pretentious, every 
chair in the MASTERS’ LINE represents a real piece 
of furniture, with the quality that gives dignity and 
fitness for its purpose. 

We need a few more of the kind of dealers who can 
appreciate the possibilities for profit, prestige and per- 
manence offered by the MASTERS’ LINE. 


Write for catalog and details. 


























The Taylor Chair Company 
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Send Catalogues to U. S. Men Abroad in Quantity. 

A suggestion by Commercial Attache H. B. Smith, at 
Warsaw, is worthy of consideration by manufacturers 
planning for foreign trade. The following appeared in 
Commerce Reports 

“We are receiving almost daily catalogues, circulars, 
price lists, and other advertising literature from Ameri- 
can manufacturers and exporters with a request that we 
place them in the hands of possible buyers. We are handi- 
capped in complying with these requests as fully as we 
would like by the fact that usually only one copy of the 
catalogue or circular is sent us, whereas three or four 
copies could be used to advantage in almost every case. 

“We suggest the desirability of American manufacturers 
and exporters including at least four copies of their adver- 
tising material in all letters addressed to the Bureau’s 
foreign offices where aid is sought in developing sales. 
This will eliminate the necessity of writing for additional 
copies, with the consequent delay.” 


The Munson Sales Contest 


Soon after the first of the year the Munson Supply Com- 
pany of New York inaugurated a four months contest 
among their salesmen who cover the entire United States. 
A quota was worked out for each salesman, based on the 
volume of business the company felt each territory should 
produce. Prizes were awarded for the largest percentages 
over these quotas. 

F. H. Calhoon of Cincinnati won the first prize, a Rem- 
ington portable typewriter, equipped with Munson pneu- 
matic typewriter speed keys. The second prize was won by 
F. L. Becker of Boston, and consisted of a genuine cowhide 
traveling bag. Mr. Becker also won the $10.00 gold prize 
for reaching his quota the greatest number of times. Third 
prize, a silk folding umbrella, was won by R. A. Samson of 
Norfolk, Va., who has been specializing on selling to rail- 
roads. 

The Minneapolis branch office showed the largest in- 
crease over its quota and the prize, a Remington portable 
typewriter equipped with Munson International rubber 
cushion keys, was awarded to J. H. Schmaus, manager. 

The results of the contest were so excellent that the com- 
pany plans to hold another one in the near future. 

Oliver Executive Visits East. 

W. B. Stewart, Jr., vice-president in charge of sales of 
the Oliver Typewriter Company, Chicago, visited the Phil- 
adelphia branch office of the company on July 12. He 
took occasion during his visit to express appreciation of 
the excellent business done by the Philadelphia office, which 
is under the direction of Manager Reginald Rosevear. Mr. 
Rosevear, by the way, was the principal speaker at the 
commencement exercises of Strayer’s Business College on 
June 30, his subject being “Success.” On June 23 he ad- 
dressed the students of the Pierce School on the subject, 
“Excuses.” 


Rubber Tips Guide Hand to Right Pencil. 

The Joseph Dixon Crucible Company of Jersey City, 
N. J., has hit upon a clever idea in making its “Wedge” rub- 
ber tips in four colors—white, red, blue and green. Having 
these tips at hand the draftsman may slip tips of different 
colors over the various pencils he uses by way of identifi- 
cation of the different degrees of hardness, so that by re- 
membering his system he can pick up the right pencil in- 
stantly without having to inspect the label. 

These “Wedge” tips come in attractive counter display 
cartons. 

Conklin’s Organize in Great Britain. 

Conklin, Ltd., has been organized under the laws of 
Great Britain for the purpose of concentrating activities 
upon the British market and rendering the trade in that 
market a service in keeping with the standards maintained 
by the Conklin Pen Manufacturing Company in the United 
States. The British offices are located in Oxford Circus, 
which is considered one of the finest West End locations 
contiguous to the high class retail stores of London. 


Nelson’s Establish a New York Office. 

The house of C. R. & W. A. Nelson, Inc., 225 North 
Michigan avenue, Chicago, have established a New York 
office in the Marlin. Rockwell building, 366 Madison ave- 
nue, New York, in charge of R. M. Glover. Mr. Glover 
is eastern sales manager for the company, which manufac- 
tures punches for loose leaf and die work, and has charge 
of the entire eastern territory. 
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Canode Ink Company 
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Results—and results only—are consid- 
ered by Business, today. Therefore, inks 
for Office Specialty Machines are as im- 
portant as the machines themselves—be- 
cause the ink is what shows the result. 






After a lifetime of study and expe- 
rience in this one line—Inks—we offer 
you a variety as wide as your require- 
ments, and each one superlatively fitted 
for the task assigned it. 


(nod? Inks 


They retain their characteristic virtues un- 
der any and all conditions of weather and use 
—they do not “gum up” machine parts—they 
do not fade. 


They give results—the kind of results that 
your customers will appreciate—and profits on 
repeat orders which you will appreciate. 


They add to the value of the machines they 
are designed for, such as: 


Stencil Duplicators, 
Addressing Machines, 
Numbering Machines, 
Multicolor Presses, 
Check Protectors, 
Addressographs, 
Multigraphs, 
Stamp Pads, etc. 
July and August (usually dull months) find 
the Canode plant working day and night to 
keep pace with a rapidly developing busi- 
ness—there is a reason. Our reputation and 
our plant are behind every ounce of ink we 


make You'll find satisfaction for one cus- 
tomer packed in every can, 


Ask for Samples and Prices, 


an 0G Ink (Ompany 


3015 Carroll Avenue, Chicago 
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ARE CONSTRUCTED FOR 
STRENGTH AND DURABILITY 


FULLY GUARANTEED 





No. 2142 
SIZE—42 INCHES LONG—24 INCHES DEEP 


THE IDEAL DESK 
FOR A SMALL OFFICE 
OR THE HOME 


A strictly high grade desk made with 
built up tops and panels—mahogany 
face and birch posts—rails and drawer 
_ fronts. 


iH} 
HiT 


Wa 


mm 


Four single drawers in left pedestal 
and two double drawers in the right 
pedestal which are partitioned off spe- 
cially to accomodate record cards as 
generally used by dentists and doctors. 


EVERY DEALER should havea sample 
on the floor and invite the dentists and 
doctors of his locality to inspect same. 


Central Mfg. Co. 


Established in 1884 
454-56 Armour Street 


Chicago, II. 
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Interesting French Publication 


The Papyrus publications, editing monthly the interesting 
magazine of the same name, recently published a special 
issue on the subject of Typography Contests, a resumé of 
which we give below: 

Demichel: Photo engraving and the typography. F 
Thibaudeau: Classification of the printing type. Kreiss 
The actual condition of the mechanical compositors: Va 
lette, professor at the Estienne School: The Typographical 
Sketch. Ed Morin; The Imposition—L. T.: Stereotype and 
Electrotype. W. Tauchon: The Typo-Lithographic Re 
ports—Their Technic and their realization. G. D.: Technic 
and advices on the printing ink and rollers. Schiffer: The 
latest improvements of the Linograph. L. Pichon: The 
wood engraving and the typography in the modern book 
Nadaud: The latest improvements of the Linotype. Ed 
mond Rocher, Work Manager at the Estienne School: The 
decorative art in the typography. Edmond Morin: Th 
rules and the lead cutters. J. Pinsard: The edition and the 
typography. E. Leclerc: A chat on the printing of past 
times. Brossard: The origin of some marks of typograph 
ical corrections. G. Degaast: The new typographic presses 

The number also contains inserts printed by the best 
printers and forms a documentary edition which we warmly 
recommend to our colleagues. 

In order to make known to the printing world publica 
tions of this character, the Papyrus publications have fixed 
a special price to our readers who have only to send their 
subscriptions to the periodical “Papyrus” 30, rue Jacob, 
Paris, enclosing a money order for frs. 9.50 in French 
francs for a regular copy or frs. 27. for an edition de luxe 
printed on veritable Lefuma paper. 





A Semi-Annual Accuracy Contest. 

Some weeks ago the Philadelphia branch of the Reming 
ton Typewriter Company held a semi-annual accuracy typ 
ing contest for a prize of a new Remington typewriter to 
the one who for fifteen minutes could write the most matter 
without an error, the minimum being sixty words a minute 
There were forty competitors of both sexes, including stu 
dents in business colleges, professional typists and thos¢ 
employed in business establishments. The best record was 
made by Miss Anna Schanbacher, a student in Strayer’s 
Business College, who averaged 70% words per minute with 
only one mistake, but that one lost her the new Reming 
ton typewriter. The contest was conducted under the su 
pervision of Miss Eleanor F. Schneider, head of the em 
ployment department. It was a matter of much regret that 
under the rules it was impossible to award the prize to Miss 
Schanbacher. The prize is still offered and will be com 
peted for in the January contest. 

The other contestants made good records, but each mad 
two or more errors. 


New Company to Be Incorporated in Venezuela. 


Angel G. Pinedo, a manufacturer’s representative at Cara 
cas, Venezuela, states in a recent letter to Office Appliances 
that he has nearly completed arrangements for the incor 
poration of a company to be known as the Mercantile 
Venezolana, which will buy certain products on its own 
account and distribute them in Venezuela. Mr. Pinedo has 
been selling paper for manufacturers and exporters of 
Europe and the United States on commission. He dé 
sires to get in touch with manufacturers of paper in all its 
forms, typewriters, adding machines, duplicating machines 
fountain pens, pencils, ink, automatic pencils, ribbons and 
carbons, filing cabinets and supplies, etc. 


Machine Bookkeeping Course. 


As a part of its summer normal sessions, the Gregg School 
of Chicago has put on a course of instruction on the Un 
derwood bookkeeping machine. The course has been ar 
ranged so that it does not interfere with the work in any 
of the subjects in the diploma courses. The bookkeeping 
machine course will include machine operation, study of 
machines for high schools and business colleges, methods 
of teaching and the study of bookkeeping systems. 


Johannesburg Offices for Walker & Co. 

The South African Stationery Trades Journal notes the 
fact that George Stacey, representing John Walker Co. of 
London, has arrived in Johannesburg and has opened sam 
ple rooms in Harvey Greenacre’s buildings, showing a won 
derful display of new lites in stationery and fancy leather 
goods for the Christmas season. 
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This Advertisement is for 
the Attention of Capable 
Salesmen of Filing Supplies 


E are changing our policy from a strictly wholesale 

basis to selling direct to the consumer and have open- 
ings for energetic salesmen of large acquaintances and 
followings in the following cities: 


ALBANY CHICAGO DETROIT PHILADELPHIA 
ATLANTA CINCINNATI HARTFORD PITTSBURGH 
BUFFALO CLEVELAND INDIANAPOLIS ST. LOUIS 
CHATTANOOGA Also a few other cities open TOLEDO 


Our sales policy is as follows: 


Sales representatives are given exclusive territories over 
which they will have absolute control. They work from 
their agency price list. We handle credits, bill the customer 
direct from our home office and credit the salesman with 
his earnings over and above the agency list. Your income 
is limited only by your sales ability. Where satisfactory 
connections are made, branch offices will be established. 


This plan has been worked out in detail and tried out and 
we have found it very satisfactory from both the salesmen’s 
standpoint and from our standpoint, as well. We will only 
consider men of experience who have successfully sold filing 
systems and supplies with established houses. 


We are manufacturers of 


FILING SYSTEMS CARDS CARD GUIDES 
VERTICAL GUIDES METAL TIP GUIDES 
CELLULOID TIP GUIDES FOLDERS 
FILING EQUIPMENT 


Address R. E. Kirk, care Office Appliances 


720 Tribune Bldg., New York, N. Y. 











142 ye OFFICE APPLIANCES lugust, 192% 











Art Art Metal 


Va Steel 


= at the price of} 
AVerere 


— 








7° 














The file that set a new standard 
in steel furniture values 


LONG last summer when office equipment 
manufacturers and dealers were saying 
sales couldn’t be made—Art Metal—the pioneer 
—jolted the industry by producing a steel letter 
file that represented the greatest value ever 
offered in a steel or wood file. 


Instantaneously orders for this file flooded the 
factory. Art Metal Agents reaped a harvest of sales. 


Today this Art Metal file is still going good. It leads 
the field in letter file sales. 


The reason is not price but value and service. 


Only through production economies resulting from 
Art Metal’s third of a century experience, unequalled 
manufacturing facilities, quantity production and 
small profits is such value possible. 


The file is complete in every respect—finished ends 
(no extra ends necessary), bronze hardware, Roll E-Z 
suspension, sturdy construction, positive lock, com- 


STANDARD finish olive green; 


grained mahogany or oak finish 
at additional cost. pressor, capacity for 20,000 letters. May be equipped 


with lock. 


rt N\ata 


JAMESTOWN, NEW YORK 


World’s largest makers of steel office equipment 


























it 
ig 
or 
or 
or 


aus 


Is 








rR RAINING NRO 


—en 





OFFICE 


August, 1922. 


Price Maintenance Action Withdrawn. 


The Federal Trade Commission has withdrawn formal 
complaints based on price maintenance against some forty 
concerns. This is without prejudice to the Commission’s 
right to institute new proceedings against the same parties 
on similar complaints in the future. The list includes the 
Evans Dollar Pen Company, Waterloo, lowa; The Good- 
year Tire & Rubber Company, Akron, Ohio; Columbia 
Graphophone Company, New York, N. Y. 

The complaints alleged resale price maintenance prac- 
tices. The Commission suspended action, awaiting the de- 
termination in the Beechnut Packing Company case, which 
had been selected for test. The Supreme Court held that 
the Federal Trade Commission was correct in its stand re- 
garding price maintenance. 

After the Beechnut Packing Company decision, the Com- 
mission considered its suspense calendar. In view of the 
age of the cases on suspense it was concluded to dismiss 
them without prejudice. The Commission held that the Su- 
preme Court had settled the law with respect to price 
maintenance. To bring the remaining cases on the sus- 
pense calendar to trial would involve a large expenditure 
of time and money. The old complaints would have to be 
amended to bring them up-to-date. Rather than amend the 
complaints, which should require re-investigation, the Com- 
mission dismissed them. 

Co-incidentally the Commission directed a new inquiry 
with respect to each of the dismissed cases. If it ap- 
pears that violations of the law are found to exist with 
respect to the Beechnut decision, the Commission will de- 
termine whether or not new complaints should issue. 


Date of Amsterdam Business Show Altered. 


An alteration is announced in the date of the business 
show at Amsterdam, Holland. The show will be held 
from October 7 to October 22 inclusive, and not in No- 
vember as previously announced. It is expected that there 
will be very general exhibition of office equipment de- 
vices, and it is believed that the show will bring about an 
improvement in business which for some time has been 
rather less than satisfactory in Holland. Typewriter speed 
contests will be among the features of the show and will 
include copying from manuscripts or printed matter, as 
well as typing from direct dictation. 


Autopoint Manufacturing Company Organized. 

The Autopoint Manufacturing Company has been or- 
ganized at Chicago, with capital of $100,000. It has pur- 
chased the assets of the Autopoint Pencil Company, and 
will operate the plant at 4625 North Ravenswood avenue. 
The company’s plans include the introduction of new mod- 
els of the Autopoint pencil. 

The incorporators of the Autopoint Manufacturing Com- 
pany are Louis F. Childs, Archie Tegtmeyer and George 
N. Hillsman. Mr. Childs, who was president of the Auto- 
point Pencil Company, is a member of S. D. Childs & Com- 
pany, Chicago stationers. 


Fox Typewriter Company Involved. 


Action to foreclose a mortgage of $100,000 was brought 
against the Fox Typewriter Company, Grand Rapids, 
Mich., by the Shaw Association, Ltd. The Shaw inter- 
ests hold a substantial block of the bonds of the Fox Type- 
writer Company. It is alleged that the typewriter manu- 
facturer has defaulted in its interest payments. 


Type-Adder Corporation Incorporates. 

The Type-Adder Corporation, Passaic, N. J., has in- 
corporated to manufacture adding devices at 46 Bloom- 
field avenue. There are 20,000 shares of no par value, for 
which the following subscriptions have been made: Mau- 
rice Samburg, Sea Gate, L. I., 5,000 shares; Julius °C. 
Hochman, 203 Madison avenue, Bradley Beach, N. J., 5,000 
shares; Joseph L. Hochman, 266 Lafayette avenue, Passaic, 
500 shares. 


Change of Name. 


The current issue of The British Stationer announces 
that by virtue of a special resolution duly passed by the 
company of G. and T. C. Harrison, Ltd., and under the 
approval of the Board of Trade, the name of this company 
has been changed from G. and T. C. Harrison, Ltd., to T. 
C. Harrison, Ltd., and that George Harrison is no longer 
in any way connected with the company. 
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June 21, 1922 


Alex. H. Irv'n Company 
Curvwensvillg Pennsylvania. 


Gentlemen: 
In reply to your inquiry of June 16,1922 
' regarding the new Irvin "Sleeve Type Stapling Machine” 
” beg to advise that for a number of years I have tried 


been looking for better results on ea staphing machines 

I have now had one of your “Sleeve Type” machines 

in use for a period of about three months and wigh to 
state that this machine is the best machine that I 

have ever tried, along this line, I have had no trouble 
with same and this result has been accomplished without 
even the Irvin Staples, using other makes of staples 
instead. I see no use of looking any further for a 
stapling machine as I believe the New Irvin"Sleeve Type" 


excells all other makes and is the best on the market 


to-day. 


Yours very truly, 


BP mens — 
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different kinds of stapling machines and have always : 
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‘ 
' 
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City Clerk : 
‘ 
' 
' 
' 


The No. 1 A. This is 
our most popular model. 
For individual desk, 
schoolroom, or small 
office it meets every 
need perfectly. Binds 2 
to 25 sheets of ay ~a 
Has all improv ea- 
tures. ‘ 





“I see no use of looking any 
further for a Stapling Machine.” 


R. ROSENOW has all the facts. 
M He has the NEW IRVIN Stapling 

Machine itself. His interest in ob- 
taining efficiency has brought a keen 
sense of satisfaction important and dis- 
tinctly valuable to every person who 
buys a stapling machine over your 
counter This spirit of final and ulti- 
mate decision is a distinguishing mark. 


Built right inte this machine is the 
absolute assurance of enjoying similar 
service. Our exclusive patents are last 
word perfections; the sleeve device, the 
adjustable cutting die, the staple re- 
lease and double strength construction. 
Besides, New Irvin machines are known 
as the most handsome. 








H 
H 
There are five other New Irvin models = 
in addition to the model shown here. 
For different requirements all have the 
New Irvin advantages which make 
them certainly worth recommending, 
therefore certainly worth learning more 
about 


The Sleeve Idea 


Alex. H. Irvin Company 
Curwensville, Pennsylvania, U. S. A. 
Why not get all the inflevesetind® 


We have interesting data on the sale and use of stapling ma- 
chines which will be profitable knowledge for you. Send this 
coupon for the dealer proposition and samples of sales helps. » 


' 

‘ 

ALEX. H. IRVIN CO : 
Curwensville, Pa., U. &. A. 4 
Gentlemen:—Send us selling information and dealer propo- ; 
sition on New Irvin Stapling Machines, ‘ 

' 

' 

' . ° ® 
Name cccccev esc ce beens ehtesesaaneeb an eennel ’ 

‘ 

' 

’ 

Address 000s 02020%'.0000n00ennnne name cerecves M 
OA-Aug. ' 

' 
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There is only one 


master pencil... 
and as one by one your 
customers try it, there 


is only one judgment 
possible for each to pass 


on it 


‘This is the best pencil 
I have ever used.”’ 


Think of the multitude, daily increas- 
ing, who say this emphatically of 


DIXON'S 
ELDoRADO 
the master drawing pencil” 


JOSEPH DIXON CRUCIBLE COMPANY 
Pencil Dept. 98-J. JERSEY CITY, N. J., U.S. A. 
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British Stationers Hold Interesting Outing. 


On Saturday, June 17, the annual picnic of the Man 
chester and District Booksellers’ and Stationers’ Associa 
tion took place. Two chars-a-bancs conveyed the party of 
sixty-three ladies and gentlemen through Cheshire to Bux- 
ton and the magnificent scenery of Taddington and Ash 


ford dale. 
Arriving at Bakewell, tea was served at the Castle Ho- 
tel. Time would not allow the carrying out of the original 


intention to visit Matlock, Bath. In the early evening a 
run was made to Haddon Hall, with its associations of 
the Manners family and Dorothy Vernon. It was a very 
successful and enjoyable outing. The arrangements were 
made by the secretary (Mr. R. B. Garrett). The party 
included the president of the association (Mr. W. M 
Wharton) and his wife. Mr. Wharton is not only a well 
known personality in stationery circles, but holds the hon 


ored position of chairman of the Manchester and District 
Congregational Board. 

It is the committee’s intention to arrange a 
ramble, to take place later in the summer.—From 
British Stationer of July 10. 


ountry 
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“Eagle-A” Fourdrinier at Printers’ Show. 


One of the features of the Graphic Arts Exposition at 
Boston August 28-September 2, will be the minature paper 
machine of the American Writing Paper Company 
additional developments have enhanced the educational 
value of this machine. A complete tub-sizing equipment 


Several 


in miniature will show the public the details that 
operation. A miniature “layboy” demonstrates how paper 
is cut and trimmed. A model loft-drying equipment, built 


to the scale of the “baby” Fourdrinier, shows this impor 
tant phase of paper manufacture. In addition to the man 
ufacturing plant, the exhibit of the American Writing Pa 
per Company will include a research and testing labora 
tory. 


The Safe-Cabinet Company Holds Convention. 


1 


The Safe-Cabinet Company of Marietta, Ohio, h j 
conference of district sales managers at the factory July 
11 to 15. All the district managers from New York to San 
Francisco were present, together with the different depart 
ment heads at the factory. 


iG i 


Similar conventions are held every sixty days and mat 
ters of policy in relation to the sales of the company’s 
products are discussed and settled, giving all concerned in 


the field, as well as in the factory and office, a voice in the 
policies of the company. Various matters which come up 
between meetings are held for settlement at the succeeding 


meeting. 
Training for Foreign Trade. 
The United States Bureau of Education has compiled 


statistics showing the extent foreign service training is 


being taught in American educational institutions. Forty 
four reported on and after February 6, 1922. Seventy in 
stitutions stated that foreign service training is luded 


in their courses. The ten having the largest enrollment in 
this branch of study reported about 2,255 students in the 
group. 


Monotype Art Director a Mediallist. 
Frederick W. Goudy, art director of the Lanston Mono 
type Machine Company, has been awarded the Allied Arts 
gold medal of the American Institute of Architects Che 
medal is recognition of meritorious work in the art of typog 
raphy and fidelity to the development of that art 


‘ 


Reid Urges Desk Committee. 


Office equipment men of Washington are being urged to 
join the Washington Furniture Dealers’ Associatio1 Phe 


plan is to arrange for a desk committee within the state 
organization. D.C. Reid, of the Seattle Office Equipment 
Company, is sponsoring the movement. 


Benbough Business Expanded. 

H. L. Benbough, a general furniture dealer of San Diego, 
Calif., has purchased the Business Equipment Com, 
Grover C. Stout, who conducted the latter enterprise, con 
tinues under the new arrangement as manager. The stor 
is located at 1055 Second street. 
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YOU 


can command the 
safe business in your city 


ES, Schwab can place you in a position to 
dominate the safe business in your city. 
Schwab presents to you a clean-cut, 


profit-producing franchise that is a source of 
cumulative business. Schwab helps you sell— 
not just sells to you. Schwab has been building 
safes for fifty years—the experience of that 
half century has taught them well how to build 
and how to sell safes. Therefore, Schwab de- 
sires to secure only the best class of repre- 


sentatives 


who will work with them and for 





them; who are sincerely interested in domi- 
nating the profitable safe business in their 
city. If you are a wide-awake, aggressive 
stationery, office supply or equipment dealer ; 
willing to go half way into this profit-produc- 
ing, business-getting Schwab plan, write or 
wire at once. 


Schwab builds a complete line 
of safes—every safe require- 
ment can be met with a 
Schwab safe—standard safes, 
record safes, vault doors, and 
Underwriters’ Laboratories 
label safes. By comparison 
and test, which are demon- 
strative, Schwab safes are un- 
equalled—a broad statement 
evidenced by sound facts, and 
backed by fifty years of ex- 
clusive safe building. Get 
these facts! 


No, 


35 SCHWAB Standard 
Fire Proof Safe 


(ee earned 


| 
| 
| 
| 
| 
| 
| 


No, 


3060xxX 
Schwab B-LABEL 
Safe 











145 








* 





The Schwab Safe Company 


Lafayette, Indiana 
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TUNING UP FOR THE RACE 


DOESN’T mean simply developing a burst of speed; it means, 
primarily, making sure you have a perfect mechanism. 








With the FAULTLESS TURNING POST LEDGER to offer people—in banks or mercantile houses 
—for machine posting THE RACE FOR AUTUMN BUSINESS BECOMES A “SURE THING.” 


You have no mechanical imperfections to worry about and you have many established records for 
speed to cheer you. 


FAULTLESS TURNING POST LEDGER 


shows a long list of superior features, but two, alone, would be conclusive 








Note This 





FEATURE 








Oval-shaped posts 
release or lock 
the sheets 
instantly 


Milled posts pre- 
vent sheets from 
slipping during 
posting 





Capacity—200 to 1100 Accounts 


If any further preparation is needed, send for our new folder entitled —‘‘FAULTLESS BOOK- 
KEEPING—-YOU WILL UNDERSTAND IT.” 


STATIONERS LOOSE LEAF Co. 


New York Chi 
174 Wooster St. MILWAUKEE, WIS. 23 N. Franklin St. 
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The Youngest Stationer. 

The current issue of The British Stationer gives a like- 
ness of Miss Pearl Lane of Mortimer street, Herne Bay, 
England, who won a second prize in Castle's window 
dressing competition open to the British Isles. A picture 
of her window is also presented. Miss Lane has just been 
elected a member of the Stationers’ Association. She is the 
youngest member of the organization, being only eighteen 
years old, and is the sole owner of the business which she 
conducts. 


A Useful Gift. 

J. T. Steel, secretary of Spicer Bros., Ltd., London, was 
recently presented with a silver siphon stand and a set of 
four drinking beakers by the members of the staff of the 
export branch of the business. A suitable address accom- 
panied the gift.. This item is taken from the British Sta- 
tioner of July 10. 

It will be noted that in Britain it is still proper to give a 
man some appliances to drink with. 


“Mailbag” Trophy to Be Awarded in October. 


An important feature of the 1922 convention of the 
Direct Mail Advertising Association will be the awarding 
of the “Mailbag” trophy. This is a solid sterling silver 
loving cup, twelve inches high, and is the donation of The 
Mailbag, Cleveland, Ohio. It will be awarded for the 
most noteworthy achievement in direct mail advertising 
The trophy must be won three times by the same concern 
or individual before it becomes a permanent possession. 

The Direct Mail Advertising Association meets at Cin- 
cinnati, Ohio, October 25-27. 








Kohn & Pollock Close Out Stationery. 


Kohn & Pollock, 205 West Baltimore street, Baltimore, 
Md., have closed out their stationery stocks and disposed 
of the store fixtures. The business will be concentrated 
on printing and bookbinding. 


Specific Information Handled in a New Way. 

The Ivan Allen-Marshall Company of Atlanta, Ga., re- 
cently issued a rather original eight-page folder, showing 
the Marietta and Forsyth streets zone, in the center of 
which is the Ivan Allen-Marshail building located in the 
heart of Atlanta. This corresponds in Atlanta to the loop 
district in Chicago, and the activities which are to be found 
in this zone include leading banks, the widest street and 
more than 75 per cent of the taxable wealth of Atlanta 
within a radius of a quarter of a mile of the corner of 
Marietta and Forsyth. Furthermore, this is the biggest 
bill-paying zone in the city, for here are the headquarters 
of the telephone company, the gas and electric company 
and the city hall, where water bills, licenses and city taxes 
are paid. In this zone is also the postoffice and custom 
house building, where postage and federal taxes are paid. 
The company has compiled some interesting figures show- 
ing that in less than a week the number of people passing 
the corner of Marietta and Forsyth streets equals the 
total population of Atlanta. On May 13 an actual count 
of the pedestrian traffic at this corner totalled 34,348 per- 
sons. The vehicular traffic is also larger than at other 
prominent corners. A new store is to be erected by the 
M. Rich Bros. Company and the shopping traffic of that 
store and of the Whitehall district will pass through 
Forsyth street at Marietta. Furthermore, most of the 
traffic from the terminal station to Brookwood station and 
from the terminal station to the hotels will be through 
Forsyth street. 

The Ivan Allen-Marshall buildings are located at the 
southeast corner of Marietta and Forsyth streets, and it is 
now contemplated to begin early in 1923 the remodelling 
of these buildings, connecting the two buildings by an 
arcade. The company will move its store from the corner 
to 38 and 40 Marietta street and the balance of the space 
will be divided and rented for high-class business pur- 
poses. 

The folder was printed by the Atlanta Blank Book Man- 
ufacturing Company, associated with the Ivan Allen-Mar- 
shall Company. Enclosed with the eight-page folder above 
referred to was a folder from the Atlanta Chamber of Com- 
merce, giving many interesting facts and figures concern- 
ing the city of Atlanta. 

Ivan E. Allen, president of the Ivan Allen-Marshall 
Company, is one of the foremost stationers in the South 
and is one of the men most actively identified with the in- 
dustrial life of the city of Atlanta. 
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-S EMI-HEX- © 


From school children to world-wise busi- 
ness men everyone likes Semi-Hex because 
it is made to please every pencil user. 


Semi-Hex wood is carefully selected, ac- 
curately machined and easy to sharpen. 
Semi-Hex is six sided, won’t roll off the desk, 
and its rounded corners make it comfortable 
to hold. 


Semi-Hex lead comes in the four most 
popular degrees of hardness and is expertly 
made in Penex plants. It is exceptionally 
smooth, easy writing and long-lasting. 


Semi-Hex, like all Penex Pencils, is made 
entirely in our own plants. From writing 
point to eraser tip it is a high quality com- 
mercial pencil. It sells at retail for five cents 
and brings repeat orders by giving satisfac- 
tion. 


Compare Semi-Hex with any other pencil 
in its class and you will quickly learn why 
everyone likes this No. 498 Penex Pencil. 
We believe it will increase the profits in 
your pencil section and would be glad to send 
you samples, prices and details to prove it. 

Pell Production 

esis the lent 


9 PENCIL EXCHANGE 


MAKERS OF LEAD PENCILS 
FOR THREE GENERATIONS~ 


JERSEY CITY,N.J. U.S.A. 
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BIRCHER 
MAILING 
SYSTEMS 


work like 
Lightning 


The Fuller Brush Company speaks: 







The Bircher Co., Inc., March 24, 1922. 


Rochester, N. Y. 
Gentlemen :— 

Responsive to your letter of March 2ist we are 
pleased to tell you that the use of the Lightning Let- 
ter Opener has saved on an average of about twenty 
minutes a day in the handling of incoming mail. 

This in itself is but a small item, totaling some one 
hundred hours a year, or possibly three weeks from a 
standpoint of time at a fiscal saving of about $60. 

This is, however, but a small part of the importance 
it plays when consideration is given to the fact that 
it allows the getting of mail to the dictators some 
twenty minutes earlier, which means about thirty 
more letters a day that are turned out than before 
using the machine. 

This, in the course of a year on a basis of a three 
hundred day year, means practically 9,000 letters. 

If, on the other hand these were looked upon as a 
saving, it would represent in the neighborhood of $4,- 
000 a year, so we are highly pleased with the purchase 
and are glad to have had the privilege of offering ex- 
pression of our thoughts concerning it. 

Yours very truly, 
THE FULLER BRUSH COMPANY, 
By 


HFH:RHD H. F. Hulse. 


Saves $4,000 a year 


—and yet the Lightning Letter Opener is 
just one unit of a complete Bircher Mailing 
System. Visualize then the prospects pre- 
sented by a complete system—letter open- 
ers, distributors, sealers, etc., modeled to 
suit your requirements. 


Rapid, accurate, dependable and versatile, 
successfully operating in some of the na- 
tion’s largest mercantile houses, users of 
Bircher Systems enthusiastically proclaim 
them indispensable to the efficiency of their 
business operations. 


A demonstration will show how these sys- 
tems can be adapted to your needs. Writethe 


BIRCHER CO., Inc. 


ROCHESTER, N. Y. 





AGENTS large enough to handle such an extensive proposi- 
tion are needed to fill a few desirable territories 
still open. 
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Walter H. Dayton Forms New Connection. 


On August 1 Walter H. Dayton severed his connection 
with the Patten Typewriter Corporation’s Woolworth 
building store and became associated with Robinson Broth- 
ers, Royal Typewriter Company building, 366 Broadway, 
New York, N. Y. It is interesting to note that August 1 
is the fourth anniversary of the organization of the firm 
of Robinson Brothers. 

The name of the new firm will be Robinson Brothers & 
Company, composed of Charles C. Robinson, who has been 
connected with the typewriter field for the last sixteen 
years; Robert D. Robinson, whose experience in the indus- 
try covers fourteen years, and Mr. Dayton, who for fifteen 
years has been associated with the typewriter business, hav- 
ing been with the Underwood Typewriter Company, the 
General Typewriter Exchange and the Patten Typewriter 
Corporation. 

The company will devote itself to the rebuilt typewriter 
business in all its details, both domestic and foreign. A 
stock of office supplies will be carried. It is expected that 
before long the company will acquire a considerably in- 
creased space in the Royal Typewriter. building for the en- 
largement of the business. 

Office Appliances extends hearty good wishes to Mr. 
Dayton and his associates and trusts that the future holds 
for them the fulfillment of happy expectations. 

















FACTORY OF THE ALLEN TYPEWRITER COMPANY, 
ALLENTOWN, PA.—This factory is referred to on page 29 in 
connection with a description of the company’s new model 
machine. 








Change in Old Aberdeen House. 


There has lately been a change in one of the old busi- 
ness houses in Aberdeen. Mr. George Robb, who com- 
menced business in the year 1867, and carried on very suc- 
cessfully as printer and lithographer, and who recently 
passed to his rest, has been succeeded by three of the old- 
est employes:—Mr. William Watson, who was successful 
as manager from 1897; Mr. George Milne, designer and 
lithographic artist for 25 years; and Mr. William Leslie, 
foreman of the lithographing department for 25 years, who 
have formed a private limited company, and will carry on 
under the title of George Robb (Adelphi), Ltd., the above 
named Mr. William Watson becoming managing director. 
Their friends will, I feel sure, continue loyally to support 
them, and thus ensure the continued success of one of the 
best known businesses in the North of Scotland.—From 
The British Stationer, July 10. 


Group Insurance for Bell Employees. 
Thomas V. Bell, Ltd., Montreal, Quebec, Canada, has 
taken out group life insurance on its employees. A pol- 
icy for $1,000 covers each worker. 
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No Quitting Time! 
WE HAVE THE 


BIGGEST BARGAINS 


OF THE WHOLE YEAR 


IN ROUGH IN REBUILT 


TYPEWRITERS 


IN TIME to fix up A-1 “In Roughs” ON TIME “Ready for Business” Rebuilts 


NOW IS YOUR BEST CHANCE—ASK US 
The Hour Glass 


runs on Sand— 
Be sandy and on time 


TIME IS 
TIME 


Time flies 
Fall trade soon 
and then what? 


VACATION 
BARGAIN 


WITH 






| 
~ eet 


~ 


ae US 
GENERAL TYPEWRITER EXCHANGE 


30 Main Street Brooklyn, N. Y. 
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O0000 


DORNETTE 
DESK 


No. FT-344 


0000 


Width of 
Typewriter 
Drop 
30” 


No. Length 
FT-350 50° 
FT-344 44" 
FT-339 39” 


Double pedestal 
FT-360 and FT-355. 


Depth 


34” 
34” 25” 
34” 20” 


sizes — FT-366, 


No Equipment is too Good for the Confidential Clerk 








The business man who ha@ a loyal, efficient assistant usually 
realizes his good fortune and will go a long way toward fur- 
nishing her with the best. Here is the desk to sell him: 

The platform is always level—no danger of the typewriter 
falling out of place and no need for fastening down, which 
allows shifting it to the best working position, and reduces 
the typing noise. With slight effort the typewriter comes up 
to working position or drops to its compartment where it is 
well out of the way, leaving plenty of knee room when the 


MAKERS OF FINE OFFICE 


desk is used as a flat top. Substantial construction 
permanent finish. 
stops prevent drawers coming all the 
to floor 


way out and 


Our new method of packing preserves the finish from dam 
You will have no scratches or mars to refin 
Just uncrate the desk and put it in the showroom Send us an 


in transit. 
order or write for further particulars today. 


DESKS FOR OVER 40 YEARS 


= THE J. DORNETTE & BRO. CO. 


NEW YORK OFFICE 
ae . 368 Broome St. 





JOHN DORNETTE, Sr., 
Barnard St. and Harrison Ave., CINCINNATI, OHIO 


President end Pounder MINNEAPOLIS OFFICE 


605 Lumber Exchange 


Lge 


‘ 
Special drawer sides prevent sticking an 


«} 























guy 


l/ 


to re-order. 








Only One“Come-back”’ 


from Fiberstok customers—the “comeback” 
Fiberstok will satisfy every de- 
mand for practical, durable mailing and filing 
envelopes, folders and file pockets, with a growing 
good-will that reflects increased sales and profits. 





we will mail FREE SAMPLES of 





Send us only your letterhead, no letter necessary, and 


Catalog 5 and a special selling plan for your territory. 





Fiberstok, with 








21 Park Row 
NEW YORK 


35 S. Dearborn St. 
CHICAGO 





NATIONAL FIBERSTOK. ENVELOPE CO. 
429-447 Moyer St. PHILADELPHIA 


Merchants Laclede Bldg. 


ST. LOUIS 
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Overplaying Sob Stuff on House Organ. 
A Contribution by Laurence Swan, Metro- 
politan Corporation, New 
York, in The Mail Bag. 
Here is the astonishingly frank confession of a house organ 
editor who went wrong. There is such a fundamental truth in 


; 


his experience—that of the danger of carrying sentiment too 
far—that we are glad to have the opportunity of passing the 
warning along to others who may be tending toward a similar 


pitfall. 


is a mighty force in the conduct of business. Emo- 

tional enthusiasm—which is just plain, old-fashioned 
loyalty—is a splendid business-builder. If not overdone. 
And there’s the rub. It is hard not to overdo. 

This heart-element, this sentiment-for-company and co- 

workers can be a magnificent asset, but, infelice, a horri- 
ble liability, likewise. The “milk of human kindness” 
i. e., the commercialized brand—can be heated to the point 
where it curdles and sours. At a certain point, sentiment 
is likely to become dangerous sentimentality. Like many 
of the virtues and like high-pressure steam, it becomes 
dangerous in excess. It can be either a business force or a 
business farce. 

House organs of the internal sort exist chiefly for the 
purpose of keeping employees on their toes and the job. 
They are the chief purveyors of sentiment. They are 
edited, commonly, with the end in view of getting workers 
to turn out more and better work by the dissemination of 
feeling, fact and fraternity. They are designed to add to 
the happiness and contentment of the group of those em- 
ployed and to enhance the fellow-feeling and the family- 
feeling among operatives—a perfectly legitimate proceed- 
ing. Anda profitable one—if not overdone. 

In other words, a palpable danger lies in the direction 
of overdoing the sentiment side, and since house publica- 
tions are the great media—albeit not all of them—for the 
propagation of esprit de corps, playing on the heart strings. 

Sentiment an Edged Tool 

The average editor doubtless thinks, as I once thought, 
that “the higher the better”; that a company where good- 
feeling and reciprocal regard are carried to the ultimate is 
one great goal toward which the house paper can be used 
as a driving power. It is only through experience, and 
sometimes disillusioning and bitter experience, that one 
learns that the old law of action and reaction still works 
and that sentiment can come back with a nasty kick. 

The writer has had opportunity closely to observe the 
outworkings of sentiment and emotional interplay in a 
well-known securities-distributing organization having its 
main offices in New York City. The company concerned 
markets several million dollars annually of semi-specu- 
lative securities, largely by means of a sales organization 
operating on the personal solicitation basis. This com- 
pany was founded in 1914, and by virtue of the inherent 
merit of the company, marketing plan and securities, it 
built up a good business more or less national in scope and 
employed several hundred salesmen. 

These representatives worked on a commission basis, 
and mary of them showed exceptional earning power. 
This fact, plus the rapid growth of the corporation, made 
for a fine spirit of company loyalty, which of course the 
company did all it could to foster. This elan, this for-the- 
company, we're-brothers-feeling had a large bearing upon 
sales, so the management naturally and without any pros- 
titution of fine susceptibilities helped to build up what 
proved to be a truly remarkable corporate sentiment. 

Chief among the agencies used for that purpose was the 
houvse-organ. It was issued weekly, and carried a real 
wallop in the way of incentive to get out and hustle. This 
was done through personal mention, cartoons, contests in 
which manager was played against manager and office 
against office, through epigram and quip, and not a little 
by making an appeal to the wives and sweethearts of the 
salesmen readers. 

House Organ Instilled Pep. 

This “go-get” spirit kept growing until the organization 
bubbled all the while. The boys were on their toes every 
second. This was done mainly by “humanizing,” by in- 
spiring to effort, by making all feel that here was a busi- 
ness democracy where co-operation and fraternal regard 
and fair play were home-owners, that here indeed was a 
corporation with a real soul. Some companies undoubtedly 
have personality. This one had—and has—and it is to 
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Loose Leaf 


Devices 
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A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 
distinguished B & P Prod- 


ucts for almost a century. 
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All numbers in stock for 
immediate delivery. 
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Sold only through dealers. 
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BooruM & PEASE Co. 
New York 
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SAMSD 
== 


Outstanding 


ADVERTISING 
SUCCESS 


Samson continuous National Advertising 
has always been the kind that gets live in- 
quiries—inquiries from business men who 
are about to buy. In the past year we 
have turned over thousands of these ripe 
prospects to Samson dealers. And in thus 
doing more than make the Samson line, 
quality and name known we have achieved 
something that such National 
Publicity seldom does—we have 
actually brought the buyer and 
our dealer together in over 5,000 
recorded cases. 


500 Inquiries 
sanane mewn a 1 FREE to Dealers 


aspen: Every Month 




















Bape hans Necsetions The Samson factory has_ never 
PE eee slackened production since 1919. Sam- 
varying thickness of son sales have never had a slump. 
-- a, | Samson dealers have never had “hard 
a Se times” so far as selling Samson mer- 
joint-boxed” method of chandise was concerned. If you have 

Samson unt- learned in these past months what 


form thickness of stock. . P . 
such a selling franchise means to 


your net profits why don’t you in- 
vestigate the line, get the Samson 
catalog and review how this fastest 
selling line is being advertised. Full 
information, printed and illustrated, 
is sent you on request. Write 
Mutschler Brothers Company, Since 
1846 Makers of Good Tables, Nap- 
panee, Indiana. °* 





SAMSON 322 
One of a score of better office 
and directors’ tables for all 
business purposes. 





Specifications: Illustrating size 36” x 72 

other size 32” x 60”. All tops 1” solid stock, no 

drawers, four 3” solid legs, 

weight 135 lbs. and 120 Ibs. 
respectively. Plain oak; under top 
finished and reenforced with cleat 
construction. Standard Office dull 
finish; special colors at small extra 
cost. Shipped K. D. two of size in 
a crate. 
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such that salesmen most readily lend sentimental attach- 
ment and personal allegiance. 

In all this, the house publication played a prime part. 
It was edited in such a way that the boys readily got the 
spirit and drank deep of its optimism and good cheer 
thirsty lot that they were. Friendly comments were so 
worded that salesmen became moist-eyed when they read 
about their own efforts. If they didn’t do so well, they 
knew they were in for a panning, and they always got it 

but dosed up in such a way that they liked it! 

The house organ was aided and abetted by a congeries 
of circumstances which helped to bring about the inevitable 
reaction somewhat sooner. [It was the company’s custom 
to send out to salesmen friendly letters of encouragement 
to those who did well and ditto to those who didn’t do so 
well. They added immensely to the feeling of brotherhood. 
Then again, the type of work done in going direct to the 
small investor with a good opportunity, a democratic type 
of thing, made each salesman feel the serviceability of his 
company, and ergo, his own work, thereby adding to the 
attachment he felt. Another factor was the genial person- 
ality of a personable sales director—which personality the 
house magazine failed not to feature ad lib. Another ele- 
ment was the approachableness of the officers. Most of 
them were young, and there wasn’t a single, hard-boiled 
bird in the lot. 

Morale Too High. 

The net result may easily be guessed, and is what might 
have been foreseen. The organization became maudlin 
and positively pulpy with sentiment. Love for company 
became a ruling passion, loyalty a transcendant considera- 
tion and the institution a sacred fraternal order. 

The reaction set in. Those salesmen long connected with 
the company began to feel a distinct proprietary interest. 
The one-time commendable feeling of democracy turned to 
one of partnership. Soon beginning salesmen began to 
feel on a parity with veterans and later on an equality with 
those to whom they looked for direction. Consequently, 
discipline, then sales, began to lag. And when production 
slumped, a long, long train of evils beset. 

It was necessary for the company to establish a min- 
imum or “dead line” which salesmen had to meet. Older 
salesmen began to feel aggrieved. Suggestions on how to 
run the business commenced to pour in. Salesmen had 
been made to feel that good ideas were welcome, but now 
they took the form of telling the best way to conduct the 
company’s affairs, what rate of commission should be paid 
so as to increase their earnings, what promotions should 
be made, and various other gratuities, which, naturally 
enough, were received with ill-grace at the executive offices. 

It become necessary to dispense with the services of 
many of them for the good of the organization. This 
tended to further disgruntlement on the part of those who 
remained. Further corps reduction led to some demo- 
tions, further increasing the net discomfiture. The final 
result was the undoing of the work of years, the eventful 
complete re-organization of the selling department from 
top to bottom—in fact, starting all over again. 

Sweet Sentiment Curdled. 

Never was the old law of action and reaction more clearly 
exemplified. The one-time beautiful sentiment when it 
began to curdle got sour awfully quickly—because at first 
it had been just too sweet! In proportion to the prior 
love was the latter hate. The ultra-booster on the inside 
became the super-knocker on the out. The sweetness and 
light which formerly salesmen were wont to radiate became 
dark, dank dislike. It was the old, old story of the 
“brother offended.” 

All this, I am fully persuaded, is due to the conduct of 
the house organ. I know, for I did it! 

Had the rate of rise of feeling been more gradual; had 
the emotional thermometer risen less spectacularly and 
been made to stop at a rational summer-heat of splendid 
co-operation and feeling, the ultimate trouble might have 
been obviated. The house organ as the chief medium 
of intra-corporate experience and expression had it within 
its grasp to begin to discount sentiment when the premium 
appeared. In other words, it could have prevented the 
great debacie by realizing the dangers of over-sentimen- 
tality and using its powers and appeal to get back to earth. 
Perhaps that was some official's job to sense the trouble. 
Anyhow, we'll take the blame. 

All this is passed on to all exuberant editors who do not 
yet realize the wisdom of the old Socratic mean, the sense 
of taking high middle ground in this sentimentality stuff. 
If you don’t want your company to lose thousands and 
you as editors, take heed! 
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JE UBUBUBUBUE Pal tthe pencil 


AN ADDITION TO THE “il” FAMILY 


JUST ARRIVED 
SELLING AT 


10c - 15¢ 70 Location 
THE NEW BABY IS A WONDER 
-the pencil Has all the Family Traits--Sound as a Dollar 


EIGHT NUMBERS FOR DISPLAY 


ORDER NOW ong 10c-15c +— YOUR JOBBER | 
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A WONDERFUL SCHOOL NUMBER 
THE HOGE MANUFACTURING CO., Inc., 215-217 Fulton St., New York, N. Y. 














THE CLIMAX LINE DATER and CLIMAX NAME PLATE DATER A SERIES of CLIMAXES 
NAME PLATE DATER can also be 
furnished with Wheels for all lan- 


Patented, other patents pending 





Patened, other Patents Pending 


The Greatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ox- 
ception of the Rosewood handle) with metal 
type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
chines do identically the same work and 

just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries, ; 


guages. THE TRAUT & HINE 
M’F’G CO. also make thumb tacks, 
pencil clips and the well-known 
“Kon Kave Kut” Pencil Sharpener. 


CLIMAX NUMBERING MACHINE 
CLIMAX LINE DATER 
Patented, other Patents Pending 








Six Wheels 











1 to 999,999 Our proposition for dealers 

Three and agents in all countries 

Movements: of the world is an attractive 

— ANSWERED one. Write for our illus- 
epeat, ’ 

Duplicate. JUL 15 20 trated catalog. 





Facsimile of Imprint 


Gx 


THE TRAUT @ HINE M’F’G CO. 


123456 1 UNION SQUARE, NEW YORK CITY, U. S. A. 
FACTORY, NEW BRITAIN, CONN,, U. S. A. JUL 15°20 


Facsimile of Imprint Export Department for Europe and the British Empire, 9 and 10 Cheapside, London, E. C. Facsimile of Imprint 
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Announcing— 
The First Annual . 


PITTSBURGH BUSINESS SHOW 


September 18 to 23, 1922 


at 


Motor Square Garden 


Pittsburgh’s first big Business Show will come at the most opportune time to 
help you in the rich Metropolitan Pittsburgh territory. Business conditions here 
are steadily improving and there is every indication that the Fall and Winter 
business in this acknowledged center of commercial activity will richly reward 
him who goes after it. Get floor plan and full particulars quickly so you can re- 
serve space while the choice is largest. 


Write or Wire Today | 


Progressive Business Shows Company 
241 Union Arcade, Pittsburgh, Pa. 































is Stamped on All 








Aurora Files and Cabinets | 


and is that seal which we place upon our work in witness 
that we have held fast to our definite purpose: to produce 
with unhurried skill and right metals a high grade steel 
cabinet. 


Nor has the purpose proclaimed by this mark been lost. In- 
deed, the deportment of “AURORA” files, in their years of 
service, has so impressed discriminating buyers who have 
been schooled in long association with fine office furniture, 
that they see in’ this mark a symbol of positive worth and 
constant satisfaction. 





netsietter, cap and im =A UJ RORA METAL CABINET WORKS 


voice. Beautiful, strong, : 
rigid. Progressive roller 

drawer suspension, oper- 

=. AURORA -- ILLINOIS 


bounding drawers. 
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Fifteen Years Ago. 
Comings and Goings of Men and Institu- 
tions as Recorded in Office Appliances 
for August, 1907. 





C. H. L. Flintermann, general manager of the Universal 
Adding Machine Company, St. Louis, Mo., was the subject 
of the frontispiece. 

‘. W. Payne was arranging for the Atlanta business 
show, scheduled for December 2-7. 

The history of The Berger Manufacturing Company was 
narrated. 

The Addressograph Company established a downtown 
office and show room on “office appliance row,’ Dearborn 
street, near Lake, Chicago. 

The trophy for the typewriter speed contests was shown 
in picture for the first time. The shield for the names of 
winners was blank. The years intervening have filled the 
plate with names, the honors won under conditions of 
greater and greater exaction. That trophy is a monument 
to the elevation of standards in typewriter speeding. 

The Oliver Typewriter Company had executed a twenty- 
five year lease on the building still occupied by the general 
offices. 

Plans had been completed for the new factory of the 
Royal Typewriter Company, Inc., at Hartford, Conn. A 
total floor area of 250,000 square feet was provided. 

William H. Beardsley had resigned as manager at New 
York for the Monarch typewriter to become manager of 
the General Typewriter Exchange. 

It was recorded that the inventor of the Oliver typewriter 

manufactured at Woodstock, Ill—was then living at 
Woodstock, Canada. 

E. A. Banschbach was in charge of the Chicago office 
of the Comptograph Company. 

The National Desk Company was the new name of the 
Mohawk Desk Company, Herkimer, N. Y. The “Mohawk” 
name had been taken previously by another concern at 
Herkimer. The business was formerly known as the Hor- 
rocks-Metzler Desk Company. 

How tempus does fuge. It seem but a few years since 
the Post Office Department permitted the use of ordinary 
postage stamps to secure special delivery service. The 
change was made in 1907. 

Wm. J. Kennedy (Kennedy Printing & Stationery Com- 
pany, St. Louis, Mo.) was chosen president of the National 
Association of Stationers and Manufacturers at the St. 
Paul convention. 

The United States Circuit Court at New York gave to 
the L. E. Waterman Company sole right to the use of the 
name, “Ideal,” as applied to fountain pens. 


A Sales Fable and a True Tale. 


By Charles P. Garvin, Sales Manager, The F. S. Webster Com- 
pany, in The Webster Way for May, 1922. 

I needed a spring coat the other day and as I am built 
somewhat on the lines of a first class battleship it was neces- 
sary that I find out what stores were prepared to fit cir- 
cumferential gents who need large sizes. 

1 called one store after the other on the phone, and one 
after the other a fishy voice would inform me in a tone 
that implied that fat men needed no clothes that they 
didn’t have anything near my size and all gave me the im- 
pression that I was wasting their time asking for such a 
darn fool size. Now I have seen people bigger than I and 
they wore top coats so I knew that somewhere in the 
world was a store where I might lay down my coin of the 
realm and become clothed in a nice coat even as the lilies 
of the field, etc 

I told the operator to keep on calling until someone show- 
ed interest and in a few minutes she called me and on the 
phone was a voice, a real snappy, peppy voice, a voice of 
gold and salesmanship that carried a smile and an invitation 
to shake hands and get acquainted. No, he didn’t have 
my size, but if I would come up and pick out my style he 
would wire the manufacturer and get my size and he would 
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— | This Is The 
Verdict Of 
__|| Thousands 

















HE MILLER LINE of Type- 

writer Ribbons and Carbon 

Papers carries with it the ap- 
proval of thousands of satisfied users. 
Miller Ribbons are wonderful in their 
lasting and renewing qualities. And 
truly no effort is spared to make The 
Miller Line supreme, from the 
thorough testing of the specially 
selected fabrics to the impregnation 
of these fabrics with the very best 
of really fluid ink. 


Miller Carbon Papers are made 
with the same exacting care that is 
exercised in the making of Miller 
Ribbons. The coating is evenly and 
cleanly distributed on tough, strong, 
wear-resisting paper. Cleaner, 
clearer and more legible carbon copies 
are the natural result of using The 
Miller Carbon Papers. 

Make it a point to give your customers the very 


best of ribbon and carbon satisfaction. Sell them 
Miller Ribbons and Carbons. 


Write Today for Samples, Prices, Etc. 


THE MILLER LINE 
IS SUPERFINE 


The Miller-Bryant-Pierce Co. 


General Offices: 


231-241 S. River St. 





Aurora, Il. 


Boston, Mass 
Chicago, Ill. 
Cleveland, Ohio 


Indianapolis, Ind. 
Milwaukee, Wis. 
Minneapg@lis, Minn. 
Denver, Col New Orleans, La. St. Louis, Mo 
Detroit, Mich. New York, N. Y. St. Paul, Minn, 


European Headquarters 46 Avenue de Villas, 
Brussels, Belgium. 
(1845) 


Peoria, Il. 
San Francisco, Cal. 
Springfield, Ill. 
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SIKCO-AR 


This is a Sikes Year 


The reception accorded the new 
“SIKCO” line is just another indica- 
tion of the marvelous strides that 
are being made toward producing 
chairs as they ought to be. 


If you are a Sikes dealer you will 
understand the significance of this 
statement. 


If you are not a Sikes dealer you 
will never invest a minute to better 
advantage than that minute it takes 
to write us for information about 
our product as it is today. 


The growth of the Sikes business is 
the most convincing proof of the 
quality of that product. 


THE SIKES COMPANY 


PHILADELPHIA 


PENNA. 
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personally see that I was fitted, pleased, satisfied and so on 
and soon. Did I goup? I did. Did he sell me? He did. 
Is he a salesman? He is. Am I going to send him everyone 
I know to sell? I am. Salesmanship is a rare and beautiful 
thing and that’s no fable. 














FRIENDS.” 
Advertising 


“WE ARE ADVERTISED BY OUR LOVING 
One of the Qartoons in theProgram -of an 
Gambol, ‘“‘The Black Sheep,’’ Both Played on Features Ad- 
vertised by The Shaw-Walker Company. [Cut Shown by 
Courtesy of The Sky-Scraper. 








The Bridge Builder. 

An old man going along a highway 
Came at evening cold and gray 
To a chasm vast and deep and wide. 
The old man crossed in the twilight dim; 
The swollen stream had no fear for him. 
But he turned when safe on the other side 
And built a bridge to span the tide. 
“Old Man,” said a fair pilgrim near, 
“You are wasting your time with building her« 
You never again will pass this way; 
Your journey will end with the coming day. 
You have crossed the chasm deep and wide; 
Why build you this bridge at eventide?” 
The builder lifted his old gray head; 
“Good friend, on the path I have come,” he 
“There followed after me today 
A youth whose feet must pass this way. 
This chasm that has been as naught to me 
To that fair-haired youth may a pitfall be, 
He too must cross in the twilight dim, 
Good friend, I am building this bridge for him.” 

—From a “Trade Tract” issued by the J. C. Blair Com- 
pany, Huntington, Penna. 


Rather Hard on Him. 

Would-Be Author—“The typewriter is too prosaic an 
instrument for me. My instrument must be attuned to my 
mood. When I feel fierce and aggressive I write with a 
steel pen; when I describe beauty, riches and power I write 
with a gold one.” 

His Girl Friend—‘I suppose, then, you use the quill of 
a goose for your personal letters.”—London Answers 


The Helpful Recruit. 


said; 


“You told me to file these letters, sir,” said the new 
yeoman. 
“Yes,” returned the officer. 


“Well, I was just thinkin’ that it’d be easier to trim ‘em 
with a pair of scissors.”—Mississippi Bulletin 
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Master- Grade All Makes, Languages 
Remanufactured and Keyboards 


TYPEWRITERS 


Wholesale Master-Grade typewriters, remanufactured in 
the true sense of the word are a constant source of gratification 
to the dealer. That gratification is born of inherent quality 
and matured by expert workmanship and merchandising policies 
consistent with good business ethics. Men who know say 


Master-Grade. 


Then the matter of Select Roughs. Our source of supply, 
constant, regular and above the average in standard, no 
missing parts, is one that has proven of uwvestimable value to 
our customers. Our stocks are always complete enabling us 
to render prompt and satisfactory service——E xport. 


WHOLESALE TYPEWRITER CO,., Inc. 


Largest Wholesale Distributors 


326-330 Broadway, CABLE: “SALETYPE” New York City, U. S. A. 











he largest selling 
wality pencil in 
the world’ 





17 black degrees 
3 copying SELL VENUS PENCILS—Because the Pencil superiority built 
into VENUS Pencils at the start—the smooth non-crumbling 
leads and absolutely uniform grading, is consistently main- 
Look over your tained in each and every pencil bearing the VENUS name. 
stock and send 


io anteiies American Lead Pencil Co., 220 Fifth Avenue, New York 
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WHICH? 


Which binder would you choose? This one 
that has seen 33 years of hard service or the 
lower one that lasted only four months? Both 
looked just the same when they were NEW—but 
look at them now— 























The Barrett Binder shown was made in 


July, 1889, and has been in constant daily 
use ever since. Except for being frayed at the 
edges it is as solid and useful today as it ever was. 
The other Binder was purchased in November, 
1921. It is often difficult to convince a buyer that 
this difference exists, he doesn’t realize that the real 
merit in a binder is not always the part that shows. 


Barrett goods have that inbuilt stability 


that comes only from knowing how. It 

x means many years of sturdy 
service. All the details of 
construction and workman- 
ship are small in themselves, 
but in the aggregate they 
produce quality. 


The Barrett 
Bindery Company 


Made by 1328 W. Monroe St. 


Someone Else 
Il. 
in 1921 Chicago, 




























AN-DEE Waste 
Baskets—yes, and the 
entire line as well —are 
well within the circle of quick selling, 
profitable, staple merchandise. They 
unfailingly please the purchaser in 
the service they render—a satisfac- 
tion which at this day and age is 
your most cherished asset for on it 
you build your future. § If you are 
not carrying DAN- 'S)| 
DEE products, one or 
all, ask for prices and IS 
discounts. It will pay Vf 


Waste Baskets 


Round and square styles; 
plain and decorated. 


Letter Trays— 


Open and cabinet styles; 
choice finishes. 





Ticker Baskets 


Five sizes; seven finishes 


Towel Baskets 


Five sizes; five finishes 


Book Racks— 


Plain and decorated; 
choice finishes 


Cash Boxes— 


Three sizes; three 
jinishes. 


Security Boxes 


Seven sizes; statuar) 
bronze finish. 








Strong Boxes 


Regular and special; 
choice finishes. 


—"  - 


ERIE ART METAL CO. 
Erie, Pa. 
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New Officers for Eagle Pencil Co. ° f h 
At a recent meeting of the Board of Trustees of the hink O Tt e many 


Eagle Pencil Company, 703 East Thirteenth street, New 
York, the following officers were elected: Philip Berolz 
heimer, president; Edwin M. Berolzheimer, vice-president 
Alfred C. Berolzheimer, treasurer, and Henry Berolzheim 
er, secretary. 

There wil! be no change in the policy of the company 





PHILIP BEROLZHEIMER 


which, under the guidance of the late Emil Berolzheime: 
president for thirty-seven years, was established on a hig] 
plane of stability and service to customers. 


will endeavor at all times to maintain and advance the pro 
gressive policies he inaugurated. 


Alwar Desk Company, Inc., Opens Sales Room a 
Newark. 

The Alwar Desk Company, Incorporated, engineers anc 

dealers in office furniture, etc., announce that since the open 


ing of their branch in Newark, New Jersey, they have made 


such long strides in taking care of the Newark, New Jer 
sey, business that they have discontinued their offices anc 
have opened a large sales room at 20 William street, New 
ark. The company 
headed by Warren K. Rishel, with Alvin C. Rishel as sec 
retary and treasurer, and Grenville M. Rose as manager. 
Paper. 
“October, or late 
industry back in the normal position which it can be ex 
pected to maintain through the next winter and spring, the 
trade press believes. Although production is now equal t 
normal consumption, business retarded because of the 
amount of over-capacity in the paper industry. For the 
next few years this will, no doubt, be the chief source o 
difficulty. It is believed, however, that if new machines are 
not added to the already over-equipped industry that the 
line of normal growth of consumption will steadily advance 
to meet the country’s capacity. 
“According to figures prepared by the 


is 


any months of 1921 They are lower, however, in propor 
tion to production than was the case in 1914. the 
war exports have fallen off rapidly. In the case of news 
print, wrapping and book, three of the most importan 


Since 


carries the Rishel line of desks and is 


Department of 
Commerce, exports were higher during March than during 


- letters that go out daily 

from your house. 
W hat a chance to em- 
phasize your position 
in the business world 
by using stationery 
that bears the un- 
mistakable stamp of 
quality! 


1 


His successors 


t 


1 


are quality papers 
—and look the part. 


September, will probably see the paper 


) 
f 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York 


t 


grades, the export percentage increased from 2.1% in 1914 

ra eS 0190 ) > : Q? 367 Z : Q? J . 
to 7.5% in 1919, but dropped in 1920 to 3.6%, and in 1921 Pittsfield, Mass. 
went below the 1914 figure, dropping to 1.9%. Che In 


dustrial Digest’s Review of Industry. 





—— BRANCHES: 
Money Machine Company to. Be Reorganized. BOSTON, MASS. PHILADELPHIA, PA. 
Steps were taken recently in Reading, Pa., to reorganize 633 Washington St 1024 Filbert St 
the Intetnational Money Machine Company, which oper ge ’ - pea : 
ated a large plant at Reading until last year. The property CHICAGO, ILL. SAN FRANCISCO, CA 
will be sold by the receiver and the factory is expected 363-371 West Erie St. 770 Mission St. 


to resume operations through the new company. 


Catalogues Wanted. 


The Nassau P 173 Greenwich street, New York, d 


ress, 


sire to receive catalogues from manufacturers of comme 
cial stationery. 


f- 


TORONTO, CANADA 


STATIONS: 
SEATTLE 
LOS ANGELES 


ICE 
MINNEAPOLIS 
KANSAS CITY 


ATLANTA 


DENVER 
DALLAS 








160 OFFICE APPLIANCES August, 1922. 


Frederick R. Gibbs Joins Hoge Company Sales 
Force. 

Frederick R. Gibbs, a son of Fletcher B. Gibbs, general 

manager of the National Association of Stationers and 

Manufacturers at Chicago, recently joined the New York 


City sales force of the Hoge Manufacturing Company. 
Young Mr. Gibbs was formerly connected with a greeting 
card house in Chicago and is an alert and successful sales- 
man. 


J. E. Anspacher, salesman for the Hoge Manufacturing 
Company in the Kansas and Missouri territory, has been 
on the sick list for about a month following a major opera- 
tion performed recently at the Post Graduate Hospital, 
New York City. It is said that he is now recovering nicely 
and expects to greet his friends in the two states mentioned 
by the middle of August. 


NEW yorK.NY USA 
i | 


AZ 


Business Advancing in Pennsylvania. 


From the Penn Art Steel Works of Erie, Pennsylvania, 
manufacturers of the “Diamond” line of steel office spe- 
cialties comes the cheering word “business is good.” “Our 
growth has been such that it has necessitated expansion,” 


for Every Need’ 
now under 


i i says Mr. Isaacs, president. “Construction is 
Columbia Ribbons and Carbons way for a new plant, 60 by 230, which we plan to occupy 
Prove It by Performance! about September Ist.” 


“This will give us ample room,” continued Mr. Isaacs, 
“to add to our line as we deem necessary.” 


AUER 


' 
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Mr. and Mrs. Aigner Touring Europe. 


Office Appliances recently received a postcard from Mr. 
and Mrs. G. J. Aigner of G. J. Aigner & Company, 521 
523 West Monroe street, Chicago, who are making a trip 
to European resorts. The postcard shows the somewhat 
hair-raising method of traveling in some parts of the Alps. 
The particular picture referred to shows the cars travel- 
ing up and down on cables from the summit to the base 
of the Wetterhorn over the Grindelwald glacier. 


SaTISFACTORY Merchandise Per- 
formance is your strongest asset 
for repeat business....and in this 
regard you will find Columbia D. 
H. & D. Typewriter Ribbons and 
Carbon Papers to be the line that 
‘“auses you no after regrets! 


ttl 
=. 


PVA 


With a kind for every purpose 
you will experience no difficulty in 
selecting a Columbia brand that 
measures up to the “specific re- 
quirements of the order.’’....Each 
brand is named, its commercial 
purpose clearly defined — and 
Columbia guarantees that it will 
prove by performance. 


COAT SATIS 
WY, 


New Typewriter Exchange at Trinidad, Colo. 


H. M. Williams and W. C. Petrie have organized the 
Trinidad Typewriter Exchange and have commenced busi- 
ness at 427 North Commercial street, Trinidad, Colorado. 
The Exchange handles rebuilt and second-hand typewrit- 
ers of all makes and has just been appointed agent for the 
L. C. Smith & Brothers Typewriter Company and the Dal- 
ton Adding Machine Company. 


—_ 
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Moore Pen Company Takes Larger Headquarters. 


The Moore Pen Company of Boston, Mass., has en- 
larged its executive offices. The entire second floor of 
their building at 110-114 Federal street will hereafter be 
occupied by the sales, accounting, advertising and admin- 
istrative departments. This affords them large and roomy 
quarters. The remodeling of their building has enabled 
the company to install a new and speedy electric elevator 
service, quicker communication between offices and depart- 
ments and greater efficiency in every branch of the busi- 
ness. 

George W. Hyde has been added to the sales force of 
the company to cover the eastern sections of New York. 
He has had fifteen years experience in selling fountain pens 
to the trade. 

The store staff of the Moore Pen Company has received 
a new addition in the person of Miss Margaret E. Dawson, 
who has had several years’ experience in charge of fountain 
pen departments. 


nA 
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Furthermore Columbia prices are 
fully competitive — nener higher! 





It will pay you to investigate. 


Na 
Ly 


Columbia Ribbon & Carbon Mfg. Co 


DIXON - HOLMES - DIXON 


69-71 WOOSTER STREET 
NEW YORK, N. Y. 


Branches Throughout United States and Abroad = 
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for Conti, Ohio Typewriter Man in New Quarters. 
nental Hale Crosby of Warren, Ohio, rebuilt typewriter dealer 

EUR OPE and agent for Royal and Corona machines, has moved from 
the old location where he has been for twenty-three years, 

to 6 and 9 Franklin building, Corner Park avenue and Mar- 


nee obtain. , ket street. Coincident with this move, Mr. Crosby has 
in ; 48 branch j formed a partnership under the firm name of “Crosby- 
Mook Typewriter Exchange”, with Miss Gertrude Mook in 
charge of the Ad-Letter Service Department. Miss Mook 
has been connected with Mr. Crosby’s bitisiness for the 

last year. 
The business has been steadily expandin~ and develop- 


ing to such an extent that it became imperative to secure 
additional office space. The service to the customers grad- 
ually increased to include other office machines besides type- 
writers and office supplies. 

In the new location the company will maintain a first- 
class repair department and will make use of the best 
equipment obtainable for multigraphing, mimeographing, 
public stenography and general advertising letter service 


49, Via Paolo Frisj 
Milano, 19 
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AN ADVANTAGE IN BUYING “falcon” Products 
from FALCONER 


Lies in the fact that it is possible to select an assortment of various items 
and obtain an economical freight shipment without overstocking. 


Write For Complete Information 


Striped Wood Clip Boards 
Striped Wood Arch Boards 
Flexible Steel Rulers 
Flexible Wood Rulers 
School and Office Rulers 
Desk Files and Letter Trays 
Card Index Boxes 

Falcon Arches and Clips 
Yardsticks and Meter Sticks 


Pencil Boxes 








COMPLETE CATALOG a 


AMERICAN MANUFACTURING CONCERN 


Established 1807 


FALCONER (near Jamestown), NEW YORK 


NEW YORK OFFICE agHicaco OFFICE 
Fifth Avenue Building x 
200 Fifth Avenue 115 S. Dearborn Street 











Gyt 


“Ghey Express Success” 





NO. A-63 


Desk to our Adam Suite. Write for catalog and see our line complete, 241 
pieces to select from. Unexcelled quality, beautiful finish in every desk and 
table produced. 


Agencies ina few cities are available for desirable connections. Let us hear 
from you. 


CUTLER DESK CO. 


Established 1824 20-62 Churchill Street BUFFALO, N. Y. 
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Hurray 
Okay ! 


The Best ‘ 
Pencil 


for Checking’ 


There’s nothing irritates one more, 







And gets one’s ‘“‘nanny’’— makes 
one sore 


And makes one wildly scratch one’s 
head 


Than an imperfect checking lead. 
So what’s the use of a delay? 
Avoid your worries! Use OKAY. 





635—-OKAY BLUE 
636—OKAY RED 
640—OKAY RED and BLUE 


EBERHARD FABER 


“The Oldest Pencil Factory in America” <> 
NEW YORK 




















Bectern Steel Waste 

epresentative: Baskets 

Miss E. N. Davis H = 
ampers, 


219 S. 
Dearborn St. 
Chicago 






Letter Trays, 
Strong Boxes, 


Security 
Boxes, 


etc. 


True 







, to its name 
the Diamond Line 
of Office Specialties 


has stood the acid test of 







/ 






time—revealing intrinsic worth, 









<i? pieceag caches rsa at Perfora ted 
seasoned buyer. emé o . 
Large Round Round Basket 
Basket s * Small ized, round bs 
hotel or hoo Two amon ine Thirtee : , : 
hotel or school. Two \ } 
sizes ." 
% has grown naturally and spontane- : 
ously. Dealers everywhere are Security 
writing in for descriptive fold- 
Lett ers and price lists—let us Boxes 
Ty er . send them to you. ps ls jhe: 
rays \ feature 
Solid, single unit lette \ Penn Art Steel 
trays. Ten finishes \ Works 






\ Erie, Pa. 

‘ Half-way be- 
tween 

Chicago & 
w 


\ York 


\ 
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Store Holds Popular Rose Show. 

On June 30 and July 1 the Lowman & Hanford Com 
pany, one of Seattle’s leading stationery, printing and of- 
ce equipment firms, held its second annual rose show in 
the stationery department of the store. The show was held 
under the direction of the Misses Ethel Allen and H. Wes- 
termark, Mrs. E. Hartman, E. Moline and J. Scott, promi 
nent members of the Lowman & Hanford Club. Exhibi- 
tors were confined exclusively to employes of the firm, and 





PORTION OF THE LOWMAN & HANFORD STORE DURING 
THE SECOND ANNUAL ROSE SHOW 

the judges were representatives of the Seattle Rose So- 

ciety. 

Gorge E. Miller, president of the company, carried off 
the sweepstakes and two second prizes. Other prize win- 
ners were Mrs. Robert Chalmers, Miss Ruth Wallenberg, 
F. A. Ahlers, W. D. Wilson, W. F. Rosswog, Miss Ethel 
Allen, J. A. Merriam, Joel Erickson, M. Sweeney, E. Mo 
line, F. L. Hawley and Miss Ethel Carter. 

All flowers entered were grown by the contestants them- 
selves, and as a tribute to the excellence of the exhibit, 
hundreds of visitors thronged the store during the two 
days of the show 


Minneapolis Office Appliance Association Adjourns 
for Summer. 

There was to have been a regular meeting of the Min 
neapolis Office Appliance Association on July 10, bet it 
was called off and no further regular meetings will be 
held until the second Monday in September. This action 
was taken by the executive and program committees, be- 
cause so many members are away on vacations during the 
summer months. We quote two paragraphs of a letter 
written by F. A. Hagen, secretary-treasurer of the asso 
ciation, to members of the organization 

“There is no question but what the majority of office 
appliance men of Minneapolis are heartily in favor of an 
organization of this kind and as we now have quite a 
substantial membership we feel that along about the first 
part of September everybody will be through with their 
vacations and ready to put their shoulders to the wheel 
and make this organization a success. There are a num- 
ber of similar organizations in the eastern and southern 
states and the writer has noted with considerable interest 
some articles relating to their activities which have been 
published in the Office Appliances magazine. The writer 
has also communicated with the officers of these organiza- 
tions to get a line on their doings and will no doubt have 
something of interest to report at our first Fall meeting. 

“In the meantime between now and September 11th 
those of you who are on the membership committee should 
make an effort to line up all the eligible prospects possible. 
The program committee should bear the next meeting date 
in mind and have something prepared, and the attendance 
committee should not fail to take the necessary action just 
prior to our next meeting so that we may put across the 
noon meeting of September 11th with a bang.” 

To Resume Meetings in Fall. 

E. F. Agnew, secretary and treasurer of the Stationers’ 
Club of Indianapolis, states that the club is not holding any 
meetings during the summer, but will resume regular ses- 
sions in the fall 


—- 
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[mperial 


The Medium Priced Line of High Quality 


METAL TIP 
GUIDES 


Here is the new improved heavy 
nickeled metal tip you have been look- 


ing for. 


Furnished in Red or Gray Press- 
board with 1, 11, 2 and 3” tips. 


All Standard Sizes. 





They are better and cheaper and 


cost no more than ordinary guides. 


Write For Free 
Samples Today. 


Have you new price list No. 29? 


Imperial Methods Co. 


Forest Park ILLINOIS 
Chicago Suburb 
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CARBON 
PAPER 
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~ 
Guarantee 


Secure! 


Because every sale of 
Old Town and Crow- Jory MBBONE CaS 
foot typewriter ribbons Ay try 
or carbon papers are xD - > 
guaranteed—a _ written SUA 
guarantee on the box 
—merchants experience 
a feeling of security 
that results in down- 
right enthusiasm. 


Dealers, Wholesalers and 


The wearing quality of Old Town 
Jobbers and Crowfoot ribbons and carbons, 

coupled with the good impressions 
given result in a high quality of work at low cost 
and because this has been proven to their satisfac- 
tion, these brands have been adopted as standards 
by some of the largest users throughout the world. 
Made in all sizes and colors for pen, pencil or 
typewriter, and backed by a real service to the 
dealer, Old Town and Crowfoot ribbons and carbons 
are true trade winners. Ask us for details. 


Old Town Ribbon and Carbon Co., Inc. 


245-247-249 Centre St., New York City, U. S. A. 














ASafe and Sound Bank Specialty 


THE BANDLESS CURRENCY MAILING BOX 


A PERFECT MAILER of strong, heavy, durable manilla paper 
of exceptional strength throughout. Ends and sides do not break 
in bending up over the currency and will stand the roughest kind 
of handling in the mails. 


The outside wrapper is genuine rope manilla as near cloth as paper 
can be made. It folds over each lap or fold at the ends to make 
a perfect, tight seal and attaches to the back of the box. It 
simply can not tear or pull away without destroying the entire 
box. No more danger of torn and tattered boxes on delivery. 

size contracts one half inch. In packing, squeeze the inner 
box tightly over the currency, moisten the gum on the outer 
=e and seal, bringing the end flaps over and sealing tightly 
to the back of the box. You then have a perfect fit and a perfect 
tight seal. On account of its lightness, from 2 to 4 cents in postage 
is saved on each box mailed. 


Dependable bank stationers should have sample of this new line. 
No obligations to learn all about it now. 


The Smead Manufacturing Co. (Dept. ¢) Hastings, Minn. 


Makers of High Grade Bank Filing and Mailing Containers 
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Business Show to Be Held at Pittsburgh. 


September 18-23 inclusive is the time of the Pittsburgh 
business show to be held in Motor Square Garden, where 
Pittsburgh’s annual automobile and pure food shows are 
held. This is said to be the largest floor space in western 
Pennsylvania. The show is managed by S. M. Lindsay, 
former manager for the Bircher Company at Pittsburgh. 
Associated with him in the Progressive Business Shows 
Company are L. H. Harper, treasurer, a prominent finan- 
cial man of Pittsburgh, and H. W. Hogeland, a well- 
known advertising man. 

On the first floor of Motor Square Garden there are 
42,000 square feet of space available and, if necessary, the 
basement can be utilized, giving in addition about half the 
area of the first floor. Large spaces and roomy aisles have 
been provided for in the floor plan of the show. It is 
expected that this will be a yearly exposition. Tuesday 
and Thursday have been designated as executives’ day; 
Monday will be devoted to commercial students; Friday to 
bankers, and Saturday to out-of-town visitors. Fifty cents 
admission will be charged, but exhibitors will be provided 
with tickets for distribution among customers and pros- 
pects. Executives’ tickets will be sent out to a selected list. 

This will be the first business show on a large scale ever 
held in Pittsburgh. The office of the show is 241 Union 
Arcade, Pittsburgh, Penn., S. M. Lindsay, manager 





Furniture Fashion Show in St. Louis. 

August 7 to 12 inclusive is the week during which the 
St. Louis Furniture Board of Trade will hold a Furniture 
Fashion Show where St. Louis-made goods will be ex- 
hibited. A number of interesting “trade periods specials” 
will be featured, and dealers will be able to obtain many 
ideas and suggestions. Spice will be added to the show 
by the rendition of vocal and instrumental music, vaude- 
ville sketches, etc. 

On Thursday evening, August 10, the retail dealers will 
be the guests of the manufacturers on a steamboat trip 
down the Mississippi river. 

During the show opportunities will be given everyone 
to visit the many attractions which St. Louis offers, such 
as Forest Park, the Municipal Zoo, Shaw’s Gardens, etc. 

H. S. Tuttle, secretary of the Furniture Board of Trade, 
511 Locust street, is prepared to make hotel reservations 
for intending visitors on request. 

The Conrades Manufacturing Company, 1942 North Sec- 
ond street, St. Louis, extends to visiting members of the 
trade a cordial invitation to make use of their offices dur- 
ing the show. Every facility will be provided for the com- 
fort and well-being of guests. The company will exhibit a 
selection of its products in the Monogram building, 1718 
Washington avenue. 


Business Show to be Held in Los Angeles in March. 


The Business Exposition Company of San Francisco, 
Waldo T. Tupper, president and general manager, an- 
nounces that a second Los Angles business show will be 
held in that city next March. This announcement is made 
well in advance of the coming exposition in order that 
exhibitors may give sufficient consideration to the lines 
which they expect to show. It is believed that Los An- 
geles offers an unique opportunity for the exhibition of 
office devices. It is the center of a large, prosperous and 
populous district. Furthermore, it is a growing city where 
progressive enterprise is the order of the day. A number 
of innovations, some of which were tentatively tried out at 
the San Francisco show, are being perfected for the Los 
Angeles event. Plans are being made for an unusually 
pleasing booth and decorative layout. 


Police Experiment With Electrical Typewriters. 


The police of Philadelphia recently experimented with 
electrical long distance typewriters which it is proposed 
to install in all the police stations in the city. Chief James 
F. McLaughlin of the Electrical Bureau directed the ex- 
periment in the office of Director Cortelyou of the public 
safety department. 


Advertising Revenue for French Post Offices. 

In an effort to increase revenue, the French post office 
has sold a concession to a firm which furnishes blotters for 
the post office lobbies bearing advertisements. Advertising 
space in the lobbies is sold in frames. 
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Add to the sanitary feature, the smooth, indestructible writing 
surface, the protection afforded the desk top, this outstanding 
convenience: Memos, tabulations, charts, etc. which should be 
always in sight to insure against neglect, are safe from drafts 
caused by open windows and electric fans, yet they are instantly 
available. 

Think of the important details you, yourself, entrust to writ- 
ten notes and of the time it would take to replace lists and 
formulae you use continually through the day’s work, and how 
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GLASS DESK PADS 


HAVE AN ADDED ADVANTAGE AT THIS SEASON 


RAVENSWOOD OFFICE SPECIALTIES CO., 1800-02 Newport Ave., CHICAGO 


MOST STATIONERS SELL THEM 
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Ravenswood 


easy it is for a piece of paper left on the desk to blow away and 
its subject matter to be forgotten. 


In the manufacture of RAVENSWOOD and ROSCO Glass 
Desk Pads, the highest grade of plate glass. free from flaws and 
carefully ground to fit, is used. The pads open for insertion or 
removal of memos as easily as a book. While these pads are in 
general use in business offices throughout the U. S., there is a 
splendid demand and the stationer who does not handle them is 
overlooking some good business. We shall be glad to send full 


particulars. 
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“All of the BIG things of today were the little ones of yesterday” 


CROCKER 


CHAIRS 


A chair for every purpose 


Shown permanenily at 


Furniture Exchange Building 
Grand Rapids 


1414 South Wabash Avenue 


Chicago 


San Francisco Furniture Exchange 


San Francisco 


601 First Avenue, N. E. 


Minneapolis 





Crocker Chair Company 
Sheboygan, Wisconsin 


BRANCHES: CHICAGO NEW YORK MINNEAPOLIS OAKLAND 





No. 6637-6CE 
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Your Safe Prospect Wants 
soa] Meilink Protection 


Safe buyers today are demanding more protection 
than is furnished by many once popular lines of 
cabinet type safes. But they do not want the 
unwieldy weight of old-line construction. 


Meilink Steel Safes embody exclusive patented 
structural features which give the strength of the 
old and the convenience of the new. Disastrous 
fires and attempted burglaries have repeatedly 
proven the large measure of protection covered 
by the Meilink trademark. We make all models, 
fitted for all purposes. Burglar-proof chests and 
inner doors when specified. Every safe bears 
the Underwriter’s Label. 


Get into line to really sell safes. 


Write for Our Proposition 
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TOLEDO, OHIO, U.S. A. 
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Every office needs the Furnas Line 


After you sell an installation of desks, chairs, or filing cabinets, show your customer th 
Furnas catalog. He will be interested in most of the numbers and you will add consi 

erable to the sale. Furnas is a convenient line for the dealer. From the many items you 
can order a considerable shipment and yet have only a small quantity of each. Combined 
with the good demand, this makes frequent turnover. 

There are several grades to match the other furniture you handle. Nowhere else can you 
find so complete a line. We'll be glad to send you full particulars. 


FURNAS OFFICE FURNITURE CO. 


IN DIANAPOLIS 





Waste Baskets 
Wardrobes 
Umbrella Stands 
Costumers 
Telephone Tables 
Typewriter Stands 
Stationery Supply 
Cabinets 
Furnas Accounting 
Machine Desks 
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Manufacturers’ Typewriter Clearing House En- 
larges Space. 

Che two or se ations here presented show the premises 
of the Manufacturers’ Typewriter Clearing House, 193 
North Dearborn street, Chicago, which were recently en- 
larged to include practically double the space previously oc 


‘upied. The window display space on Dearborn street has 
oh considerably enlarged also, giving the concern com 
modious and elegant show windows both on Dearborn and 
Lake streets. The interior of the retail offices presents a 














WINDOWS OF THE MANUFACTURERS’ TYPEWR +t. R 
CLEARING HOUSE AT LAKE AND DEARBORN STREETS 


particularly imposing display of rebuilt machines of all 
makes and the hag hy are at all times attractively ar- 
ranged. The large sign in the left-hand corner of the ex- 
terior picture announces the purchase of a quantity of well 
known makes of typewriters from the Great Lakes Naval 
Training Station, offering them for resale at attractive 
prices. 


INTERIOR OF MAIN OFFICE AND SALESROOM, MANU- 
FACTURERS’ TYPEWRITER CLEARING HOUSE 


The Manufacturers’ Typewriter Clearing House has re- 
cently added a dictating machine department. Ray Wil- 
liams, who formerly handled dictaphones at 30 North Dear- 
born street, is now with the Typewriter Clearing House, 
where he has taken charge of its dictating machine and 
duplicating machine department. This department de- 
votes itself to rebuilt machines-of this type. The company 
has also added several lines of check protectors and rebuilt 
adding machines 

A Dove of a Girl. 

“Has your typewriter a billing attachment?” 

“No, but she has a cooing attachment.”—Boston Tran 
script 
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ARE YOU? 





Are you interested in 
trade doings in Great 
Britain? 


If so, there is only 
one way of keeping 
abreast of the times 
and that is by the 
regular monthly re- 
ceipt and perusal of 


“THE BRITISH STATIONER” 


Adopted as Official Organ of the Stationers’ 
Association of the United Kingdom 


Our editorial pages are 
unique for news, instruc- 
tion, originality and general 
interest. The following are 
among the many popular 
features: 


The Art of Window Dressing 
(illustrated) 


The Art of Advertising 
(illustrated) 


Bookkeeping for Stationers 
(illustrated) 


How to Sell System Goods 
The Complete Stationer 


Trade Topics Talked About 
Etc., Etc. 
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Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00. 


One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 


Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 


Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 

Over 50,000 in daily use. 


DEALERS AND OFFICE SPECIALTY SALESMEN: 


We have an interesting proposition to make you 
if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 
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T keeps an accurate copy of every memorandum 
you write and keeps the copy before you. Instead 
of using a scratch pad, a scrap of paper or the back 
of an old letter to write important memoranda, 


we  MEMO-CHEK 


You simply can’t forget important memoranda 
when you have this wonderful little time-and-worry 
saver. Every notation, every tickler, and follow-up 
is kept on file right in front of you. You can close 
your day’s work by checking off the carbon copy 
of every memo you have written. Remember, you 
have a continuous writing surface and accurate copy 
of every memo or notation. Convenient? We'll say 
it is. Besides, it saves your memory and cuts out 
all guesswork. Price $5.50. 

Agents and Dealers are Making Big Money. 
Write for Our Proposition. 


BLISS COMPANY, Inc. 19 Park Place, New York 
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Bratton Changes Corporate Title. 

More appropriately to express the purpose of his organ- 
ization of correspondence engineers whose business it is 
to help clients obtain maximum efficiency, convenience and 
economy in handling maii, A. A. Bratton, president of the 
Dictating Machine Company of Columbus, Ohio, has caused 
the name of the corporation to be changed from the Dic- 
tating Machine Company to The Better Letters Company, 
A. A. Bratton remaining president of the concern. In 
fact, the change in name involves no change in the per- 
sonnel of the organization. The Better Letters Company 
has offices at 131 East Broad street, Columbus, Ohio; No. 
6 Light street, Baltimore, Maryland, and No. 7 North Jef- 
ferson street, Dayton, Ohio. 

Mr. Bratton became agent for the Ediphone about 1909 
and immediately started to present the doctrine of better 
letters to the business men of his district. Through the 
years intervening he has made practical application of his 
ideas, elaborating his first plans until now his service is 
broad, comprehensive and efficient. He still distributes the 
Ediphone and it is said he is the largest individual distribu- 
tor of this machine in the country. His territory covers 
Ohio, Maryland, West Virginia, Kentucky and Indiana. 

The doctrine of better letters is, he holds, of advan- 
tage to the entire business community, upon the pros- 
perity of each individual of which community the pros- 
perity of all depends. Mr. Bratton is alert to advance what- 
ever is for the welfare of business men throughout the 
territory in which he labors and the growth of his business 
has proved the soundness of his policy. 


Ink Shipped by Water from Boston to Chicago. 


The steamship “Brandon” sailed from the Army Base, 
Boston Harbor, on Friday, July 7, with a general cargo of 
fuel, foodstuffs and a large consignment of inks, mucilage, 
paste, etc. This is the first sailing on what is hoped to be 
a permanent route from Boston, up the Coast, down through 
the St. Lawrence and the Canal and into the Great Lakes. 

The part of the cargo containing ink is made up of all 
the usual items that go to make a complete stationer’s stock 
and is shipped as a part of the requirements of the Chicago 
house of The Carter’s Ink Company. The weight in 
pounds of the amount of inks, adhesives, etc., sent would 
total more than that carried in five full freight carloads or 
between sixty and seventy tons. If all this assortment of 
Carter Ink products were reduced to 2-oz. bottles, which is 
the small size usually found on the desk in the office or at 
home, it would make the neat little total of 255,240 bottles, 
enough for each man and woman in the state of Delaware 
with enough left over to supply a bottle each to every 
inhabitant of Newport, R. I 


Dallas Business Systems Club Active. 


The Business Systems Club of Dallas, Tex., is constant- 
ly at work to advance modern office ideas in Dallas and 
the surrounding territory. They carry a standing adver- 
tisement or series of announcements covering a whole 
page of “Dallas,” the official publication of the Chamber 
of Commerce of that city, listing the members of the club 
and presenting advertising cards of various office ma- 
chines, etc. 

The club has recently received authority from the of- 
ficials of the Texas State Fair to prepare and place at the 
fair a model business office, equipped with every up-to-date 
appliance for the expedition of office work. 

Word comes from R. H. Austin, president of the club, 
to the effect that E. C. Kusterer, of the United Autographic 
Register Company’s Dallas office, has succeeded C. B. Van 
Hecke, formerly of the A. B. Dick Company, as secretary 
and treasurer of the club. Mr. Van Hecke has moved to 
New Orleans to take charge of the Rand Company’s of- 
fice there. 


Business Prospects Bright. 


H. E. Waldron, general sales manager of the W. A. 
Sheaffer Pen Company, cited an instance which indicates 
a decided upward trend in retailing. While on a recent 
trip he sold to a drug house in New York City an initial 
order of fountain pens and pencils totaling $23,100. These 
will be sold in the several stores of the druggist. The 
buyer said that the gain in business over a year ago was 
such that he had no hesitancy in placing the order for a 
generous stock. The experience of the pen manufacturer 
parallels this expression. July sales for the first three 
weeks were fifty per cent better than the same period in 
1921. This favorable showing is attributed largely to the 
“Lifetime” pen and the “Propel-Repel’”’ pencil. 
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Bentley & Gerwig desk No. B-290. One o 
the attractive members of the new ‘Z” grade. 





Bentley & Gerwig designs 
are made fo sell 
and they do 


BENTLEY & GERWIG FURNITURE COMPANY 


PARKERSBURG, W. VIRGINIA 


















RUBBER STAMP ACCESSORIES 


Our line is too extensive to itemize or illustrate in this space, so we request 
all dealers who have not received our general descriptive catalogue, to send 
SUP EA/OR 
ar for one at once. 
Our position as distributors for many factories enables us to sell at factory 
prices and our large stock permits of prompt deliveries. 
Address all correspondence to the distributor in your district. 


East of Cleveland and New Orleans Cleveland, New Orleans and West 
R. A. Stewart & Co. The Superior Type Company 
80 Duane Street 3940 Ravenswood Avenue 


NEW YORK, N. Y. CHICAGO, ILL. 
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moved Clert- Type Byron 


Every office, everywhere, is a Byron prospect. If busi- 
ness is “off” with you, it may be your own fault—don’t blame 
_ conditions altogether, for right now other dealers are having good 
ea business on the Byron. 





In actual 





Every time you make a sale you have put another Byron 
salesman in the field. Our business to date has been built 
almost entirely around repeat orders and orders sent in upon the 
recommendations of users. 


Write today for literature and our proposition to dealers. 
It involves very small investment and offers quick turnovers at 
a good profit. Remember the 30 exclusive, patented features are 
found only on the Byron. 








Big Guaranteed 
Selling to save time. labor, stationery, 


floor space, to reduce costs and 


F eatures increase office efficiency. 


One second and it’s open 





Right now is the time to sell equipment. 


D ealers: Each day lost means sales lost—do it NOW. 


Byron Typewriter Cabinet Co. 


INCORPORATED 


LOUISVILLE, KY., U.S.A. 




















IMPRESSIONS 


BRITAIN’S BIGGEST LITTLE BUSINESS MAGAZINE 


THERE IS NO MAGAZINE IN THE WORLD JUST LIKE “IMPRESSIONS”. IT TREATS 
business as the most important thing in material life and shows in a fascinating manner how easy it 
is to get pleasure and living at the same time. There are no technical articles in ‘‘Impressions”’. 
The great subject of Business is handled in a way which provides inspiration for all, whatever their 
ge or trade or calling. ‘‘Impressions” stands for better business and better living in the 

sense of the term. It is the monthly mentor of our biggest business men, and in its own 
circle, carries an influence more powerful than outsiders can understand. 


IT IS EDITED BY G. E. WHITEHOUSE, WHO, IN A REMARKABLY SHORT TIME, HAS 
earned for himself an international reputation for being the most interesting, yet fearless, writer on 
Business subjects. He writes a large part of the magazine each month; says what he thinks and 
thinks so nearly right that big men believe in him and applaud his views. 


“IMPRESSIONS” IS NOW PRINTED IN A HANDY SIZE OF 7” x 4” WHICH YOU CAN 


carry in your pocket and read it whenever you have the time. You may not agree with every- 
thing “Impressions” prints, but there is a certain fascination which even hard-headed business men 
have found to be irresistible. The subscription price for United States and Canada is One Dollar 
ayear. The best way is to send a Currency Note. If after receiving the first number, you express 
the slightest dissatisfaction, the dollar bill will be returned to you. “‘Impressions” has almost as 
many subscribers in North America and in Canada as in Great Britian, and nobody has yet asked 


for the money back. 


IMPRESSIONS 


19 Beaufort Mansions, Chelsea, London S. W. 3, England 
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Wedding Bells. 

Announcement is made of the marriage of W. C. Kump 
fer and Mathilde Caroline McCormick, on June 28, 1922, at 
the Eighth United Presbyterian church of Chicago. Mrs. 
Kumpfer is a daughter of Mr. and Mrs. Edward McCor- 
mick, 1347 West Garfield boulevard. Mr. Kumpfer is with 
the Chicago office of the Underwood Typewriter Com- 
pany, having been connected with the sales department 
for the last nine years under the direction of Mr. McClel- 
lan, the manager. Mrs. Kumpfer was connected with the 








WALTER C. KUMPFER 
Chicago office of the Underwood Typewriter Company 
about four years, until her marriage. 

Mr. Kumpfer is a member of the Masonic fraternity and 
is prominent in athletic work and in boys’ work. He is 
manager of Sincerity Lodge basket ball team of the Crafts- 
man’s League, champions of the Northern division. He is 
also manager of the Christopher House settlement basket 
ball champions and is active in baseball and in work among 
boy Ss. 

Office Appliances extends its hearty good wishes. 

E. L. Faber Weds. 

The marriage of Miss Julia Taylor, daughter of Mr. and 
Mrs. Duncan W. Taylor, of West Seventh Street, Plain- 
field, to Mr. Eberhard Lothar Faber, son of Mr. and Mrs. 
Lothar W. Faber, of Riverside Drive, New York City, 
took place recently in the Crescent Avenue Presbyterian 
Church, Plainfield, N. J. The Rev. John J. Moment, pas- 
tor, officiated. 

The bride was graduated this year from Smith College 
and Mr. Faber was graduated from Princeton University, 
Class '15. In the fall Mr. and Mrs. Faber will reside in 
New York City. Since leaving college Mr. Faber has 
occupied himself in different departments of the Eberhard 
Faber business. He has already acquired an accurate and 
comprehensive knowledge of the manufacture and distribu- 
tion of pencils and kindred products. 

Office Appliances extends hearty good wishes. 





Miss Gray Again in Minneapolis Carbon and 
Ribbon Field. 


Miss Lulu M. Gray, who resigned some months ago as 
manager of the Minneapolis branch of the Columbia Rib- 
bon and Carbon Manufacturing Company, where she had 
been for four years, and removed to Los Angeles, has re- 
cently returned to Minneapolis, and has opened an office 
at 4613 First avenue South, where she will handle type- 
writer ribbons and carbon papers. She acts as a broker 
and her long experience in the line enables her to select 
goods which will be to the best advantage of her cus- 
tomers. 

It is interesting to note that on June 18 Miss Gray cele 
brated the completion of six years in the ribbon and car 
bon business in Minneapolis. Miss Gray has many friends 
in Minneapolis and Office Appliances extends its hearty 
good wishes for her success 

An Interesting Anniversary. 

George C. Allis, the oldest stationer of Derby, Conn., 
recently celebrated his seventieth anniversary in business. 
His many friends tendered him a dinner on the occasion 
of the anniversary, presenting him with a silver cup 

Mr. Allis is eighty-seven years of age and is one of the 
oldest active stationers in the United States. He says that 
he is about to retire, owing to the fact that his eyesight is 
beginning to fail. 








TO 
An Opportunity for an 


EXPERIENCED 7 
TYPEWRITER 
EXECUTIVE 


We want an expert typewriter 
man experienced in store manage- 
ment to assume complete charge of 
one of our typewriter stores. He 
should be capable of investing a 
moderate sum of money in the busi- 
ness as an earnest of his faith in his 
industry and ability. The com- 
pany has paid dividends regularly 
for many years and in addition to 
their dividends, our store managers 
receive a share in the profits. This 
is a rare opportunity and to the man 
who can qualify, it offers a very 
good return on his investment of 
capital and effort. Address KT-14 
care Office Appliances, 720 Tribune 
Bldg., New York. 
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Roll Carbon —— Roll Carbon 


We are prepared to furnish to the trade CAR- 
BONIZED ROLLS for every purpose, any size. 


UNDERWOOD ROLLS 
ELLIOTT-FISHER ROLLS 
REGISTER ROLLS 
BURROUGHS ROLLS 


Our ROLL CARBON has the same distinctive quality as 
our OIL SOLUBLE PENCIL CARBON PAPERS and 
QUALITY PLUS TYPEWRITER CARBON PAPERS 


Our MULTIGRAPH RIBBONS are acclaimed unequaled. 
American Manifold Products Corp. 


General Offices and Factory: 
2900 Darwin Terrace CHICAGO 
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LOOSE LEAF? 


Even a jack of all trades knows that 
loose leaf systems are necessary to modern 
business—But only experts can outline, 
design and manufacture loose leaf systems 
which, when subjected to the variegated 
demands of present day business, will 
function satisfactorily. 


If your needs, or those of your cus- 
| tomers, are regular and average, The ‘‘PER- 
FECT’’ Line designed according to the 
average specifications will prove satisfactory. 
If your needs are radically distant from the 
commonplace, our facilities and experience 
qualify us as experts in designing and manu- 
facturing loose leaf systems which will meet 
your demands. 








Call or write for a catalog of the 
“Perfect’”’ Line and full information regard- 
ing this special work. 


CHICAGO 
BINDER & FILE CO. 


500 W. 3ist St. CHICAGO, ILL. 


Manufacturers of 
the “PERFECT” line 
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W hen one man in one town testifies 
that ‘the Realite is the most sat- 
isfactory pencil ever sold”, it is a cause 
for gratification. 


But when many men from many towns offer 
similar testimonials, it is a cause for jubilation. 





If you do not sell Realites you are overlooking 
the liveliest proposition in the pencil world. 


Realite—two models 
Without Clip With Clip 


Silvonite (White Metal Tips). ..$ .50 $ .65 
Gold Filled Tips. ..........-. 1.00 1.25 


Each pencil equipped with extra leads and 
full size pencil eraser. 


REALITE PENCIL CO. 


3011 Montrose Ave. CHICAGO, ILL. 

















A Completely Equipped Fountain Pen Repairing 
Department. 

The house of Brooks & Idler at 38 South New York Ave- 
nue, Atlantic City, N. J., is one of the enterprising station- 
ery stores of the east. Among other conveniences which 
pay, the company has installed a most complete fountain 
pen repair department which includes all kinds of special 
tools for repairing the different makes of pens. The com- 
pany does no trade work, however, but works solely for its 
retail customers. There are many specially made tools 








FOUNTAIN PEN AND PROPELLING PENCIL REPAIR 
DEPARTMENT OF BROOKS & IDLER, ATLANTIC CITY, 
N. J. 


and a work table with a top like a roll top desk which locks 
the drawers when closed. There is a Geneva lathe for cut- 
ting down and doing work such as transfering bands, etc. 
Beside the work table is a small cabinet containing parts 
and caps (36 drawers) filled with different necessary parts 
for fountain pens, all suitably labelled so that any part 
may be instantly found. In connection with the mechani- 
cal equipment, there is a polishing motor and a large motor 
to run the lathe, also a Sams blow pipe that operates with 
a Vernon air compressor. The man in charge of the de- 
partment is an expert fountain pen man and has had many 
years of experience in the business. 

The work turned out by this department is first-class 
in every respect. 

The silver cup on the pen showcase was won by Brooks 
& Idler as a second prize in selling Shaw-Walker filing 
cabinets. 

For the information given above and for the photograph 
of the department we are indebted to Dean H. Tucker, the 
company’s store manager. 

New York Golfing Stationers Hold Tournament. 

The Stationers Golf Association of New York held a 
third tournament at the Ridgewood Country Club on 
Wednesday, June 21. Eleven members and one guest 
played. Par 71, Yards 5925. Owing to the heavy rain on 
the morning of the tournament there were no prizes for 
Class A and B as not enough players were present to qual- 
ify. The lowest net scores for points on season’s cup were 
as follows: 

Gross Hdcp. Net Points 


ES 94 16 78 3 
2nd—A. Stavely ..........e0 86 6 80 3 
Ce oe a eo). ee 93 11 82 2 
The present standing for Season’s Cup is 

Points 
rE et bcc dee ade 2a pie Wed old ww Wisi 7 
eG tee eae sick G4 6 
yp ae a ee 5.66 
Oe aos i dhe ocsan wns'tnie danas se ae 3 
i Mi PRG 5.506 o's 50% 6 ov seek oe yen eecesse 3 
Cy ee or er eee eee ee ie 
OES URLS. yg olds ce Minded wisic ee adh 66 
og go” ie SPE Tee eee heats 66 


Newlywed: “Take a letter to my wife.” . 
Stenographer: “Just a minute, ‘til I get out a soit pen- 
cil."—The Northwestern Banker. 
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RELIABLE 
RUBBER STAMPS & ACCESSORIES 


Rubber Type :: Stencils :: Seals :: Numbering Machines 


Sole Distributors and Manufacturers of 





“Standard” and “‘Justrite’” Inks ‘‘Industrial’’ Band Daters 


and Pads for Rubber Stamps “Best” Dating and Numbering 

*‘Advance”’ Self-inking Stamps Stamps 

“Quality” Dating and Number- “*Flexo’’ Hand Band Daters 
ing Stamps *‘Colonial” Hand Band Daters 

“Superb” Type Band Daters “Superb” Time Stamps 

“Economy” Band Daters **Economo”’ Time Stamps 


We carry in stock a complete line of Automatic 
Numbering Machines. 


Louis Melind Co. Consolidated Stamp Mfg. Co. 
362 W. Chicago Ave. 87 Maiden Lane 
Chicago New York 























A Strange Thing! 


Isn’t it strange how many men, personally as modest as the 
proverbial violet and as truthful as the day is long, will, on 
the drop of a hat, grab their Company uniform and gun and 
‘“‘shoot”’ extravagant claims for their product almost to the 
point of downright untruthfulness ? 





‘‘Just as good for $10.00 less,’ greets you in your morning 
newspaper. Possibly so, but probably not. Reasonable 
profits and reputable products don’t live on bargain tables. 


“‘Paperoid”’ Filing and Mailing Containers are sold, not com- 
pared, at a certain price with the quiet but distinct under- 
standing that ‘‘Paperoid”’ is pure rope paper, not wood pulp. 
That every care is used in the construction and the inspection 
of each article. 


This may not be extravagant—but it is truthful. 


ALVAH BUSHNELL COMPANY 


925 Filbert Street Philadelphia 
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Goods well bought 
are half sold 


You know what strong competition exists in the | 
sale of stationers’ goods for which there is a regu- 
lar established demand. You know that there are 
many different grades of these goods and a wide 
range of prices. The dealer who selects his stock 
with care and discrimination has won half the battle. 


The stationer handling HOFFMAN STATIONERY SPE- 
CIALTIES is assured a frequent turnover and a good re- 
order business, with excellent profit. When in the market for 


BINDERS AND COVERS 
TRANSFER CASES DESK PADS 
CLOTH COVERED AND AGATE PAPER BOXES 
LEGAL BLANK AND LETTER CABINETS 
STATIONERS’ SHELF BOXES 


be sure to see our catalog and 
price-list. We'll be glad to send it. 


L. Hoffman 


45 LaFayette St., | 
New York, N. Y. 








LADIES’ 


C RAN STATIONERY 


Sold by all Stationers and Booksellers 


These goods are suited to the tastes of 
the most select trade. Their merits are 
known the world over, and they yield 
a profit to the dealer. Once tried, the 
purchaser becomes a regular customer. 


Presented in the following 

Styles and Qualities: 

SUPERFINE QUALITY: Tn light Blue Boxes, 
containing % ream of Note paper each, and in 
separate boxes 4% thousand Envelopes corres- 
ponding. 

EXTRA SUPERFINE QUALITY: In Laven- 
der Colored Boxes, containing 4% ream of Extra 
Fine Paper each; in like boxes are Envelopes 
to match. 


Our papers are supplied in Bor- 
dered Goods and other specialties 
by EATON CRANE & PIKE CoO., 
Pittsfield, Mass. and 225 Fifth 
Ave., New York, whose boxes bear 
the word “CRANES” containing 
our goods. 


ALL THIS STATIONERY CAN BE mi 
RELIED ON AS REPRESENTED. fhis trade mark every box 


Manufactured by 


Z. & W. M. CRANE 





DALTON 
MASS. 
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Carton contains 
I dozen rolls 


Prolene 


MACHINE ‘PAPER 
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Sell it by the Box 


a a a 


MENASHA 
‘Preferred Paper Products 


Fogewater Paper @mpany 





Cutting Dies 


Hollow Type 


for Envelope cutting, label work, leather novel- 
ties and advertising specialties of every kind 
These dies are made with machine or mallet 
handles, corrugated. or for use on Die Cutting 
Presses. 





Circular dies are carried in stock in any height 
or diameter. Special shapes can be made up on 
short notice by the builders of the Model No. 4 
Heavy Duty Die Cutting and Punching Equip 
ment 


C. R. & W. A. NELSON, Inc. 


225 No. Michigan Ave. - - CHICAGO 
366 Madison Ave. - NEW YORK CITY 
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| PENS AND PENCILS | 


Calt.—It ts 
incorporate 
Company of 











reported that the Listo Pencil 
for $1,000,000. The Evans 
Angeles has signed a con 
and becomes its 


Alameda, 
Company plans to 


Distribution Los 


tract with the pencil company for $200,000 
Pacific Coast representative. Factory space and output 
will be increased 
Boston, Mass.—(George W. Hyde has joined the Moore 
Pen Company, and will travel Eastern New York 
Brooklyn, N. Y.—A severe fire loss was suffered by the 
Todd Pen Company, 29 South Eleventh street. 


M eidinger, 
moved his 


Chicago, Ill.—H. F 
lace Pencil Company, has 
National Bank building 


Chicago, Ill.—D. L. 


repre sentative of the Wal- 
office to 738 First 
here for the De- 


Sinsiben. manager 


Witt-LaFrance Company, returned in July from a visit to 
the factory at Cambridge, Boston, Mass. 
Chicago, Ill.—The Sibley Fountain Pen Shop, 81 East 


Adams street, showed the Waterman educational exhibit in 
its display window during July. The various steps in the 
manufacture of fountain pens were depicted. 

Chicago, Ill—D. D. Armstrong, 


of Philadelphia, former- 


ly Canadian manager for R. H. Ingersoll & Company, 
visited general sales headquarters of the W. A. Sheaffer 
Pen Company here in July. He also went to the factory at 
Fort Madison, lowa 

Chicago, Ill.—S. J. Waddell, traveler in Illinois for the 


L. E. Waterman Company, has returned to his territcry 
after a vacation in the Canadian lake country—W. A. 
Brockert is again covering the Iowa territory. He spent 
his vacation in Ohio, and returned well-refreshed and in 
excellent condition for the fall campaign. 

Chicago, Ill—M. A. Fountain, 
lin Pen Manufacturing Company, 


manager for The Conk- 
made a motor trip East 


with his family in July. They covered 2,150 miles in eleven 
days on ninety gallons of gasoline.* The tour included 
Niagara Falls, the Mohawk Valley and the Catskills. Mr. 


Fountain boasted of having filled his tires with the good, 
fresh air of LaGrange, his suburban home, before leaving 
on the trip, and bringing the original charge back home. 

London, England.—Conklin, Ltd., has 
here to distribute Conklin fountain pens 
pencils in the European market. 

New York, N. Y.—L. G. Sloan, 
the L. E. Waterman Company, 
quarters in July. 


New York, N. Y.—The 


organized 
mechanical 


been 
and 


European director for 
visited executive head- 


E-Z Rite Corporation has in- 
corporated to manufacture pencil leads and fountain pens; 
capital stock, $5,000; incorporators—M. Pike, I. Levey and 
M. Klevine; attorney, B. Braun, 200 Fifth avenue. 

New York, N. Y.—The Pinnacle 
has organized to handle pencils and crayons; 
$20,000; incorporators—B. Frank, A. G. 
Kristeller; attorneys, Watson, Kristeller & Swift, 68 
liam street. 

Palo Alto, Calif.—John S. Stephens, coast representative 
of the American Lead Pencil Company, has moved head- 
quarters to his home, 1103 Ramona street 

Philadelphia, Penna.—A. Pomerantz & Company suffered 
a loss of $500 in the pencil department when burglars en- 
tered the store at 1525 Chestnut street 

San Francisco, Calif.—Angy B. 
Thos. McElroy, are both busy 
preparing for the opening of the fall 


Operating Company 
capital stock, 
Dalrymple, F. M. 
Wil- 


Thomas and his assistant, 
catering to the trade and 
school session. 





San Francisco, Calif.—James J. Davison is calling on the 
trade in the interests of the Blaisdell Pencil Company, 
which he now represents on the coast. He recently made a 
trip to the fact ry 

San Francisco, Calif.—D. B. 
ager for the Dunn-Pen Company, 


Real, Western sales man- 
has returned to his office 


in the Phelan Building, after visiting his firm’s office in 
(Continued on Page 179 
*We violate no confidence when we say (parenthetically)—in 


the shade of the asterisk—that Mr. Fountain is proud of his 


Nash car 

















NO. 11 SNUFFER ASH TRAY 


A new glass ash tray that extinguishes your cig- 
arette instantly. Insert lighted end of cigarette 
in holes around the rim. Made of best crystal 
Substantial in design. This is bound to be 
a very popular number. - 


glass. 


We are the sole manufac- 
turers of the famous Gem 
and Perfection Desk 
Memorandum Calendars. 
Illustration shows the No. 
70 + Perfection (Book 
Form). 





“House of Service” 


DEFIANCE @ 


| St _MMANUFACTURING CO. La! 
384 Broadway NEW YORK 
































Hang Up 
Your Telephone Book! 


Abolish the Misplaced Directory 


The “Handy Hanger” a simple locking 
device that attaches onto 
any telephone directory and 
provides a ready method 
of hanging it up—keeps it 
always in place and handy 
—instantly 
attached. 
Made of 
metal and 
indestruct- 
ible. 





Complete with screw hook. 





Price. 50 cents each— postpaid 


THE COLYTT LABORATORIES 


(ENGINEERING) 
565 W WASHINGTON ST 
OEPT. H 








CHICAGO : 
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DEALERS 


PREPARE FOR FALL 


Model 0-S 





A Quick and Easy Seller. Schools will soon open. Have these 
stands in stock. 26” high, strong and well built, 17”x14” 
Veneered Top finished in Golden Oak or Mahogany. Suitable 
for home use. Does not tip over easily. Write for propo- 
sition on this and other popular models. 


SIMPLEX STEEL STAMPING & MFG. CO. 
1900-1928 Gravois Ave. ST. LOUIS, MO. 
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THE ORIGINAL-— 


AUTO-DESK TRAYS 


WITH PATENTED SECTIONAL STEEL RACKS 


Patented SECTIONAL racks permit the building of 
additional sliding tray sections as requirements grow. 


Trays are oversize to eliminate the usual DIGGING for 
or mutilation of papers or correspondence folders. Made 
only in the finest o uartered white oak or genuine ma- 
with beautifully 
: ¥ :- @ooos 
steel racks an runners. 
They will add to the ap- UIOM 
pearance. of the finest sur- 
roundings, operate easily IN. 


and stand the rough usage 
FILES 


of a life time. 
TheAutomatic File &lndex Co. “Open like a book” 
CABINETS —DESKS—DESK-FILES 


Gen'l Offices, West 10th St. 
Have You Catalog No. 22A 


ic 


GREEN BAY, WISCONSIN 
Chicago Sales Branch, 29 S. La Salle St. 
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Chicago, IlL—A. C. Tobin, manager for The General 
Fireproofing Company, returned in July from a motor trip 
through Wisconsin with his family. 

Chicago, IIL—A mammoth filing cabinet in the display 
window of the Yawman and Erbe Manufacturing Com- 
pany won the attention of passers-by. Above was a series 
of signs, displayed in rotation, giving the selling points of 
the “Y and E” direct-name system of filing. The mam- 
moth file was flanked by life-size files in various finishes. 

Chicago, IlL—The Double Service Desk Company, 163 
North Jefferson street, has organized to manufacture and 
deal in furniture, cabinet work, etc.; capital stock, $10,000; 


incorporators—Methold Sitts (vice-president and works 
manager), Dwight Chambers, T. R. Collins, Harold C. 
Joy (secretary-treasurer and business manager), J. D. 


Chambers (president). 

Danville, IlL—The Danville Furniture Manufacturing 
Company, 629 St. Louis avenue, has incorporated to man- 
ufacture furniture and novelties; capital stock, $5,000; in- 
corporators—I. Tasky, B. G. Coleman, Alzer Sperling, 
D. G. Tasky, J. M. Reichman. 

Montgomery, Ala.—The Brown Printing Company, Dex- 
ter avenue, has taken on Globe-Wernicke filing cabinets, 
safes and bookcases. The company now occupies its new 
building. 

Newark, N. J.—The Alwar Desk Company has opened 
a large sales room at 20 William street. The branch office 
recently established proved inadequate, so increased fa- 
cilities were provided. 

New York, N. Y.—The United Desk Company has been 
opened at 200 Fifth avenue, in charge of S. P. Schonfeld. 
It is a branch of the Schonfeld furniture store at 403 
Broadway. 

Philadelphia, Penna.—H. C. Merkel has joined the sales 
staff of the Philadelphia Metal Furniture Company, Ninth 
and Sansom streets. 

Pittsburgh, Penna.—The Pittsburgh Office Appliance 
Company, 205 Fulton building, has dissolved business. 

San Diego, Calif.—The office equipment department of 
H. L. Benbough is now located at 1055 Second street. 
Grover C. Stout is in charge. He formerly conducted the 
Business Equipment Company, which was purchased by 
H. L. Benbough. 

San Francisco, Calif—Important changes in the Cali- 
fornia Desk Company will be announced at a later date 

San Francisco, Calif—R. R. West, of the M. G. West 
Company, is going on a fishing trip to the wilds. Mr. 
West is an ardent fisherman. E. G. Prost, sales manager 
of the M. G. West Company, took his vacation at Lake 
Tahoe in July. 

San Francisco, Calif—Charles H. Victor, manager of 
the Yawman and Erbe Manufacturing Company’s local 
branch, is making a special display of the efficiency desk, 
put out by his company. As an argument in favor of a 
fire-proof desk, some excellent photographs are displayed 
in the “Y and E” window, showing the results of bad 
fire in the Chicago west side district. As a proof that a 
building may be fireproof, but that its contents may burn, 
views are shown of the Chicago, Burlington & Quincy 
building. 

San Francisco, Calif—Globe-Wernicke filing goods and 
book cases form one of the most important lines of the 
new branch store recently opened by H. S. Crocker Com- 
pany, Inc., at 242-246 Montgomery street. An entire win- 
dow is given to displaying this line which is one of the 
corporation’s staple articles. Arthur C. Moench, general 
manager of H. S. Crocker Company, Inc., always keeps 
Globe-Wernicke book cases, etc., well in the public eye, 
at the main store on Market street and also at the Crocker 
branches. 

San Francisco, Calif.—In order to give a boost to the 
national convention of the Institute of Banking, held in 
Portland, Oregon, B. R. Lindgren installed a clever win- 
dow display in the local store of the F. W. Wentworth 
Company, distributors for Library Bureau. The Institute 
teaches young bankers the most approved and modern 
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Sell a Clemco 


and wina friend 








The remarkably attractive appear- 
ance of a Clemco Desk wins its ap- 
proval at first sight. Its perform- 
ance under the strain of hard usage 
confirms the first impression. Every 
time you sell a Clemco Desk you in- 
crease your good will. 





THE CLEMETSEN CO. 






Manufacturers of Clemco Desks The ‘‘2-in-1’’ Clemco 
3401-61 W. Division St. The line includes flat tops, roll tops — 
CHICAGO ILLINOIS and typewriter desks. The “2-in-1” 


Clemco shown above, the best type- 
writer desk on the market, is an im- 
portant member of the line. It is a 
high grade flat top desk and a per- 
fect typewriter desk in one. The 
writing bed never is broken. 
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Imperial 


ikl f= f t , Steel Cabinet Co., 
DUM MMM TT Tt | 2130-2152 Fulton St,, 
Aik | —— Chicago, will furnish blue- 
Tk Si S15 prints and prices which will 
ae 1 BS 4 Bs es | enable you to secure your 
7 zl ) | customers’ orders for any 
| kind of special metal .cab- 
inet work. This company 
has been furnishing this 
class of work through the 
trade for eighteen years and 
has the proper equipment 
WAT Hee and facilities together with 
ERB» the necessary resources to 
| ; take care of your require- 
ments in a first-class man- 
ner. You can make this a 
. profitable branch of your 
> stock cabinet department 
"~ without additional outlay 
on your part. All work 
guaranteed and - furnished 
subject to inspection and 
approval. 
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UPTIS 


TELEPHONE BRACKETS 


Two 


Adjustable, neat and convenient. 
styles, various types of mountings. These 
offer a convenience needed and demanded 


by the husiness public today. 


Have you a stock for your trade? 
Manufacturers 
Stat: and 64th Streets 
Chicago. U.S. A. 
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— Fie PM. locse Leuf Line 





P eM Metal Yip Guides 





1 QUALITY—THE BEST 
1 PRICE—THE LOWEST 


Our Catalog Will Convince You 


THE PLEW & MOTTER DEPT. OF 
THE WORKMAN MANUFACTURING CO. | 


Capital and Surplus Over $350,000.00 
1200 West Monroe Street, CHICAGO, U. S. A. 














. t 2305 to 2315 N. Broadway 
\\y ST. LOUIS, MO. 


Write for Special Folder 





We know you are interested in good Office 
Tables, a line of well made Costumers, 
as well as Typewriter and Telephone 
We make all of these and feel 
Write us for illus- 


Stands. 
sure we can please you. 
trations and prices. 


| 
No. 2260—-BANK AND OFFICE TABLE 


UDELL-PREDOCK MFG. CO. : 
2305 to 2315 N. Broadway 


ST. LOUIS, MO. | 




















HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 





BOSTON, 
Mass., U.S. A. 


79 Queen St. 
LONDON, E. C. 
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methods of conducting their work. In the center of the 
window were two sign-posts, at a cross roads. One sign, 
marked “To Independence Hill,” led to the elegantly- 
equipped room of a bank president. The other sign read, 
“To the Same-Old-Thing-Ville,” and it led to a bank clerk, 
a life-sized wax figure, drudging along hopelessly, his 
back bowed over old-time methods of computing, etc. 

Sioux City, lowa.—The Isaakson-Emick Company is now 
located on the lobby floor of the Commerce building 
The company has added Shaw-Walker filing equipment 
and several desk lines to the typewriter representation 
previously held. 

Tacoma, Wash.—Orrin Harris has joined the local sales 
staff of The Safe-Cabinet Company. 

Youngstown, Ohio. The Youngstown Office Supply 
Company, Inc, is now at 29 West Congress street. Com- 
plete lines of office equipment are carried 


(Pens and Pencils—Continued from Page 175.) 


Chicago, where he attended the conference of Dunn-Pen 
district managers 

San Francisco, Calif—L. A. Wagner, coast pencil man 
for the Joseph Dixon Crucible Company, is back at his 
office in the Board of Trade building, after a recent some- 
what serious illness. He said: “It seems good to be back. 
but being on the sick-list is not my choice for a vacation.” 

San Francisco, Calif—Noble W. A. Scheaffer, who was 
here during the Shriner convention with other nobles of 
Kaaba Temple, Fort Madison, lowa, has left behind rec 
ollections which the local newspaper reporters will find 
hard to efface. Mr. Scheaffer’s geniality and the feats he 
performed with his “Lifetime” pen, caused one reporter 
to write: “No wonder that Noble Scheaffer requests that 
the owner of each of his pens has it buried with him when 
the end comes, so that another ‘Liftime’ pen can be sold 
to the legal heir. The pen itself never dies.” J. L. War- 
wood, district manager for the W. A. Scheaffer Pen Com- 
pany, reports excellent business in this section of the state. 
—T. A. Moore, sales superintendent, has spent a week in 
this section of the state, calling on the trade. 


Additions to Victor Adding Machine Organzation. 

The following appointments have recently been made in 
the staff of the Victor Adding Machine Company of Chi- 
cago: 

J. Scharman, widely known in typewriter and adding ma- 
chine circles, has been appointed Pacific Coast manager for 
the company, and has opened offices at 710 Mills building, 
San Francisco. 

R. C. Brown, formerly on the Pacific Coast, where he 
handled cash registers and adding machines, has been ap- 
pointed district manager for the Victor at Denver. 

H. R. Johnson, for many years an adding machine sales 
manager in western Pennsylvania and New York, has 
taken over the management of a large district for the Vic- 
tor Company with headquarters at Pittsburgh. 


Bancroft Takes Over Larrabee Corporation. 

The Geo. E. Larrabee Corporation, dealers in typewriters, 
supplies and general typewriter repair work, has been taken 
over by H. W. Bancroft, treasurer of the corporation and 
is now operated under the firm name of H. W. Bancroft 
& Co., with new location at 37 Pearl street, Boston, oppo- 
site the main entrance of the new Federal Reserve Bank, 
where they have a large front space on the second floor. 

The members of the new firm are H. W. Bancroft and 
F. G. Robinson, who have both been in the typewriter busi- 
ness for many years. 


Conklin Regional Sales Conferences. 


A series of regional sales conferences will be conducted 
by C. C. Cobb, sales manager, and Charles A. Luck, gen- 
eral manager, of The Conklin Pen Manufacturing Com- 
pany. They will be held at important centers, salesmen 
from the adjoining territories gathering for the confer- 
ences. The meeting of salesmen in the Chicago district 
is scheduled for August 1-2. 


James L. Anderson Wins Globe-Wernicke Contest. 


James L. Anderson won the first contest held to deter- 
mine who is the best road salesman of The Globe-Wernicke 
Company. He covers Illinois, Iowa, Northern Michigan. 
Missouri, Nebraska, North Dakota, South Dakota and 
Wisconsin. 
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ly the lowest pric 


market 


Here’s a Fast Seller! 


The new Macey “‘Home” Sectional Bookcase! Sturdi- 
ly made, beautifully simple in design, excellently 
finished. Macey quality —at a most attractive, low 
price! A value that your trade is waiting for. Offered 
in imitation mahogany, imitation walnut or quartered 
oak—golden, antique or light fumed. Order today, 
direct from this advertisement. Put a price on them, 
feature them, and soon you'll be wiring for more! 





THE LINE 





Steel Files, Wood Files, Filing Supplies, Steel Safes, 
Office Desks, Matched Office Suites, Sectional Bookcases 
Address Dept. OA-1 
THE MACEY COMPANY, Grand Rapids, Mich. 
Made in Canada at Woodstock, Ont. European Office at London 






















No. 1 
Typewriter 
Stand 


for 
Sitting Position 


Write for 
Circular. 


Tubular 
Construction 






No Castings Used. 


Fowler-Manson-Sherman 
Cycle Mfg. Co. 


WILLIAM R. MANIE ?RE, Prop. 


1445-1455 W. Austin Ave., CHICAGO, ILL. 
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Sell your own 
Typewriter Ribbons 


As a stationer or office equipment 
dealer you sell typewriter ribbons. 
Would it not be to your advantage 
to sell the best high grade type- 
writer ribbons boxed in attractive 
containers bearing your name and 
address in the usual place of the 
manufacturer? This means that 
the advertising and the actual rep- 
utation gained by the consistent, 
reliable performance of the rib- 
bons reverts directly to you. Thus, 
you gain the repeat orders—the 
prestige—the goodwill—and satis- 
fied customers. 


We are well known manufacturers 
with a host of valuable customers and 
friends. If you are a wise dealer you 
will get in touch with us at once. 


U. S. Typewriter Ribbon Mfg. Co. 


Sansome and 8th Streets 
PHILADELPHIA - PENNA. 


FUQULUQGGUUULANAGAUOUGUGEEERSEEEAAOUAUOUOUUUOUUAGOUOOGEONSENEEEEEAEEDOOUOGOUOUOOOGOOUNEOUENE 
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Installment 
Sales 
Increase 
Profits 





The easy payment plan of selling, the great 
multiplier of sales, can now be employed by 
every typewriter dealer regardless of location 
or resources. 

Our installment service plan enables you to 
sell typewriters on monthly payments at a 
really worth-while profit, while at the same 
time it relieves you of the necessity of tying 
up your capital or assuming any risk. 

During the hot weather months a more ef- 
fective sales stimulant could not be used and 
this applies to stationers and printers as well 
as typewriter dealers. The offer of easy 
monthly payments, tends to convert indecision 
into prompt action. 





Write us today and we will tell you how 
ourinstallment service plan willhelp you 


YOUNG TYPEWRITER CO. 


25 WEST LAKE ST. CHICAGO, ILL. 
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Boston, Mass.—The Marchant Multiple Typewriter Com- 
pany has organized; capital stock, $100,000, and 1,000 shares 


of no par value; incorporators—Harry A. Marchant, Alex. 
H. Godfrey, 55 Magazine street, and Alfred H. Marchant. 
Chicago, Ill.—J. W. Kennedy, manager for the Reming- 
ton Typewriter Company, made a motor trip to Grand 

Traverse, Mich., with his wife, in July. 
Chicago, Ill—J. C. LaBorence, formerly a salesman at 
iS now 


St. Louis for the Royal Typewriter Company, In¢ 
handling an important Chicago territory. 
Chicago, IllL—S. D. Lawrence, head of the Woodstock 


Typewriter Company’s service department, made a trip 
in July to a number of New England points. 
Chicago, IlL—O. T. Guest, Chicago manager for the 


Hammond Typewriter Corporation, will leave shortly for 
New York, to attend a sales convention August 7-10. 

Chicago, IlL—H. E. Watkins, of H. E. Watkins & Com- 
pany, Woodstock typewriter representatives in Buenos 
Aires, was in Chicago July 8 on his way from New York 
to San Francisco. 

Chicago, Ill—Robert E. Strong, manager of the Royal 
Typewriter Company’s collection department, called at the 
Chicago office July 21. He was accompanied by Marcus 
Harwitz, general manager of the Regal Typewriter Com- 
pany, New York, N. Y. 

Chicago, Ill—July visitors at the local office of the Un- 
derwood Typewriter Company included A. E. Zugelter, of 
the Cincinnati office, and George Button, export manager 
of the exchanged machines, New York. 

Chicago, Il.—L. C. Kent, formerly in charge of Ar- 
kansas territory for the Woodstock Typewriter Company, 
is now district manager for the Northern Indiana territory. 


He is succeeded in Arkansas by J. Orem, who had 
been with The Oliver Typewriter Company for many 
years. 


Denver, Colo.—J. T. Forrester, formerly a distributor 
for the Woodstock Typewriter Company at New Haven, 
Conn., is now district manager for Colorado. He makes 
headquarters at 1723 Champa street. 

Des Moines, Iowa.—Albert Bennett, of South Bend, Ind., 
has been made district manager for the Woodstock Type- 
writer Company in charge of Western Iowa. He had for- 
merly been with the Royal Typewriter Company, Inc. 


Dover, Del.—The Pointograph Machine Company has 
incorporated to manufacture and sell typewriters; capital 
stock, $300,000. 

Elmira, N. Y.—Frederick A. Searles is now located at 
22 East "Water street, handling typewriters, office furni- 
ture and safes. 


Typewriter Service Com- 


Everett, 
incorporators—Wayne M. 


pany, Inc., 


Wash.—The Haines 


has organized; 


Haines and Vernon R. Haines. 
Fort Smith, Ark.—Elick Maledon, repair man for the 
Underwood Typewriter Company, took his vacation in 


July. 

Fort Smith, Ark.—O. B. Johnson, state manager for the 
Underwood Typewriter Company, came over from head- 
quarters at Little Rock in July to visit the local sub- 
branch. 


Grand Rapids, Mich. The capital stock of the Fox 
Typewriter Company has been decreased from $450,000 
to $45,000. 

Mexia, Texas.—R. A. Wagner, who established a type- 
writer and stationery store here in January, has taken 
larger quarters in the Prendergast-Smith National Bank 
building. The stock of the Mexia Book & Stationery 


store was purchased by Mr. Wagner. 

Middletown, Conn.—The Noiseless Typewriter Company 
has surrendered its Connecticut charter, preparatory to 
incorporating under the laws of Delaware. ‘ 

New Haven, Conn.—The Nickerson Typewriter 
pany has organized; capital stock, $50,000. 

New Haven, Conn—The R. L. Carter Company has 
incorporated to deal in typewriters and supplies; capital 
stock, $50,000; incorporators—R. L. Carter, 169 Norton 
street, and others. 

New York, N. Y.—Arturo P. 


Com- 


Boote, of the Underwood 


Typewriter Company, sailed for South America July 14. 
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The Ajax Time Stamp 
Price $40.00 
“The Time Stamp You Have Been Waiting For” 


Made to Stand Up Under Hard Work 


Note These Exclusive 
Features: 


The clock movement is en- 
tirely separate from the 
stamp and is Removable 
and Interchangeable. 








The Jar of Stamping does 
not reach or affect the 
Clock. 


The Machine is ALL Metal, 
solid and substantial. 


The Date Wheels and Die 
are solid Engravers’ brass. 


The Year Wheel runs up to 
1930. The Printing Rib- 
bon is six yards long, with 
Automatic Feed. Fur- 
nished in red, blue, black, 
purple and green. 














Send for circular giv- 
ing full particulars. 


OCT 211920 


(Actual Size of Impression) 


BOSTON TIME STAMP COMPANY 


136 Washington St. ~ Boston, Mass. 














Air 


Cushion 








PATENTED 12-21-18 | 


Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


A 7. O R Air Cushions and 


Twirler Rings 


are in use all over the U. S. and are considered a staple 
standard article by scores of dealers. They Conserve 
strength in the typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its period of 
usefulness. Every typewriter owner needs them, they 
are quickly and easily attached. A first glance at them 
impresses your customer with their useful and practical 
features. There is good profit in selling them. 


Write us right now 


AZORA RUBBER COMPANY 
54th and 20th Sts. —:: :: Cicero, Ill, 
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QO. K. Even Print Device 
for the Multigraph 


Every Letter an Original 


You invested your money in the Multigraph 
to attain results in your advertising — do 
you realize that the heavy short line reduces 
those results? 


Your prospect knows that with actual type- 
written letters the “Dear Sir” and “Yours 
truly” are not heavier than the body of the 
letter. To keep him from throwing your letters 
in the waste-basket, you possibly tried filing 
down the type to lighten the impression, and 
spoiled whole fonts of type so that many char- 
acters failed to print up on subsequent letters. 
Why take a chance on this when you can 
remedy the whole matter with the 


O. K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O. K. MULTIGRAPHING CO. 
Lincoln Building - Philadelphia, Pa. 


SUUGUUAUUEOGARERGOGORGAGEGORGEEAEERGRGERREREADGESARDOEREEGEEOREAGOAGEEADOSAEGEEAEADORORGAEAEORORUADOGDORADASAEOEOE 
DORLUELCUNTRLGEUUUAGEAUR GON OGAOROOEOCRNOEROEUUEOOEUOUEOGUOGGOGHOUOUGNOONNUNOGUORNOUNOUUOOUUGHOGNOGUEOUOONNO0NN 
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Stenographic Note Books 


We stock a complete line of flexible- and 
stiff-covered note books ready for immediate 
shipment, and make to order very promptly 
books to meet particular requirements ; INDI- 
VIDUAL IMPRINTS, SPECIAL STOCKS 
AND RULINGS. Our line comprises a va- 
riety of stocks that will take care of every 
pen, pencil, or combination requirement. 

Every book manufactured 
by us is guaranteed FULL 
SIZE and FULL COUNT. 

Send for catalog containing sam- 
ples of stock and standard rulings. 

Prices upon application. 


ROCK WELL-BARNES COMPANY 











\ 819 S. Wabash Ave. Chicago, Il, 
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This trademark 
is a guarantee 
of real value 





No. A-560 


In each design of the four grades and forty- 
two styles in the Hoosier line of office desks, 
there is one predominant feature which fur- 
niture buyers recognize readily. That one 
outstanding point of superiority is real value 
and the trademark stamped on every model 
is a guarantee of consistent value. 
Catalog E will give you a forceful presenta- 
tion of the whole line. Ask for your copy. 


HOOSIER DESK COMPANY 


JASPER, INDIANA 


SteelAge 
Filing Cases 


i 











UUM 








Steel 
Furniture 


Sheet 
Metal 
Specialties 





Corry-Jamestown 
Mig.Corporation | 


CORRY PA. |] = 
L— —1 























FREE TRIAL 


SAVE TIME, STAMPS, MONEY 


O mussy sponge or “licking.” No stamps spoiled, 
lost, misused. Affixes stamps to any kind of 
mail 4 times as fast as by hand. Keeps stamps 
locked, in rolls, in one place. Enables keeping ac- 
curate records of all stamps used as you do ett) 
cash. Pays for itselt quickly in time and money saved. 


MULTIPOST 


Stamp Affixer and Recorder 
Oldest and most successful on the market. No wi 
to gum up. Can’t leak water. Guaranteed agai 
defect and breakage, irrespective of cause, for 01 
year. Various models for different requirement 
from $10 up. Over 50,000 in use! 


PARCEL POST STAMP MACHINE 


Keeps all denominations of stamps leeked up in one place. 
Provides quick, clean method of getting and affixing ex 


stamps wanted Automatically keeps accurate re 
of stamps used Built sectional; can add_ sect $ 
as desired. 


: Sent on FREE TRIAL 
No money in advance. Write for catalog B. 


Multipost Co., 
Rochester, N. Y. 


CANADIAN BRANCH: 67 Richm,,, 
Street, €. Toronto, Ont. 


Stamp 


‘Turn Spotsand Scratches 
Into Money! 


Hvesusveuevcueeveocsaneutsveseenasotens 


With this complete 
outfit, anybody can 
quickly and easily re- 
move packing marks, 
caster cup imprints, hot 
dish spots, lamp rings, 
scratches and deep 
abrasions without re- 
varnishing. Needed by 
every dealer and re- 
finisher. Quick, profit- 
able results. 

Outfit consists of 1 
quart each Amber 
Glaze, Ethereal Varnish 
and Leinol Emulsion, 
all ready to use; 6 
boxes assorted Block Stains; 12 assorted Shellac 
Sticks; Burning-in Knife; Alcohol Lamp; 12 sheets 
extra fine Garnet Finishing Paper; Cloth Pad; 1 
bottle each White and Ivory Spirit Enamel; Magic 
Scratch Remover; box Vernis Martin Finish Powder. 





You can repair any damage to any finish with these ma- 
terials Complete direction book with outfit 

SEND NO MONEY—Just your name and address. Get this 
outfit. Try i. If satisfied, remit $1@ within 30 days If 
not satisfied, return it at our expense and the trial costs 
you nothing. Write for this handy, money-making outfit 
at once—a card will do. 


The M. L. Campbell Company 


2332 Pennsylvania Ave. Kansas City, Mo. 
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New York, N. Y.—C. K. Parker has been appointed as 
sistant sales manager of the Eastern division of the Royal 
Typewriter Company, Inc. 


New York, N. Y.—H. P. Sutton, assistant sales manager 


of the Royal Typewriter Company, Inc., has been ap- 
pointed manager of the new “national account depart 
ment.” This is a sort of liason post to maintain contact 
with and render assistance to large users of Royal type- 
writers 

Philadelp*ia, Penna.—Eric Th. A. Brandes has joined 
the foreign department of the Guaranteed Typewriter Ex 
change, 39 South Tenth street. 


Pocatello, Idaho.—The Idaho Typewriter Exchange has 
been opened by J. A. Richey, who was formerly at Burley 
He is general Idaho agent for Royal typewriters and Sund 
strand adding machines and cash registers. He also deals 
in rebuilt typewriters, adding machines and cash registers 

L. E. Fletcher, formerly with the Utah Typewriter Ex 
change of Salt Lake City, has joined the Idaho Typewriter 
Exchange 

St. Louis, Mo.—J. A. McCormick, manager here for the 
Underwood Typewriter Company, visited the Chicago of 
fice in July. 

San Francisco, Calif.—The California Typewriter Com 
pany has moved from 642 Market street to 628 Mission 
street 

San Francisco, Calif.—The Noiseless Typewriter Dis 
tributing Company announces the appointment of Henry 


H. Hughes as its agent at Yakima, Wash 


San Franc'sco, Calif—Jas. H. Sait. manager for the 
Hammond Type writer Corporation, is expecting to at 
tend the annual conference of Hammond managers, at 
the home office of ‘that corporation 

San Francisco, Calif.—R. A. Stone, of the Stone Type 
writer Company, is spending his annual vacation with his 
family at Monte Rio, on the Russian River.—Herman 
3ickel, of the Stone Typewriter Company, is making an 
auto tour in Lake county. 


San Francisco, Calif.—C. A. Beemer, manager for the 
Underwood Typewriter Company, is continuing his policy 
of giving window displays to the big mercantile houses 
that use the Underwood billing machine. In July there 
was an interesting exhibit of the products of the United 
States Rubber Corporation. 

San Francisco, Calif.—W. W. Killen has been made dis 
trict manager of a territory of the San Francisco office of 
the Woodstock Typewriter Company. He had been with 
The Oliver Typewriter Company for many years in va 
rious executive capacities 

San Francisco, Calif.—C. H. Bolton, until recently local 
manager for the Elliott-Fisher Company, has been trans- 
ferred to New Orleans. He has been succeeded by W. 
McCoffenany EK. W. LaTourette, district manager, went 
East in July, to attend the E!liott-Fisher convention at 
Thousand Islands, N. Y. 


San Franc’sco, Calif.—Alex. V. Fraser, who has been 
visiting his wife and two daughters, was made .welcom 
by members of the typewriter fraternity Mr. Fraser is 
brother of the New York manager of the Remington Type 
writer Company. C. B. Waters, manager of the Reming 


ton Typewriter Company’s office here, is featuring the 
Remington “Self-starter.” 

San Francisco, Calif.—A very interesting feature in the 
window display of the local office of the Noiseless ype 
writer Distributing Company for the past month has be. 1 
an automatic electrically-driven ‘‘Noiseless” typewriter 
This machine repeated the word “Noiseless” in a single 
column and, during the thirty days, wrote 1980 lines per 
hour, or 15,840 lines per day, or a total of 4,276,800 char- 


acters 


San Francisco, Calif—E. K. Ray, central division man 
ager for the Corona Typewriter Company, Inc., has been 
making a survey of the Western division. There has been 
no Western division manager appointed to date, to fill 
the vacancy made by the sudden death of the late G. B 


Pelton Mr. Ray reached San Francisco from Southern 
California June 20 and after spending the better part of 
two weeks here left for Portland, Ore., Tacoma and Seat- 
tle, to continue his survey. Mr. Ray made many friends 
while here. His central division, embracing the middle 
Western states, is one of the most important of the Corona 
territories. 


(Continued on Page 186.) 
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PHILCO BRAND 
Carbon Papers 


are of the finest quality manufactu ed. Made in 
25 different grades from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 





PHILCO BRAND 
Typewriter and Inked Ribbons 
are made in three grades and are famous for 
their strong write, sharp work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 


prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 
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— WEBCO PRODUCT 


TRADE MARK 


Original and Best 
lype Cleaning Fuld 


Cleans your type ‘No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 





Dissolves grease and cleans spots 
tom your desk 
WHEN TRADE Mh MARK APPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 


The FS. Webster Company Inc. 
BOSTON 
MAKERS OF 


MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 

















The 
Expectorating 
World 





No. 1286 


values a cuspidor that combines artistic 
design with practical utility. 


Amcoin Brass Cuspidors 
meet a necessity in business and add the 
grace and dignity of quality material and 
design to office, lobby or store. 


Our fifty years’ experience in manufactur- 
ing is a guarantee of best quality at lowest 
prices. Made of flawless, non-porous sheet 
and cast brass or bronze, our cuspidors are 
unequalled for quick sales and lasting sat- 
isfaction. 
Send for our complete 
catalog and prices 


Aldrich Mfg. Co. Inc. 


57 Illinois Street BUFFALO, N. Y. 











August, 1922. 














Chicago, IIl—K. MacCormick has joined the traveling 
staff of S. S. Stafford, Inc. He covers Wisconsin, lowa, 
Minnesota, North and South Dakota. 

Chicago, Ill—Miss Grosjean, of the local office of the 
Crown Ribbon & Carbon Manufacturing Company, spent 
her vacation at St. Louis, Mo.—A. W. Kreitling took his 
vacation in July—J. D. L’Hommedieu, the manager, made 
a trip to Rock Island and Davenport July 24. 

Chicago, IlL—‘“‘Archie” Gibson, of Holbrook & Gibson, 
had little thought for ribbons and carbons July 22. He 
was one of the crew of the yacht, “Arcadia,” which sailed 
in the Chicago Yacht Club’s race to Mackinac Island. The 
“Ark” has a steel hull, and a cuisine that is an alluring 
adjunct to a 300-mile race to the Straits. The crew eats 
good and sleeps dry, which is a characteristic not possessed 
by all the yachts that participated in the race. 

Cleveland, Ohio.—Charles Bohels, formerly of New 
York, is now connected with The Buckeye Ribbon & Car- 
bon Company. 

Fort Smith, Ark.—G. W. Beacon, factory representative 
of the Miller-Bryant-Pierce Company, called on the local 
trade in July. 

Minneapolis, Minn.—Miss Lulu M. Gray has returned to 
the Minneapolis field, having opened a brokerage office at 
4613 First avenue, South, handling typewritter ribbons and 
carbons. Miss Gray had formerly been manager of the 
Minneapolis branch of the Columbia Ribbon & Carbon 
Manufacturing Company. Some months ago she left for 
Los Angeles. 

Park Ridge, N. JA. H. Barkerding, president of Mit- 
tag & Volger, Inc., is a director of the First National Bank 
of Park Ridge, which was established this year. 

Seattle, Wash.—John Hammond is now with the C. R. 
Leonard Company 

(Typewriters—Continued from Page 183.) 

Seattle, Wash.—H. L. Stewart, manager of the Seattle 
branch of the Noiseless Typewriter Distributing Company, 
has reported to division headquarters here that conditions 
in Seattle are steadily improving and he thinks that this 
fall will see an era of prosperity in the Pacific Northwest. 

Spartanburg, S. C.—George S. Brannon has been placed 
in charge of business in North and South Carolina by the 
Woodstock Typewriter Company. He had formerly been 
in the Woodstock service. 

Spokane, Wash.—Charles W. Lawrence is now in charge 
of territory under the jurisdiction of the Woodstock Type- 
writer Company’s San Francisco office. He had _ been 
with the Remington Typewriter Company and L. C. Smith 
& Bros. Typewriter Company in the past. 

Trinidad, Colo.—The Trinidad Typewriter Exchange has 
been organized by H. M. Williams and W. C. Petrie. It 
is located at 427 North Commercial street. L. C. Smith 
typewriters and Dalton adding machines are handled 

Warren, Ohio.—Hale Crosby, representing the Royal 
and Corona typewriters, has moved to the Franklin build 
ing. 


“Skipper” Fox Cruises Lake Michigan. 
George E. Fox, Jr., of George E. Fox & Company, Chi 
cago, Ill., spent his vacation cruising on the “Sally VII.,” 
a handsome sailing yacht. He followed the East coast, 
stopping at various ports. 


“Sally VII.” made an excellent record in the Fourth of 
July regatta of the Chicago Yacht Club. One of her most 
formidable adversaries is “Intrepid.” “Sally” beat her flat, 


disregarding her own time allowance. 


F. F. Harris Had Outing at Estes Park. 

F. F. Harris, in charge of the Chicago office of The Car- 
ter’s Ink Company, spent his vacation last month at Estes 
National Park. During his ramblings there he met A. E. 
Wunderle, of Riddle & Wunderle, Chicago stationers 
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**KEEPING TABS ON THINGS” 
WITH 





















= E 
UEKI! 
INDEX TABS 


All dealers in U-KUT-EM_IN- 
DEX TABS see our letter June 
22nd for important announce- 
ment. 

New dealers, send for samples 
and prices on Improved U-KUT- 
EM INDEX TABS. 

3est Index Tab Ever Offered. 


PROTECTED BY U. 8S. A. AND 
CANADIAN PATENTS 
































UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office 


Service 





Cuts down Postal costs. 


—Used where a variance of 1/64 oz. means @ 
saving of thousands. 


—Pronounced by experts as the best commer- 
cial model ever produced. 


—Extra heavy and precise construction without 
the objectionable features of the old type beam 
scale. 


—Many new and desirable points of interesting 
construction to make good sales talks and ex- 
cellent window displays. 


—Write for full particulars. 


TRINER SCALE & MFG. CO. 
2714 W. 2ist St. CHICAGO, ILL. 




















. 


Exclusive Features— 
Attractive Low Prices 


HAT’S the kind of a combination 
to open channels of new business. 
Live merchants everywhere have won 


new customers with this Jamestown all- 
metal corporation desk. 


Let us give you the details of its many 
exclusive features and tell you about its 
attractive price and liberal discount. 


Jamestown Metal Desk Co. 


Incorporated 
Jamestown, N. Y. 











Mr. OK says—GREAT! 











These Three Graces will knock out Three Disgraces— 
Pins, Dirty Erasers and Knives which mutilate your mail. 


Washburne’s “‘O.K.”’ Paper Fasteners, the most convenient, fast 
holding and neat appearing, on the market. 

Ries ‘‘O.K." Letter Opener, does the work with perfect safety to 
contents of envelope, is simple and reliable. 

“O.K.” Sanitary Erasers are economical and efficient. 


These wonderful time-saving ofhce necessities are recognized 
as standards of the best type of office equipment by constant users 
as well as dealers in all parts of the world. Our policy is to estab- 
lish a better quality at more reasonable prices 


Our spacious factory is equipped to turn out each item in 
large quantities, giving you the benefit of increased production at 
reduced cost. Every item of our manufacture is stamped with our 
trade-mark “O.K."" Look for the mark---there is nothing “‘just 
as good.”” Let us send you our 1921-22 price schedule. 


TE ().K: MANUFACTURING (0. 
( OK. } OSWEGO.N.Y U.S.A. 
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Typewriter Desk No. 1531 


What is 


Good Value 

Real Quality 

Utility and 

Attractive Appearance 


worth to you? | 


Our desks have these features 


EVANSVILLE DESK COMPANY 


EVANSVILLE, INDIANA 














Our Proposition 
on Filing Supplies: 


Prompt and thorough attention 
to inquiries; intelligent service 
on special as well as stock orders; 
24 hour service on most stock 
order shipments; many unusual 
items carried in stock. 

All backed by a complete line of 
quality supplies at moderate 
prices. 


Make Us Prove It! 


Orord. FILING SUPPLY Co, 


Brooklyn, New York 


Philadelphia Office 
939 Drexel Building 


382 Jefferson Street 
New York Salesroom 
23 White Street 


Chicago Salesroom 
106 No. La Salle St. 


ae 
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On Ocean Front Fireproof 


The Breakers 


ATLANTIC CITY, N. J. 


Comfortable, airy bed-rooms. Luxurious lobbies 
with spacious verandas swept by ocean breezes. 
Hot and cold running sea water in all baths. An 
ideal sojourn for those seeking rest and recrea 
] 


} 
pbatn 


tion. Evening concerts. Dancing. Private 
houses for surf bathers. Sensible rates. 
AMERICAN AND EUROPEAN PLANS. 


Golf Privileges Fireproof Garage 


| Hore, Winton 


CLEVELAND, OHIO 


—— 
- 
5 
46 
yj 





Headquarters for Office Appli- 
ance Men when in Cleveland. 





All large outside rooms each with bath 
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Atlanta, Ga.—T. T. Davis has been promoted to assistant 
general sales manager of the local office of the Wales Add- 
ing Machine Company. He had been sales instructor. 

Chicago, Ill.—C. R. Bone, office manager for the Wales 
Adding Machine Company, spent his vacation in Chicago. 
He feels that the beaches here afford an unsurpassed vaca- 
tion 

Chicago, Ill—H. S. MacLean, general sales manager of 
the Wales Adding Machine Company, stopped over here in 
July, on his way back to Wilkes-Barre from a trip to Kan- 
sas City. 

Chicago, Ill—The Add-Index Corporation has located 
in Suite 33, Conway building. This had formerly been the 
home of the Watters Corporation, which thus returns from 
115 South Dearborn street to the previous location through 
the merger. Adding machines, cash registers and finding 
mechanisms are shown. 

Denver, Colo.—R. C. Brown has been appointed district 
manager here for the Victor Adding Machine Company. 

Pittsburgh, Penna.—H. R. Johnson has been assigned a 
selling district in this vicinity by the Victor Adding Ma- 
chine Company, with headquarters here. 

San Francisco, Calif.—The Victor Adding Machine Com- 
pany has opened an office at 710 Mills building, in charge 
of J. Scharman 

San .Francisco, Calif.—J. P. Warren, district manager 
for Felt & Tarrant Manufacturing Company, makers of 
the Comtometer, is trying to arrange his vacation in order 
to go deer hunting in September, as he is an enthusiastic 
and successful sportsman. Miss Doris Ryan, office man- 
ager for the Comptometer, states that the demand for oper- 
ators is very brisk. Miss Ryan took her vacation in July, 
by visiting the Yosemite and driving over the Tioga Pass to 
Lake Tahoe. ; 

San Francisco, Calif—D. E. Perkins, manager of the San 
Francisco district office of the Burroughs Adding Machine 
Company, has resigned, in order to accept the vice presi- 
dency of a large new Oakland, Calif., bank, the Commercial 
sank & Trust Company. Mr. Perkins has been succeeded 
as Burroughs manager here by E. Englehardt, from the 
Santa Barbara agency of the Burroughs Adding Machine 
Company.—W. E. Stone, formerly salesman with the Fresno 
agency of the Burroughs Adding Machine Company, has 
been appointed manager of the Stockton agency; B.. P. 
Holyoake comes to San Francisco from Stockton. George 
W. Wilson, formerly manager of the Tacoma agency, has 
succeeded Mr. Englehardt as manager of the Santa Bar 
bara agency. H. W. Stewart, formerly a salesman with 
the Los Angeles agency, has now taken on the management 
of the Tacoma agency. 

San Francisco, Calif.—C. A. Ray, Coast district manager 
of the Wales Adding Machine company of Wilkes-Barre, 
Penna., has been rapidly adding to the number of the 
coast branch offices, since opening coast headquarters here 
in the Cunard building, 503 Market street. The offices re- 
cently opened include the Los Angeles office at 1526 
Seventh street, of which G. C. Lee in manager; the office 
just opened at 1151 J street, Fresno, L. W. Langford, man- 
ager: and the office at 1020’ Eleventh street, Sacramento, 
with P. G. Peddicord as manager. Since opening the San 
Francisco district office on the Pacific coast, Mr. Ray has 
also been instrumental in opening offices at Portland, Ore., 
and Seattle and Tacoma, Wash. It is understood that other 
coast offices will be established in the near future. Several 
city salesmen are busy in the San Francisco territory.—C. 
S. Sinclair and L. C. Baker are working the downtown 
district. 

Wilkes Barre, Pa.—James Gibbon, district manager for 
the Wales Adding Machine Company performed a feat on 
the municipal golf course that won him membership in the 
“Hole-in-One” club of a golf ball manufacturer. He shot 
over a creek into the fifth hole beyond a clump of trees 
standing on a rise. 


C-T-R Man in Motor Merger. 

W. I. Ohmer, head of the Computing-Tabulating-Record- 
ing Company, is chairman of the board of the Associated 
Motor Industries, a recent Delaware incorporation. The 
new corporation will ultimately comprise twenty-two com- 
panies, manufacturing pleasure cars and motor trucks 
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FOR A CLEAN, 
LONG-LASTING 
IMPRESSION 





ALLEN & COMPANY 


MANUFACTURERS 
General Offices and Factory: 
11-13 Vandewater St. New York, N. Y. 














Matched Designs 


The business man who 
Suys a good office chair 
wants it to match his 
other office furniture. 
Design and construc- 
tion alone can produce 
a good chair, but un- 
less it harmonizes with 
its surroundings it is 
out of place. Mil- 
waukee chairs, recog- 
nized everywhere, as 
leaders in quality and 
popularity, are made 
to match the lines of 
the leading desk man- 
ufacturers. The office 
furniture dealer will 
readily grasp the im- 
portance of this fea- 
ture. 


MILWAUKEE CHAIR C® 


FOR OVER HALF A CENTURY 


MAKERS OF FINE CHAIRS 


MILWAUKEE 
CHICAGO NEW YORK SEATTLE MINNEAPOLIS 
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TRADE MARK REGISTERED U.S. PAT. OFFICE 
INTRODUCING THE 


(ER) Calendesk Pad 


This new addition to the well-known Elsane line of sta- 
tioners’ specialties combines a desk pad, diary, calendar and 
memorandum pad. The memo pad consists of fifty-two 
sheets, seven perforated coupons to a page for each day of 
the year, with leather cover over memoranda when not in 
use. Besides having an excellent demand as a stationery 
specialty, the Calendesk Pad has great merit for adver- 
tising purposes when carrying the imprint of your name, 
phone, address, etc. 

Made in 27 styles, stiff or flexible, with three 

different styles of fillers for the memo pad. 


Order your sample now and write for prices and circulars. 


SAINBERG & COMPANY, Inc. 
65-67 W. Houston St. NEW YORK, N. Y. 


Middle Western Re tative: 
John W. Nessimore, 103 8. 7th St., Goshen, Indiana 








Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 
The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attrac- 
tive and, above - 

all, it assures 









Efficient 


National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 
: We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester New York, U. S. A. 
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Chicago, Ill.—Ditto, Inc., will start another sales class 
the middle of August, preparatory to the September cam- 
paigns. 

Chicago, Ill.—G. D. Dankerd, field representative in the 
central West for the A. B. Dick Company, spent the Fourth 
of July with his family in Chicago. F 

Chicago, Ill—L. D. Camps, general sales manager of 
the Lisenby Manufacturing Company, returned August | 
from a business trip through the East. 

Chicago, IlL—Mr. Murphy, representing The Dictaphone 
on the Pacific coast, visiting Chicago in July. He was tak- 
ing his vacation, including the East coast on the trip. 

Chicago, Ill.—J. E. Quinn of the Multicolor Svles Co 
pany, spent his vacation at Michigan lakes, creating un- 
rest among the fish. E. G. Ryan indulged in an orgy of 
golf after Mr. Quinn returned from his fishing trip. 

Chicago, IlL—F. M. Boughton, manager here tor The 
American Multigraph Sales Company, was busy in July ar- 
ranging for the company’s exhibit at the Chicago Mer- 
chandise Fair, to be held at the Coliseum August 1-12. 

Chicago, Ill—Ray Williams, formerly in the dictating 
machine business at 30 North Dearborn street, has joined 
the Manufacturers’ Typewriter Clearing House. He has 
charge of business in dictating and duplicating machine 
lines. 

Chicago, Ill.—L. K. Doebler, formerly with the Office 
Devices Company, has embarked in business for himself. 
He will handle rebuilt and used office machines from Room 
285, 440 South Dearborn street. Mr. Doebler will exchange 
and sell Multigraphs, Mimeographs ana mailing rov.m 
equipment. 

Chicopee Falls, Mass.—The National Scale Corporation 
has incorporated and will take over the National Scale 
Company, manufacturing counting and weighing machines 
and signal systems; capital stock, $70,000 and 700 shares 
of no par value; incorporators—Irving H. Page, Charles 
H. Lenard, Emerson Gaylor, Frank D. Howard, Nelson B. 
Carter and Preston C. Pond. 

Cleveland, Ohio.—L. D. Camps, general sales manager 
of the Lisenby Manufacturing Company, has opened an 
office at 202 Sloan building, to handle the Ohio territory 

Detroit, Mich.—William M. Keese, formerly with the 
Columbia Graphophone Company, is now in charge of the 
local office of the Robert Smith Company, direct mail spe- 
cialists, Lansing, Mich. 

Newark, N. J.—The Kopyrite Duplicator Company has 
been organized to manufacture duplicators; capital stock, 
$100,000; incorporators—Harry M. Cox, Alfred Kelly and 
John J. Hickman. 

New York, N. Y.—G. A. Nietsche, formerly manager of 
the New York office of the Automatic Pencil Sharpener 
Company, is now on the road, traveling the Atlantic and 
New England states. 

Pittsburgh, Penna.—The A. B. Dick Company opened 
its new branch here August 1. E. Lee Hollahan is in charge 
of the branch, which is located in the West snuuse builu- 
ing, Ninth street and Penn avenue. 

St. Louis, Mo.—C. S. Thornton, Mimeograph representa- 
tive here, was called to duty with the National Guard in 
connection with the railroad strikes. He ranks as a colonel 
in the militia. 

San Francisco, Calif—The mimeograph will play quite 
an important part in reporting the national convention of 
investment bankers, which will be held at Del Monte early 
in October, according to L. V. Hitchcock, manager of the 
Mimeograph department for the H. S. Crocker Company, 
Inc., northern California distributors for the Mimeograph. 
The investment bankers, really the important bond houses, 
have engaged Frederick H. Gurtler, of Chicago, who has 
reported a great many important conventions throughout 
the country. “Mr. Gurtler has pledged himself,” said Mr. 
Hitchcock, “to have out written reports of the proceedings 
at Del Monte within half an hour of the close of each ses- 
sion, and, in order to be in a position to do this, he has 
made arrangements with the H. S. Crocker Company for 
a number of mimeographs.—Mimeographs are being used 
by the Citizen-Soldiers training corps and the National 
Guard, in camp at San Diego, in their clerical and other 
work and the H. S. Crocker Company, Inc., has furnished 
the machines. 
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Stationers’ 


Tarboard 
Goods 





An established line of filing boxes, trans- 
fer cases and stock boxes assures you of 
a steady income and regular turnover. 
Your customers know these goods—thev 
are in demand. 


If you now handle these goods, get our 
proposition and see how it compares. 
If not, write for information about our 
sample assortment which provides a small 
stock and a sample of each number. 


Advance Paper Box Co. 


Manufacturers of Plain and Fancy Paper 
Boxes, Filing Cases and Stock Boxes. 


2727 Franklin Ave. St. Louis, Mo. 











THE RUSH-FRASER De LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 
in engineering and governmental departments 
Used like a pencil; just a stroke and the letter or a is erased- 
For quick, clean, invisible erasing it is incomparable. 


RUSH FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


__ 


Sells at Sight to steno- 
nag tie and 




















Prices are Down 


Prices on Index tabs and Blank Book 
Specialties are down—at our factory. You 
can now offer your customers very attrac- 
tive quotations on everything listed in our 
Catalog, and still not cut into your custom- 
ary profit. 


We are glad to make the reductions 
which are now possible, and we promise 
you that as cotton goods and leather go 
down in cost, our prices to you will show 
corresponding cuts. 


“Get it from Aigner” and you'll get the 
best, at the right price. 


G. J. AIGNER & CO. 


Manufacturers 


521-23 W. Monroe Street CHICAGO, ILL. 





Stamping for Book Binders 
Indexes for Loose-Leaf Systems 
Titles and Labels for Law Work 
(1844) 


























Dealers! 


Real distinctive quality in 
Carbon Papers and inked 
Ribbons at prices that are 
right. Packed under Car- 
rib Brand or Special. im- 
print or in bulk. 


CARRIB 
fotettand Manufacturing 
Corporation 


ROCHESTER, N. Y., U. S.A 











. Seer nr pet 
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ASA  -—=«s~s «alee: 
Terrell’s 
All Steel Storage Cabinet 


Has the beauty to grace any office. Roomy interior, with 
adjustable shelves and dividers. Compartments to fit 
precise requirements. Three-way locking device. Various 
heights. Finishes to suit usual office equipment. One of 
the most attractive, practical steel cabinets made—and 
priced lower than others of comparable quality. 

DEALERS: Many talking points make TERRELL’S a 


ready seller. 


TERRELL’S EQUIPMENT CO. 
Hilton St. Grand Rapids, Mich. 


Solid 
or 
Sanitary 
Leg Base 








STORAGE 
BATTERY 


of the 
MODERN 
OFFICE 
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COMPo 


Non-clogging Paper Stapling Machine 








—cOMPo @ 
WESTPORT || 





The Device That Prevents Clogging 


One of our dealers has suggested the slogan 
“COM PO—Never fouls in the clinches.” COMPO 
has made its reputation by actually performing 
its work without fouling or clogging. 


Compo Sales Company 


149 Church Street New York 
*‘COMPO— It will not clog’’ 











The 
Standard 
Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, light- 
est and speediest on the market. Saves 
time and money. 

It is a portable safe for your postage 
stamps. 

Endorsed by thousands of well-known 


users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co. 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 





DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER CO. 
EVERETT, MASS. 




















You Will Save 50 to 75% 


on your PRINTING BILLS if you 


purchase one of our 


REBUILT MULTIGRAPHS 


at approximately half new price. We offer all 
models for immediate delivery with or without 
attachments, also 

Addressing Machines, 
Duplicators, Folders, 


Sealers, 


Addressing Machine 
Cabinets, Frames, 
Supplies, etc. 


All Machines 
are thoroughly RE- 
BUILT by skilled 
mechanics and 


GUARANTEED Service- 


able as New 






Complete Line 
Radio Sets 


Catalogue will gladly be 
forwarded upon request. 


OFFICE DEVICE COMPANY 
167 West Randolph Street CHICAGO 
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Akron, Ohio.—L. A. McQueen, formerly assistant to 
E. D. Gibbs, director of advertising, The B. F. Goodrich 
Company, is now in charge of a sales promotion depart- 
ment recently organized. 

Atlanta, Ga.—Ivan Allen-Marshall Company contem- 
plates remodeling the building next year. The frontages 
on Marietta street and Forsyth street will be connected by 
an arcade. Ivan Allen-Marshall Company will occupy 38- 
40 Marietta street, and will divide the remaining space for 
high class stores. 

Bellefonte, Penna.—J. A. Hunter has acquired the par- 
tial interest of his brother in the Index Book & Stationery 
Company, and will conduct the business under his own 
name. 

Billings, Montana.—A. Williams has acquired the busi- 
ness of the Billings Stationery and Office Supply Com- 
pany. 

Bluefield, W. Va.—At 39 Blend street the Campbell 
Office Equipment Company has opened a new store. 

Boston, Mass.—On August 1 Schoenhof’s book store 
will move from 15 Beacon street to 387 Washington street. 

Boston, Mass.—-Standard Coin Wrappers, Inc., has or- 
ganized to manufacture, etc.; capital stock, $50,000; incor- 
porators—L. J. Dickey, West Roxbury; J. Norman Fran- 
cis, George P. Weyer, Woburn. 

Boston, Mass.—The Voice Publishing Company has in- 
corporated to do a stationery, publishing and engraving 
business: capital stock, $5,000; incorporators—George L. 
Marshall, Michael Regan and John J. Dixon. 

Brooklyn, N. Y.—Isaac Snyder has taken over the busi- 
ness heretofore conducted by L. Ginsberg at 1522 Cortelyou 
road. 

Cairo, N. Y.—J. D. Schad succeeds A. J. Lock. 

Canton, Ohio.—The stationery, printing and multigraph- 
ing plant of the Miller-Rogers Company, has been moved 
to Fifth street, N. W., from Market avenue, N. 

Canton, Ohio.—Lester DeWeese, head of the commer- 
cial stationery house known as the New Exchange Com- 
pany, has been made chairman of the publicity committee 
of the Canton Rotary Club. 

Cheyenne, Wyoming.—Frank S. Lewis has opened a 
new store for the sale of office supplies. 

Chicago, Ill.—-A. C. Riddle, of Riddle & Wunderle, made 
a vacation trip to Estes national park in July. 

Chicago, Ill——Horder’s, Inc., is the only American re- 
tail stationery establishment to hold membership in the 
Stationers’ Association of the United Kingdom.—The first 
death benefit to be paid under the group insurance plan of 
Horder’s, Inc., went to the family of Sam Weber, who 
died in a July automobile accident——The impending strike 
of the Chicago street railway union stimulated sales of wall 
maps of the city. Large corporations used them in laying 
out routes for automobile and motor transport to carry em- 
ployes to and from work in case the street and elevated 
railways were obliged to suspend service. 

Elberon, N. J.—M. Forstein has taken over the business 
formerly conducted by J. Schwarz. 

Fairmont, W. Va.—H. P. Neptune succeeds the Acme 
Book Company. 

Fall River, Mass.—The Smith Office Equipment Com- 
pany is a new concern recently organized here. 

Flint, Mich.—Genet Specialty Company has opened a 
novelty store at 501 Thompson street. 

Grand Rapids, Mich—Tad M. Shaw has opened a book 
and stationery store at 41 Monroe street. 

Greenfield, Mass.—Mrs. M. T. Dean has purchased the 
stationery business of Albert W. Jones, and will operate 
it in connection with her jewelry store. 

Guttenberg, N. J.—Boston Brothers have taken over the 
business heretofore conducted by R. Farber. 

Hackensack, N. J.—Dresher Brothers have succeeded 
M. Okin. 

Herkimer, N. Y.—Kirby Brothers have opened a new 
stationery store here. 

Jackson, Mich—W. A. Mithoff, assistant advertising 
manager of the Earl Motors, Inc., was formerly in the 
stationery and advertising departments of the Advance- 
Rumley Company, La Porte, Ind. 

Jersey City, N. J.—S. Horowitz has purchased the busi- 
ness of Hurwitz Brothers. 





PENCILS 


of QUALITY 


MOHICAN #4 Grades Hexagon 


Packed 1 dozen to box. 


CHOICE 4 Grades Hexagon 
, Hexagon with 
E-Z-HEX Edges Rounded 


We also manufacture a full and com- 
plete jobbing line of pencils. 


Write for above samples, also Crayon 
Pencils, Eraser Tips, and Pencil Clips. 


We manufacture only merchandise of 


quality and will be glad to quote you 
on your “Special” needs. 


U.S. PENCIL CO. 


60th St. and Baltimore Ave., Philadelphia 

















Tell City 
Telephone 
Table 





No. 116 Q. Oak 
No. 316 Mahogany 


You will be interested in descriptive details of 
this Tell City specialty. Made of Quartered 
Oak and Mahogany with 1%” top and 1%” 
legs securely braced, it is good value at a 
popular price. The table requires very little 
investment of space and money and adds sub- 
stantially to your profit. Write for full de- 
tails and our complete catalog, showing full 
line of office desks. 


TELL CITY DESK CO. 


TELL CITY, INDIANA 
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Give a Thought 
to Pins 


Pins are so commonplace that the 


average user gives no thought to 
them, so long as they're good. And 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid, 
with ‘‘comfortable”’ heads, that push 
the points through thick wads of 
paper and ‘‘stay put.”” Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


Crescent Brass & Pin Company 
Detroit, Michigan 


Western Representatives: Southern Representatives: 


BERT M.MORRIS COMPANY PHIL F. WEBSTER 
444 Market St., San Francisco Box 873 San Antonie ,Texas 
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C. HOWARD HUNT PEN CO. 
CAMDEN, N./., U.S.4 
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Long Beach, Calif—The Eshelman stationery and print- 
ing concern, formerly at La Verne, Calif., has opened a 
new store at Long Beach. 

Long Beach, N. Y.—The Easter Sales & Advertising 
Company has disposed of its business to A. Harries. 

Los Angeles, Calif—The T. V. Allen Company, manu- 
facturing stationer and jeweler, is erecting a two-story 
factory building at 812-16 South Maple avenue. 

Lynbrook, Long Island, N. Y.—Oscar Libensbaum has 
succeeded M. Fuchs. 

Melbourne, Australia. Melville & Mullen have been suc- 
ceeded by Robertson & Mullen. 

Minneapolis, Minn.—F. H. Lounsberry & Company is 
enlarging the stationery business at 408 West First street. 

Morristown, N. J.—W. J. Nolte has incorporated his 
business under the name of Nolte & Luckey, Inc. 

Napa, Calif—The Haas Stationery Company has pur- 
chased the stock of Raymond Kyser. 

Newark, N. J.—Abraham A. Levey has succeeded Harry 
Migatz at 149 Springfield avenue. 

New Orleans, La—C. B. Vanacker 





succeeds Coleman 


Walker, who recently resigned as manager of the New 
Orleans office of The Rand Company. 
New Orleans, La.—J. Wesley Hawley, formerly with 


E. C. Palmer & Co. and later with the Dameron-Pierson 
Company, has been appointed manager of the stationery 
department of the Tropical Stationery Company, a new 
concern. 

New York, N. Y.—D. Mentin has succeeded 
Forstein, 1603 Nicholas avenue. 

New York, N. Y.—The Hiltman Stationery 
has opened a new store at 296 Broadway. 

New York, N. Y.—Max Steinbock has succeeded Good- 
man & Bermang at 649 Columbus avenue. 

New York, N. Y.—Gordon & Jaffe have taken over the 
business of the Riverside Mercantile Company at 2911% 
Broadway. 

New York, N. Y.—Frank L. Boell and Frank W. Free- 
man, formerly with John Ward & Son, have opened a sta- 
tionery business at Room 504, 6 Church street, trading as 
Boell & Freeman. 

New York, N. Y.—Enlarged warehouse facilities have 
been arranged by the Eaton, Crane & Pike Company at 
139-41 Franklin street. J. E. Lynch, who is in charge, had 
been at the Pittsfield factory for a number of years in 
like work. 

Nyack, N. Y.—H. Arbiloff has succeeded J. 
man at this place. 

Oklahoma City, Okla—Cornell Office Supply Company 
has opened a new store at 225%. West Main street. 

Ottawa, Kans.—The Keen Printing & Stationery Com- 
pany has taken enlarged space at 221 South Main street, in 
the business center. 

Pine Bluff, Ark.—J. C. Reno opened a stationery and 
book store at 512 Main street July 15. He had been con- 
nected with W. L. Dewoody & Company of this city, and 
A. C. McClurg & Company, Chicago, III. 

Piqua, Ohio.—The Piqua Office Supply Company 
opened a new store at 226 West High street. 

Philadelphia, Penna.—George C. Smith has opened a 
stationery store at 845 East Allegheny street. 

Philadelphia, Penna.—The Pull-Flap Envelope Corpo- 
ration has incorporated with capital of $3,000,000. 

Philadelphia, Penna.—The Standard Jobbing House 
established a business at 121 North Second street 

Philadelphia, Penna.—A new stationery store has been 
opened by O’Connell Brothers at 517 South Fifty-second 
street. 

Philadelphia, Penna.—C. W. Galloway, for some years a 
stationer and bookseller at 4075 Market street, is selling 
out, intending to retire from business. 

Portland, Me.—A new book and stationery store known 
as the Book Mart has been opened at 670 Congress street. 

Roslyn, Long Island, N. Y.—Jacob Rosenberg has suc- 
ceeded M. Adelstein. 

San Francisco, Calif.—sS. J. Trengove, retail stationery 
manager of A. Carlisle & Company, was called to Mari- 
posa county, in July, by the serious illness of his father 

San Francisco, Calif—The Stationers’ Association of 
California has appointed Dudley Fish, of Dixon, Fish & 
Company, its official delegate to the National convention 
to be held at Atlantic City in October. 

San Francisco, Calif—I. O. Upham, of the Isaac Upham 
Company, who returned to this city after a six months’ 
business trip in the Orient, has expressed the belief that 
stationery development in the Orient is proceeding along 
American lines. This also applies to the office supply busi- 
ness generally in the Orient. 
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“Flo-Eze’ 


Paste and M 


| fastidious. 
attractive display 
dealers. 


and prices 


Factory and General Offices 
San Francisco 
Established 1909 


Los 


“Quikstiker’ 


Are made the modern 
way to suit the most 


‘““Flo-Eze’’ fountain pen 
inks in six colors with 


Write today for catalogue 


Ink Ribbon Mfg. Co. 


leg: 


Inks 


ucilage 


card for 


Branches 
Angeles Oakland 
Kansas City 
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OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 


Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 











STAMPS 





eacces 


ETC 








e E FOR naAles 
Peas | Never’ WENT! 


405 108 X. Dearsore St 
OL CH 1963 


STORE: 108 N.DEARBORN ST. 
FACTORY:24 to 30 So, Jefferson St. 














STENCILS 












MANUFACTURE 
SEALS 
STENCILS 
BADGES 
RUBBER@STEEL 


METAL CHECKS 


POCKET COINS 
BRASS SIGNS 


6 WENTuE 


atv CHECKS 


CHICAGO 














THE BABY TYPEWRITER STAND 
A FAST AND EASY SELLER 





$650 


F.0.B DETROIT 


Write for Liberal 
Dealer Proposition 
EVERY DEALER 


SHOULD CARRY 
THIS STAND 


IT IS 
THE BEST BUY 
ON THE MARKET 











A strong, well built 
stand, five ply oak 
veneered top, 17414". 
Easy to move about. 
Suitable for home use. 
26” high. 

WRITE NOW FOR OUR LIBERAL PROPOSITION 


AUTO PARTS MFG. CO. 
1814 Trombly Avenue DETROIT, MICHIGAN 
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If You Bind Your Own 
Loose Leaf Devices 


We can show you how to cut the cost 
of —e your special metals, at least 
in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 
of them. 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economical 


ly. 
Write us. We are here to serve 
The Tenacity 


Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 




















What is GLUEY? 


“Gluey” is a light colored paste made 
from the finest ingredients im- 
ported from Asia, Australia, the 
West Indies and Cuba, which give 
to “Gluey” the bull-dog tenacity 
of good glue and the creamy, 
smooth consistency of paste. We 
call it Gluey because it actually 
sticks like glue. 


Used by people in all walks of life. Over 
2000 schools and colleges have 
specified “Gluey”. You will need 
a good stock to meet demand. 


Sold in containers designed to fit the in- 
dividual needs of all your cus- 
tomers. 


At these prices: 
Gallon Stone, Self-Sealing Jars, 
OP GOR o0cci nv ictccameaseccead $14.00 
Galion Tin Friction Tops, per doz. 13.20 
Half Gallons, Stone or Mason Jars, 


ee GOR, cccdccccgocesevaseceds 7.80 
Half Gallons, Tin, per doz......... 7.60 
Quarts, Glass or Tin, per doz..... 4.50 
Pints, Glass or Tin, per doz..... 2.75 
Half Pints, Glass or Tin, per doz.. 2.00 
wae See G BOP Gem ceccccicoc. 1.00 


he Tubes, No. 2 per doz............ -80 
COMMERCIAL PASTE CO. 


COLUMBUS OHIO U. S.A. 
Don't say paste—say “‘Gluey''—it sticks 




















has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 





A popular line of 
filing and indexing supplies 























Profitable to dealers 
for three vital reasons 


Excellent qualities 
Attractive prices 
Sold only through dealers 


Dealers seeking ways to stim- 
ulate trade find UNITED BUSI- 
NESS SUPPLIES easy to sell and 
well adapted to the needs of up- 
to-date offices. These supplies in- 
clude vertical folders and 
guides, ruled and printed 
ecards and card guides, sup- 
plies for loose leaf and 
machine bookkeeping sys- 
tems. Affords oppor- 
tunity to develop and 
retain one of the most 
lucrative 
and coa- 
stantly re- 
curring busi- 
messes to be 
found today. 
Free a. sam- 
ples, and literature 
tellall about it and 
are designed to offer 

cooperation 


ers 
in building up and retaining 
this profitable business. 


Send for catalogs, price list and attractive dealer proposition. 
United Business Equipment Company 
113-121 Albany Street 
Boston,11,Mass. 
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San Francisco, Calif—The new branch store of the H. 
S. Crocker Company, Inc., 242-246 Montgomery street, 
was designed according to the ideas of the general man- 
ager Arthur C. Moench, in order to give the best possible 
service to the financial district in which it is situated. 
“Business,” the organ of the San Francisco Chamber of 
Commerce, recently stated that the busiest street in San 
Francisco is Montgomery street. The new store is sur- 
rounded by the greatest financial institutions of the city, 
and its aim is to give service to them. Raymond A. White, 
branch manager, was formerly manager of the H. S. 
Crocker Company, Inc., store in Oakland, Calif. Among 
the lines most featured in the new branch are Globe- 
Wernicke products, the Boorum & Pease blank book line, 
McMillan’s line of loose leaf and the Swan fountain pen. 

Seattle, Wash.—Frank J. Pratt is now superintendent 
of the Lowman & Hanford printing plant, succeeding the 
late H. W. Dixon 

Seattle, Wash.—The Pacific Northwest Envelope Com- 
pany has incorporated with a capital stock of $100,000. 
Bert P. Boles and Charles F. Mielens are the directors. 

Seattle, Wash.—The Reliance Printing & Stationery 
Company has incorporated; capital stock, $125,000; incor- 
porators—Ernest J. Moy, D. C. Jordan and Frank Moran. 

Stamford, Conn.—Seaman M. Mead has succeeded the 
Mead Stationery Company. 

St. Paul, Minn.—McGovern & Walvin, Inc., has incor- 
porated to deal in office supplies; capital stock, $50,000; 
incorporators—S. H. McGovern, J. O. Walvin, J. J. Me- 
Govern. 

Weehawken, N. J.—N. Gnessin has been succeeded by 
Burstein & Schlossberg. 

Westfield, N. Y.—E. L. Kingan & Co. have opened a 
new store here 

White Plains, N. Y.—The Book Shop, Geo. D. Baker, 
proprietor, was recently opened here to deal in books and 
stationery. 

Wichita, Tex.—The Martin Printing and Statonery 
Company has been incorporated. Capital, $150,000. 

Willows, Calif—The Willows Stationery & Office Sup- 
ply House, on Sycamore street, which was conducted for 
some time past by J. Hamline Smith, has been purchased 
by A. D. Sutherland, of Berkeley, Calif. 

Woodhaven, Long Island, N. Y.—J. M. Freedman has 


taken over the business of Singer Brothers. 


F. B. Towne Home from Europe. 

The National (National Blank Book Company) recorded 
briefly the tour of F. B. Towne, general manager of the 
National Blank Book Company, from an European tour. 

x * x 


When the new White Star liner, Majestic, “parked” for 
the first time in New York harbor recently, she brought 
Mr. and Mrs. F. B. Towne back from Europe. They had 
been gone nearly four months and had a very interesting 
and enjoyable journey, but we have a lingering suspicion 
that they were not sorry to be home again. ‘Certainly the 
National family was very glad to welcome “F. B.” and 
Mrs. Towne back. 

Their route took them directly to the Mediterranean. 
They stopped at most of the ports beginning at Gibraltar, 
but their first lengthy visit was at Alexandria. There they 
spent three weeks in touring the country about the Nile. 
They visited Assouan, where the huge billion ton reservoir 
is located, and enjoyed side trips from Cairo to Jerusalem 
and by motor to the Sea of Galilee, spending two nights in 
Nazareth. 

At Damascus Mr. and Mrs. Towne stayed four days, 
where they admired the beautiful gardens and ancient ruins. 
Then they proceeded to Beirut by motor, where they spent 
three days. From there they traveled by steamer for ten 
days up the coast of Asia Minor to Constantinople. 

After leaving Constantinople, the party went to Greece, 
stopping for a time at Athens. Venice was the next place 
visited and then they went across Europe to Belgium. 
Then they spent some time in Nuremburg and Munich. 
They did not attempt to visit the war-torn part of Bel- 
gium because they had previously been there, but they 
brought back reports of the fine progress the Belgians are 
making in rebuilding. 

From Ostend they crossed to England where they spent 
a week, largely at the London branch of the National Blank 
Book Company. Altogether it was a most enjoyable and 
interesting trip. 


Ideas are the spark plugs of business, but decision and 
action are the generators. Surroughs Bulletin. 
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Use a Card That 
Speaks Well 


Mis of You! ee 


Cards can express character; use a 
clean, finely engraved, dignified 
locking Wiggins Card and get a 


favorable first impression. 


Comes in convenient book form, 
detaches with a smooth, clean edge. 
Engraved by our master engravers 
or delivered blank to your printer 
should you prefer type printed. 
Business cards are important. 
Send for specimen tab and details 

















The 
John B. Wiggins 
Company 
Established 1857 
1104 S. Wabash Ave. 
705 Peeples Gas Bldg 
CHICAGO 











Remanufactured typewriters 
are GOOD typewriters— 


A Super Grade Remanu- 


factured Typewriter 


represents a superior value. It 
has gained a reputation on its 
own merits. Speedy and ac- 
curate. {t is economical in op- 
eration and practically free 
from repairs. The clear and 
perfectly formed type faces 
and styles insure’the greatest 
degree of legibility. And its 
most valuable asset—consist- 
ent and reliable performance 
and endurance. 


The constant demand for Super 
Grade Remanufactured Typewrit- 
ers is conclusive proof and testi- 
mony as to their merit. We have 
a price list ready to send to you. 
Ask for it. 


rr  \ UNITED TYPEWRITER 
| EXCHANGE CO. 


WHOLESALERS 
137 High St. Boston, Mass. 


Cable Address ‘“‘UNITYPEXCO”’ Boston 
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The Price of 
Quality 
Cuspidors 
Will Interest 
You 


CATALOG ON APPLICATION 


IRELAND & MATTHEWS 
DETROIT 











Battleship Linoleum 





NO. 40—SIZE 19x24 BROWN OR GREEN 
NO. 41—SIZE 20x34 BROWN OR GREEN 


Polar Mfg. Co. “Puisstisnre'>S* U.S. A. 


THE NEW 


DESK PAD 





If you do not already handle our new BATTLESHIP 
LINOLEUM DESK PADS—get the details on them 
from us at once. 


It’s a new idea of wonderfu! merit. 


One outside salesman for a certain Stationery Store 
has sold 400 of these pads—on the outside, by carry- 
ing with him a minature sample which we supplied, 
free of charge—your men can do the same thing. 


It's just one of the 40 practical office items which 
we manufacture Send for our new catalog. 


Export Inquiries Solicited 














Boston, Mass.—Harrie FE. Copeland, representing the 
Boorum & Pease Company, has his family at Squam Lake 
for the summer. 

Chicago, IlL—C. C. Carpenter, president of The Sam’ 
C. Tatum Company, visited the Chicago office in July. 

Chicaso. LIL—F. Pr - on + ot 


1 


Blank Book Company, and C. H. Harris, sales manager, 
were visitors at the Chicago office in July.—Fred L. Cog- 
gin, manager of the Chicago territory, made Toledo, Cleve- 
land and Detroit in a July trip—Miss Carroll left August 
1 on a two-weeks’ vacation trip back East. 

Holyoke, Mass.—Ray Schumacher, of the Chicago terri- 
tory, spent July and August at the factory of the Nationtl 
Blank Book Company. 

Longmont, Colo.—Alfred Baxter, of the Chicago terri- 
tory of the National Blank Book Company, visited his old 
home here in July. 

Los Angeles, Calif—Dealers here have received souvenir 
post cards from England and the Continent, sent by 
George Wolcott, representative for the Irving-Pitt Manu- 
facturing Company in this territory. 

San Francisco, Calif—Thos. W. Moore, branch manager 
of the Wilson-Jones Loose Leaf Company, is busy inter- 
esting the trade in the new Wilson-Jones “Fitzall” binder, 
with four different centers. George T. Moore, Thos. W. 
Moore’s son, has returned from a successful trip to Los 
Angeles. 


Store Base Ball Team Beats Manufacturers. 


The base ball team of the employes of the J. Meyers 
Stationery & Printing Company, Inc., of New York, opened 
the season on Saturday, June 24, in a game with the Wil- 
son-Jones Loose Leaf Company team, winning by a score 
of 26 to 10. The game was held in Prospect Park. 

The game _ was spotted throughout with spectacular 
plays, one of which was a shoestring catch by Reuben 
Meyer. Home runs were made by Kamermayer and 
Simons of the Meyers team, Simons’ homer coming in at 
an opportune time with three men on bases. 

The members of the J. Meyers Company turned out en 
masse for the game and, led by the secretary of the com- 
pany, Arthur J. Hirsh, contributed their share to the 
team’s success by rooting it to victory. Mr. Westphal, 
manager of the team, would like to hear from other teams 
in this vicinity. 


L. L. Burr with Faithhorn. 


L. L. Burr, one of Chicago’s veterans in the stationery 
field, has become buyer for the Faithorn Company, 105 
West Jackson boulevard. Mr. Burr’s connection with the 
trade antedates most of the men now active in the field in 
Chicago. He had been buyer for A. C. McClurg & Com- 
pany, and the Burr-Vack Company. A fund of interest- 
ing reminiscences is available to his friends. He talks of 
the printing art long before the “tramp” printer became ex- 
tinct, and the composing machine took its place in print 
shop production. 


Closer Co-ordination in Horder Organization. 


Horder’s, Inc., Chicago, has modified the direction of the 
business by the creation of an advisory board. Depart- 
ment heads and other executives constitute the board. The 
plan affords opportunity for closer co-ordination, and dis- 
tributes the responsibilities of management. E. Y. Hor- 
der, president, has been working out this policy gradually, 
preparing the organization to function “on its own bottom.”’ 
It permits him to be absent on relaxation at his Alabama 
plantation from time to time. 


New Price List of Rebuilt Typewriters. 
Marcus Harwitz, general manager of the Regal Type 
writer Company, 359 Broadway, New York, N. Y., has 
announced a new price list—No. 40—effective July 1 and 
containing several items on which a downward revision has 
been made. The new list is being mailed to the trade. Those 
who may not have received it may have one on request. 
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No, 421% 


GRAND RAPIDS 
QUALITY 


in office chairs will make 
easy sales for dealers who 
take advantage of the sell- 
ing points. Write for new 
catalog and price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St. 
Grand Rapids, Mich. 





No. 327% 
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THE “SATELLITE” 
TYPEWRITER STAND 


Adjustable to the natural position of any pair cf 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits for you. 
Every typewriting ma- 
chine represents a cold 
dollar and cents busi- 
iness investment 
to its owner. It 
is a part of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 
turn out the greatest amount of 
work in the shortest space of time. 


The use of the “Satellite "Adjust- 
able Typewriter Stand will help to 
accomplish this. It has for offices 
like the Larkin Company, of Buf. 
falo, N. Y., using 612; the Daytcn 
EngineeringLaboratoriesCompany; 
The White Motor Company, 
and others. 



















eR 


It puts more results into 
the day’s work — pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ prop- 
osition and booklet will 
interest you. 


Write Dept. A. 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 


This is Model 3x 











Eclipse Pneumatic Inkwells 
for Beauty, Cleanliness, Economy 


r Beauty, because of their distinctively grace 
and attractive appearance, 


‘or Cleanliness, because just the right supply o 
had at each pen dip, there is no cover to 
plunger to encrust, and the we dome serves t 
dust out 


r Eeonomy, cause wasteful evaporation is impossible 
the or I 1 is that in the miniature, side 


reservoir 


Man handsome styles at your sta 


tioner’s Write today for catalog 


GENERAL ECLIPSE CO., Dept. a, DANIELSON, CONN. 














Aa 





alle 





(Blair Avenue and Palm Street - ST.LOUIS, MO. 


This name points the way to 


BUILT-IN SERVICE 


The WESTERN trademark is in- 
stantly associated with real built- 
in, long lived desk service. Western 
Desks are actually built for service. 
Drawers, panels and tops which 
warp, crack or stick are unknown to 
Western Desk users. They give 
genuine, lasting service which 
makes permanent friends and regu- 
lar customers. Write for our cata- 
log and price list. 


WESTERN FURNITURE COMPANY 








eager or 
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OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two. 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and iend 
themselves to better 
work. 








Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given 
to the final job—the 
matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 


You would fnd our catalog worthy 
of study. Send for a copy. 


W.H. Gunlocke Chair Co., 


WAYLAND, N. Y. 











There is this distinguishing difference about the sale 
of an office desk. Other equipment may keep in favor 
with the purchasing agent in the face of criticism because of low 
price, but a low quality desk leaves an irritating spot in the office. 
The person who uses it is in position to air his opinion frequently 
and often it is purchased for the Boss. himself. The good service 
is remembered fo the dealer's benefit long after the price has been 
forgotten, and that is why we recommend National Desks. Let 
us send you complete information. 


NATIONAL DESK COMPANY 
Herkimer, N. Y. 


NATIONAL 
DESKS 




















BARSHAL BOXES 


The return of prosperity is an impelling 
force for the quick sale of Barshal ‘‘Secu- 
rity’’ Safe Deposit Boxes for Banks. Re- 
peat orders will be Barshal Dealers’ best 
business asset in the immediate future. 
Quick returns on smal! investment and 
ample profits. 

Also Metal Furniture, Steel Filing 
Equipment, Banking Room Fixtures, Or- 
namental Iron and Bronze: work. 


SEE 











THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 


rm 








Pat. May 13, 1913 


is adjustable to any distance between punch holes 
and to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 


(Chicago Office, Frank Z. Woods, Mgr., 180 No. Market St.) 


es 
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The 
INVINCIBLE 


Economy Steel Files 











Chicago, IllL—Meyer & Wenthe have opened a retail 
store on the ground floor at 30 South Jefferson street. The 
space on the third floor formerly used for display of stock 
items has been adapted for office work 


are made in the follow- 
ing sections: 


Chicago, Ill—The Advance Manufacturing & Supply Letter Drawer 
Company, 205 West Madison street, has organized to man 
ufacture and deal in metal work, rubber stamps, stencils, 3 x 5 Card Index Com- 
etc.; capital stock, $1,000; incorporators—William Jenkins, partment 


\. E. Folger, B. F. Schmidt, C. L. Stafford, G. A. J 


Meyer, C. G. Gibson and Louis Melind. 4 x 6 Card Index Com- 


Los Angeles, Calif—The Southern California Rubber partment 
Stamp Company has moved to 729 South Spring street. ‘ : 
: ° 7 : , Storage Drawers 
Washington, D. C.—The estimated requirements of the Check File ; 


Post Office Department for rubber stamps in the present 
fiscal year are 243,000 stamps. 
So And stack to give the de- 
Recent Visitors at Mimeograph Headquarters. sired combination for use in 
Visitors at the home office of the A. B. Dick Company any ofnce 
in recent weeks included: W. H. Ballentine, secretary- 
treasurer, E. R. Williams Stationery Company, 415 Henne (Also Legal Cap Drawers) 
pin avenue, Minneapolis, Minn.; George R. Dow, H. S. 
Crocker Company, Inc., San Francisco, Calif.; J. E. Crutch- 





d . , 

er, advertising manager, Erlanger & Galinger, Manila, DEALER’S NET PRICE 
P. 1.; W. G. Walker, special Mimeograph representative, Olive Green Four-Drawer File (including Top 
Indianapolis, Ind.; W. H. Kistler, W. H. Kistler Stationery and Base) - + ©) be een 
Company, Denver, Colo.; K. J. Koeser, vice president, Osh- Oties .Gese -our-Draw “te : 
kosh Office Supply Company, Oshkosh, Wis.; J. H. aig Lape bi mean! ime uve 21.25 
Boemer, secretary-treasurer, H. E. Wedelstaedt Company, ' £ 
St. Paul, Minn Write For Full Information 

Takes Larger Store in Mexia, Tex. Invincible Metal Furn. Co. 


> 


R: A. (Dick) Wagner, who came to Mexia in January to 
start a typewriter and stationery business, has been con- 
firmed in his opinion that Mexia is a good town. 

Mr. Wagner started in a small way on the first of Febru- 
ary and one month later had to seek larger quarters, 
locating over the Mexia drug store. Now he has made " ¥ 
still another move, this time to the ground floor. Inst-matic Binder 

Mr. Wagner recently purchased the stock of the Mexia 
Book and Stationery store in the Spreng building, and 
moved this as well as his other stock to his new location in 
the rear of the Prendergast-Smith National Bank building. 
The new business will be run under Mr. Wagner’s own 
name and he will handle everything used in an office. 


Manitowoc, Wisconsin 























one a 
Horne Company Fits Up Big Bank. 
The Horne Desk & Fixture Company, dealers in com- 
mercial furniture at Atlanta, Ga., have recently taken the 
contract to supply the furniture and fixtures for the new 
banking room of the Citizens & Southern Bank. The 
equipment will consist of Victorian period furniture with 
B. L. Marble chairs to match, everything to be finished in 
a medium shade of mahogany. 
The Horne Desk & Fixture Company is an enterprising 
house, representing some of the leading manufacturers of 
high-grade office furniture. 
W. A. Horne is president of the company and Newton 
C. Wing is secretary and treasurer. 
Ontario Proposes Curb on Price Maintenance. A DECADE’S VISUALIZATION IN PRACTICE. 
A bill has been introduced into the legislative assembly ALSO PRACTICE IN THE MACHINE LEDGER 
of Ontario, penalizing price fixing. It provides a fine for POSTING FIELD THAT MADE IT POSSIBLE. 
a fixed or COMRENON resale price. The bill provides that A pull and it is open and ready—but a reverse push and it 
agreement “shall include contract, arrangement, under- is closed. Like an accordion. No extra keys to wind, or 
é : . Sam ee ‘ 2 Soe area rhe > > added stands to hold the device in position. Complete, in- 
standing, combination, and conspiracy, whether _ verbal, stant and automatic; a completely enclosing device in itself. 
written or tacit. The penalties include a fine of $500 for Not limited to any especial condition. AS Seutiie mae aie 
every sale made under such agreement, and the forfeiture ctont for hand work as for machine nea, Every facility - 
‘ . a - 49 ‘ a eae? 5 poe F "RS the binder of old types As extensible as any tray. 8 
to the crown of ali money owed as a result of such agree accessible. Quicker. Oversises fully allow for all offsetting 
ments. Any person who may have been injured by the as in trays. Yet, in fact, an almost indestructible, com- 
violation of the act may sue for threefold damages. preteens arenes: Cee, Lage ges pegmygrovdl te 
Tet tt FT Inside measurement 8"x8"x4" $16.00. 10”x10"x4" $20.00 
: Holding about 400 ledger sheets and index. 
T. F. Davis Promoted. 
: ? f : ; : Usual liberal trade discounts. Special manufacturing and 
[. F. Davis. formerly sales instructor in the Atlanta dis- sales rights are obtainable, especially in foreign countries, 
, 2 2 ‘ . International Foreign Patents being applied for under the 
trict of the Wales Adding Machine Company, was recently conventions treats 
appointed assistant general sales manager. Mr. Davis has 
been one of the most dependable members of the Wales UNYVERSAL UTYLYTY UNYTS CO. 
selling organization for many years, and his advancement 6111 WYNTHROP AVE CHICAGGO, U. 8. A. 
is the logical result of the good work he has accomplished. j 
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Stationers 
everywhere 


CENTRAL PAPER CO. 


MENASHA ,WIS. 


ice- 425 Broadway- NewYork 














DEALERS! 


Here’s a new article that 
will make money for you 


























THE COLUM-GUIDE 


Patent pending 
—for users of columnar records 


Every office clerk who uses columnar records will 
at once recognize the merits of the COLUM-GUIDE. 
It saves time in posting entries, increases accuracy, 
rests the eyes, and makes the work easier. The 
illustration shows graphically the economies effected. 
A strip of the column headings is inserted under 
the transparent surface of the COLUM-GUIDE and 
it is ready for use. 

Made in five lengths—12”, 18”, 24”, 30” and 36”. 
Retails for 50c to $1.50. 


Get in your stock of COLUM-GUIDES now. Advertised in 
SYSTEM, starting with July issue. Write for full particu- 
lars and dealer proposition. 


THE COLUM-GUIDE CO. 
128 No. Main St. Providence, R. I. 
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Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 


Manufacturer. 

Graphite (Joseph Dixon Crucible Company) editorialized on 
“Trouble.’’ It suggested mental processes to overcome trou- 
bles. 

>. - < 

The National (National Blank Book Company) described 
briefly the trip made by Mr. and Mrs. F. B. Towne through 
Mediterranean and Northern European countries. 

* > ” 


The N. C. R. Sales Record (The Nationa! Cash Register Com- 
pany) showed in text and picture how lamps offered to salesmen 
in a contest were made in the company’s own works. 

* . * 


The Royal Standard (Royal Typewriter Company, Inc.) dis- 
cussed the advertising and demonstration value of typewriting 
schools. A number of impressive pictures illustrated the 
article. 

* + * 

The Security Salesman (Steel Equipment Corporation) sug- 
gested a system for caring for stock goods in perpetual in- 
ventory. It was devised by the A. W. McCloy Company, Pitts- 
burgh, Pa. a 

7 Sd 


Results (Monroe Calculating Machine Company) showed how 
the machine played an important part in landing the contract 
for constructing the stadium of the New York American 
League baseball club. - 

. > 


“Office Machines and Natural History’ in The Office Econo- 
mist (Art Metal Construction Company) draws a parallel be- 
tween the evolution of nature and the progress made in office 
equipment and practice. ep 

The Red Envelope (United States Envelope Company) brings 
its history of the envelope down to the inventions of George 
H. Reay, which included the first practical machine for em- 
bossing stamped envelopes. | Ne 

Good Practices (Strathmore Paper Company) discussed the 
compilation of a co-operative mailing list by the company’s 
distributors. Scrits, issued by the same company, featured 
the value of ‘‘Friendliness’’ in contact with the social and busi- 


ness world. 
* * * 


“Turning Complaints Into Business’’ was an important ar- 
ticle in the Wales Visible (Wales Adding Machine Company) 
Instances were cited in various lines showing how complaints 
were capitalized intelligently and ‘kickers’ converted into 
friends and boosters. 

* * + 

The Sales Force (Hedman Manufacturing Company) pub- 
lished a ‘“‘personnel’’ number,: showing portraits of the officials 
and many of the department workers. Pictures were shown 
also of various executive offices and departments, and a large 
half-tone showed the factory employees in a group. 

* 7 - 

The Dart (The Medart Company) commented on the change 
in name from Medart Patent Pulley Company. The old name 
was an heritage from the original business, when the output 
was confined to transmission machinery. The lines have been 
extended so that the old name was far too limiting, and of little 
significance in the fields newly entered. 

* * . 

What Next (Dennison Manufacturing Company) illustrated 
some ancient tags dating some three centuries B. C. The tags 
were of wood, with holes bored for stringing, and were used to 
label mummies of the poorer classes in Egypt. Findings of 
the commercial reasearch department of the Dennison Manu- 
facturing Company were shown by graphs, indicating the sub- 
stantial increase in business for the first five months of the 
present year in sustained wholesome increment. 

. * 


Tne Webster Way (F. S. Webster Company) showed ‘What 
Is Quality in a Typewriter Ribbon.’’ This was one in a series 
of articles by James Quartz, factory manager for the F. S 
Webster Company. The points considered included sharpness 
and clearness of impressions, non-type filling, durability, non- 
drying and resistance to atmospheric conditions, non-fading 
and permanence of impressions, ink-containing qualities of the 
fabric, ink-retaining qualities of the fabric, fitness for a par- 
ticular purpose, shade or strength of impressions, strength of 
copies (impression), uniformity, 


“Monotype” is the title of a most excellent house organ 
issued by the Lanston Monotype Machine Company of Phila- 
delphia. Up to the present time this publication has been 
devoted to Monotype almost entirely and has therefore had its 
principal clientele among those interested chiefly in the typo- 
graphic art. With the purchase by the Lanston Company of 
the Barrett adding machine business the contents of the publi- 
cation began to take on an added feature. Occasional! articles 
now appear from time to time concerning the Barrett adding 
machine division of the company, and these articles will in- 
crease in number and interest until such a time as that division 
shall have its own house organ. The present number of “Mono- 
type”’ was designed by the famous typographer, Bruce Rogers, 
and printed in the plant of William E. Rudge of New York 
Mr. Rogers’ idea was to achieve a piece of printing in the style 


(Continued on Page 203.) 
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COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 





The Machine of Superior Quality 


ALIGNMENT BETTER—Inch wide cone typebar bearings and octuple 
roller bearing carriage give a rigidity of typebar and carriage 
action that combine to produce work of unquestioned superiority. 

OPERATION EASIER—Light key touch and speedy escapement enable 
the operator to do more work with less effort, 

SIMPLE DESIG AND CLEVER CONSTRUCTION—Reduce materially 
the cost of upkeep. 

ae oe ROLLS—Enable operator to write to the extreme bottom 
of sheet. 

All modern improvements. including automatic ribbon reverse, single 
key decimal tabulator, back space bar, variable line spacer, 
bichrome ribbon. 

If there is no dealer in your District, write now for catalogue and 
agency terms. 


VICTOR TYPEWRITER COMPANY 


General Office and Factory: SCRANTON, PA., U.S. A. 
Department 10 











SORTING DEVICES 


We have a sorting device for every purpose from 
the smallest coupon to cap sheets or larger. 
Indexed in any manner desired LETTERS— 
NUMBERS—or SPECIAL WORDING. 


Montgomery Ward & Co., use 155 
Abrahams Straus Dept. Store, New York use 107 


Ask your dealer or write direct for information 


THE KOHLHAAS CO. 


183 North Dearborn St. Chicago, Ills. 
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Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciate their quality. Dealers 
who do not know these brands are 
now face to face with Opportunity. 


| Write for samples today 
OD —a test will prove 
.: their excellence. 


Union Ribbon & Carbon Co. 


MAIN OFFICE and FACTORY 


Front and Laarel Streets PHILADELPHIA, PA. 


FF SF 

























Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion,Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welt 
Reahnekae te o Cha y 


Our Sales Manager has a valuable contract for specialty 
men of proven ability. Write him. 


COUTITTOTIITT IPT ees) 
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ALL #2: IN ONE 


EFFICIENCY FILE COMPANY 


Canadian Distributors — VAWTER-LUCKETT, LTD., Toronto 


“FE -F” 
INDEX TABS 
“The Tab That Tells” 
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1772 Wilson Ave., Chicago 


Successors to Luckett Loose Leaf, Ltd. 








4 


SS a WS a a wa 


DSS 


> 


MOLE AOA AM 


ESLEECK’S THIN PAPERS 
WHY? 


Because for nearly a quarter of a 
century, we have been specializing in 
Thin Bond, Onion Skin and Manifold 
papers. Aiming always to maintain 
the summit of quality. 

We want our papers in every business 


office in the United States, for they are 
right for every important use. 


To begin to use Esleeck’s Thin Papers, 
is to continue to use them. 


Your paper merchant carries them 


ESLEECK MFG. COMPANY 
TURNERS FALLS, MASS. 




















Shusdscll. 
One-Piece 
ALL-LEATHER COVERS 


Open an old style Ring into a **Trussell” patented all- 

Tear Book cover and you will Cut leather Ring Book dover and you 

find that it is made of three-ply, will find but one ply of soiid, heavy 

thin material, glued together. leather, equal in thickness to the old 
Style three-ply cover. 


The 


Th Serr AT” 
: en Suisse 
Old Nay Way 





The TRUSSELL One-Piece, All-Leather Cover, first de- 
signed and patented by us in 1908, is becoming foremost 
in its field in 1922. 

This is because business men demand a quality look and 
feel in their binders. They want their books of the finest 
and most durable style that is consistent with a reason- 
able cost. We have it. 

No other binding at any price compares with this construction, and it will 
outwear the ordinary kinds several times. Yet our prices are very low, due 
to quantity production by special machines. Made ip all styles and in 
all sizes from vest pocket to large desk books. 

Let us co-operate when a large order is 1n tne paiance and a close price will 
help you to win out. We help dealers to get the business 


TRUSSELL MANUFACTURING CO., 
3 North Cherry St. Poughkeepsie, N. Y. 


















-_ 
ie 


YRS SING NINSRININRININIS 
RNIN NIRYINININGRININININ NING 
VIININIRIRNINY IWIN 
2 Q NI s 4, _ MAY RN 
(OI WINN NN IAIN 


- 








GSTISS 
SIIVLO Gee 
SAAS YX SS x 
s~ > > > SSS 


OSS 
SAG, 


Sf 
L 


GH): 


Y 


\Y 











* po yAdo 
OO ell 
7 SSS wy 

















> 7 7, 4 
SELIEESALLG 
PRT NCR KK 
oy, 7 se S SLIRSDS PSPS HOow 
COB Cli BAe lit) a) * ee 
WHR WATNIAI AL OSS IESG 

7 
The Smead Manufacturing Company 
ent C HASTINGS, MINNESOTA, U. S. A. 
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Manufacturer. 


The Victor Adding Machine Company distributes a compelling 
folder in colors on the Victor adding machine 
= + . 


The American News Company, New York, N. Y., has sent 
the trade its new general catalogue. It is closely classified 
. * * 


Students’ loose leaf note books and fillers are shown in a fold 
er mailed by the Boorum & Pease Company, 48 Hudson street, 
New York, N. Y oe )P 

Catalogue No. 1 has been issued by the Shipman-Ward Man- 
ifacturing Corapany, 4401-03 Ravenswood avenue, Chicago, III 
It is distributed by the office equipment division, and lists 
desks, chairs, filing cabinets and supplies and office supplies 

* * * 


“Your Turn May Come Next” heralds a folder by The Safe- 
Cabinet Company It shows various recent fires of importance 
ind narrates the protection afforded to users of Safe-Cabinets 
The tront cover is an excellent rendition of a night fire, done 
in two colors. s + 8 

The American Writing Machine Company has rendered a 
service to business by the publication of a booklet, “‘The Eti- 
quette of the Stars and Stripes.”’ The niceties observed in the 
display of the National Fiag are detailed fully. This informa- 
tion is rarely available when wanted, and the booklet makes it 
accessible at all times Ss 

\ small folder issued by the Spurgin Manufacturing Com- 
pany, Inc., 7011-7013 Vincennes avenue, Chicago, manufacturers 
of the “Something Better” line of coin wrappers and currency 
straps, presents a list of all the Chicago banks, giving their 
deposits, loans and discounts, capital, surplus and the value of 
their stocks at the close of business June 30, 1922. 

> ~ 

Catalogue and Price List No. 33 has been completed by the 
Louis Melind Company, 362-64 West Chicago avenue, Chicago, 
Ill Its 192 pages show type styles for rubber stamps, stamp- 
ing and stencil devices and supplies, dating and numbering ma- 
chines, ete The composition was done in the Melind plant 
and is a demonstration of its resources and the craftsman skill 
employed Pe 

Bulletin 209A, by the Lyon Metallic Manufacturing Company, 
Aurora, Ill., shows an extensive line of office lockers, station- 
ery cabinets, and special lockers for institutions, factories, ete 
Diagrams for arranging large installations are given The 
details of construction are lucidly shown in picture and text 
The book is an excellent example of catalogue compilation and 
printing 2 eS 

The Globe-Wernicke Company has placed in circulation sev- 
eral folders of genera] interest The performance of a Globe 
structural strength safe is indicated in one titled, ‘$4,700 in 


Cash Saved.” The “Unitbilt’” line of low-priced wood filing 

equipment is fully shown in another folder. Transfer cases of 

steel, wood, and wood-tarbcard are shown in extensive variety 
in a folder titled, “The Transfer.” 
Dealer. 

TI Ingrim-Rutledge Company, San Francisco, Calif has 

issued a folder explaining the purnoses of the different weights 


of carbon paper 
* * * 

The Ivan Allen-Marshall Company, Atlanta, Ga., is dis- 
tributing a booklet descriptive of the business district in which 
the company’s store is located. 

* ¥ 


The Grasshopper (Skinner & Kennedy Stationery Company) 
printed a lucid explanation of the high cost of wearing apparel 
for women in ‘‘The Proof Boy on ‘Clothes.’ 

* * + 

Diamond Dust (Hall Lithographing Company, Topeka, Kans.) 
printed a biography of John A. Crow, the store manager He 
began at the bottom, when that bottom was no rubber tired 
delivery car 

* *” * 

Carrithers’ Tips (Carrithers & Company, Chicago, TIl.) is 
juarterly cataiogue showing an extensive line of stationery 
staples and specialties The current issue lays stress on the 


Pageant of Progress, held at Chicago, July 29-August 14 
Accessory Advertising Matter. 
The *.. Howard Hunt Pen Company supplies the trade with 
a display easel showing the entire Hunt line 


(House Organs—Continued from Page 200.) 
of the old-time printer who built up his own designs from 


single types In this he has succeeded admirably throughout 
Dealer. 
Common Sense (Corlies, Macy & Company, Inc.) printed 


invaluable rules for the beginner learning to handle a row boat 


The Mills Company, Sheridan, Wyo., has instituted Office 
a monthly house organ It shows various items carried in 
stock, and prints interesting miscellany The house organ 
serves Mills stores in Sheridan, Casver, Wyoming, Denver and 
Boulder Colo 

Internal. 

The Hand Clasp (United States Envelope Company) listed the 
various plants of the company, described the products and gave 
brief sketches of history. 

+ + * 

The Strathmorean (Strathmore Paper Company) makes apt 
application of anecdote in emphasizing the need of care in 
the mills tc avoid accident. 

For the House Organ Editor. 

M. J. Creighton, stationer and bookseller, Hill City, Kans 
wishes to receive house organs from manufacturers of station- 
ery and office supplies 


>. 
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Economical - Efficient - Practical 


Your customers will instantly recognize the Bump 
Paper Fasteners as the ideal office device. 


Pins, clips, staples or any other metal fasteners 
are unknown tothe “BUMP.” They 
make their tie out of the paper itself. 


Both Are Profit Makers 


The hand fastener works after the 
manner of the ticket punch. The 
Stand machine is pee for 
punching a single round hole, in 
addition to its regular use. 


Quick Turnover — Neat Pro fits 


characterise Bump. 
Send for Catalogue. 


BUMP PAPER FASTENER COMPANY 


Crosse, Wis. 


‘YMOUR CONOVER, Eastern Repoceetataee 
= 350 Broadway, New Yor 


























A S indicated by the name, our line repre- 
sents the acme of perfection, not only 
as regards uniformity but in durability ; “for 
instance, one sheet of our No. 698 carbon 
paper will produce 100 letter copies. 


As jobbers or retailers you are interested in 
a line that is fast gaining the ascendency in 
this country in point of ideal satisfaction and 
you cannot afford to miss the opportunity of 
becoming better acquainted with “Iron Clad” 
by failing to write for a sample booklet show- 
ing 24 papers in black. 


Largest distributors in the world of 
CARBONIZED ADDING MACHINE ROLLS 


Iron Clad Ribbon & Carbon Co. 


100 Grand Street New York City 
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—tThe Master Craftsman Fountain A triumph of thirty-eight years’ experience in 
Rival The er€ Fo Pen the manufacture of Fountain Pens. Wemanu- 
facture fountain pens for the trade, and specialize on imprints for the jobbing, retail and mail 
order trade. Prompt service in repairs, All work is done in our own shops. 


The export trade is skilfully handled. A host of busi- We make all modern designs in Lever Self-Filling, | 
ness friends abroad testifies to our close study of their Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
requirements. also Stylos—Fully Guaranteed. 


Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 





























No. 583 New “Duralumin” Handle Eraser 
This handle will not split nor crack, nor will the blade come out. 


gen MILLER BRO'S 
cOgMiLLER @RO'S _attl | MILLER BRO'S SS BOWL POINTED 


BOWL POINTED tr BOWL POINTED 





The Original Bowl Pointed Pens. Styles to Please All Hands 
Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 







































_MILLERTE RAND 

WIRE WASTE BASKETS SPACE BASKETS 

LETTER TRAYS PAPER CLIPS 
GEM CLIPS : “CYCLONE” 

4 
Nos. 1, 2 and 3 
iN "“iaGe” 
x Extra Fine Quality Guarantee 

we No. 1201 Write Today ps ag inacathes 


VAIL MANUFACTURING COMPANY 


SUCCESSORS TO MIDLAND STEEL PRODUCTS COMPANY 
1752-58 East 75th Street, CHICAGO 


N 639 1 2 Pacific Coast Representatives Southern Representative 
o. dn REID & GILMARTIN EDWARD V. BOGART 
444 Market St., San Francisco, Cal. 1218 Fourth Nat’l Bank Bidg., Atlanta, Ga. 








KEYSTONE TYPEWRITER TABLETS 


Utility—Convenience—Economy at a Most Reasonable Price 


The latest efficiency unit for office use and distribution. 
Protection for all paper surface until the very instant of use. 
Standardized thickness, solid and substantial binding. 
Extensive variety of papers in surface, texture and weights. 
Sold by progressive dealers. Descriptive list ready for your call. 


SAMPLE TABLET No. 6064—BOND PAPER, 50 SHEETS, 83x11 in. Mailed for 20c 
J. C. BLAIR CO., MFG. STATR’S. Huntingdon, Penna. 
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KEYSTONE 


TYPEWRITER 
TABLET 


THE ECOMOMIC Way 
TABLET Pome MO WASTE MO SORED PAPER 
om (EAN OO Ta ame 
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Weldon Roberts 
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The Complete Eraser--Our “399 Tri-Ply” 


It Satisfies More Kinds of Office-Workers—It Is More 
Universally Used Than Any Other Eraser You Know of, 


Weldon Roberts Rubber Co. Newark,N. J.U.S.A. 


“@h_s«éS;PESLOUZE” POSTAL SCALES — 







“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


National.......... 4lbs. Mail andEzp...... 16 Ibs. 

ME, ade 6 6 0s Ibs. is i kg 12 Ibe 

Columbian ........ “a 2 aera 4 Ibe. 

iseciksen<cieaxad (i. Seamderd ......... 2 Ibs. 

Crescent ....-00+:> 1tb. Standard......... 4 lbs. 
Parcel Post Scales 


Banks and business houses use ‘‘Pelouze” 
Scales Lecause of their accuracy, reliability and 
durability. 

ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. 
232-242 E. OHIO ST. CHICAGO 
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MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending .to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MORDEN MANUFACTURING ONS ae 
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WATERBURY, CONNECTICUT 















SHEDD’S DAILY PAD 


To Find Any Day in the Year— 
Put Your Finger On It— 
That’s All 


INDEXED to Every Day in the Year 
NEVER LOST A FRIEND 
Find Any Day Quicker Than Day After Tomorrow on Any Other Pad 


METAL BASE—— EASILY REFILLED 


SHEDD-BROWN MFG. CO. 


Patentees and Manufacturers Minneapolis, Minnesota 
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WastePaper 
Baskets 


Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-up 
Trays. 


UNIFORM MESH AND FULL 
GAUGE WIRE 


Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
Write for Catalogue 20 East Jackson Blvd. CHICAGO 























Model 8 | MakeYourOwn 
Bristow Show Car ds. 


WITH 
Radial COIT’S BALL BEARING SHOW = \ 
Distributor CARD LETTERING PENS \ 
) 


Dealers—Request a sample set and quo- 
tation. The most Reliable, Practical and 
Simple Lettering equipment today. No 





A correspondence distributor with a capacity for the aver- 
age office Eight compartments take care of most needs; 


the number can be reduced and the capacity increased, by knowledge of lettering necessary to produce 
removing partitions. This is a popular size for business not signs and price tickets of “quality’’ and ‘“‘dis- . 
requiring the larger models. tinction”. They have been adopted by several of the leading 
Se , . ie i Se s 7 is ¢ rg > » j et 
"es » r @ ¢ ace > as " »s Mz » re ‘ b otal . § p é 5 5 anda 
offices throughout the I , and accepted as the best. Made %” retail 40c en. $1.66 set, postpaid. 


regularly in four sizes You should have it in your store. > 
Write for particulars. Manufactured by 


STANLEY R. BRISTOW THE BRIDGEPORT PEN CO. 


171 WASHINGTON 8ST. NEWARK, N. J. BRIDGEPORT, CONNECTICUT, U. S. A. 














: LOOSE LEAF METALS 

Rou a h Typewriters For Everything in the Loose Leaf Line 
ALL STANDARD MAKES Our Knock D Metal 
(REGAL REBUILT ROYALS) ar Rock Lown Naetals 


Write for new price list No. 40 


Regal Typewriter Company, Inc. Binders Cut Costs 


MARCUS HARWITZ, General Manager Try Our P. Q. S. Motto 
359 Broadway, New York City, U. S. A. Send for Our 1922 Catalog 


Cable Address: ““REGALTYPE”, N. Y. 


12-14 S. Jefferson St. also 7-9 First St. HUGHES LOOSE LEAF METALS Co. 


for Sectional Post 

















Chicago, III. San Francisco, Calif. 544 W. Lake St. CHICAGO, ILL. 
It is important that those who sell office equipment New things are being placed upon the market con- 
shall have authentic knowledge of important changes stantly and changes are made in older lines. Each 
and development in this field. month OFFICE APPLIANCES gives its readers de- 
Competent news of the industry spread regularly. scriptions of new things just ready for the market. It 


OF F ICE tells of new developments which affect the industry; 


important business shows and conventions are described 


APPLIANCES and in various other ways the joureal is made of im 


The 230 page news and technical mense benefit to subscribers the world over. 


trade journal of office equipment Ask for a sample copy and see for yourself its merits. 


The Office Appliance Company, 417 S. Dearborn St., Chicago, U. S. A. 
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GLASS MANUFACTURERS 
53 Beekman Street NEW YORK, U.S.A 





Headquarters for Desk Calendars, 


We are the manufacturers of the celebrated “Handy” and 
“Sterling” Calendars—metal and cut glass Stands with 
Pads plain or indexed by months. 

LIST PRICES—WITH METAL STANDS: 


Complete Pads Stands 
No. 1 HANDY, Orr rere $1.20 $0.60 $0.60 
Ne. 1 MANIis BEBOOUEE 6 oo 6 cccccscccctcecsba 1.20 60 60 
No, 2 ind Edun ated ag ot teshee tae +nanel 4 yo 4 
i NED dec aterses séssunted x 
é¢ ” phe Nick J) Pree 1.40 60 

STERLING” DESK CALENDAR =—-HRRUNG: Bid cj HR? 
DAILY MEMORANDUM. Enameled... .. -60 .30 30 

LIST oy a TH CUT GLASS BA 
KIMPTON, HAUPT & CO. Nes} AMIN vscecs.ccsscecrsestscecsnse sesso MNO OMAR 
WHOLESALE STATIONERS No. 2 HANDY S545 Khe pas coveadnbaseteewtres are 4 6.00 


Pads and Stands 


We deal in all other Desk Calendars, too. 
Send us early order for your full requirements. 























CLEANS THE ENTIRE MACHINE 


BEST BRUSH ON THE MARKET 
Made of black china bristle set into rustproof steel wires 
and absolutely cannot come loose. 


RETAILS FOR 25c. BIG PROFIT TO YOU 
Mf f Wi 
Arthur W. Hahn, rei srn.. 


195-201 Lafayette St. New York 


Perpetual Cal. 









ORDER NOW. 
for FALL DELIVERY 


RETAILS 


$4 WeinwaN 
HanpipaD 






Nothing But 
Oz. Cover By. LIVE NOTES 
wee. “6 sion Pat. 1398349 Before You 


The Best DOLLAR Calendar Value on the Market! 
Send for Sample and Trade Discounts 


WEINMAN BROS., 12 E. Ninth St., Chicago 








Tt 3 bd 99 The Standard 
Smear -Nix-E” p23 Shain 
Endorsed by thousands of banks and indu&trial concerns. 


Contains no destructive chemicals—is not affected by at- 
mosphere. Best American dyes. 


Red-Black-Purple Guaranteed 
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‘‘SMEAR-NIX-E”’ PAD AND INK CO., Inc. 


DURHAM, N. C., U.S.A. 





HIAWATHA fish Grate 
TYPEWRITER PAPERS 


The highest grade of excellence at 
the fairest of reasonable prices 
with a superior service of prompt 
and immediate attention to all 
shipments. Our complete line in- 
cludes all qualities of typewriter, 
manifold, onion skin, ledger and 
bond papers and envelopes of all 
descriptions. We make a spe- 
note cialty of shipping papers in the 

MARK OS flat, Our new 1922 catalog and 
Ta xe book of samples will interest you. 
qd 8 Pape It is yours for the asking. 


HAMILTON CARD AND PAPER HOUSE 


27 Green Street A. S. Landsberg, Pres. New York, U. S. A. 

















BAKELITE 


Either in Stylo or Fountain Pens 


PARAMOUNT 


63 Irving Street 









Also Manufacturers for the Trade 


PEN CO., Inc. 


Jersey City, N. J. 
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REYNOLDS se'acerR PEET’S 

The Most Simple Sealer Made —also Most Durable IMPROVED TRIANGLE ciip 

Don't buy . demon- TSN FAG 

stration — buy use. 

Pay for your Sealer Gower cre 

ONLY ON CE— HOLDS PAPERS SECURELY 

when you buy it. PaT. MAY 22 1917. 


The REYNOLDS 
- ~~ Only after trying this new paper clip can you appreciate 
pie ot last a its superiority. It is so easy to slip on, and it holds the 
lif a papers, etc., absolutely firm. The patented crimp does the 
Off a , work. It will be worth your while to send for samples and 
ce appliance prices. 
dealers find the h a 
Reynolds makes if your stationer does not carry them, write us direct, 
— PEET BROS. 
REYNOLDS ENVELOPE SEALER CO. 618-20 Cherry St. Philadelphia, Pa. 














CORONA brand typewriter ribbons 
and carbon papers have attained and 
held preeminence among such goods 
many years. 


SMEAR 





They are non-drying and non-fading, 


Est. 1905 of remarkable durability and capable STAMP PAD 
of clean, sharp work from beginning to end. i. i or, oo bth 
Corona ribbons do not fill the oft ott eens en ellen. 


type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 


Kant Smear Ink will not injure rub- 
ber stamps. 

Kant Smear Inked Pads will not dry 
on your shelves. 


























and agents. TWO SIZES ALL COLORS POPULAR PRICES 
Write us for further information 
CORONA SUPPLY COMPANY IDEAL STAMP PAD COMPANY 
Rochester, N. Y., U.S. A. 441 Sixth STA Pittsburgh, Pa. 
Nearly Every Man, Woman and Child Uses A 
MOORE PUSH-PINS saves 
“Glass Heads — Steel Points” dienes 
Wh this hand Oak 
* nome Cabinet is y hen Dealers 
sales double and triple, as it is are 
coupled up with our National m aking 
Advertising. 
good 





Contains 150 10c packets best-selling 
* sizes of Moore Push-Pins and Moore 










Push-less money 
MOORE PUSH-PIN CO. 

(Wayne Junction) Philadelphia Write for 

Mirs. of the Werld-Famous Moore particulars 


Wenger, Matas sn vey 





Bee smmnaiall 


























weeBgrestbe CANT-SLIP CO., _ Rochester, N. Y. | 
DEALERS WANTED — 
in many cities PAPER FASTENERS 
A No COUNTING HOUSE BRAND 
typewriter Rubber ROUND AND FLAT HEADS 
cushion key to SIZES | to 9 
ee PACKED IN PAPER BOXES 
that is different Wear Out OF 100 EACH ALSO IN BULK 
MASTER SPEED KEYS 
ARE STRONGER AND LAST LONGER — Write toask WHY you LIBERAL TRADE DISCOUNT 
can sell more MASTER KEYS than any other. 
ee eee THOMAS STATY. MFG. CO. 
wd arc tl MANUF enisintaie dee SPRINGFIELD, OHIO, U.S.A. 
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The Pen for Business Men 


SELF-FILLING INK PENCIL 
**INDEPENDENT”’ 


Commands Attention Because 
of the Service It Renders. 
Guaranteed Improved 
Fountain Pen. Elim- 
inates fatigue. Pro- 
motes efficiency. 
Writes uni- 
form. A busi- 
ness neces- 
sity. 

» © ° ° Srpty 
Write for quantity prices Mail 


J. K. ULLRICH & CO., 161 Washington St., New York 














Meets all 
require- 
ments. Self fill- 
ing, non-leakable, 
safety cap. Attached 
clip. Smooth writing gold 
point. 


Your Name in Gold —35c Extra 














Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service, Write for terms. Book free. 











Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS Ste, 28,N., U. Building 








SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter a Card 


Systems and Check es, Are 
Indestructible 













None Genuine un- 

less stamped VU. S. 

Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request 
Discounts to Dealers 


R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 














PINCH-ON 
CLIPS 


Made of Brass. Superior Finish 
Representing the Utmost in Quality. 





Packed 100 to 3 SIZES 
Carton—10 Car- -[p No. 0, No. 1 
tons to Box TRADE and No. 2 


Let us send you a trial order on approval, with new 
low prices and service. 


TREIBER-CAHILL MFG. CO. 
818 PARK ST. SYRACUSE, N. Y., U. S. A. 








very well-known line. Stationers 
should have a stock of these 
useful articles. 
They are good 
value for the 
money and keep 
moving. 


bd > ¢ > 4 > =tyrles 
Stationery Racks 2%7¢2°32.0%5 92's 





Write for our 
price-list 


Knickerbocker Inkstand Co., Inc. 
230 FIFTH STREET LYNDHURST, N. J. 











ULRICH’S NEW 
VISIBLE INDEX TAB 


is constructed for easy adjustment to the exact angle for 
quick reading, and fast handling without injury to the 
finger tips The convex surface and cylindrical shape con- 
stitute an important improvement in the making of file 
guides Steel, pyralin, and pressboard are combined in a 
simple, economical manner providing a practicaily inde- 
structible index guide 

We recommend Ulrich’s for your next filing system in- 
stallation Write for specimen and full particulars, 


Ulrich Planfiling Equipment Co. 


Jamestown, N. Y. 











ECLIPSE 


EYE SHADE 


with the green celluloid 
visor, neat binding and 
linked leather head band, 
because of its simplicity and 
flexibility is one of the most 
popular sellers on the market. 
Packed one dozen to the box. 


Ask for price list and catalog of other 
models in the “CESCO” line 


CHICAGO EYE SHIELD CoO. 


2300 Warren Ave. San Francisco Office 
Chicago, Ill. 268 Market st. 


HXXKRH 






313 











ay 


_ EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 

The Heyer Duplicator Company manufac- 
tures Hektographs, Gelatine Duplicators, 


Film Duplicators, and supplies. We 
also furnish the trade with Hekto- 
graph carbon paper and Hektograph 
typewriter ribbons at lowest prices. 
Write for literature. Domestic and 
foreign inqutries given prompt attention. 


The Heyer Duplicator Co. 
160 N. Wells St., CHICAGO, ILL. 
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SIGN PRINTING cas KIPCO BRAND 








DUPLICATOR INK 


For Rotary Stencil Machines 





Od ed ed |) 


ro 
fe Le i im A OS) oi eT SS |e! \ 


The quality of this ink is 
guaranteed by nearly half 
a@ century of practical ink 
manufacturing experience. 


ee Se eS et Ye Sd SE 


\ 
SSCeA S| VUE ES we ee wd 


20.0 MM GM CCMA EIU SES ATES ee 
‘ =- UO 


Samples and prices sent on request 


Kruse Printing Ink Co. 


437 Pearl Street NEW YORK 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE chiéccs*" iiixsis 




























Stationers often _ consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
MARTINSVILLE _ glassware 
“comes across” and it is prof- 
itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles. NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY 


NEW MARTINSVILLE, W. VA. 


ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 





Send for price list and samples. 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 

















“ONE ON EVERY DESK” THE TRINER 
POST OFFICE SCALE 
Eveready Paper Fasteners THAT SYMBOLIZES SPEED 
ace sagitly sepinding gant, Dial and Platform conveniently 


clips and old style stapling 2 - 
. . in front of operator. Indicator 
machines. Representative etn inat aeaitetn, 


Business Houses and In- 


dustrial Establishments in 96,000 Triner All- 










all parts of the world, after Steel Parcel Post 
careful tests, have added 1 ed b h 
MODEL D an “Eveready” to the equip- Scales us y the 
ment of every desk where Government. 
<EVEREADY= a stapling machine is re- 
quired. Write for Booklet No. 8 


PAPER FASTENER ci 
. EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. Triner Sales Co. 


NO DESK COMPLETE WITHOUT AN EVEREADY SeCMICACO, TLL. 





























ice R ds Could Speak 
If Your Office Records Could Spea 

Gra SILK-Y-KOTE 

They’d ask for CO "a" 
Tra Carkons make clean, clear copies 
TRADE MARK REG us mar Orr 
oe 
Vise Signals -Y- 

These infallible guides make it easier ee 
for data files to give you instantly the aS 
information you want. No matter how well organ- Are you getting these results with 
ized your present records are, Graffco Signals will your present lines? Let us submit 
make them better. Always on the job putting samples and quote prices on ribbons and carbons made by 
efficiency into record systems. leading experts in the business. Experienced manufacturers 
Twelve brilliantly enameled colors Nickeled steel con- and our location assure you of high quality and prompt 
struction makes Graffco Vise Signals strong; a perfect grip service. 
makes them sure. Fasten easily on cards and papers. Send 
now for free samples C Cc b C , d P C 

GRAFF-UNDERWOOD COMPANY ooper Varbon Uoated raper Lo. 

Mfrs. of Time-Saving Office Devices 4606-8 Montrose Ave. Chicago, III. 
g 18 Beacon St., Somerville, Boston 42, Mase. j 











—— 
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BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
quires no expensive per- 
forated or bound cards 
It keeps your cards 
clean; it holds one card 
securely as well as a 
full case of cards. 


wee Bison Co. 





LEATHER NOVELTIES 


When a card is with- 
drawn the others are 
not only heid in place 
but are kept on the 
bottom of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 


We manufacture Leather Novelties only and are not Engravers. 





¥ 1129 University Ave., Rochester. N. Y. - 
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Protectograph Check Writer 


(TRADEMARK REGISTERED) 


EXACTLY NINETY FIVE DOLLARS NO CENTS 


(Denominations in Black; Amounts in Red) 







The world’s standard of protection— x 
in every country,in almost every ‘ 
language and monetary system. § 


PROTOD-Greenbac, 
the world’s first forg- 
ery-proof checks. 
Insured. 


Todd Protectograph Co., Inc. 


(ESTABLISHED 1899) 
World's Largest Makers of Check-Protecting Devices and Forgery-Proof Checks 











f I 
To 


~ 
” PAPER FASTENERS 
“cannot injure fingers 


Tip Top Fasteners can be used 
over and over again. When in 
use, they hold tight. Consider- 
ing service, appearance and price, 
Tip Top Fasteners are 
I best for the Stationer. 
Cer , » la- : : 

LOY) so ty eating jhe Sue 
. ’ ’ Packed 100 to 

TRADE > (MARK etc., write the box 


THE TIP TOP MFG. CO., Inc. 


SYRACUSE, NEW YORK 





S 





\ 





%41-943 Clark Street 


> 


Steel-Strong Coin Trays 
— 7 ™ FOR STORING 

__:_¥. WRAPPED COINS 

Made of sheet steel, it is the only durable 


tray for holding suitable quantities of wrapped 
coins for vault storage or counter use. 


Trays for all coins are same width and length 

interior steps regulate number of rouleau 
stored in each tray. Interlocking corners per- 
mit of nesting. Enameled in different colors 
for each coin. = 


WRITE FOR ILLUSTRATED CIRCULAR 
SOLD BY ALL LEADING STATIONERS 


* 


The C. L. Downey Company 
Cincinnati, Ohio 

















Y PEWRITERS 


QUALITY—SERVICE—PRICE 


EXPORT DOMESTIC 
ROUGH & REBUILT 


We are prepared to execute promptly 

all orders, any make or grade and with 
any language type. Send for our new prices, 
terms, etc. 

GUARANTEE TYPEWRITER CoO., Inc. 
39 South 10th Street 
PHILADELPHIA, PENNA., U, S. A. 

Cable Code: BOYERTYPE, A. B. C., Sth Fdition 











Do You Have Orders for 


BANK PASS BOOKS 
CHECK COVERS 


COIN Faas 


& 
A large established manufacturer is looking 
for some additional outlets for its products. 
We are nationally known and make a wonder- 
ful line of goods. 


If interested address Box BY-19, care Office Appliances, 
417 S. Dearborn Street, Chicago. 














mn Sell More Waste Baskets 


® more customers. That creates 
more satisfaction than to sell fre- 
juently to a few, who must re- 
luce frail baskets that do not last, 














p 


Daisy Baskets 




















sturdy, of sufficient capacity 

’ ind last long Made of coppered 
wire with a solid bottom. This 

construction assures strength and 


prevents fine trash from falling 
to the floor. 


W rite for particulars 


The Massillon Wire Basket Company 
Massillon, Ohio 








= Solidhed 
Ohumb Gacks 





LIBERTY 
SILVER 
TACKS 





SOLIDHED TACK CoO.,37 MURRAY ST., N. ¥. 
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Drawing !nks, Blacks and Colors 
ae bey ink 


ngrossing Ink 
tonrien ucitage 
Pheto Mounter Paste 
Drawing Board and Library 
Office Paste Mucilage 


Liquid Paste 
Vegetable Giue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling ys and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 
We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Quid’ intr? ua wanearers 


Main Office and Factory, Brooklyn, N. Y., U. S. A, New York-Chicago-Londen 
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DEALERS & SALESMEN 






the finest on the market. Thisshock 
absorber really cuts out noise and 
increases speed of operator. We 
make “Stayon” rubber platen 
twirlers, typewriter felt pa te 
pneumatic typewriter speed k 


NIELSON SUPPLY co. 
810 First Nat. Bank Bidg., Chicago 


Nielson’s typewriter cushion foot is 








As a subscriber to 
OFFICE APPLIANCES 


You can save your own valuable time by pass- 
ing your problems on to us and letting us 
“look it up” for you. 
Domestic, two a = for $3.00. Canada, pas ume 
for $4.00. Foreign, two years for $5.00. 


The Office Appliance Co. 


417 So. Dearborn Street, Chicago 











SHIRLEY PENS 


Used by over 40% of the Banks of the 
United States. Order from your jobber, or 


NATIONAL SUPPLY COMPANY 


Distributers INDIANAPOLIS 
Samples on Request 


EXCELLO DESKS 


Made to Excell 


High grade desks at medium prices. 
Catalog and price list upon request. 


EXCELLO PRODUCTS CORPORATION 
4820 W. 16th Street, Cicero, Illinois 


(30 minutes from downtown Chicago) 











REAL EYE PROTECTION 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and sometimes more sees in ay. The Feather- 
weight Eyeshadei the wearer's 
eyes from glaring arti ficial o or ee lights or brilliant 
reflections. Durable, hygienic, adjustable, lightweight. 

Where it touches the forehead, the celluloid is curled, 
presenting a s mooth, round surface—no binding to 








- dirty, no meta! parts to break out. Lies flat on 
k or rolls up to fit pocket. ‘Your inquiry Will re- 
ceive prompt attention. 


The Featherweight Eyeshade Co., Merchantsville, N. J, 











tn ARE THE BEST 
FIEADQUARTERS “Resincrs-rerains-tvee ano PARTO 











ee NEW PRICE LIST & DEALERS DISCOUNTS 
G2... 4 EO BOOK-KEEP- } 
——d 96 inc rorws FREE 
oe if og neem sane vous seen © 


System. To prove this I will send you my 56 dif- 
ferent stock forms if you write today¢ 






























Either Agency or Price Protection Proposition 


KEYSTONE CARBONS 
AMITY RIBBONS 
KEYSTONE CARBON PAPER MFG. CO. 
R. A. BECK, GENERAL SALES AGENT 


220 South Wabash Ave., CHICAGO 
New York New Orleans Los Angeles 











Addressing Machines, Multigraphs, Dupli- 
cators, Letter Folders, Envelope Sealers, 
Mailometers, Check Writers, Dictating 
Machines, Multicolor Presses —at about 
half the manufacturer’s price. PRUITT 
COMPANY, 170-H North Wells St., Chicago. 








A Fast Seller, Dealers 


The Razornife is a knife han le 
into which asafety razor blade is 
inserted. Blade can be pulled out 
and a new one forced in. Put up 
in glassine envelopes in bulk or 
on display cards. A Key Ring 
Knife. Retails 25c. Trail dozen 
$1.00 post paid. 


GITS COMPANY 
5512 Potomac Ave. Chicago, Ill. 











MIDGET PENCIL SHARPENER 


Patent Applied for. Made in U. S. A. 

4 aa Superior to any imported article. One 
dozen with display card mailed on re- 
i ceipt of 70 cents in stamps. Jobbers 
wanted. Manufactured by 


COLLINS INK ERADICATOR CO. 


1404 Willow Ave. HOBOKEN, N. J. 














The Standard Line 


Watermanis(ideal Fountain Pen 


Self-Filling, Safety and Regular Types 


L. E. Waterman Company, 191 Broadway, New York 
Boston Chicago San Francisco Montreal 





SELL INVINCIBLE SECTIONS 
TO YOUR BANKS 

INVINCIBLE Safe it Boxes, 
equipped with all the INVINCIBLE 
Safety Features,are furnished | in sections 
from which any size safe deposit instal- 
lation can be quickly built. Profitable 
repeat business. rite for details of 
sales proposition. 
INVINCIBLE Bozes INVINCIBLE METAL FURNITURE CO 
Installed in Sectt Manite Ww i 














woc, Wiscensin 


Announcing the Second Los Angeles 


BUSINESS SHOW 


to be held in March, 1923. An unrivalled oppor- 
tunity for reaching the enterprising executives 
of the country’s most prosperous section. 
Business Exposition Company 
215 Fourteenth Street Oakland, California 
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A Popularly Priced Office Necessity. 
Clear glass cup. Well rounded edges 
Sanitary 3 in. Red Rubber Sponge. 
SEND FOR SAMPLE AND PRICES 


WEINMAN BROS. 12 E. Ninth St, CHICAGO 








ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 

white wove’ hard-sized. Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices’ giving detailed specifications. 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 











GOLD PEN S--All Shapes end Styles 


Imprint 
Work a 
Specialty 


All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Ine., 64-68 Fulton St., New York 
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Before You Buy a Time stam 


—_ will repay you to get ourpar- 
“ saswerea tial list of over 300 users of 


— eos THE AUTOMATIC 
— TIME STAMP 










Shineed-§ You will be astonished to 
learn what prominent firms, 
corporations, bankers, brokers, insur- 
ance houses, gas and electric light com- 
panies, hotels, clubs, municipalities, 
commonwealths, ete., use the AUTO- 
MATIC TIME STAMP. 
Forty years’ success. Guaranteed ac- 
curate. Write for above list today. 


The Automatic Time Stamp Co. 


159 Congress St., Boston, Mass. 
“Originators of the Art 


—— lock 
shock-proof 








of 
Printing Time Automatically.” a 


en action 








READY FOR DELIVERY 
The Original Tim Calculating Machine 
Representatives now for Oan- 


adn and Cubs. and the prinelpel eltles 
of the U. 


THE TIMES-INTO CO. 


Sole Agents North America 


General Offices, 5 N. Wabash Ave., Chicago 








PRICES FOR SAMPLES: 


1 ream typewriting paper, white bond, $1. Second Sheets 50c, 
Ribbons and carbon paper at cost. Postage paid to 3rd zone. 


EXCHANGE 
We exchange anything manufactured in the stationery line, in- 
cluding office furniture, office devices, typewriters, etc. What 


have you to exchange. and what do you wantin new or used goods? 


Williams Typewriter Exchange, Chicago Heights, Il. 


CERTIFIED—GUARANTEED 


Sill ng) RUBBER BANDS 


Pure in Fact — Not in Name Only 

Clear, Bore B 

WP) Soin ay Neem ae 
1 ts 10000 Decne dine 

VULCO RUBBER FABRICS C co. 
Dept. O, 51 E. 6th Street 














la Moistener 


REG. U.S PAT. orn 
The “New-way” for stamps; 
labels, envelopes, fingers. 
Guaranteed fast seller. 
Liberal dealer discounts. 


RIVET-O MFG. CO. 

















Dept. P. ORANGE. MASS, 


WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, ——E 
dictaphones, checkwriters, duplicating machines, mail-om-eters 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. Write Today and Save Money. 


Chicago Safe & Merchandise Co. 242425" "tiause 








. MORTON’S ODORLESS 
KD TYPEWRITER OIL & 


IN USE EVERYWHERE 
The world’s best lubricant for Typewriters, Adding 
Machines and all delicate machinery. 
Chemically pure, g and by 
Write today for free sample and prices. 
MORTON MFG. CO. Louisville, Ky., U.S.A. 
Expert orders given careful attention 











| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
<> Pens Attended to Promptly. 
a ) EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manafacturers of Fine Geld Pens Establiched 1884 











CLIMAX 
SQUARE TOP 
4... PAPER CLIPS 


Best and most Economical Paper Clip on the market 


CLIMAX PAPER CLIP MFG. CO., “7,0tix!3ono% S™ 








70.000 Business Houses 
Save Money With 


KARDEX 





Cards in Didn: 
B® Loose MY Braueies Byesy 




















Typewriter Ribbons and Carbon Paper 


For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain bexes with imprint if desired 


SNELLING & SON ™*n“iggiseycy: Bush Terminal 


Exclusive Territory Rights Not Entertained 
ee 








UHL STEEL 


The Line with a Future 


The Toledo Metal Furniture Co. 
TOLEDO, OHIO 

















1466-68 EAST 55th STREET 
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IMPORTANT ANNOUNCEMENT 


The Standard Stack Sealing Patent Upheld 








Sut was brought by the Standard Envelope Sealer Manufacturing Com- 
pany against the Graywood Manufacturing Company in the United 
States District Court for the District of Massachusetts, equity No. 1070, 
charging infringement of claims 10 and || of the Standard Envelope Sealer 
Manufacturing Company’s patent No. 1,365,803, dated January 18, 1921. 


These claims broadly cover an envelope sealer without any pressure plate, roller 
or other mechanical device to press the flaps against the body of the envelopes 
after they are moistened, the envelopes being passed directly from the moisten- 
ing device into a sealing hopper wherein they are stacked and sealed by the 
weight of the pile of envelopes in the stack. 

Regarding the subject matter of these claims, it was stated by Anderson, Circuit Judge, 
in his decision rendered after a lengthy trial, ‘‘This is a valuable new step in the 
envelope sealing art.’’ 


Judge Anderson held that claims 10 and || were valid and infringed, and ordered an 
injunction accordingly. A final decree was entered under date of April 21, 1922. 


STANDARD ENVELOPE SEALER MFG. COMPANY 


EVERETT, MASS. 








Carbon 
Papers 


HOME OF ee PRODUCTS 


25 years has EALERS are solicited to 
taught us what is best write for our proposition 
adapted to every pur- for exclusive territory or 
pose special imprint arrangement. 


(ye experience of 


THE BUCKEYE RIBBON & CARBON CoO. 


FACTORY AND EXECUTIVE OFFICES 














CLEVELAND, OHIO 
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Guaranteed 
chair irons 


__ Entirely of Steel 
Strong¢-light4*draceful 


ae aaa eee 


MADE UNDER OUR OWN PATENTS No. 334—-OFFICE CHAIR IRON 


COLLIER~KEYWORTA CoO., 


GARDNER. MAS6., U.8.A. 























Orpin Five Ply 700 


A GOOD DESK TO MAKE A GOOD CUSTOMER 


Probably your trade talks like most other people—they which closes the sale will be followed by an excellence of service 
want the best possible value for their money. Orpin quality which makes satisfied customers and brings repeat orders. 
means real value. Show your customers Orpin desks and Let us tell you about Orpin Desks. Full particulars will be 
you will make profitable sales. The first favorable impression _ mailed as soon as we hear from you. 


ORPIN DESK COMPANY, 121 Medford Street, Charlestown, Mass. 
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UNN **Lino’? Desks are 


( | INN DESK an important development 
in beauty and usefulness. 
with Patented and fully Guaranteed sai tees  gelaaen age ‘kid | 


INLAID “hi NO’ WRITING TOP 


The Most Beautiful and Enduring Desk 












They are impervious to stains and | 
cannot be scratched and marred | 
like ordinary wooden tops. Desk | 
pads and expensive, glaring, eye- | 
hurting glass tops are entirely done 
away with. 


A feature of **Lino”’ tops is their | 
soft, dull shade of green, which not 
only adds to their beauty, but 
is extremely restful to the eyes. 
*SLimo’? tops make the _ ideal | 
writing surface. 

GUNN DEALERS 


We suggest that you will profit by co- 
ordinating your local with our national 
advertising. Keep in touch with us and 

let us co-operate. The advantage will 
be mutual. 


Sample block of top and catalog mailed free. 


The Gunn Furniture Company, wWicnican 


30 Years Builders of Office Desks and Sectional Bookcases 
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“Mi B 99 To us “M. B” stands for “MON BUREAU” 
. ¢ To you “M. B.” stands for “MORE BUSINESS” 


This business magazine is the most valuable medium for you if you want to 
sell your goods in France. And why should you not? Don’t you know that 
Amenican goods and especially Office furniture and 
modern office appliances are very popular and 


much needed there? 


M. B. claims to be the most valuable advertising medium 
in France as far as business circles are concerned. This is 
a very logical and simple proposition; M. B. has been the 
first publication to advocate modern business methods in 
France. So it’s no wonder if it is read practically by 
every progressive firm in the country. Not only is it 
read, but it is carefully kept for reference and fhis 
accounts for the wonderful selling power of its publicity. 


MON BUREAU is particularly fitted to render you 
signal services if you wish to extend your trade on the 
Continent of Europe, in France, Belgium, Switzerland, 
Spain, Italy and Rumania. 


Ask for free copy. It is very likely to mean a most profitable 
turn in your affairs. 


The Advertising Manager MON BUREAU ss panis7-°FRANCE 
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THIN LEADS N2 38 


For VENUS EVERPOINTED and other Mechanical Pencils 


Always straight—smooth—long-wearing—crumble-proof and 
perfectly graded—VENUS Thin Leads No. 38 are the ideal 
leads to sell for VENUS EVERPOINTED and other 
mechanical pencils. Packed in tubes with the special 
VENUS water-mark known to every user of VENUS 
Pencils, the largest selling quality penctls in the world. 

Write for samples and information. 


American Lead Pencil Co., 220 Fifth Ave., New York 


ey 7 DEGREES 
\ ie eae 2B soft and black F firm 
Ne ; - B soft H medium hard 
fi —_ ” eyy HB soft medium 2H hard 
Ask us about the {oy ; ‘ t ADS ‘H extra hard 
as VENUS oe gh i. ae: Retail Prices 





ESK and general office equipment accessories are necessary to the smooth and 
uninterrupted working of every office and this accessory field, often overlooked, 


is a constant and steady market, which properly managed, yields excellent profit. 


U-NEED-ME Office Specialties 


is an accessory line which dealers identify as a profitable invest- 
ment. For conscientious and experienced workmanship produces 
articles of recognized merit which through popular acceptance 
are real business builders. 

And our new plant has tripled our producing powers. Write for 
further particulars. 


GEORGE E. FOX & COMPANY 
319-331 W. Ohio Street | CHICAGO, ILLINOIS 





Felt Chair Pads (3 styles) Representatives: 
c. H. FOX BERT MORRIS Co. E. A. PETERSEN 
377 Broadway, New York San Francisco 939 Drexel Bidg., Philadelphia 





Folding Desk Pad with Work Distributors. Pat. 3-28-22 


_———— ee 


Chair Cushions (12 styles) 
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Ask Your Salesman— 


What is the right size pencil 
for a child of ten? 


How is the watermark put 
in paper? 


How does the finish of paper 
affect its quality ? 


Or maybe you, yourself, are a bit rusty about these 
facts? This is why everybody needs the Informa- 
tive Bulletins being issued, each month, by the 
Educational Committee of the Stationers’ Associa- 
tion. These 


Educational Bulletins 


meet a universal need in the stationery field. They 

are compiled with careful skill from information 

which is authentic and impossible to duplicate in compact 
form. The technical facts are told in breezy 
style, and your salesmen will get new enthusi- 
asm for the work, the job —and you. 


The most ordinary, commonplace articles of sale 
will take on a new significance and this interest he 
will hand over the counter. Improved sales are sure 
to result. 


25 cents a copy 
35 cents to non-members 


° 

Send in your Advance Subscriptions NOW to include 
Bulletins Nos. 1 and 2 on Pencils and 3 and 4 on 
Paper. We suggest one for each salesman. Your 
own copy comes to you, free. Act promptly — for 
your own advantage in an improved selling organi- 
zation, for the benefit of the buying public, and for 
the general good of the industry. 














“by — 
FLETCHER B. GIBBS, General Manager 


The NATIONAL ASSOCIATION of 


STATIONERS and MANUFACTURERS 


of the U. S.A. 
405-407 Conway Building CHICAGO 
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Sell Stenogr 





“The Key to Better 
Typewriting”’ 


Omermanonal 


MUNSON 


Rubber Keys for Typewriters 


Stenographers Want Them and 
Office Managers Will Buy Them 


USINESS in all lines shows a steady increase in volume. The first 
place this revival is felt is in the office. Stenographers are unusually 
busy—machines click incessantly. The strain on the eyes, from reflected 
keyboard glare is relatively greater, and correct, healthy vision is very 
essential to personal accuracy and efficiency. Munson International 

















“Munson Sure-Grip Twirlers are easily 
attached to the end of the roller. They 


prevent slipping and protect the hands.” 





Boston 
Buffalo 
Chicago 
mS Pittsburgh 
te St. Louis 


Rubber Keys for typewriters eliminate that 
reflected keyboard glare, save the eyes, the 
finger tips and increase general efficiency. 
Munson International Keys prevent slip- 
ping which is very noticeable in warm 
weather when the fingers are moist. Sell 
this thought. Sales will follsw—reorders 
are sure. 

Munson Sure-Grip Twirlers save fingers. 


Ask about our dealer co-operative plan. Write or ire today. 


M U N S O SUPPLY 


COMPANY 


Oldest and largest exclusive manufacturers of 
rubber keys in the world 


23 City Hall Place Dept.p NEW YORK, U.S.A. 


— BRANCHES — 
Cleveland Minneapolis 
Detroit Newark, N. J. 
Los Angeles Philadelphia 
San Francisco Toronto, Can, 


Montreal, Can. 
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National Desinees Show 
“Everything for the Office” 


At the 19th Annual National Business Show in Grand Central 
Palace, New York, the week of October 23rd, 1922, the following 
exhibitors will make it easy for you to become familiar with 
the most approved methods and equipment for the office: 


Ace Press 

Acme Card System Company 
Adams, Groesbeck Company 
pe een | Devices Company) 


‘om 
Amberg ie & Index Company 
Amer! 





American Kardex Compa 
American Manicopy eourteer Company 
The American Multigraph Sales Company 


The American -O-Feeder Company 
Autographic Begister Company 
A. Company 


P. Paper 
Arthur R. Beil & Company 
Bechench ene Gpostalty Company 
ufacturing Company 
The Beck ay ie — ad 


(The = cempery 
Burrou Machine Company 
Alvah aon ompany 


The Colytt Laboratories 
Computing-Tabulating-Recording Company 
(International Time Recording Company) 
(The Tabulating Machine Company) 
(Dayton Moneyweight Scale Company) 
a Company) 

‘orona Type er Company 

The Costmeter Company 


(Mercedes Calculating Machine Co.) 


The Dalton Adding Machine Company 
The Dartnell Corporation 
(“Sales Management’’) 
e Check Writer Corporation 
Ditto, Incorporated 
Joseph Dixon Crucible Co. 
(Pencil Department) 
Dodd, Mead & Company, Inc. 
Draw Down Towel rvice Co., Ine. 


Educational Exhibition Geneeny 
me File & Binder Co., 

ectric Sealing Saachine » Corporation 
The Elliott Company 
Elliott-Fisher someon 


Ellis Addi writer Company 
Encyclo ritannica, Inc. 
Error-No., 


Filtrine “ae Company, Inc. 
Geo. E. Fox & Company 

Franklin Filing Supply Company 
(Automatic File & Index Company) 
(Berger Manufacturing Company) 

Free Hand Binder Company, Inc. 

The Globe-Wernicke Company 
Graff-Underwood Company 
Graham-Chisholm Company 

The Gunn Furniture Company, In 
Hamilton Autographic Register Company 
Hammond Typewriter Corporation 
The Charles Hevenor Company, Inc. 
Hoban Receiver Holder Corporation 
The Hotchkiss Sales Company 

The Hush-a-Phone Corporation 

Index Visible, Inc. 

ee Company, Inc. 

International Accounting Machine Company 
International Postal iy = 
Jamestown Metal Desk 

Jones & Leigh Manufacturing a 
(Samuel C. Tatum Company) 
Kalamazoo Loose Leaf Binder Company 
Henry Kastens 

(Follett Time Recorder) 

Kee Lox Mfg. Company 


La Salie Extension University 
enters Coin Changer Com 
“a-Time Manufacturing —4 ny, Inc. 
Lihencine Company of New York, Inc., 
Mailometer Gomponr 
wx Stencil Machine Company 
& C. Merriam Com 

Tie MeCaskey Register 
Modern Business Crelepedio. Desperation 
Modern Inventions Corporation 
Monroe Calculating Machine Company 
Morkrum Company 

. E. Morrow 
(Insurance) 
W. A. Morschhauser 
(Madas and Millionaire Calculating Machines) 
Multicolor Sales Co., Inc. 
(Mentges Folding Machine Company) 
(Liberty Folding Machine Company) 
Multiplex preter Fixture Company 
Multipost Sales Agency 
Munson Supply Company 
National Blank Book Company 
National Bundle Tyer Compa 
The National Cash Register Tomepany 

‘ational Employment hange 
National Map Company 
National Process Company, Inc. 
The Noiseless — r Company 
Peerless | Compan 
Polar Manu Letustiine Dempeny 
The Postage Meter Company 
Powers Accounting Machine Company 
Prentice-Hall, Inc. 
Pyle-MacLaren Service 
Rand Company, Inc. 
F. Muriel nson 
Rapid Addressing Machine Company 
Remington Typewriter Company 
Carl H. Reuter, Inc. 
(Brunsviga and Archimedes Calculating Machines) 
Rex Typewriter Corporation 
The Ronald Press Company 
Sainberg & Company, Inc. 
S. Robert Schwartz & Bro. 


y 
ee en ene Company 


The E. Shep os om ame | 

L. C Camith & Bros. Typewriter Company 
Biasdard Savion ‘Sealer Mfg. Company 
Stationers Loose Leaf Company 
Sundstrand Adding Machine Company 
Vv. E. Sutliff 

(Nelson’s Loose Leaf Encyclopaedia) 
Telautograph Corporation 

The Times-Into Company 

Todd Protecto ph Company 

Trussell Manufacturin a, ~~ 
Typewriter Factory § s Corporation 
Underwood 5 ow pte 
United Y A. Schools 
(Extension Division) 

Universal Fixture Corporation 

The Vannais Accounting Institute, Ine. 
Victor —s Machine Company 

The Vitonet Corporation 

Wagemaker Company 

Wagner- Moore 

Wales Adding Machine Company 
Weig Sales Corporation 

(F. & E. Check Writers) 

Whiting Paper Company 

Wilson-Jones Loose Leaf Company 
Woodstock Typewriter Company 


York Safe & Lock Company 


Admission Tickets for you and your associates will be sent without 
obligation if you will send stamped addressed envelope and indicate the 


number desired. 


ANNUAL BUSINESS SHOW CO. 


FRANK E. TUPPER, President 


50,CHURCH ST. 


NEW YORK 
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TO OPEN RINGS, 
PRESS END CAPS 


PERFECT RING 
JOINT 






HEAVILY NICK- 
ELED COVER 
PLATE 


2300 line 
eriflex Covers 


CORRECTLY 


Super~Qua’ uality SHAPED 
P RICE B BO! OKS © RINGS SECURELY 
RIVETED 





Bindings— Flexibility— 
A flexible, one-piece, all- The elimination of filler 
leather cover. No. 1 black board and lining and the 


levant graincowhide. Inside non-use of glue produces a 


cover resembles skiver lin- perfectly flexible cover, im- 
ing. Pocketsin all stocksizes. pervious to moisture and 


Compactandlightinweight. free from warping. é 
RING OPENERS 


Metals— 


Securely attached to the 
binding by our own unique 
procéss, without sewing or 
riveting, and uncondition- 
ally guaranteed mechanic- 
ally perfect. 


. Irvin 
CManufactur 


a SIMPLE,NEAT. 
— EFFICIENT 
Rings ~S 


Opened by means of a 
slight pressure on the metal 
end caps, and closed by 
pressing them together. 
Correctly shaped and se- 
curely riveted in place 


g~Pitt 
ring Company 


KANSAS CITY 








oe mmm  OOSE 








NEW YORK 
f 
= 





CHICAGO 





Perfect flexibility adds greatly to 
the convenience and ease in the 
handling of Veriflex covers. 











_—————ooco 
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A LIFELONG INVESTMENT 


The percentage of potential prospects converted into actual customers 
depends for the most part upon proof of service. Steel filing equip- 
ment is a class of merchandise easily tested for quality and that is why 








the Canton Line of Quality Products is best for the Dealer. Every 
number is built for a lifetime of constant service. m 
Many dealers are having good business with the Canton Line. How- 






ever, we are in need of representation in certain territories and we shall 
be glad to explain our proposition to you, if not already represented in 
your territory. Your inquiry will have prompt attention. 


THE CANTON ART METAL CO. 
CANTON, OHIO. 
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Better and — Woodstock Typewriter Co. 


More of it / cima _ Chicago = +n) 
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OUR NEW CHICAGO HOME 


564-572 W. Randolph Street 


ZB becatise of its spaciousness and complete equipment will 
enable us to raise the high standard of our efficient service 


i 





Et 
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fel cfc} 





Each one of our nine service stations, located in various parts of the world, 
is a complete unit in itseli—prepared to give you real service. We have estab- 
lished a special typewriter platen grinding machine in every station. These 
machines actually grind a new platen on the core originally sent us—no sub- 
stitutes. Hence the unnecessary expense and loss of time due to substitutions 
is eliminated. When you want real service—write or call for AMES. 

SERVICE STATIONS 


507 Mission St., 1627 Champa Street, 1 A de Capuchinas 32 
San Francisco, Cal. Denver, Colorado Mexico, D. F. Mexico 


50 O’Reilly Street, 135 Victoria Street, 65 Moorgate Street, 
Havana, Cuba Toronto, Canada London, E. C. England 


611 Fannin Street, 50 Lispenard Street, 305 George Street, 
Houston, Texas New York, N. Y. Sydney, Australia 


A NEW STATION—511 Eleventh Street, N. W., Washington, D.C. J. E. RICHARDSON, Pro:. 


AMES SUPPLY COMPANY 


564-572 W. Randolph Street Chicago, Ill., U. S. A. 




















Over 1,000,000 Olivers 
have been sold. 














HIS YEAR will mark the production of the 
millionth Oliver typewriter. Thus is rewarded 
the efforts of the Oliver organization proud of 
the building of a quality machine. There are men 
in the Oliver organization who have been rewarded 
also with 25-year service badges—loyal workers who 
are proud of their part in producing over a million 


Olivers. 


The Oliver typewriter is more than a piece of wonder- 
ful machinery—it has back of it—intangible perhaps, 
but invaluable—the pride of manufacture. And this, 
undoubtedly, has given it its great fame for fine work- 
manship, dependability, sturdiness and long-life. The 
minute attention to details in manufacture insure 
such qualities. 


Thus the Oliver has won friends everywhere. Large 
concerns using 500 Olivers or over and the remote in- 
dividual user are both satisfied that the Oliver is the 
finest typewriter, regardless of price, ever offered. 
And the circle of friends is constantly expanding. 
Wherever typewriters are used, the fame of the Oliver 
is spreading, even to the far ends of the earth—the 
reward for quality is inevitable. 


OLIVE 


The Oliver Typewriter Company 


General Offices 


Oliver Typewriter Building 
Chicago, Ills., U. S. A. 
































